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What  do  you  call  a  medium 
that  delivers  more  than 
1,200,000  Bostonians  every 
day?  We  call  it  Channel  One. 
And  The  Boston  Globe  didn’t 
get  to  be  Channel  One  by 
thinking  in  shades  of  grey.  It 
took  lots  of  colors.  True  blue 
news  coverage,  colorful 
sports  reporting,  the  Red 


Sox,  Mayor  White,  and  the 
Green  line  to  name  a  few. 

And  to  get  Boston’s  colors 
right,  we  count  on  the  highly 
skilled  people  in  our  produc¬ 
tion  department.  Working 
with  the  Warner  Color  System, 
they  get  some  of  the  clearest, 
brightest  process  color  in 
the  country.  So  good,  in 


fact,  that  every  year  more  and 
more  advertisers  choose  to 
go  on  Channel  One  in  color. 

iiBojiton  #lobe 


In  Boston  Channel  One  is  The  Globe 


MUN&up« 

wtnore  Museum 

OFAKT/ 


A  young  artist  can  trj’  his  hand  at  decorating 
the  neighborhood ...  or  he  can  be  encouraged  to 
test  his  real  potential  in  a  very  special  annual 
competition  in  Marj'land. 

In  the  "Young  Artists  Talent  Search,” 
sponsored  by  The  New's  American  and  the 
Mar^’land  Department  of  Elducation,  hundreds 
have  won  recognition  w'ho  might  otherwise 
never  have  been  realized  and  rew'arded. 


Savings  Bonds  and  riblwns  are  awarded  in 
Fine  Arts,  (Commercial  Art  and  Photography. 
Successful  entries  are  hung  at  a  month-long 
exhibit  at  the  Baltimore  Museum  of  Art. 

The  Baltimore  New's  American  lx?lieves  that 
today’s  young  art  talents  will  create  tomorrow'’s 
masterpieces.  This  is  our  way  of  helping  to 
make  it  happen. 


Baltimore  Maryland 

Phone:  301-752-1212 
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With  the  attached  THREE-WAY  CARD  we  believe  that  we  have  made  publication  ordering 
much  easier.  Simply  check  off  the  services  of  your  choice  and  return  the  card  today;  Mail 
remittance  with  order  or,  if  you  prefer,  we  will  send  our  invoice  later. 

Use  This  handy  card  to  order  all  3  of  these 
EDITOR  &  PUBLISHER  PUBLICATIONS . 

EditOI*  dt  ^^UbliShGI*  published  weekly 

The  weekly  news  magazine  of  the  newspaper  community— editorial,  advertising,  production,  etc. 

1  E&P  Market  Guide  published  November  1975 

Exclusive  data  and  statistics,  individual  market  surveys  of  all  daily  newspaper  markets. 

EdtP  ^^ear  ^SOOk  published  April  1976 
Directory  of  U.S.  and  foreign  newspaper,  personnel,  related  data.  560  pages. 

Tear  Here 

Please  send  me: 

•  EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 

one  year,  $1  5.00  □  two  years,  $27.00  □  three  years,  $36.00 

•  *E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

□  1976  edition,  $25.00  per  copy.  □  Bulk  orders  (5  or  more)  $22.00  ea . 

No.  Of  Copies 

•  *E&P  MARKET  GUIDE  —Exclusive  Data  on  Newspaper  Markets 

□  1976  edition,  $25.00  per  copy.  □  Bulk  orders  (5  or  more)  $22.00  ea . 

No.  Of  Copies 

Name . 

Company . Position . 

Address  . 


City .  State . Zip 


Order  these  3  Editor  &  Publisher  publications  today 


EDITOR  &  PUBLISHER 

Current  news  of  the  newspaper 
industry,  informative  features 
on  newspaper  publishing  and 
advertising;  complete  coverage 
of  editorial,  advertising,  and 
business  departments  .  .  .  plus 
news  of  syndicates,  equipment, 
related  fields  $15.CX)  per  year. 
f52  issues) 


1976  MARKET  GUIDE 

Exclusive  data  on  daily  news¬ 
paper  markets;  1976  estimates 
of  population,  retail  sales,  and 
income;  extensive  detailed  indi¬ 
vidual  market  surveys  for  over 
1,500  U.S.  and  Canadian  daily 
newspaper  markets.  Data  on 
retailing  and  other  factors.  $25. 
per  copy.  (500  pages) 


1976  E&P  YEAR  BOOK 

Approx.  560  pages-d i  rectory  of 
all  U.S.  and  Canadian  dailies 
with  names  of  executives  and 
editors;  circulation,  ad  rates, 
etc.  Lists  of  U.S.  and  Canadian 
weeklies,  foreign  newspapers, 
syndicates,  news  services,  ad¬ 
vertising  agencies,  and  repre¬ 
sentatives.  $25.  per  copy.  i 
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RRST  CLASS 

P«rmit  No.  172 


BUSINESS  REPLY  MAIL 

No  Pottage  Stamp  Neceaaaiy  If  Mailed  In  the  United  Stataa 


New  York,  N.  Y 


Post;--!J^•  w!  ■  be  paid  by 


Editor  &  Publisher 
850  Third  Avenue 
New  York,  N.Y.  10022 
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Pressmen  Jethro  (Buddy)  Love  and  Paul  Beard 
have  a  lot  to  cheer  about.  They're  part  of  the 
team  that  led  the  nation  in  ROP  color 
advertising  linage  in  1975. 

The  St.  Petersburg  Times,  with  5.4-million  lines, 
topped  all  other  newspapers  in  color  linage. 
The  Evening  Independent,  with  2.3-million 
lines,  led  all  newspapers  published  just  six  days 
a  week  and  was  23rd  in  the  nation,  according  to 
Media  Records. 


You  don't  need  rose-colored  glasses  to  see 
why.  Just  consider: 


•  The  lucrative  Suncoast  market,  with 
$4.2-billion  in  retail  sales  in  1974. 


•  Leading  circulation  in  this  market.  Combined 
daily  circulation  of  218,470;  Sunday  circulation 
of  228,917. 

•  Lavish  use  of  editorial  color  that  has  readers 
attuned  to  the  impact  of  good  graphics  and 
provides  amenable  climate  for  advertising 
color. 


•  Sparkling  offset  reproduction.  Pinpoint 
distribution  to  circulation  zone  or  district.  A 
variety  of  ROP  sections,  advertising  and  accent 
issues  to  provide  just  the  right  place  for  the 
right  ad. 


^t.  Ilptpraburri  ulinipa 

FlOtlDAS  MST  NEWSPAPfR 


Evening  Independent 

Ttt*  P*opte  Poper 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


APRIL 

3-4 — Oregon  Newspaper  Publishers  Association  Classitied  Clinic,  Inter¬ 
national  Marion  Dunes.  Salem. 

3-4 — North  Carolina  Press  Association  Mechanical  Conference.  Hilton 
Inn,  Raleigh,  N.C. 

5-8 — Inter  American  Press  Association  Mid-Year  meeting,  Americana 
Hotel,  Aruba.  Netherlands  Antilles. 

7- 10 — INPA/ICMA  Circulation  Promotion  Seminar,  O’Hare  Marriott, 

Chicago,  III. 

8- 10 — Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 

tising  Managers  Association  display  advertising  conference,  Shera¬ 
ton,  Gettysburg,  Pa. 

8-10 — Iowa  Press  Association.  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

8- 10 — Kansas  Press  Association,  Glenwood  Manor,  Overland  Park,  Kan. 

9- 10 — Headliner's  Weekend,  sponsored  by  Press  Club  of  Atlantic  City, 

N.J.,  Haddon  Hall  Hotel,  Atlantic  City,  N.J. 

10- 13 — Interstate  Circulation  Managers  Association.  Sheraton  Hotel,  Val¬ 

ley  Forge,  Pa. 

14 — Regional  Press  Briefing  on  National  Economic  Issues.  Co-sponsored 
by  ANPA  and  CNPA.  Fairmont  Hotel,  San  Francisco,  Calif. 

12-15— American  Society  of  Newspaper  Editors,  Shoreham,  Washington, 
DC. 

16 — Maine  Press  Association,  U.  of  Maine,  Orono. 

22- 24 — Nebraska  Press  Association,  Hilton,  Omaha,  Neb. 

23- 24 — New  Jersey  Press  Association  advertising  conference,  Hyatt, 

Cherry  Hill,  N.J. 

24- 25 — Kansas  Newspaper  Advertising  Asscoiation,  Highland  Manor. 

Great  Bend.  Kan. 

24- 26 — Nevada  State  Press  Association,  Lovelock,  Neb. 

25- 27 — Pennsylvania  Newspaper  Publishers  Association  Foundation 

newspaper  institute  advertising  seminar,  Sheraton,  Harrisburg,  Pa. 
25-27 — Northern  States  Circulation  Managers,  Sheraton-Inn  Northwest, 
Minneapolis,  Minn. 

27 — Canadian  Press  Annual  Meeting,  Royal  York,  Toronto,  Ont. 

29 — International  Circulation  Managers  Association  Legal  Symprosium, 
Waldorf-Astoria,  N.Y. 

29-30 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York, 
Toronto,  Ont. 

29-May  1 — Illinois  Press  Association,  Southern  Illinois  University,  Ed- 
wardsville.  III. 

29- May  1 — Southern  Short  Course  in  News  Photography  of  the  North 

Carolina  Press  Photographers  Association,  Center  for  Continuing 
Education,  Appalachian  State  University,  Boone,  N.C. 

30- May  1 — Virginia  Press  Association  Old  Dominion  advertising  confer¬ 

ence.  Ramada,  Charlottesville,  Va. 

MAY 

2- 4 — Ohio  Circulation  Managers  Association  Saw  Mill  Creek,  Sandusky. 

3- 5 — American  Newspaper  Publishers  Association  annual  convention, 

Waldorf-Astoria  Hotel,  N.Y. 

3 — Associated  Press  annual  meeting,  Waldorf-Astoria  Hotel.  N.Y. 

6-8 — Association  of  American  Editorial  Cartoonists,  Statler  Hilton, 
Washington,  D.C. 

10-12 — International  Press  Institute  Assembly,  Bellevue  Stratford  Hotel, 
Philadelphia. 

12-14 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
Calgary,  Canada. 

12-15 — American  Association  of  Advertising  Agencies,  Greenbrier  Hotel, 
White  Sulphur  Springs.  W.Va. 

12-15 — National  Association  of  Advertising  Publishers,  annual  conven¬ 
tion  &  exposition,  Fairmont,  San  Francisco,  Calif. 

18-21 — Suburban  Newspapers  of  America  annual  convention.  The  Lodge, 
Vail,  Colorado. 

18-21 — International  Advertising  Association  World  Advertising  Con¬ 
gress,  Buenos  Aires  Sheraton,  Buenos  Aires,  Argentina.  ’ 

18-22 — Inter-American  Association  of  Music  Critics,  first  congress.  Pan 
American  Union,  Washington,  D.C. 

20-21 — Allied  Publishers'  Annual  Spring  Meeting,  The  Admiralty,  Port 
Ludlow,  Washington. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Spring 
Conference,  del  Cpronoado  Hotel.  San  Diego. 

16-19 — International  NewspaF>er  Promotion  Association,  Statler-Hilton, 
Washington,  D.C. 
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TV  service  technicians 
give  their  opinion  about  Zenith: 


I.  Best  Picture. 


In  a  recent  nationwide  survey  of  the  opinions 
of  independent  TV  service  technicians,  Zenith 
was  selected,  more  than  any  other  brand,  as 
the  color  TV  with  the 
best  picture. 


Question:  In  general. 

of  the  color  TV  brands 

you  are  familiar 

with. 

which  one  would 

you 

say  has  the  best  overall 

picture? 

Answers: 

Zenith . 

36% 

Brand  A . 

.20% 

Brand  B . 

.10% 

Brand  C . 

.  .7% 

Brand  D . 

..6% 

Brand  E ....... . 

..3% 

Brand  F . 

..2% 

Brand  G . 

Brand  H . 

..2% 

Brand  1 . 

..1% 

Other  Brands. . . 

..3% 

About  Equal. . . . 

.11% 

Don’t  Know . 

.  .4% 

Note:  Answers  total  over  100% 
due  to  multiple  responses. 


n.  Fewest  Repairs 

In  the  same  opinion  survey,  the  service 
technicians  selected  Zenith  as  the  color  TV 
needing  the  fewest  repairs.  By  more  than 
2-to-1  (38%  vs.  15%) 


over  the  next  brand. 


We  re  proud  of  our  record  dlAuildirkiCl  ependabie  quality 
products.  But  if  it  should  ever  hagjieriMi  t  a  Zenith  product 
doesn’t  live  up  to  your  expectationtyorj  f  you  want  details 
of  the  service  technicians’  survey— ilwKeto  the  Vice  President, 
Consumer  Affairs,  Zenith  Radio  Corpdiaion,  1900  N.  Austin 
Avenue,  Chicago,  Illinois  60639. 

The  Panorama  II.  Sophisticated  25"  diagonal  console.  A  rich  blend  of 
soft  Silver  coloring  and  simulated  Rosewood  cabinetry.  Model  SG2564X. 
Simulated  TV  picture. 


Question:  In  general. 

of  the  color  TV  brands 

you  are  familiar 

with. 

which  one  would 

you 

say  requires  the 

few- 

est  repairs? 

Answers: 

Zenith . 

38% 

Brand  A . 

15% 

Brand  C . 

..8% 

Brand  D . 

Brand  B . 

.3% 

Brand  1 . 

Brand  F . 

Brand  E . 

Brand  G . 

..1% 

Brand  H . 

..1% 

Other  Brands.  . . 

..4% 

About  Equal _ _ 

.14% 

Don't  Know . 

.  .9% 

The  quality  goes  in  before  the  name  goes  on! 


In  these  times  of  high  costs  it's  good  to  know . . . 

ACB's  Checking 
Proof  Service 
stili  costs  less- 

costs  less  than 
doing  it  yourself! 

ACB’s  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  “tear  sheets.”  No  wonder  virtually 
all  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
har\dling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office — 353  Park  Avenue  South.  New  York,  New  York 
10010.  Phone  212/685-7300  •  434  South  Wabash  Avenue.  Chicago.  Illinois 
60605.  Phone  312/922-2841  •  941  North  High  Street.  Columbus.  Ohio  43201, 
Phone  614/294-4761  •  52  South  Second  Street.  Memphis.  Tennessee  38103. 
Phone  901/526-3281  •  20  Jones  Street  San  Francisco,  California  94102. 
Phone  415/626-6546 


CATCH-lines 


By  Lenora  Williamson 


QUOTABLE  QUOTES— Table  No.  2  is  the  second 
issue  of  “an  occasional  newsletter”  from  the  American 
Press  Institute  in  Reston,  and  one-half  column  is  a  cullinp 
of  anonymous  “memorable  utterances  heard  in  API  semi¬ 
nars.” 

Said  one  discussion  leader,  “Some  newspapers  in  this 
group  handle  obits  in  such  a  fashion  that  I  wouldn’t  want 
to  die  in  their  towns.” 

From  a  seminar  member:  “Some  of  the  things  we  do  at 
our  newspaper  wouldn’t  be  so  bad  if  we  didn’t  have  so 
much  space  to  do  them  in.” 

Another  discussion  leader:  “If  99  percent  of  your  readers 
watch  ‘Hee-Haw’  and  your  newspapers  are  publishing  only 
orchestra  reviews,  you’re  in  trouble.” 

Wrapping  it  up  is  this  bit  of  truth  time — Discussion 
leader:  “Have  you  heard  of  management  by  objectives?” 
Seminar  member:  “1  barely  have  time  for  management  by 
crisis.” 

*  *  * 

THE  POLITICAL  LINE — R.  Drummond  Ayres  Jr.,  southern 
bureau  chief  for  the.VcM'  York  Times,  didn’t  take  it  person¬ 
ally  when  George  Wallace  blasted  the  Times’  “exotic  cul¬ 
ture  merchants”  during  the  Florida  presidential  primary 
battle.  But  Ayres’  9-year-old  son  went  up  to  Wallace  and 
demanded,  “Why  do  you  pick  on  my  daddy?”  Governor 
Wallace  hugged  the  youngster  and  said  his  father  was  “a 
fine,  high-type  writer.”  Mrs.  Wallace  added,  “That’s  just 
politics.  He  doesn’t  mean  anything  by  it.” 

«  *  * 

AS  WITH  MOST  PHOTOGRAPHERS— “He  started  the  hard 
way — he  took  pictures  of  deb  balls — and  a  lot  of  people  on 
Fleet  Street  know  him  pretty  well.”  So  says  “one  promi¬ 
nent  photographer”  of  Lord  Snowdon  in  Bernard  Wein- 
raub’s.Wir  York  Times  story  on  the  separation  of  Princess 
Margaret  and  her  photographer  husband.  Since  the  royal 
marriage  Snowdon  has  been  an  artistic  advisor  to  the  Lou¬ 
don  Sunday  Times,  continuing  to  work  as  a  photographer. 
The  quote  adds,  “He’s  pretty  well  regarded  on  F'leet  Street 
and  photographers  take  him  seriously.  No  one  thinks  he’s 
exploited  his  position,  and,  in  fact,  being  married  to  Mar¬ 
garet  may  have  limited  his  assignments.” 

*  *  * 

SPEAKING  OF  PHOTOGRAPHS:  You  can’t  please  all  the 
people,  as  the  saying  goes.  When  Ann  Landers  sent  out  a 
column  of  reader  comments  on  the  new  picture  with  her 
syndicated  column,  the  Detroit  Free  Press  ran  a  collection 
of  four  pictures,  explaining  Ann  sends  new  ones  periodi¬ 
cally  and  “if  you  think  readers  don’t  notice,  you’re  wrong.” 

One  eagle-eyed  Omaha  reader  wrote:  “I  like  your  new 
picture,  but  you’re  wearing  an  old  blouse.  How  do  1  know?  I 
heard  you  speak  at  our  high  school  several  years  ago  and 
you  were  wearing  that  same  blou.se  then.”  And  from 
LaPorte,  Indiana:  “Now  that  I  have  seen  two  pictures  of 
you.  I’m  sure  you  are  a  woman. . . .  The  advice  you  give  is  so 
anti-female  I  thought  for  sure  you  were  a  cigar-chomping 
guy  with  biofocals  and  a  green  eyeshade.”  A  W’isconsin 
letter  observed:  “.  . .  Glad  you  got  a  new  photo  taken.  The 
old  one  was  getting  a  bit  moldy.” 

«  *  * 

SO  WHAT  TO  PLANT  IN  A  NEWSPAPER  PARKING  LOT?  An 

inkberry  bush,  naturally.  But  most  folks  around  the  New 
Britian  (Conn.)  Herald,  including  managing  editor  Dick 
Conway,  didn’t  know  about  the  inkberry  until  photo- 
gi’apher  Joseph  Wlodkowski  rushed  out  the  other  day  in 
search  of  a  Spring  weather  shot.  Conway  says  that  the 
Herald  some  years  ago  installed  an  employee  parking  lot 
which  features  all  kinds  of  planting  aesthetics — miniature 
light  poles,  dwarf  crab  apple  trees,  pebbled  separations. 

“It’s  quite  pretty  for  a  parking  area — but  I  never  knew  of 
the  inkberry  until  one  of  photogs  in  a  hurry  went  outside 
to  get  a  quick  weather  picture  after  a  snowfall.  We  checked 
the  building  superintendent  for  the  variety,  thinking  it 
might  be  an  early  spring  thing.” 

Now  Webster  also  identifies  the  inkberry  as  a 
gallberry — which  .some  folks  might  think  also  enhances  its 
qualifications  as  a  newspaper  plant. 
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Howto 

strike  it  rich  in  Dallas 
tomorrow  morning. 


Itie  Dallas  Momii^  News, 
that^hovK 

Reps:  Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc.,  National;  The  Leonard  Co.,  Rorida,  Hawaii,  Mexico,  Caribbean. 

A  Member  of  Metropolitan  Sunday  Newspapers,  Inc.  Source:  Belden's  CMS,  1975. 


Tomorrow  morning  The  Dallas  Morning 
News  will  deliver  1 04,800  Dallas 
metro  adults  with  household  ^ 

incomes  of  $25,000  and  up.  i 


If  you’ve  got  advertising  dollars 
to  spend  in  Dallas,  you  should  /  \ 

know  The  Dallas  Morning  Mews  Q  Q  | 
has  readers  with  a  lot  of  dollars  ^  / 
to  spend. 

Fact  is,  The  Mews  is  the  best  singled 
means  of  reaching  a  daily  audience  in 
Dallas  with  enough  disposable  income 
to  keep  buying  your  product 

Consider:  1 6%  of  the  adults  in  the  Dallas 
metro  area  have  household  incomes  of 
$25,000  and  up.  And,  according  to  Bel- 
den’s  latest  CMS  research.  The  Mews 
reaches  104,800,  or  61%,  of  those  adults. 
That’s  46%  more  coverage  than  you  get 
with  the  evening  newspaper. 

Or,  look  at  the  larger  picture.  Dallas 
metro  adults  with  household  incomes  of 
at  least  $  1 5,000  make  up  40%  of  the 


market  And  Belden  shows  that  The 
Mews  gives  you  17%  more  coverage  of 
these  adults  than  the  evening  paper. 

What’s  more,  based  on  Dallas  Mews 
quarter-page  ad  costs,  no  other  local 
medium  can  offer  you  more  affluent 
reach  at  a  lower  CPM  than  The  Mews. 

And  that’s  news  you  can  bank  on. 


Editor  &  Put>lislier 

TMf  fOURlM  tSTATt 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  EdHor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Business  Press.  Inc 


6  mo  average  net  paid  Dec  31.  1975—25.048 
Renewal  rate — 75.13% 


Brown  shirts  and  jack  boots 

The  only  thing  missing  from  the  temporarily  successful 
effort  last  week  by  members  of  building  trades  unions  to 
force  suspension  of  publication  by  the  Philadelphia  Inquirer 
were  brown  shirts  and  jack  boots. 

The  ingredients  of  the  totalitarian  technique  were  pres¬ 
ent:  The  mob  protesting  news  stories  and  editorials  with 
which  it  disagreed  claiming  the  demonstrators  were  exercis¬ 
ing  their  right  to  free  speech;  the  physical  take-over  of  the 
newspaper  plant  preventing  its  operation  for  11  hours  while 
police  authorities  stood  by  and  permitted  it  to  happen  either 
under  orders  from  their  superiors  or  in  ignorance  of  the 
damage  being  done  to  constitutional  and  democratic  princi¬ 
ples.  The  only  ingi'edient  missing  was  the  actual  invasion 
and  destruction  of  the  printing  plant. 

The  astonishing  thing  is  not  that  such  violence  is  done  to 
the  First  Amendment  by  unprincipled,  misguided  or  ignor¬ 
ant  mobs — in  this  case  members  of  certain  labor  unions — 
but  that  leaders  in  the  labor  movement  condone  it  by  their 
silence.  Vandalism  of  the  Washington  Post  plant  was  done  by 
a  striking  union,  and  not  to  protest  news  or  opinion  content, 
but  union  leaders  remained  silent  then,  also. 

Efforts  by  organized  groups  to  force  their  wills  and  their 
opinions  on  others  in  this  country — do  it  my  way  and  think 
as  I  do,  or  else — can  only  be  successful  if  the  defenders  of 
freedom  relax  their  guard  and  look  the  other  way  instead  of 
upholding  the  right  to  freedom  of  expression,  even  the  right 
to  express  unpopular  opinions. 


More  revenue  in  color 

If  the  rates  are  right,  color  advertising  provides  more 
revenue  per  pound  or  ton  of  newsprint.  Also,  if  the  rates  are 
right,  it  can  provide  more  profit  per  ton  of  paper. 

And  yet,  E&P  has  been  told  by  several  publishers  and  ad 
managers  they  are  not  interested  in  developing  more  color 
linage.  It  is  a  difficult  attitude  to  understand  in  view  of  the 
20-year  record  of  newspaper  color  linage  reported  in  this 
20th  Color  Issue. 

The  use  of  color  advertising  has  increased  by  hundreds  of 
percentage  points.  Only  one  of  the  First  10  in  color  20  years 
ago  remains  on  the  First  10  list  today,  and  the  current  Top 
Ten  reflect  individual  increases  of  more  than  300%  and 
higher. 

This  development  indicates  several  things:  Newspaper 
color  reproduction  has  improved  considerably  making  it 
more  attractive  to  advertisers;  Advertisers  have  found  that 
the  use  of  color  gets  greater  reader  attention  and  brings 
larger  sales;  Newspaper  color  works  for  the  advertiser,  the 
reader,  and  the  publisher. 
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Letters 

METRIC  GUIDE 

We  found  “Metric  measurements  put 
in  news  stories”  (March  6  editor  &  pub¬ 
lisher)  to  be  very  interesting.  We  ran  a 
story  on  the  Huntington  papers  in  the 
March  19  issue  of  the  Metric  Reporter, 
the  biweekly  newsletter  of  the  American 
National  Metric  Council  (ANMC). 

I’d  like  to  point  out  that  the  use  of 
“kph”  is  not  correct  metric  practice. 
According  to  the  Metric  Editorial  Guide 
(2nd  edition):  “For  a  unit  symbol  derived 
as  a  quotient — for  example,  km/h — do 
not  write  k.p.h.  or  kph  because  these  are 
understood  only  in  the  English  language, 
whereas  km/h  is  used  in  all  languages.” 

This  may  seem  like  a  small  point,  but 
when  one  considers  the  fact  that  many 
U.S.  companies  are  converting  to  the 
metric  system  as  an  international  lan¬ 
guage  of  measurement,  the  consistent 
use  (spelling,  abbreviating,  punctuating, 
etc.)  of  metric  units  and  terms  assumes  a 
greater  importance. 

If  you  would  like  more  information  on 
this  subject  or  on  metric  conversion  in 
general,  don’t  hesitate  to  contact  me.  I’ll 
do  all  I  can  to  supply  that  information. 

Len  Boselovic 
(Boselovic  is  assistant  editor  with  the 
American  National  Metric  Council,  1625 
Massachusetts  Ave.,  NW,  Washington, 
D.C.  20036.) 
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GOINS  DOWN  TO  THE  WIRE . 


FOR  THE  RECORD 

Our  thanks  for  the  piece  on  Reuters’ 
celebrating  its  125th  Anniversary  in  the 
March  13  edition. 

However,  somewhere  way  back  some 
incorrect  literature  was  issued  regarding 
the  structure  of  our  organization.  The 
fact  is  that  we  are  not  a  trust  in  the  legal 
sense,  as  is  mentioned  in  the  last  parag¬ 
raph  of  your  piece,  nor  are  we  owned  by 
any  news  agencies  in  Britain,  Australia, 
New  Zealand,  or  “by  the  Newspaper 
Publishers  Association  in  the  U.S.” 

1  think  it  would  be  best  if  1  gave  you 
the  description  which  we  now  issue  to  all 
and  sundry: 

“Reuters  is  now  a  limited  company, 
registered  in  the  United  Kingdom.  It  is 
owned  by  four  groupings  of  newspapers 
in  London,  the  Republic  of  Ireland  and 
the  United  Kingdom  provinces,  Au¬ 
stralia  and  New  Zealand. 

The  owners  have  agreed  to  regard 
their  shares  in  Reuters  in  the  nature  of  a 
trust  rather  than  an  investment.  They 
have  undertaken  to  insure  that  the  Com¬ 
pany  does  not  pass  into  the  hands  of  any 
one  interested  group;  that  its  integrity, 
independence  and  freedom  from  bias  is 
preserved;  and  that  it  will  expand,  de¬ 
velop  and  adapt  its  business  to  maintain 
its  position  as  the  leading  world  news 
organization.” 

Desmond  Maberly 
(Maberly  is  assistant  manager  North 
America  for  Reuters.) 


certain  practice  of  some  newspapers  ac¬ 
ross  this  great  country  of  ours. 

This  criticism  is  directed  to  those 
newspapers  who  will  not  hire  any  of  the 
striking  pressmen  from  the  Washington 
Post.  A  nationwide  boycott  exists  re¬ 
garding  the  hiring  of  these  men.  The  Post 
management  denies  any  boycott  and  yet 
our  men  are  denied  any  work  in  from  15 
to  20  cities,  at  the  present  time.  One  pro¬ 
spective  employer  even  had  a  list  of 
names  of  Post  employees  who  were  not 
acceptable  to  work  for  him,  names  that 
can  only  come  from  a  payroll  dept. 

If  the  newspapers  in  this  country  fight 
like  hell  to  protect  freedom  of  the  press, 
they  should  not  deny  work  to  those  who 
seek  it,  because  this  action  denies  free¬ 
dom  of  movement,  a  time-honored  tradi¬ 
tion  in  this  great  land  of  ours.  The  word 
journeyman  means  any  man  at  a  given 
trade  traveling  from  place  to  place  seek¬ 
ing  work.  Which  is  what  our  members 
would  like  to  do.  But  we  are  denied  work 
because  of  the  boycott. 

Basic  freedoms  we  enjoy  in  this  coun¬ 
try  are  constantly  being  challenged,  in 
this  correspondence  I  am  bringing  one  of 
those  freedoms  before  the  readers:  the 
freedom  to  travel  from  Point  A  to  point 
B,  seeking  gainful  employment. 

Joseph  Weissman 
(Weissman  is  with  the  Newspaper  Graphic 
Communications  Union  Local  No.  6, 
Washington,  D.C.) 


*  ♦  * 

DENIED  WORK 


Short  Takes 


1  was  surprised  E&P  published  the  let¬ 
ter  by  James  T.  Lacey  regarding  the 
change  in  the  distribution  system  of  the 
L.  A.  Times,  since  the  letter  was  critical 
of  the  change. 

In  light  of  that,  perhaps  you  will  pub¬ 
lish  this  letter,  since  it  too  is  critical  of  a 


Jamie  got  a  big  hand  in  her  whjte 
sequinned  tights  with  white  chiffon  fanny 
wrapper  .  .  . — San  Antonio  Express. 

*  ♦  * 

“You  can’t  get  the  order  out  of  the 
courtroom  after  the  skunk  has  been 
admitted.” — New  York  Post. 
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“The  hard  question  is,  why? 
Any  reporter  can  ask  who,  what, 
whm,  when,  and  how. 
is  what  readers  of  a  thoi^htful 

{taper  like  the  Monitw  are 
ooking  for.” 


Richard  L.  Strout 
Washington  correspondent 
The  Christian  Science  Monitor 


For  more  than  half  a  century,  Richard  Strout 
has  been  asking  “Why?”  in  Washington.  Since 
President  Harding’s  days,  this  indefatigable 
reporter  and  columnist  has  written  over  six  million 
Monitor  words. 

He  has  covered  more  major  news  events 
than  any  other  Monitor  reporter.  They  include 
attending  the  press  conferences  of  nine  U.S. 
Presidents;  traveling  on  one  of  the  nation’s  first 
cross-country  flights;  reporting  from  Normandy 
Beach  durihg  the  D-Day  invasions;  accompanying 
Russian  Premier  Nikita  Khrushchev  on  his  1959 
U.S.  tour;  and  currently  writing  on  the  picking  of 
the  President,  1976. 

But  Strout’s  reputation  is  built  on  more 
than  longevity.  Though  surrounded  by  the  Capitol 
trappings  of  pomp,  power,  and  prominent 
personalities,  Strout  has  retained  an  uncanny 
feel  and  abiding  concern  for  the  man  in  the  street. 

Of  late,  his  lifetime  of  journalistic  excellence 
has  brought  him  the  George  Polk  Memorial  Award 
for  distinguished  achievements,  an  induction  into 
Sigma  Delta  Chi’s  Hall  of  Fame,  and  the  National 
Press  Club’s  distinguished,  annual  Fourth  Estate 
Award.  (He’s  the  third  recipient,  following  Walter 
Cronkite  and  James  Reston.) 

All  because  he  knows  how  to  ask  “the  hard 
question” — helping  to  make  the  Monitor  the 
newspaper  that’s  relied  on  by  its  own 
subscribers  in  120  countries... 
and  by  the  19.8  million 
readers  of  the  166  newspapers 
worldwide  that  subscribe 
to  The  Christian  Science 

Monitor  News  and  Photo  _ 

Service.*  A  way  of  seeing. 


THE 

CHRISTIAN 

SCENCE 

MOMTOR. 


For  information  on  this  servke,  write  The  Rejfister  and  Tribune  Syndicate,  Inc.;  715  Locust  Street;  Des  Moines,  Iowa  50;i04 
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Pickets  disrupt  publication  in  Philadelphia 

Inquirer  admits  column 
by  mayor  was  invented 


Every  Saturday  since  1884 


manager  was  protesting  two  Inquirer  ar¬ 
ticles  about  organized  labor,  while  some 
reporters  and  editors  at  the  Inquirer  said 
they  considered  the  protest  a  response  to 
the  satirical  column  purported  to  be  writ¬ 
ten  by  Mayor  Frank  Rizzo  in  the  March 
14  Sunday  magazine.  Rizzo  filed  a  $6 
million  libel  suit  against  the  Inquirer  con¬ 
tending  the  article  made  him  appear  illit¬ 
erate. 


A  temporary  restraining  order  by  U.S. 
District  Judge  Edward  R.  Becker  ended 
nearly  ten  hours  of  mass  picketing  of  the 
Philadelphia  Inquirer  and  Philadelphia 
Daily  News  plant  Friday.  March  19,  by 
members  of  the  Philadelphia  Building 
and  Construction  Trades  Council. 

Philadelphia  Newspapers,  Inc.,  pub¬ 
lisher  of  both  newspapers,  generally 
considers  the  picketing  related  to  con¬ 
frontations  with  Mayor  Frank  Rizzo, 
who  is  currently  suing  the  Inquirer  for  $6 
million,  charging  libel  in  a  Sunday 
magazine  piece.  The  pickets  said  they 
were  protesting  the  Inquirer’s  attitude 
toward  organized  labor. 

Council  business  manager  Thomas  J. 
Magrann.  denied  the  demonstration  was 
in  support  of  Mayor  Rizzo  and  his  suit. 

The  demonstration  caused  8.400 
copies  of  the  Daily  News’  final  editions 
of  Friday  to  go  undelivered  and  forced 
the  Inquirer  to  curtail  its  normal  press 
run  of  Saturday’s  paper  from  .tbO.OOO  to 
250.000.  Production  of  the  Saturday 
News  and  the  Sunday  Inquirer  were  not 
substantially  affected.  However,  ad¬ 
vance  Sunday  feature  sections  normally 
printed  Friday  were  printed  Saturday 
and  suburban  sections  with  advertising 
and  feature  content  aimed  at  certain 
geographic  zones  were  dropped  entirely. 

Further  arguments  on  the  restraining 
order  scheduled  for  March  25  were  can¬ 
celled  when  Judge  Becker  extended  the 
temporary  restriction  on  picketing  in¬ 
definitely  and  also  put  off  indefinitely 
the  hearing  on  a  permanent  injunction 
saying  that  it  might  be  “premature”  if 
held  now. 

The  demonstration  began  at  1  p.m. 
and,  according  to  editor  Creed  Black’s 
time  log  published  in  the  Sunday  In¬ 
quirer,  ended  near  midnight  with  the 
^  second  appearance  of  federal  marshals 

who  pr^sted  the  restraining  order  on  the 
building.  It  had  been  read  to  the  pickets 
I  by  the  marshals  at  10:30  p.m.  Black 

I  noted,  and  got  a  response  of  catcalls  and 

a  rendition  of  “God  Bless  America”. 
With  the  posting  of  the  order,  a  council 
executive  ordered  the  pickets  to  dis¬ 
perse. 

The  pickets  carried  signs  ranging  from 
“The  Inquirer  is  a  biased  paper”  to 
“When  is  the  Inquirer  going  to  start  tell¬ 
ing  the  truth?” 

President  Sam  McKeel  of  the  Inquirer 


and  the  News  alerted  the  police  and  went 
out  to  ask  Mangrann  what  was  behind 
the  picketing  of  the  doorways  to  the 
building.  “Read  the  signs.”  Mangrann 
told  McKeel.  according  to  Black’s  re¬ 
port. 

Employees  were  allowed  to  leave  the 
building  for  a  while  but  no  one  was  al¬ 
lowed  to  enter,  including  two  FBI  agents 
who  attempted  to  deliver  a  bank  robbery 
photo,  and  the  associate  managing  editor 
Tom  Wark,  who  tried  to  enter  and  said 
he  was  told  by  pickets  it  would  be  “very 
unhealthy”  to  breach  the  line.  Protesting 
to  a  man  pointed  out  as  a  plain  clothes- 
man.  Wark  was  told  if  he  attempted  to  go 
in  he  would  be  arrested  for  assault. 

The  picketing,  according  to  the  council 


‘Hypothetical  report’ 

Rizzo’s  suit  for  more  than  $5  million  in 
punitive  damages  and  more  than  $1  mil¬ 
lion  in  compensatory  damages  followed 
his  request  for  a  restraining  order  block¬ 
ing  distribution  of  the  March  14  issue  of 
the  Inquirer’s  Today  magazine.  At  issue 
was  a  column  by  Desmond  Ryan,  who 
writes  “The  Skeptic”,  a  weekly  satirical 
feature. 

The  magazine  index  listed  the  article 
as  a  “hypothetical  report’’  from  the 
leader  of  the  city. 

Entitled,  “Our  Mayor  Speaks.”  the 
column  starts  out  by  saying  “1  for  one 
concur  with  received  opinion  in  South 
(Continued  on  page  58) 


Photos  show  the  driveways  and  one  of  the  entrances  to  the  Philadelphia 
Inquirer  and  Daily  News  plant  being  blocked  by  pickets  of  the  Philadelphia 
Building  and  Construction  Trades  Council  March  19. 
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Jaehn 


Every  daily  newspaper  in  the  states  of 
Maine  and  Rhode  Island  and  the  Cana¬ 
dian  province  of  Alberta  is  now  a 
member  of  International  Newspaper  Ad¬ 
vertising  Executives,  reports  Will  A. 
Jaehn,  advertising  director  of  the 
Spokane  Spokesman-Review  and 
Chronicle,  membership  committee 
chairman  of  INAE. 

This  is  the  first  time  any  state/province 
has  reached  100  percent  participation, 
according  to  Jaehn. 

He  credited  the  “diligent  and  sus¬ 
tained  efforts”  of  three  INAE  State/ 
Provincial  vicepresidents  for  the  ac¬ 
complishment.  They  are:  Bryson  Stone, 
advertising  director,  Edmonton  Journal: 
Robert  Nisbet,  advertising  director, 
Portland  Press  Herald;  and  Edward 
Lanciani,  director  of  display  advertising. 
Providence  Journal  and  Bulletin. 

The  “total”  membership  levels  in  Al¬ 
berta,  Maine  and  Rhode  Island  were  at¬ 
tained  as  a  result  of  a  continuing  INAE 
membership  drive  that  has  been  headed 
by  Jaehn  since  January  1974.  Under  his 
leadership,  the  INAE  Membership 
Committee,  composed  of  56  Association 
State/Provincial  vicepresidents  and  12 
district  directors,  has  secured  over  100 
new  newspaper  members  in  the  last  15 
months.  INAE  membership  now  stands 
at  863  newspapers. 

Jaehn  reported  at  a  membership  lunch¬ 
eon  held  last  January  in  New  Orleans 
that  “a  carefully  executed  advertising 
program  and  support  activity”  is  respon¬ 
sible  for  the  unprecedented  membership 
gains.  He  summarized  the  committee’s 
activities  which  included: 

A  solicitation  letter  and  informational 
brochure  sent  to  over  700  non-members 
in  the  spring  of  1975.  Follow-up  contacts 
made  by  all  state/provincial  VP's  and 
district  directors.  The  brochure  was  de¬ 
veloped  by  a  committee  chairmanned  by 
Thomas  K.  Crowe,  general  manager,  In¬ 
dianapolis  Star  and  News.  Crowe  served 
as  INAE  president  in  1973. 

In  August  1975,  the  solicitation  letter 
and  information  package  was  repeated  to 
non-members  and  in  December  1975, 
prospect  lists  were  updated  and  still 
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another  special  solicitation  kit  sent.  This 
was  followed  by  increased  communica¬ 
tion  with  all  key  “firing  line”  members  at 
district  and  state/provincial  levels.  Major 
support  for  these  efforts  was  achieved 
through  an  advertising  campaign  in 
Editor  &  Publisher. 

Outlining  future  plans  for  1976,  Jaehn 
said  the  committee  hoped  to  continue  the 
“excellent  momentum  of  the  current 
membership  drive.”  Another  ad  cam¬ 
paign  in  Editor  &  Piiblisher  was  begun 
in  March  and  other  aggressive  pursuits 
selling  Association  benefits  are  in  the 
planning  stage,  he  emphasized. 

• 

Houston  dailies  get 
four-color  ads 

The  American  Tobacco  Company  will 
begin  a  newspaper  test  marketing  pro¬ 
gram  in  Houston  on  Monday  to  intro¬ 
duce  a  new  120  millemeter  low  tar 
cigarette  called  American  Lights  120's. 

The  program  will  include  both 
four-color  and  black  and  white  ads  in  the 
Houston  Chronicle  and  the  Houston 
Post.  Initial  scheduling  calls  for  each 
paper  to  run  a  1000  line  four  color  ad  and 
two-600  line  black  and  white  ads  each 
week  through  April. 

“This  is  only  the  second  time  within 
the  last  four  or  five  years  that  we  are 
going  to  run  four-color  ads,”  a  Chronicle 
spokesman  said.  “The  last  time  was  in 
late  1974  and  early  1975  when  we  carried 
full  page  Winston  cigarette  ads,”  he  said. 


Competitive  fears 

Don’t  fear  your  competitors’  advertis¬ 
ing.  The  Newspaper  Advertising  Bureau, 
Inc.  reaches  this  conclusion  from  a  new 
study  which  shows  that  ads  for  compet¬ 
ing  brands  or  competing  stores  get  just 
about  the  same  attention  when  they  ap¬ 
pear  on  the  same  page  as  when  they  are 
widely  separated.  Neither  does  the  posi¬ 
tioning  of  competitors’  ads  with  respect 
to  each  other  affect  reader  attitudes  to¬ 
ward  the  brands  or  toward  the  stores. 


Police  upheld 
on  criminal 
records  use 

Three  weeks  after  it  ruled  that  the  in¬ 
dividual’s  right  to  a  good  name  was  suffi¬ 
cient  to  override  the  First  Amendment, 
the  U.S.  Supreme  Court  held  (March  23) 
that  police  do  not  violate  the  constitu¬ 
tional  rights  of  citizens  by  publicly 
branding  them  as  active  criminals,  even 
when  they  have  never  been  convicted  of 
a  crime. 

By  a  5  to  3  vote,  the  court  dismissed  a 
suit  for  damages  by  Edward  C.  Davis  111, 
a  photographer  for  the  Courier-Journal 
and  Louisville  Times,  over  a  police  circu¬ 
lar,  distributed  to  800  merchants  during 
the  1972  Christmas  season,  listing  Davis 
among  “active  shoplifters”  for  whom 
shopkeepers  should  be  on  the  alert. 
Davis  had  been  arrested  the  previous 
year  but  the  charges  against  him  were 
dropped. 

The  divided  court  held  that  circulating 
such  defamatory  information,  no  matter 
how  harmful  to  an  individual’s  reputa¬ 
tion,  does  not  expose  state  or  federal 
officials  to  lawsuits  for  invasion  of  civil 
rights. 

None  of  the  high  court’s  rulings.  Jus¬ 
tice  William  H.  Rehnquist  wrote  for  the 
majority,  supported  a  claim  that  officials 
“may  not  publicize  a  record  of  an  official 
act  such  as  an  arrest.” 

Rehnquist  said  maligned  individuals 
may  have  a  right  to  sue  for  libel  under 
state  law,  but  they  may  not  use  the  fed¬ 
eral  courts  to  sue  for  the  deprivation  of  a 
constitutional  right  without  due  process 
of  law. 

Davis,  the  photographer,  had  no  rec¬ 
ord  of  criminal  convictions.  The  flyer, 
which  included  a  “mug  shot”  of  Davis, 
came  to  his  supervisor’s  attention.  The 
supervisor  warned  Davis  that  he  would 
not  be  fired  but  he  “had  best  not  find 
himself  in  a  similar  situation”  in  the  fu¬ 
ture. 

In  dissent.  Justice  William  J.  Brennan 
Jr.  said  the  injury  to  Davis’  reputation 
and  the  hazard  to  his  job  security  were 
more  than  enough  to  warrant  relief  in 
federal  court. 

Brennan’s  dissent  called  it  “strange” 
that  the  court  should  downgrade  the  in¬ 
dividual’s  right  to  a  good  name  when  it  is 
injured  by  a  government  official  only 
three  weeks  after  the  court  ruled,  over 
his  dissent,  that  “the  same  interest”  was 
sufficient  to  override  the  First  Amend¬ 
ment. 

On  March  2  the  court,  in  a  libel  case 
brought  by  Florida  socialite  Mary  Alice 
Firestone,  expanded  the  right  of  socially 
prominent  persons  to  sue  for  libel  and 
rejected  claims  that  the  Constitutions’ 
free  press  guarantee  restricted  that  right, 
(E&P,  March  6). 
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INAE’s  membership  drive 
attracts  100  new  members 
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Newhouse  puts  Booth 
stock  in  voting  trust 


1975  COLOR 
MULTI-MILLIONAIRES 

Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  Color  during  1 975 

(linage  compiled  by  Media  Records,  Inc.) 


CITY,  NEWSPAPER  &  EDITION  LINAGE 

St.  Petersburg  Times-m&S  . 5,411,737 

Houston  Chronicle-e&S  .  5,306,544 

Miami  Herald-m&S  .  5.243,346 

Fort  Lauderdale  News-e&S  . 3,912,285 

Dallas  Times  Herald-e&S  .  3,848,761 

Tampa  Tribune-m&S  .  3,824,808 

Houston  Post-m&S  .  3,759,824 

Orlando  Sentinel  Star-d&S  .  3,283,881 

Dallas  News-m&S  .  3,265,137 

Akron  Beacon  Journal-e&S  .  3,246,318 

Detroit  News-e&S  .  3,235,990 

Milwaukee  Journal-e&S  .  3,151,420 

Jacksonville  Times  Union-m&S  .  3,123,960 

Atlanta  Journal  &  Journal  & 

Constitution-e&S  .  2,958,458 

San  Antonio  Light-e&S  .  2,893,352 

Detroit  Free  Press-m&S  .  2,681,009 

Honolulu  Star  Bulletin  &  Star 

Bulletin  &  Advertiser-e&S  .  2,668,640 

Baton  Rouge  Advocate-m&S  .  2,609,864 

Sacramento  Bee-e&S  .  2,580,214 

Denver  Post-e&S  .  2,565,958 

Cincinnati  Enquirer-m&S  .  2,398,832 

San  Antonio  Express  &  Express 

News-m&S  .  2,326,631 

St.  Petersburg  Independent-e  .  2,318,983 

Syracuse  Herald  American  & 

Journal-e&S  .  2,280,018 

Nashville  Tennessean-m&S  .  2,268,731 

Atlanta  Constitution-m  .  2,236,104 

Shreveport  Times-m&S  .  2,122,238 

Denver  Rocky  Mt.  News-m&S  .  2,099,053 

San  Jose  Mercury  &  Mercury 

News-m&S  .  2,088,271 

West  Palm  Beach  Post  &  Post 

Times-m&S  .  2,051,521 

Los  Angeles  Times-m&S  .  2,026,413 


COMPUTING  THE 
MILLIONAIRES  .  .  . 

To  compute  the  color  linage  mil¬ 
lionaires,  Editor  &  Publisher  has 
added  daily  linage  to  Sunday  linage 
to  arrive  at  seven-day  totals.  When 
newspapers  publish  both  morning 
and  evening,  the  highest  linage  for 
daily  is  selected.  Morning  and  even¬ 
ing  linage  is  not  added  together,  as 
in  most  cases,  the  same  advertising 
is  included  in  both  editions. 


Gannett  report  stars 
papers’  color  shots 

Representative  spot  news  and  feature 
color  photos  were  superimposed  over 
page-one  reproductions  of  five  Gannett 
Co..  Inc.  newspapers  in  the  opening  sec¬ 
tion  of  the  company's  1975  annual  re¬ 
port. 

The  Salem  (Ore.)  Capital  Journal  was 
represented  with  a  family  page  photo  of  a 
woman  and  her  children  in  a  community 
of  Russian  Old  Believers;  the  Marion 
(\nd.)  Chronicle-Trihnne,  by  a  spot  news 
photo  of  a  school  bus  accident;  Cocoa 
(Fla.)  Today  by  a  photo  of  the  July 
launch  of  the  Apollo;  Pacific  Daily 
News,  Guam,  by  a  photo  of  Vietnam  ref¬ 
ugees,  and  Burlington  (Vt.)  Free  Press 
by  a  high  school  football  game  shot. 
EDITOR  &  PUBLISHER  for  March  27,  1976 


The  management  of  Booth  Newspa¬ 
pers,  Inc.,  publisher  of  eight  newspapers 
in  Michigan,  said  it  was  studying  the 
latest  move  by  S.I.  Newhouse  in  connec¬ 
tion  with  his  26  percent  stock  investment 
in  Booth. 

Meanwhile,  however,  the  Booth  man¬ 
agement  will  continue  to  consider  mak¬ 
ing  counter-moves  of  its  own. 

Ever  since  Newhouse  acquired  the 
stock  last  month.  Booth's  management 
has  been  trying  to  get  him  to  demonstrate 
that  he  really  means  it  when  he  says  he 
won't  try  to  take  over  the  business. 

Newhouse  announced  on  March  19 
that  he  had  voluntarily  placed  the  stock 
in  a  voting  trust,  with  Detroit  Bank  & 
Trust  Co.  as  voting  trustee.  The  voting 
trust  is  for  a  term  of  10  years,  the 
maximum  permitted  under  Michigan 
law,  according  to  Newhouse. 

His  statement  said  that  “this  step  pro¬ 
vides  tangible  confirmation  of  his  assur¬ 
ances  to  Booth  that  he  does  not  seek  to 
control  its  operations  or  to  participate  in 
its  management." 

He  added  that  the  voluntary  formation 
of  this  trust  “does  not  preclude  the  pos¬ 
sibility  of  the  Newhouse  interests  enter¬ 
ing  into  agreements  with  Booth  provid¬ 
ing  further  formal  assurances  of  these 
friendly  intentions,  if  Booth  should  so 
desire." 

Newhouse  indicated  that  the  trust 
should  free  Booth  from  its  recently  ex¬ 
pressed  concerns  about  take-over  at¬ 
tempts. 

James  E.  Sauter,  speaking  both  as 
president  and  chief  executive  officer  of 
the  group,  said  the  Booth  management 
had  no  advance  knowledge  of 
Newhouse’s  plan  to  establish  the  voting 
trust  agreement.  Sauter  said  the  agree¬ 
ment  “places  certain  restrictions  on  the 
voting  rights  of  his  (Newhouse's)  Booth 
stock  for  a  period  of  10  years,"  but 
didn't  say  what  those  restrictions  were. 

“We  are  presently  examining  the 
agreement  with  legal  counsel  to  deter¬ 
mine  whether  it  furnishes  a  basis  for  an 
agreement  incorporting  the  assurances 
previously  given  to  Booth  by  Mr. 
Newhouse,"  Sauter  said. 

“We  intend  to  pursue  the  matter 
further  with  Mr.  Newhouse.  At  the  same 
time,  we  will  continue  to  consider  all  of 
the  alternatives  authorized  by  the  Booth 
board  of  directors  earlier  this  month." 

As  previously  reported,  these  alterna¬ 
tives  include  such  possibilities  as  merg¬ 
ing  Booth  with  another  company,  which 
might  have  the  effect  of  reducing 
Newhouse's  proportionate  interest,  or  of 
liquidating  the  business. 


Booth  has  hired  a  New  York  City  law 
firm,  Skadden,  Arps,  Slate,  Meagher  & 
Flom,  that  is  considered  to  be  one  of  the 
most  skillful  in  the  country  in  combating 
take-over  attempts. 

• 

Colorful  history 
of  Dubuque  told 
in  3  tab  volumes 

The  first  of  three  volumes,  chronicling 
the  growth  of  the  Upper  Midwest,  has 
been  published  by  the  Dubuque  (la.) 
Telegraph  Herald. 

The  first  volume.  Our  Early  Years, 
takes  readers  from  the  very  beginning 
through  1876,  the  country’s  centennial 
year. 

In  96  pages,  65,000  words  and  200  il¬ 
lustrations,  the  volume  interweaves 
trends  and  benchmarks  of  American  life, 
noting  their  impact  on  local  inhabitants. 

The  volume  was  distributed  in  the 
Sunday,  February  22.  edition  as  a  soft- 
cover,  stitched  and  trimmed,  tabloid-size 
supplement.  After  publication  it  will  be 
sold  at  area  newsstands  and  bookstores, 
as  well  as  the  newspaper’s  public  service 
counter,  for  $2.25. 

To  stress  the  experiences  of  average 
citizens,  reporters  Jack  Brimeyer  and 
John  McCormick  built  much  of  the  nar¬ 
rative  around  the  descendants  of  a  family 
that  left  England  for  the  Massachusetts 
Bay  Colony  in  1634  and  eventually  set¬ 
tled  in  southwest  Wisconsin  in  the  early 
1800's. 

Our  Early  Years  features  process 
color  printed  on  a  50  pound  offset  cover, 
with  16  process  color  photographs  and 
illustrations  throughout  the  issue.  In  all, 
18  photos,  drawings,  and  maps  appeared 
in  process  or  spot  color.  The  entire  spe¬ 
cial  issue,  with  the  exception  of  the 
cover,  was  printed  on  the  newspaper’s 
Goss  Metro  Offset  press. 

A  second  volume,  to  be  published  July 
4,  1976,  will  chronicle  the  era  from  1876 
to  the  present,  and  a  third,  appearing  in 
January  1977,  will  venture  a  look  at  the 
area’s  aspirations  and  expectations  for 
the  future. 

The  issue  utilized  a  magazine  format; 
some  ads  were  “floated.”  while  others 
were  dummied  in  usual  newspaper  fash¬ 
ion.  Many  ads  were  full  bleeds — 
something  unusual  for  newspapers.  Sev¬ 
enteen  ads  appear  in  process  or  spot 
color. 

Approximately  80%  of  the  advertisers 
jumped  at  the  opportunity  to  buy  all 
three  issues  at  a  special  rate. 
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ABC  breakout  of  zip 
codes  to  undergo  tests 


By  Gerald  B.  Healey 

Large  department  store  chains  are  vi¬ 
tally  interested  in  newspapers  compiling 
zip  code  analyses  of  circulation  areas 
with  one-day  breakouts  and  the  News¬ 
paper  Committee  of  the  Audit  Bureau  of 
Circulations  has  designated  test  markets 
to  investigate  feasibility. 

Sears  Roebuck  &  Co.  instituted  the 
request  and  Montgomery  Ward  and  JC 
Penney  stores  are  also  interested  in  ob¬ 
taining  breakouts  of  cities  receiving  25  or 
more  copies  by  zip  code,  according  to 
ABC  assistant  managing  director  How¬ 
ard  Kutz. 

Kutz  informed  the  March  12-14  sales 
conference  of  the  Midwest  Circulation 
Management  Association  at  Broadmoor. 
Colo.  that,  tentatively.  ABC  will  study 
markets  of  Philadelphia.  Des  Moines. 
Minneapolis  and  Pomona.  Calif.  When 
the  test  data  is  provided  it  will  be  format¬ 
ted  as  part  of  ABC's  Newspaper  Circula¬ 
tion  Data  Bank. 

Kutz  explained  that  in  large  cities  w  ith 
multiple  zip  codes  the  circulation  will  be 
reported  by  each  zip.  If  the  circulation 
can  be  identified  by  zip  code,  the  major 
retailers  can  make  analysis  of  the  dis¬ 
tribution  by  store  locations  and  their 
charge  account  customers. 

Kutz  pointed  out  at  various  circulation 
category  panel  sessions  that  if  circulation 
managements  consider  the  system  to  be 
cumbersome,  inaccurate  or  too  costly 
"then  it  just  won't  fly."  He  indicated, 
however,  that  it  will  be  several  months 
before  the  test  markets  can  come  up  with 
definitive  results  and  they  may  be  able  to 
show  that  the  system  works  without 
being  unwieldy  or  inaccurate. 

Information  obtained 

Regardless  of  the  outcome,  some 
managers  see  the  results  as  a  good  tool 
for  newspapers  to  determine  where 
readership  is  weak  and  where  strong.  In 
other  tests  it  has  generally  been  found 
that  zip  code  usage  shows  those  who 
hold  credit  cards  of  various  stores  buy 
the  community's  newspaper. 

There  were  observations  that  cir¬ 
culators  could  be  asked  to  do  a  lot  of 
“ridiculous"  things,  like  not  delivering 
papers  with  paint  ads  to  brick  houses. 
Others  responded  that  there  was  much 
consternation  when  preprinted  inserts 
started  to  multiply. 

"You  don't  hear  anything  more  about 
that."  exclaimed  one  panelist.  “Now 
we're  taking  everything  we  can  get  our 
hands  on  and  glad  to  get  it." 

Kutz.  in  general  session,  remarked 
that  ABC  is  confident  that  within  the 
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next  2  or  3  years  most  of  the  major  pa¬ 
pers  will  supply  us  with  their  data  for  the 
Newspaper  Audience  Research  pro¬ 
gram.  So.  its  progress  or  failure  depends 
on  newspaper  publishers'  cooperation. 

“Unfortunately,  there  are  some  that 
really  do  not  want  ABC  or  anyone  to 
look  at  their  research  material  to  ascer¬ 
tain  its  reliability."  Kutz  said.  “1  believe 
if  you  had  asked  3  years  ago  about  the 
number  of  participants  we  would  have  at 
this  time,  our  estimates  would  probably 
have  far  exceeded  our  present  47  parti¬ 
cipants." 

Kutz  added  that  if  publishers  in  the  top 
100  markets  do  not  participate  the  plan 
will  fail.  He  pointed  out  that  presently 
any  reputable  research  firm  that  will 
conduct  the  research  in  accord  with 
standards  approved  by  the  Advertising 
Research  Foundation  and  agreed  upon 
by  ABC  is  acceptable  for  inout  to  the 
Audience  Research  Data  Bank. 

It  has  also  been  decided  that  any  re¬ 
search  conducted  during  the  last  3  years 
that  meets  ARF's  basis  standards  was 
acceptable  with  the  understanding  that  a 
new  survey  would  be  forthcoming  and 
any  research  conducted  after  July.  1975 
had  to  meet  the  ARF  standards. 

Kliminate  duplication 

Kutz  also  discussed  the  possibility  of 
ABC  auditors  performing  the  audit  func¬ 
tions  of  U.S.  Postal  Service  inspectors, 
thus  eliminating  duplication  of  effort. 
This  would  be  in  the  area  of  mail  classifi¬ 
cation. 

Kutz  said  postal  inspectors  have  ac¬ 
companied  ABC  auditors  on  audits  to 
determine  the  scope.  Basically,  the  in¬ 
spectors  reported  to  their  superiors  that 
“overall  our  audits  were  much  more 
complete  than  those  performed  by  USPS 
and  that  if  we  verified  form  #3542  and 
your  annual  statement  of  ownership. 
ABC  audits  could  replace  postal  audits." 

Early  this  year  ABC  offered  numerous 
suggestions  to  postal  authorities  for 
changes  in  an  agreement  that  ABC 
thought  should  be  made  to  reduce  the 
audit  time  without  reducing  the  quality  of 
the  verification.  Last  week  a  revised 
draft  was  received  from  USPS  that  basi¬ 
cally  incorporated  ABC's  suggestions. 
Work  towards  a  final  agreement  is  pro¬ 
gressing. 

Of  200  replies  invited  by  ABC  to  the 
proposed  plan  469f  favor  it  and  549?^  are 
opposed.  As  to  classes  of  membership, 
newspapers  are  2  to  1  opposed, 
magazines  2  to  1  for.  and  farm  and  busi¬ 
ness  publications  are  equally  divided  for 
and  against  the  plan. 

ABC  management  reported  the  status 


of  the  plan  to  the  board  at  a  recent  meet¬ 
ing  and  it  was  approved.  Under  it.  ABC 
auditors  will  verify  the  data  for  the  USPS 
in  accord  with  certain  statutes  provided 
newspapers  approve.  This  means  that 
verification  will  be  performed  at  the  op¬ 
tion  of  each  individual  publisher. 

Weekly  experiment 

The  ABC  board  also  tentatively  ap¬ 
proved  the  Newspaper  Committee's  rec¬ 
ommendations  covering  audit  of  weekly 
newspapers  as  a  group.  The  plan,  which 
has  been  experimented  with  in  two  On¬ 
tario.  Canada  counties,  provides  that 
participating  newspapers  must  qualify  in 
accord  with  present  rules  defining  paid 
circulation;  advertising  must  be  sold  in 
combination  for  all  newspapers  in  the 
group;  newspapers  must  be  distributed  in 
a  definable  marketing  area  to  permit 
ABC  to  add  population  and  household 
data. 

Audits  w  ill  be  conducted  every  2  years 
for  urban  weeklies  and  at  least  every  4 
years  for  non-urban  weeklies. 

Simplified  audit  reports  and  publish¬ 
er's  statements  are  also  being  considered 
for  small  dailies  with  circulations  of 
7.500  copies  per  issue  or  less.  This  pro¬ 
posed  plan  would  entail  an  every  other 
year  audit  instead  of  the  present  annual 
audit. 

Steven  A.  Studt.  Fort  Collins  Colo¬ 
radoan  was  elected  president  of  the 
MCMA  and  Dale  Plank,  took  over  as 
first  vicepresident.  Studt.  34.  succeeds 
Garran  Allison.  33.  Topeka  (Kans.) 
Capital-Journal,  emphasizing  the  move 
to  younger  people  as  heads  of  circulation 
regionals. 

• 

Korean  daily  in  U.S. 

The  Korea  Herald,  an  English  lan¬ 
guage  daily  published  in  Seoul.  Korea, 
has  opened  a  New  York  City  bureau  at 
Southgate  Tower,  Apartment  6H.  371 
7th  Ave.  Bureau  chief  is  Deok  Joo  Lee. 
Karen  L.  Londis.  circulation  director  for 
the  Herald  in  New  York,  said  the  paper 
is  in  the  prcKess  of  expanding  sales.  Cir¬ 
culation  in  the  U.S.  is  presently  about 
5.000  copies.  Total  circulation  stands  at 
20.(K)0. 


EXPLANATION  OF  COLOR 
AVAILABILITY  TABLES 

Editor  &  Publisher's  1976  Color  Availability  ta* 
bios  wore  produced  from  quostionrroiros  mailed 
in  february  to  all  U.S.  and  Canadian  daily  news* 
papers. 

The  tables  show  number  of  colors  available  for 
run-of-paper  advertising,  and  whether  or  not  HiFi 
or  SpectaColor  advertising  is  accepted. 

Code  designations  preceding  the  name  of  the 
newspaper  show  printing  processes.  No  mark 
preceding  the  name  indicates  that  the  news* 
paper  is  printed  by  conventional  letterpress.  A 
bullet  (•)  preceding  the  name  indicates  offset 
printing.  A  plus  sign  (  +  )  preceding  the  name 
indicates  that  the  newspaper  uses  coldtype  let* 
ter  press,  but  has  not  indicated  use  of  direct 
printing.  An  asterisk  (*)  preceding  the  name 
suggests  that  the  newspaper  uses  direct  printing 
systems,  and  generally  requires  the  same  adver* 
tising  OKSteriol  as  offset  newspapers. 
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Twenty  year  growth  picture 

Color:  a  linage  bonanza 
topping  515-miiiion  iines 


When  Editor  &  Publisher  launched  its 
first  color  issue  20  years  back  in  1 957, 
the  lead  story  was  headlined.  "E&P  Pre¬ 
sents:  ROP  Color  As  a  Newspaper 
Achievement.” 

The  headline  still  rings  true. 

As  one  well-known  advertiser  might 
say,  color  in  newspapers  is  not  getting 
older — it's  just  getting  better.  Color  is 
getting  more  important  too.  That’s  not  to 
say  that  little  has  changed  with  this 
ad vertising/editorial  service.  Many 
things  have  changed.  It's  not  an  experi¬ 
mental  technique,  as  it  was  viewed  at  its 
birth  on  January  5,  189I.  It’s  growth 
since  the  post-World  War  II  era  has  in¬ 
sured  its  status  as  a  stable,  reader- 
catching  device. 

Nor  is  color  limited  to  national  adver¬ 
tisers  as  it  was  in  the  early  I950s.  Now 
hundreds  of  local  retailers  place  millions 
of  color  lines  for  institutional  advertis¬ 
ing.  plus  day-to-day  price  ads. 

Creatively,  color  has  surpassed  its 
image  of  industry  enfant  terrible. 
Through  technological  advances,  adver¬ 
tisers.  agencies  and  editors  can  now 
achieve  the  quality  and  consistency  that 
once  was  the  exclusive  domain  of  the 
magazine  industry. 

But  perhaps  the  most  startling  change 
has  been  its  growth  in  usage.  In  1 950, 
only  one  newspaper,  the  Milwaukee 
Journal,  ran  more  than  a  million  lines  of 
color  advertising.  In  the  last  two  years, 
more  than  1 70  newspapers  reported  run¬ 
ning  more  than  a  million  lines.  Over  50 
of  those  papers  reported  running  more 
than  two  million  lines  of  ROP  color. 

When  E&P  began  its  color  issue  in 
1 957.  the  top  lO  ROP  Color  linage  lead¬ 
ers  ran  more  than  1 5.4  million  lines  in 
1956.  The  top  lO  for  1975  as  reported  by 
Media  Records  collectively  ran  more 
than  41.I  million  lines,  an  increase  of 
more  than  I679f. 

A  shifting  of  position  has  taken  place 
among  the  10  leaders.  In  1956,  the  top  10 
included,  the  Milwaukee  Journal,  Los 
Angeles  Times,  Chicago  Tribune,  At¬ 
lanta  Journal  and  Constitution, 
Nashville  Tennessean,  St.  Louis  Post- 
Dispatch,  San  Jose  Mercury-News, 
Long  Beach  Independent  Press- 
Telegram,  Houston  Chronicle  and  New 
Orleans  Times-Picayune. 

This  year,  the  linage  leaders  are  the  St. 
Petersburg  Times,  Houston  Chronicle, 
Miami  Herald,  Fort  Lauderdale  News, 
Dallas  Times  Herald,  Tampa  Tribune, 
Houston  Post,  Orlando  Sentinel  Star, 
Dallas  News  and  Akron  Beacon  Journal. 
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Although  the  Houston  Chronicle  is  the 
only  paper  to  remain  in  the  top  10 
through  20  years  of  measuring,  almost  all 
of  the  1956  leaders  have  bettered  their 
linage  standings.  The  Chronicle  has  in¬ 
creased  its  linage  from  1956  to  1975  by 
3169f.  The  Times-Picayune  has  bettered 
its  measure  by  198%.  Only  the  Long 
Beach  paper  experienced  a  decrease  and 
that  drop  was  only  7%,  perhaps,, reflec¬ 
tive  of  the  economic  recession. 

The  story  of  improvement  is  even 
more  marked  among  this  year's  leaders. 
While  first  placed  St.  Petersburg  experi¬ 
enced  a  398%  increase  in  linage  since 
1956,  it’s  the  Tampa  Tribune  in  sixth 
place  that  shines  with  a  458%  linage  in¬ 
crease.  In  1956,  the  Tribune  ran  only 
684,577  lines  of  ROP  color. 

What’s  responsible  for  these  changes? 
E&P  asked  this  year's  linage  leader,  the 
St.  Petersburg  Times,  for  an  evaluation. 
Here’s  what  Sanford  Stiles,  promotion 
manager,  said:  “One  of  the  reasons,  of 
course,  is  that  we’ve  always  been  dedi¬ 
cated  to  printing  quality  color.” 

Stiles  said  the  company  has  invested  in 
the  best  printing  equipment  the  papers 
can  get  so  that  they  are  totally  offset. 
“When  you  can  deliver  the  quality  color 
that  advertisers  expect,  naturally  it  en¬ 
hances  your  position,”  he  said. 


He  said  that  the  St.  Petersburg  paper 
“runs  more  editorial  color”  than  any 
paper  he’s  seen.  This  he  said  creates  an 
atmosphere,  a  feel  for  color. 

Add  an  outstanding  market,  Stiles 
said,  and  you’ve  got  a  winner.  This  last 
year,  St.  Pete  stores  took  in  a  record  $4.2 
billion  in  retail  sales.  Stiles  said  the  city 
has  been  referred  to  as  the  “fastest  grow¬ 
ing  major  metro  market  in  the  U.S.” 

Many  other  top  10  papers  have 
achieved  large  increases  over  a  20  year 
span.  Among  the  papers  that  have  tripled 
their  linage  and  pushed  into  the  top  10 
are  the  Akron  Beacon  Journal,  Houston 
Post,  Miami  Herald,  as  well  as  the  Times 
and  Chronicle.  Two  papers  in  the  top  10 
list  did  not  report  color  linage  or  receive 
a  ranking  in  1956.  They  were  the  Fort 
Lauderdale  News  and  the  Orlando  Sen¬ 
tinel  Star. 

As  a  separate  category,  overall  color 
linage  has  continued  to  increase.  This 
year,  the  total  for  just  180  newspapers 
measured  by  Media  Records  added  up  to 
169.6  million  lines.  That  number  easily 
beats  the  total  linage  for  202  papers  mea¬ 
sured  by  Media  Records  in  1956;  that 
year  total  ROP  linage  was  109  million. 

A  shift  in  major  advertiser  categories 
has  been  experience  too.  When  the  first 
E&P  color  issue  hit  the  streets,  the  au¬ 
tomotive  industry  led  as  the  most  inf¬ 
luential  advertising  group.  Now  the  to¬ 
bacco  industry  has  taken  over  that  slot 
with  seven  brands  dominating  the  list  of 
15  important  general  and  automotive  ad¬ 
vertisers  using  color.  In  fact,  four 
cigarette  brands  hold  the  four  top  posi- 
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1975  TOP  TEN  NEWSPAPERS  IN  ROP  COLOR  LINAGE 

1975  linage 

1956  linage 

%  of 

and  ranking 

and  ranking 

change 

St.  Petersburg  Times — m&S 

5,411,737  (1) 

1,087,063  (17) 

+  398% 

Houston  Chronicle — e&S 

5,306,544  (2) 

1,277,062  (9) 

+  316% 

Miomi  Herald — m&S 

5,243,356  (3) 

1,097,925  (15) 

+378% 

Fort  Lauderdale  News — e&S 

3,912,285  (4) 

n/a 

— 

Dallas  Times  Herald — e&S 

3,848,761  (5) 

1,119,007  (14) 

+  244% 

Tampa  Tribune — m&S 

3,824,808  (6) 

684,577 

+  458% 

Houston  Post — m&S 

3,759,824  (7) 

937,221 

+  301% 

Orlando  Sentinel  Star — d&S 

3,283,881  (8) 

n/a 

— 

Dallas  News — m&S 

3,265,137  (9) 

1,148,431  (12) 

+ 1 84% 

Akron  Beacon  Journal — e&S 

3,246,318  (10) 

679,206 

+  378% 

TOP  TEN  ROP  COLOR  LINAGE  NEWSPAPERS— 1 956 

1956  linage 

1975  linage 

%  of 

and  ranking 

and  ranking 

change 

Milwaukee  Journal — e&S 

2,586,814  (1) 

3,151,420  (12) 

+  22% 

Los  Angeles  Times — m&S 

1,641,175  (2) 

2,026,413  (31) 

+  23% 

Chicago  Tribune — m&S 

1,571,960  (3) 

1,896,983  (37) 

+  21% 

Atlanta  Journal/Const. — e&S 

1,530,911  (4) 

2,958,458  (14) 

+  93% 

Nashville  Tennesean — m&S 

1,487,500  (5) 

2,268,731  (25) 

+  52% 

St.  Louis  Post-Dispatch — e&S 

1,415,679  (6) 

n/a 

— 

San  Jose  Mercury  News — e&S 

1,322,939  (7) 

2,088,271  (29) 

+  58% 

Long  Beach  Ind/Press  Tele — e&S 

1,308,061  (8) 

1,215,907 

-07% 

Houston  Chronicle — e&S 

1,277,062  (9) 

5,306,544  (2) 

+  316% 

New  Orleans  Times-Picayune — m&S 

1,267,552  (10) 

3,779,700  (7) 

+  198% 

1  975  ROP  color  advertising  of  the  first  ten  newspapers 
showing  percentage  relationship  of  ROP  color  advertising 
by  classification  to  all  advertising  carried  by  each  paper 


.  .  .  As  measured  by  Media  Records,  Inc. 


% 

% 

% 

Retail 

To  Total 

General 

To  Total 

Automotive 

To  Total 

ROP 

Reta i  1 

ROP 

General 

ROP 

Automotive 

City,  Newspaper  4  Edition 

Color 

Display 

Color 

Display 

Color 

Display 

1 .  St.  Petersburg  Times — m4S 

4,513,565 

11.5 

210,171 

5.7 

36,990 

5.4 

2.  Houston  Chronicle — e4S 

4,053,021 

10.1 

321,948 

7.4 

37,553 

7.2 

3.  Miami  Herald — m4S 

4,595,508 

9.9 

403,194 

7.9 

76,179 

10.0 

4.  Fort  Lauderdale  News — e4S 

3,328,497 

7.5 

177,281 

5.2 

128,173 

10.9 

5.  Dallas  Times  Herald — e4S 

3,305,182 

9.2 

349,928 

7.7 

40,988 

8.5 

6.  Tampa  Tribune — m4S 

3,299,338 

10.1 

203,153 

6.9 

25,729 

4.7 

7.  Houston  Post — m4S 

3,055,995 

8.4 

294,528 

6.7 

43,045 

9.9 

8.  Orlando  Sentinel  Star — d4S 

3,035,704 

8.9 

122,296 

4.4 

24,990 

6.9 

9.  Dallas  News — m4S 

2,704,086 

7.7 

351,623 

8.3 

39,077 

6.4 

10.  Akron  Beacon  Journal — e4S 

2,908,538 

9.0 

192,840 

5.9 

19,272 

5.1 

Growth  of  Color 

(Continued  from  pufie  15) 


tions.  They  include  Saratoga.  Carlton. 
Lark  and  More  cigarettes. 

Gasoline  and  oil  companies  played  an 
important  advertiser  role  in  the  year 
1956.  Then  Phillips  Petroleum.  Shell  Oil. 
.Standard  Oil  Co.  (Indiana)  were  among 
the  15  leaders.  Now  there  are  virtually 
no  gas  companies  on  that  listing. 

Others  listed  in  1956  included  Ford 
Cars.  Winston.  S&H  Green  Stamps. 
Ford  Trucks.  Duncan  Flines  Cake  Mix. 
Salem  cigarettes.  Seagrams  7  Crown 
Whiskey.  Sunshine  Crackers.  Libby's 
Products.  CtK'a-Cola.  Cavalier  cigarettes 
and  L&M  cigarettes. 

Now  those  advertisers  include 
Chrysler  Corp.  (multi-car  campaign). 
Marlboro.  Chevrolet  Division  (multi-car 
campaign).  True.  Kelloggs  Cereals.  Ford 
Division  (multi-car)  General  Motors 
(Multi-cars).  Treasure  Tree  Coupons. 
Max  cigarettes.  RCA  Color  tv  and 
Campbell  Soups. 

For  those  advertisers  and  the  hun¬ 
dreds  of  others  who  use  color  in  news¬ 
papers.  there  is  still  another  change.  Full 
color  ROP  is  now  available  in  newspap¬ 
ers  with  859f  of  the  total  U.S.  daily  circu¬ 
lation. 

Ads  in  black  and  white  plus  two  colors 
are  offered  by  dailies  with  869f  of  the 
total  circulation,  while  919^  offer  ads 
with  at  least  one  additional  color. 

Although  the  proportion  of  dailies  of¬ 
fering  various  ROP  color  options  is  un¬ 
changed  from  1974.  it  is  up  markedly 
from  five  years  ago. 

In  1970.  799f  of  the  total  daily  circula¬ 
tion  offered  full  color  ROP,  829?^  had  b/w 
plus  two  colors,  and  909f  had  at  least  one 
additional  color  available. 


1975  COLOR 
MULTI-MILLIONAIRES 

Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  color  during  1975 

(linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


CITY,  NEWSPAPER  4  EDITION  LINAGE 

Salt  Lake  City  Tribune-mS  .  4,328,406 

Lincoln  Journal-Star-dS  .  4,068,316 

New  Orleans  Times  Picayune-mS  .  .  .  3,779,700 

Phoenix  Republic-mS  .  3,711,568 

Omaha  World-Herald-dS  .  3,359,090 

Salt  Lake  City  Deseret  News-e  ....  3,141,860 

Anchorage  News-Times-mS  .  3,073,720 

Grand  Island  Independent-e  .  2,985,654 

Chattanooga  News-Free  Press-eS  ..  2,913,680 

Edmonton  Journal-e  .  2,793,929 

Oklahoma  City  Oklahoman-mS  ....  2,719,800 

Phoenix  Gazette-e  .  2,709,882 

Vancouver  Columbian-eS  .  2,705,332 

El  Paso  Times-mS  .  2,646,822 

London  (Ont.)  Free  Press-m  .  2,453,821 

Norfolk  Virginian-Pilot-mS  . 2,410,440 

Tucson  Star-mS  .  2,407,296 

Norfolk  Ledger-Star-e  .  2,378,473 

Morristown  (Tenn.)  Citizen 

Tribune  .  2,375,518 

Odessa  American-eS  .  2,289,199 

Fargo  Forum-mS  .  2,163,902 

Calgary  Herald-e  .  2,146,903 


1975  COLOR  MILLIONAIRES 

Newspapers  publishing 
1,000,000  to  2,000,000  lines  of 
ROP  color  advertising  in  1975 

(linage  submitted  by  newspapers 
to  EDITOR  4  PUBLISHER) 


Kitchener-Waterloo  Record-e  .  1,995,154 

Pasco-Kennewick-Richland 

Tri-City  Herald-eS  .  1,993,928 

Yakima  Herald-Republican-mS  ....  1,954,719 

Richmond  Times-Dispatch-mS  .  1,932,6(X) 

Las  Vegas  Review  Journal-eS  .  1,926,671 

Seattle  Times-eS  .  1,918,053 

Oklahoma  City  Times-e  .  1,899,734 

Dublin  (Ga.)  Courier-Herald-e  ....  1,892,523 

Cedar  Rapids  Gazette-eS  .  1,882,376 

Ottawa  Citizen-e  .  1,859,346 

Tucson  Citizen-e  .  1,828,159 

Indianapolis  Star-mS  .  1,819,786 


Montreal  LaPresse-e  .  1,817,613 

Rockford  Star-Register-mS  .  1,812,244 

Windsor  Star-e  .  1,801,372 

Albuquerque  Journal-mS  .  1,727,425 

Kansas  City  Times  4  Star-mS  .  1,698,973 

Tulsa  Tribune-World-eS  .  1,687,105 

Klamath  Falls  Herald  4  News-e  ...  1,677,624 

Newport  News  Press-mS  .  1,672,282 

Ogden  Standard-Examiner-eS  .  1,649,928 

Elyria  Chronicle-Telegram-eS  .  1,624,795 

Lafayette  (Ind.)  Journal/Courier-e  ..  1,619,268 

Santa  Ana  Register-mS  .  1,618,236 

Springfield  (Mo.)  Leader-Press  4 

News-mS  .  1,611,954 

Springfield  (III.)  State 

Journal  4  Register-mS  .  1,584,218 

Madison  State  Journal  4 

Capital  Times-dS  .  1,570,146 

El  Paso  Herald-Post-e  .  1,568,012 

Moncton  Times  4  Transcript-mE  ....  1,564,386 

Marietta  Times-e  .  1,546,132 

Lancaster  New  Era  4  News-eS  ....  1,531,807 

Knoxville  News-Sentinel-eS  .  1,502,576 

Montgomery  Advertiser  Jnl-mS  .  1,498,200 

Boulder  Camera-eS  .  1,485,948 

Fort  Myers  News-Press-mS  .  1,477,830 

Wenatchee  World-eS  .  1,473,702 

Salem  (Ore.)  Statesman-mS  .  1,447,768 

St.  Catherines  Standard-e  .  1,434,598 

Green  Bay  Press-Gazette-eS  .  1,417,849 

Bismarck  Tribune-e  .  1,406,002 

Salem  (Ore.)  Capital  Journal-e  ....  1,381,464 

Waukegan  News-Sun-e  .  1,378,166 

Winnipeg  Free  Press-e  .  1,355,761 

Brantford  Expositor-e  .  1,341,492 

Oakland  Tribune-eS  .  1,330,249 

Midland  Reporter-Telegram-eS  ....  1,312,226 
Louisville  Courier-Journal/Times  ....  1,295,509 

Salinas  Californian-e  .  1,272,824 

Lawrence  Eagle-Tribune-e  .  1,272,040 

Allentown  Call-Chronicle-mS  .  1,264,816 

Medford  Mail  Tribune-eS  .  1,236,690 

Worcester  Gazette  4  Telegram-eS  .  1,202,717 

Watertown  Public  Opinion-e  .  1,190,460 

South  Bay  Daily  Breeze-e  .  1,177,469 

Paducah  Sun-Democrat-eS  .  1,145,718 

Lebanon  News-e  .  1,143,792 

Santa  Rosa  Press-Democrat-eS  .  1,124,504 

Kingston  Whig-Standard-mE  .  1,103,117 

Monterey  Peninsula-Herald-mS  ....  1,095,794 

Greensboro  News-mS  .  1,093,374 

Indianapolis  News-e  .  1,086,652 

Kearney  (Neb.)  Hub-e  .  1,079,568 

Santa  Barbara  News-Press-eS  .  1,074,907 

Charlotte  Observer-mS  .  1,053,402 

Pocatello-ldaho  State  Journal-eS  ..  1,050,819 

Hollywood  (Fla.)  Sun-Tattler-e  .  1,045,856 

San  Bernardino  Sun-Telegram-m  ...  1,029,014 
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New  on-line  inserter 
takes  all  the  stuff  ^ 
the  Courier-News  can  give  it. 


The  Harris  NP-624,  operating 
on-line  at  press  speeds,  pro¬ 
vides  a  new  source  of  income 
to  Gannett’s  Courier-News, 
a  60,000  circulation  daily  in 
Bridgewater,  N.J. 

The  compact  NP-624  has 
six  hoppers  and  24  pockets, 
arranged  in  a  circle,  plus 


collector  ring  delivery,  and 
special  electronic  on-line 
control. 

With  dual  delivery,  it  can 
handle  two  inserts  per  jacket 
for  daily  inserting  at  speeds  up 
to  32,000  per  hour.  And  in  10 
minutes,  it  can  be  converted  to 
handle  five  inserts  per  jacket 
at  16,000  per  hour. 

Sheridan  Division  offers 
stuffing  machines  for  all  size 


newspaper  plants.  And  they’re 
priced  so  you  can  profit  from 
the  ever-growing  trend  to  pre¬ 
prints,  supplements  and  inserts. 

For  more  information, 
write  Harris  Corporation, 
Sheridan  Division,  P.O.  Box  283, 
Easton,  Pennsylvania  18042. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


ADVERTISING  DOCTORS — This  is  just  another  testimonial  that  advertising 
sales  people  will  go  to  any  lengths  to  get  an  ad.  Fred  Rich  (left)  and  Richard 
Huff,  ad  salesmen  for  the  Athens  (Ga.)  Banner-Herald  and  Daily  News,  came 
away  from  a  call  at  the  Athens  General  Hospital  with  a  full-page  color  ad  for 
the  special  edition.  The  pair  approached  the  folks  at  the  hospital  with  a  pitch 
for  an  ad  showing  the  updated  facilities  in  the  operating  room.  They  had  to 
don  surgical  garb  to  be  admitted  to  take  photographs. 


You're  right  in  the 
picture  when  you 
test  in  ALTOONA 

...  a  classic  test  market 

If  you  were  to  design  a  market  just  for 
testing,  you'd  come  up  with  another  Al¬ 
toona!  But  luckily,  we're  on  hand  right 
now,  with  all  it  takes: 

Isolation  from  outside  metro  influences, 
for  simon-pure  results. 

Typical  demographics  for  accurate  pro¬ 
jection  in  future  marketing  plans. 
Compact  Size  for  siJer^d  an  economy  in 
distribution,  promotion,  backup. 

A  test  medium  that  gives  the  buy-word 
daily  to  98%  of  Altcx)na  families,  4  out  of 
5  homes  in  our  market  .  .  . 


ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER  „  , 

^  _  Sell  Altoona  with 

Call  Richard  E.  Beeler,  Ad  Manager,  814-944-7171,  for  more  about  Altoona 


Editor  surveys  readers 
on  Patty  Hearst  trial 

Editor  Thomas  Keevil  found  quick  re¬ 
lief  for  the  question  which  nagged  him — 
“Are  we  playing  the  Patty  Hearst  story 
right?” 

In  48  short  hours,  Newport  Beach 
(CaVif.)  Daily  Pilot  readers — about  230  of 
them  in  all — returned  enough  page  one 
questionnaires  to  establish  readers' 
views  on  coverage  of  the  trial  that 
lawyers  in  the  case  describe  as  the  “trial 
of  the  century.” 

In  a  nutshell,  the  poH  revealed  these 
trends: 

— A  majority  (.*'3  percent)  believes  the 
press  is  overplaying  the  trial. 

— About  four  out  of  five  (83  percent) 
said  they  are  following  the  case  closely 
or  pretty  closely. 

— Only  13  percent  said  they  believe 
Miss  Hearst  will  be  found  guilty. 

— Only  one  in  three  believes  she  went 
willingly  with  members  of  the  Sym- 
bionese  Liberation  Army  (SLA). 

Keevil  said  “It  is  not  my  policy  to  run 
a  newspaper  by  public  opinion  polls.  But 
the  Hearst  trial  seemed  to  become  an 
omnipresent  topic.  I  began  to  wonder  if 
readers  felt  the  story  was  being  over¬ 
played.” 

The  brief  survey  appeared  on  page  one 
or  two  of  all  seven  Daily  Pilot  editions 
February  17. 

“Play  of  the  Patty  Hearst  trial  did  not 
change  as  a  result  of  the  survey,”  Keevil 
concluded. 

Pre-sorting  system 
speeds  up  delivery 

The  weekly  Journal  newspapers  of 
Springfield,  Va.  have  developed  a  mail 
delivery  system  that  gets  a  newspaper 
mailed  up  to  midnight  Wednesday  into 
the  subscriber's  Thursday  mail. 

The  method  is  by  pre-sorting  by  postal 
carrier  routes  and  a  bundle  of  news¬ 
papers  is  not  opened  until  it  reaches  the 
carrier's  case.  Jack  Brittain,  circulation 
director  for  the  Journal  newspapers,  pub¬ 
lished  by  the  Army  Times  Publishing 
Co.,  says  more  than  95  per  cent  of  the 
subscribers  get  their  newspaper  on 
Thursday. 

The  system  was  developed  after  the  U. 
S.  Postal  Service  provided  the  publisher 
with  carrier  route  scheme  information  in 
1973.  At  the  Springfield  plant,  the  news¬ 
papers  are  sorted  into  Postal  Service 
hampers  carrying  large  cards  with  the 
name  and  ZIP  code  of  the  station.  The 
facing  slip  for  a  carrier's  bundle  is 
printed  in  type  one-and-a-half  inches 
high,  and  includes  the  name  of  the  sta¬ 
tion  or  post  office,  its  ZIP  code  and  the 
carrier  route  number. 
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Letterflex  Recycle 
is  a  better  choice 
than  other 
plastic  plates 

1-  Letterflex  offers  lowest  plate  prices  ranging  between  $1.25-$2.01 
depending  on  volume. 

2.  Letterflex  recycle  is  a  proven  system  and  is  operating  in  over  40 
newspaper  plants  in  U.S.,  Canada,  Europe  and  Japan. 

3.  Letterflex  print  quality  is  equal  to  or  better  than  the  competition. 

4.  Letterflex  equipment  is  competitively  priced. 

and 

direct  lithography. 

1.  The  capital  investment  for  Letterflex  recycle  is  substantially  lower. 

2.  Letterflex  does  not  cause  any  incremental  paper  waste.  Current 
experience  with  direct  lithography  shows  that  there  is  increased  paper 
waste  which  makes  Letterflex  the  better  cost  alternative. 

3.  Letterflex  is  a  proven  system  in  140  daily  newspapers  worldwide. 
Direct  lithography  is  yet  to  be  proven  in  both  paper  waste  and  print  quality. 


Letterflex  Systems  is  a  worldwide  organization  and  guarantees  a  successful  installation  of  our  recycle 
process  in  your  newspaper.  Write  W.R.  Grace  &  Co.,  55  Hayden  Avenue,  Lexington,  Massachusetts  021 73, 
or  cal  I  (61 7)  861-6600 

GRACE 

Letterflex  Systems 


WEEKLY  EDITOR 


Job  printing  remains 
large  revenue  source 


By  Gerald  C.  Stone 
Glen  F.  Leibowitz 

A  generation  ago,  the  community 
newspaper  office  was  the  likely — 
perhaps  the  only — place  in  town  to  get 
business  forms  and  stationery  printed. 
All  textbooks  on  small-circulation  news¬ 
papers  devoted  chapters  to  methods  of 
increasing  the  commercial  printing  ef¬ 
fort. 

But  today,  with  photo-offset  equip¬ 
ment  readily  available  at  the  corner 
stationery  store  and  print  shops  becom¬ 
ing  as  common  as  hamburger  stands, 
how  fares  the  state  of  commercial  print¬ 
ing  at  the  community  newspaper  plant? 
Shouldn’t  job  shopping  be  on  the  wane 
as  central  printing  plants  remove  all 
heavy  equipment  from  the  community 
publisher’s  office? 

These  were  the  questions  that  needed 
answering  when  a  1975  survey  tried  to 
chart  the  economic  condition  of  the  na¬ 


tion’s  community  newspaper  field.  That 
study  (the  Management  of  Resources 
survey  at  Syracuse  University)  found 
commercial  printing  still  a  viable  source 
of  income  for  the  community  newspaper. 

The  categories  of  income  are  shown  in 
Table  1. 

Though  dailies  rely  on  job  shops  much 
less  than  weeklies,  the  survey  found  that 
30  per  cent  of  gross  income  in  America’s 
small-circulation  newspapers  is  still  de¬ 
rived  from  commercial  printing.  This 
percentage  was  so  high  that  the  study 
concluded  community  newspapers,  even 
today,  would  not  make  a  profit  without 
their  commercial  printing  income. 

The  study’s  findings  seemed  peculiar 
in  light  of  the  advances  in  printing 
technology  and  in  light  of  the  increase  in 
central  printing,  the  publishing  of  shop¬ 


pers  and  the  boon  insert  advertising  car¬ 
ried  by  grass-roots  newspapers.  More 
questions  had  to  be  asked,  and  a  fol¬ 
lowup  survey  was  undertaken  in  De¬ 
cember,  1975,  to  determine  if  the  tradi¬ 
tional  sources  of  job  printing  had  drasti¬ 
cally  changed. 

Literature  on  commercial  printing  var¬ 
ies  radically  in  its  assessment  of  the  im¬ 
portance  of  such  printing  by  local  news¬ 
papers. 

Two  notable  authors  in  the  field  reach 
completely  divergent  conclusions  about 
the  importance  of  commercial  printing 
for  the  community  newspaper. 

Bryce  Rucker  notes  that  surveys  show 
“the  average  income  from  commercial 
printing  for  weekly  newspapers  ...  is 
from  16  to  29  per  cent  of  total  income 

He  is  a  firm  believer  in  expanding  the 
extent  of  commercial  services  provided 
by  the  newspaper.  For  instance,  he 
suggests  retailing  office  supplies  such  as 
“writing  materials,  typewriters,  adding 
machines,  bookkeeping  records,  desks, 
poster  paper,  and  even  some  artwork 
supplies  .  .  .”  to  supplement  income. 

Such  sales  may  contribute  “as  much 


ASM  Al.  HNANCIA1,  .STATEMENT  BV  AI.I.  RESPONDENTS 
IN  1975  MANAGEMENT  OK  RESOI  RCES  SI  RVEV 
(KIGl  RES  ARE  IN  THOl  SANDS  OK  DOLLARS) 


Funds  for  this  project  were  provided  by 
California  State  University  Long  Beach 
Foundation.  The  original  research  was 
done  under  a  Sun  Chemical  Corp.  grant 
and  assistance  from  the  Communications 
Research  Center  at  the  S.  1.  Newhouse 
School  of  Public  Communications,  Syra¬ 
cuse  University.  Stone  is  assistant  profes¬ 
sor  of  journalism  at  CSULB  and 
Leibowitz  was  a  member  of  his  indepen¬ 
dent  studies  research  course. 


.\U  Weeklies  Semi-Weeklies  Dnilies 


Income 

(n  =  172p 

)n  114) 

)n  =  10) 

(n  45) 

LxKai  advertising 

$152 

S  90 

$1X9 

$255 

National  ad  net* 

15 

15 

25 

10 

Classified  ads* 

25 

15 

51 

59 

Legal  advertising* 

9 

7 

15 

10 

Total  advertising 

SIM 

$  99 

$216 

$290 

Circulation  gross 

59 

15 

2S 

XS 

Total  commercial* 

Kl 

52 

192 

71 

MiscellaneiHis* 

22 

12 

47 

15 

Total  gross  income 

2ill 

155 

55X 

15 

l.ess  discounts 

-15 

-10 

-10 

-15 

Total  .Adjusted  Gross  Income 

$2ft9 

$154 

$54X 

$456 

*categor>  left  blank  by  at  least  2U  percent  of  respondents  Most  of  the  categories  are  userages  based  on  answers 
given  by  less  than  the  entire  griHip  of  papers  in  the  survey .  This  explains  why  the  individual  items  do  not  sum  to  the 
total  advertising,  total  gross  incirme  i>r  total  adjusted  gross  income.  The  data  are  offered  in  this  manner  as  the  most 
detailed  presentation  available  for  each  categorv. 


Before  you  buy  a  Newspaper 
Electronic  Editing  and  Wire  System 

Analyze  the  ^ 

NEkVS 

*The  NEW  Newspaper  Editing  and  Wire  System. 

The  N.E.W.S.  is  simple,  versatile,  expandable  and  reliable  without 
the  expense  of  a  computer  or  costly  back  up  components. 

WE  MAKE  THE  NEWS! 

NEWSPAPER  ELECTRONICS  CORPORATION 

7948  Woman  —  Kansas  City.  Missouri  64114  —  Telephone  816/333-7967 


as  20  per  cent  of  the  total  newspaper 
revenue,”  Rucker  maintains.  Other 
ideas  he  suggests  for  increasing  profits 
include  “servicing  nearby  newspapers” 
by  providing  presswork,  photography 
and  even  “developing  rental  property 
within  the  newspaper  plant,”  such  as  of¬ 
fice  space. 

Bruce  Kennedy  says  the  “profit  on  a 
community  paper  is  in  the  newspapering, 
not  the  job  printing.” 

“I’ve  always  been  concerned  about 
spending  too  much  time  on  job  work, 
because  newspapering  is  our  prime  con¬ 
cern  .  . .  When  we  neglect  our  concentra¬ 
tion  on  it  for  distractions  like  job  print¬ 
ing,  the  newspaper  must  suffer  .  .  .  Un¬ 
questionably,  1  must  advise  you  not  to 
put  too  much  of  your  time  into  job  print¬ 
ing  ..  .  Time  spent  on  job  printing  has  to 
be  considered  less  money  returned  to  the 
business  for  the  hours  put  out.” 

Kennedy’s  book  is  published  in  1974 
and  Rucker’s  book  was  first  published  in 
1955.  Both  writers  concede  that  com- 
merical  printing  can  mean  additional  rev- 
{Continued  on  page  48} 
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pir  Now  Under  Construction 

The  $70,000,000 

V^odland  Hills  ^ 
.  SHOPPING  CENTER  1 


fUiiKP 


ever  booming  market  . . .  The  ac¬ 
tion  market!  . . .  For  surefire  sales 
results,  add  Terrific  Tulsa!  For 
further  information  call  (918)  583- 
2161,  and  ask  for  Kendall  Somers, 
Advertising  Director  or  Roy  Berry, 
National  Advertising  Manager.  Use 
Tulsa’s  Dominant  Media  . . . 


SEARS,  DAYTON-HUDSON  and 
more  of  TULSA’S  most  respected 
retailers,  including  Renberg’s, 
Clarke’s,  John  A.  Brown,  Dillard’s 
and  dozens  more,  will  move  into 
this  new  project,  the  largest  shop¬ 
ping  center  in  Oklahoma.  It  will  add 
Millions  In  payrolls  and  sales  to  our 

OUR  NEW  MULTI-MILLION  DOLUR  PLANT 


THE  OIL  CAPITAL  NEWSPAPERS  morning/evening/Sunday 


W0KLB  ★  Slje  dulsa  aribunt 


Two  Independent  and  Separately  Owned  Newspapers 
Nationally  Represented  by  ]B;ra,XI.]kXa.»n 

/  NEWSPAPER  SALES 


\ 


A  typical  household  scene  in  hundreds  of  the  smaller 
cities  in  America  is  the  man  of  the  house,  in  his  easy 
chair,  absorbed  in  the  pages  of  his  local  newspaper 

Quiet,  relaxed  readership  like  this  makes  the  daily 
newspaper  an  unique  and  effective  advertising  med¬ 
ium  in  these  cities,  which  are  typical  of  the  Thomson 
markets 

Another  plus'  Saturation  household  reach  provides 
market  penetration  without  a  media-mix 


Newspapers, 


I  NC 


SALES  OFHCES 

CMCAGO  31b0  KSPIAMES  m .  DES  PIAINES.  Ill  60016  TEl  1 3121299  6644 
NEW  rom  SUITE  1623. 60  ROCKEFELLER  PIA2A.  10020.TEL  12121246  2266 
PITTSBURGH  ROOM  T63  2  GATEWAY  CENTER  16222  TEL  14121232  0200 
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Whittier  (Calif.)  Daily  News 


Small  town  publisher 
invests  in  technology 


By  Philip  Schuyler 

One  of  many  continuing  examples  of 
small  town  community  newspapers 
which  strive  to  cover  their  local  news 
completely  and  are  able  thereby  to 
flourish  under  the  big  guns  of  neighbor¬ 
ing  metropolitan  dailies  is  the  Whittier 
(Calif.)  Daily  News  of  this  sprawling, 
mushrooming  city  within  an  hour's  au¬ 
tomobile  drive  of  Los  *  ngeles. 

Not  only  is  the  News  meeting  what 
Mynatt  Smith,  editor  and  publisher,  calls 
the  "fierce”  competition  of  the  two 
giants  of  Los  Angeles,  the  Times  and  the 
Herald-Examiner  with  their  million  and 
more  circulations,  but  also  eight  shop¬ 
pers'  weeklies  which  often  clutter  the 
lawns  of  thousands  of  Whittier  resi¬ 
dences  to  say  nothing  of  the  evanescent 
but  battling  tv  and  radio.  The  News  be¬ 
came  76-years  old  March  24. 

“In  the  past  22  years,  during  which  1 
have  been  one  of  the  owners,  the  News 
has  shown  a  profit  each  year,”  Smith 
declared  in  an  interview,  adding  what 
possibly  is  the  key  to  such  success:  “We 
have  plowed  back  into  the  newspaper 


easily  15%  of  what  we  have  earned  from 
it.” 

Smith  added  that  growth  and  profit 
under  such  competitive  conditions  de¬ 
pends  upon  “doing  all  you  and  your  staff 
can  possibly  do  to  tell  the  story  of  your 
home  town  so  well  that  the  people  can¬ 
not  get  it  from  any  other  source. 

“Nothing,  but  nothing  is  ever  going  to 
take  the  place  of  the  newspaper.  No  one 
will  ever  be  satisfied  with  any  substitute 
for  the  printed  image  as  the  best  means 
for  obtaining  up-to-the-minute  informa¬ 
tion  in  this  ever-changing  world.  This  has 
been  true  ever  since  Gutenberg  invented 
movable  type.” 

Smith  is  backing  up  this  firmly  ex 
pressed  belief  by  moving  into  latest  de¬ 
velopments  in  the  graphics  arts.  Into  his 
present  plant  that  Smith  said  currently 
represents  an  investment  of  $1 .0(X).(XX), 
he  intends  this  year  to  add  $250.(XX)  to 
“make  it  possible  for  us  to  go  completely 
into  photo  composition." 

“At  a  cost  of  an  additional  S.'yOO.OOO 
we  contemplate  eventually  changing  to 
an  offset  press."  he  continued.  “In  other 
words,  we  are  getting  ready  for  the  next 
quarter  of  a  century  by  adding  as  rapidly 


as  we  can  all  the  new  techniques  of  the 
graphics  industry. 

“We  cannot  see  anything  else  but  that 
in  the  next  25  years  newspapers  will  be¬ 
come  stronger,  better,  and  a  more  effi¬ 
cient  and  valuable  property  than  ever  be¬ 
fore.  Let  me  repeat  my  conviction; — 
nothing,  but  nothing  is  ever  going  to  take 
the  place  of  the  newspaper." 

Smith  said  he  was  looking  at  five  dif¬ 
ferent  offset  systems  with  a  view  to 
making  his  final  selection.  What  he  plans 
to  have  in  the  immediate  future  is  a  com¬ 
puterized  typesetting  arrangement  that 
will  “use  visual  terminals  that  will  re¬ 
place  all  the  familiar  typewriters  and 
linotypes  for  preparing  editorial  news 
and  advertising  copy.  The  original 
keyboard  strokes  of  reporters  and  clas¬ 
sified  advertising  takers  will  set  the 
type.” 

In  preparation  for  this  step.  Smith 
explained  he  inspected  similar  systems 
now  in  operation  at  the  Oceanside  Blade 
and  Tribune,  near  San  Diego,  the  San 
Die^o  Tribune,  and  the  Detroit  News. 

“We  intend  to  stay  alive."  he  con¬ 
cluded.  “To  do  so  we  are  going  to  be  as 
modern  as  we  can  be.” 

President  of  the  corporation  and  gen¬ 
eral  manager  that  runs  the  Daily  News  is 
Lee  E.  Owens,  with  whom  Smith  main¬ 
tained  “we  work  as  a  team.”  It  was  with 
Lee's  father.  Leo  E.  Owens,  w  ho  passed 
away  November  29,  1975  that  Smith 
(Continued  on  pane  47) 
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To  reach  our  18  to  35  market, 
do  it  on  Thursday  in  Thursday. 


On  Thursday  mornings,  our 
under-35  market  can  pick  up  the 
Minneapolis  Tribune  and  learn 
the  ins  and  outs  of  a  singles  bar. 
Or  how  to  choose  a  stereo.  Or  how 
to  pick  a  roommate,  tune  a  car,  raise 
children  in  an  apartment,  make  a 
terrarium,  grow  a  garden,  or 
even  meditate. 

So  the  Tribune’s  new  weekly 
section,  Thursday,  isn’t  your 
ordinary,  run-of-the-mill  section 
filled  with  exotic  recipes  and 
designer  fashions.  But  then,  the 
market  we’re  aiming  at  doesn’t  want 


exotic  recipes  and  designer 
fashions.  We  know.  We  went  out 
and  asked  them. 

The  research  toljl  us  just  what 
kinds  of  things  the  under-35s  in  the 
Upper  Midwest  really  want  to  read 
about.  Useful  things.  And  that’s 
what  they’re  getting. 

As  Thursday’s  editor.  Tribune 
Assistant  Managing  Editor  Beverly 
Kees  says,  “'The  front  page  may 
tell  them  the  world’s  going  down 
the  tube.  But  Thursday  shows 
them  how  to  cope  with  it.” 

Although  Thursday  is  still  fairly 


new,  its  design  has  already  won 
a  national  award.  But,  more  to  the 
point,  there’s  already  been  a  lot 
of  good  response  at  home.  Several 
times  an  article  has  spurred  a 
deluge  of  calls  from  the  young 
readers.  And  the  Back  Issues  Desk  is 
forever  running  out  of  extra  copies. 

So,  if  you  want  to  reach 
our  under-35  market,  why  not  try 
Thursday  on  Thursday? 

Minneapolis  Tribune 
The  Minneapolis  Star 


We^ve  got  what  it  takes  to  reach  a  great  market 

Nationally  represented  by  Cresmer,  Woodward,  O’Mara  and  Ormsbee,  Inc.,  Atlanta,  Boston,  Chicago,  Dallas,  Detroit,  Los  Angeles,  Minneapolis,  New  York,  Philadelphia,  San  Francisco. 


ADVERTISING 

Retailer  drops  television 
for  broader  print  program 


By  John  Consoli 

Regional  discount  chain  Pamida,  with 
more  than  2(X)  stores  in  10  Midwestern 
states,  has  made  some  key  revisions  in 
its  print  advertising  program  this  year 
after  dropping  television  from  its  1976  ad 
budget. 

"We  have  taken  the  S250.000  we  spent 
on  television  last  year  and  increased  our 


Source:  Belden  '12,-1  A 


annual  number  of  preprints  from  15  to 
25.”  Leroy  Peterson,  ad  director  of  the 
Omaha.  Nebr.  based  retailer  told  Editor 
&  Publisher. 

Peterson  said  20  preprints  will  be  in¬ 
serted  into  newspapers  and  five  will  be 
distributed  via  direct  mail.  Last  year  12 
of  the  chain's  15  preprints  were  sent  out 
as  newspaper  inserts. 

Pamida  has  also  increased  from  4  to  8 


When  you  make  The 
Bulletin  your  number 
one  buy  in  the  Phila¬ 
delphia  market  you 
can  see  that  the  other 
two  newspapers  add 
very  little  extra.  The 
Bulletin  gives  you  the 
largest  circulation 
with  the  lowest 
unduplicated  CPM. 


The  Evening  Bulletin 
covers  67%  of  adult 
readers  of  Phila. 
newspapers. 


The  Morning 
Inquirer  adds  23% 


The  Daily  News 
adds  10% 


Meml>er  Million  Market  Newspapers,  Inc. 


the  number  of  pages  in  each  insert  to  be 
sent  out  by  its  100  smaller  sized  stores 
(av  5.000  to  6.000  sq.  ft.)  Its  larger 
stores,  which  range  up  to  25.(XX)  sq.  ft., 
will  continue  to  send  out  16  page  pre¬ 
prints. 

KOP  ads  run 

To  add  further  impact  to  its  print  pro¬ 
gram,  Pamida  for  the  first  time  started 
backing  up  its  preprint  inserts  with  full 
page,  double  truck  ROP  ads.  "This  is 
being  done  on  a  market  by  market  basis, 
depending  on  the  size  of  each  store's 
budget  and  the  rates  of  local  newspa¬ 
pers,”  Peterson  said. 

To  get  some  additional  funds  for  the 
ROP  ads.  the  chain  has  cut  back  on  the 
number  of  process  color  preprints  it  will 
send  out  this  year.  Last  year  all  15  of  the 
chain's  preprints  were  process  color. 
This  year  only  seven  of  its  25  will  be 
process  color,  which  is  expected  to  save 
about  609?  in  production  costs. 

Pamida  expects  to  reach  some  8  mil¬ 
lion  people  with  its  preprint  program  this 
year.  Peterson  believes  this  will  give  the 
chain  more  market  saturation  and  draw 
more  consumer  response  than  a  TV 
campaign  of  comparable  cost. 

"The  air  waves  are  just  too  over¬ 
crowded  with  retail  advertising  and  the 
spots  are  too  short  to  project  any  kind  of 
competitive  message  that  the  viewer  will 
retain.”  Peterson  said.  "The  viewer 
merely  gets  confused.” 

Another  factor  leading  to  Pamida's 
dropping  of  TV  advertising  was  an  over¬ 
abundance  of  stations  in  certain  markets. 

"In  one  Minnesota  market,  there  were 
six  cable  TV  stations  in  addition  to  the 
three  network  stations,”  said  Peterson. 
It  was  impossible  for  the  chain  to  adver¬ 
tise  on  all  the  stations  and  w  hatever  sta¬ 
tion  was  selected  had  its  audience  thinned 
by  the  board  selection,  he  said. 

Pamida's  testing  of  tv  advertising 
lasted  two  years.  During  that  time  the 
chain  ran  two  separate  six  month  cam¬ 
paigns  during  which  a  total  of  20.(XX) 
sp<its  were  run  in  25  markets. 

The  elimination  of  television,  how¬ 
ever,  has  not  hurt  the  chain's  sales  pic¬ 
ture. 

Promotion  calendar 

A  “Handy  Reference  Guide”  with  a 
month-by-month  listing  of  popular  retail 
promotional  events  will  be  included 
within  the  June,  1976  edition  of 
Stamps-Conhaim's  newspaper  advertis¬ 
ing  service. 


PR  exec  dies 

Richard  W.  Darrow,  60,  chairman  of 
the  board  and  chief  executive  officer  of 
Hill  and  Knowiton  Inc.  died  March  20. 


ONE  DOES  IT 
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Newspaper,  City 


No.  of  Preprint 
colors  Available 


ALABAMA 

•Anniston  Star  (es) 
•Birmingham  News, 

Post  Herald  (meS) 

•Cullman  Times  (mS) 
•Decatur  Daily  (eS) 

‘Dothan  Eagle  (mS) 

•Florence  Times  & 

Tri-Cities  Daily  (eS) 
•Gadsen  Times  (eS) 
•Huntsville  News  (m) 

+  Huntsville  Times  (eS) 
•Jasper  Mt.  Eagle  (e) 

•Lanett  Valley 
Times  News  (e) 

•Mobile  Press  Register  (meS) 
•Montgomery  Advertiser 
Alabama  Journal  (meS) 
•Opelika  News  (eS) 
•Scottsboro  Sentinel  (eS) 
•Selma  Times-Journal  (eS) 

•T  alladega  Home  (m) 

•T  uscaloosa-Northport 
News (eS) 

ALASKA 


B+  2 


‘Chico  Enterprise-Record  (e) 

B+  3 

HF 

•Concord  Transcript  (e) 

B+  1 

•Corona  Independent  (e) 

B+3 

HF/SP 

HF/SP 

•Davis  Enterprise  (e) 

B+3 

HF 

HF 

•Downey  Southeast  News 

HF 

&  Champion  (e) 

B+  3 

HF/SP 

•El  Cajon  Inland  Empire 

Californian  (e) 

B+  2 

HF/SP 

HF/SP 

•El  Centro  Post  Imperial 

HF/SP 

Valley  Press  (e) 

B+  3 

HF 

HF 

•Escondido  Times- 

HF/SP 

Advocate  (eS) 

B+3 

HF 

HF 

•Eureka  Humbold 

Standard  Times  (eS) 

B+3 

HF 

HF/SP 

•Fairfield  Daily  Republic  (eS) 

B+3 

HF 

HF 

•Fontana  Herald  News  (e) 

B+3 

HF/SP 

•Fremont  Newark  Argus  (mS)  B+3 

HF 

HF/SP 

•Fremone  News-Register 

B+3 

HF 

•Fresno  Bee  (eS) 

B+3 

HF 

HF 

Fullerton  News  Tribune  (e) 

B+3 

HF 

HF/SP 

•Glendale  News-Press  (e) 

B+3 

HF 

HF 

•Goleta  Valley  Today  (m) 

B+3 

HF/SP 

•Grass  Valley-Nevada 

HF 

City  Union  (e) 

B+3 

HF 

•Anchorage  News  (m) 

B+3 

HF 

•Anchorage  Times  (eS) 

B+  3 

HF 

•Fairbanks  News-Miner  (e) 

B+  3 

HF 

•Juneau  Empire  (eS) 

•Ketchikan  News  (e) 

B+  3 

HF/SP 

ARIZONA 

•Douglas  Dispatch  (e) 

B+  2 

HF/SP 

•Casa  Grande  Dispatch  (e) 

B+  3 

HF/SP 

•Flagstaff  Arizona  Daily  Sun  (e) 

B+  3 

HF 

•Kingman  Daily  Miner  (e) 

B+3 

HF/SP 

•Mesa  Tribune  (e) 

B+2 

HF 

+  Phoenix  Republic 

Gazette  (meS) 

B+  3 

HF 

•Prescott  Courier  (eS) 

B+  3 

•Scottsdale  Progress  (e) 

B+  3 

HF/SP 

•Tempe  News  (e) 

B+3 

HF 

•Tucson  Arizona  Star 

&  Citizen  (meS) 

B+  3 

HF 

•Yuma  Sun  (eS) 

B+  3 

HF 

ARKANSAS 

•Batesville  Guard  (e) 

B+  2 

HF 

•Benton  Courier  (e) 

B+  3 

HF 

•Blytheville  Courier  News  (e) 

B+  2 

HF/SP 

•Camden  News  (e) 

B+  3 

HF/SP 

•Conway  Log  Cabin 

Democrat  (e) 

B+  3 

HF 

•De  Queen  Citizen  (e) 

B+  3 

HF/SP 

•El  Dorado  News  Times  (mS) 

B+3 

HF 

•Fayetteville  Northwest 

Arkansas  Times  (eS) 

B+  3 

HF 

•Forrest  City  Times-Herald  (e)  B+  1 
•Fort  Smith  Times  Record 
Southwest  American  (meS)  B+ 3  HF/SP 
•Harrison  Times  (e) 

•Helena  World  (eS) 

•Hope  Star  (e) 

•Hot  Springs  Sentinel- 
Record  (mS) 

•Jacksonville  News  (eS) 

‘Jonesboro  Sun  (eS) 

•Little  Rock  Arkansas 
Democrat  (eS) 

+  Little  Rock  Arkansas 
Gazette  (mS) 

•Malvern  Record  (e) 

•Mena  Star  (e) 

•Newport  Independent  (e) 

•Paragould  Press  (e) 

•Pine  Bluff  Commercial  (eS) 

•Rogers  News  (eS) 

•Russellville  Courier-Democrat 
•Searcy  Citizen  (e) 

•Springdale  News  (eS) 

•Stuttgart  Leader  (e) 

•Texarkana  Gazette  & 

News  (meS) 

•West  Memphis  Times  (e) 

CALIFORNIA 
•Alameda  Times-Star 
•Alhambra  Post  Advocate 
-i-Anaheim  Bulletin  (e) 

•Antioch  Ledger  (e) 

•Bakersfield  California  (eS) 

•Banning  Record  Gazette  (e) 

•Barstow  Desert-Dispatch  (e) 

‘Berkeley  Gazette  (e) 

•Brawley  News  (e) 

•Burbank  Review  (e) 

•Camarillo  News  (m) 
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B+  1 

B+3 

HF/SP 

B+  3 

HF/SP 

B+  3 

HF 

B+  3 

HF/SP 

B+  1 

HF 

B+  3 

HF/SP 

B+  3 

HF 

B+  3 

HF/SP 

B+  3 

HF/SP 

B+  3 

HF 

B+  3 

HF/SP 

B+  3 

B+  3 

HF 

HF 

B+  3 

B+  3 

HF/SP 

B+  3 

HF/SP 

B+  3 

HF/SP 

B+  3 

HF/SP 

B+3 

HF 

B+  3 

HF 

B+  3 

HF/SP 

B+  3 

HF/SP 

B+  1 

B+  2 

HF 

B+3 

HF/SP 

B+3 

HF 

B+  3 

HF/SP 

B+3 

HF 

•Hanford  Sentinel  (e) 
•Hayward  Review  (eS) 
•Hemet  News  (e) 
•Hollister  Free  Lance 


B+3  HF 
B+3  HF 


B+3  HF 


•Huntington  Park  Signal  (me)  B+3  SP 
•Indio News (e)  B+3  HF 

•La  Habra-Brea  Star 
Progress (e)  B+3  HF 

•Lancaster  Antelope  Valley 
Ledger-Gazette (e)  B+3  HF 

/Livermore  Herald  & 

News(mS)  B+3  HF 

•Lodi News-Sentinel (m)  B+3  HF 

•Lompoc Record (e)  B+3  HF 

•Long  Beach  Independent 
Press  Telegram  (meS)  B+3  HF/SP 

+Los  Angeles  Herald- 

Examiner  (eS)  B+3  HF 

+  LosAngeies Times (mS)  B+3  HF 

•Madera Tribune (e)  B+3  HF/SP 

•Martinez News-Gazette (m)  B+3  HF 

•Marysville-Yuba  City 
Appeal  Democrat  (e)  B+3  HF/SP 

/Merced Sun-Star (e)  B+3  HF 

+  Modesto  Bee  (eS)  B+3  HF 

+  Monterey  Peninsula 

Herald  (eS)  B+3  HF 

•Napa Register (e)  B+3  HF 

+  Newport  Beach-Costa  Mesa 

Orange  Coast  Daily  Pilot  (eS)  B+3  HF 
•Oakland Tribune (eS)  B+3  HF 

•Oceanside  Blade  Tribune  (eS)  B+3 
•Ontario-Upland  Report  (eS)  B+3  HF/SP 
‘Orange  County  News 
Tribune (e)  B+3  HF 

•Oroville  Mercury-Register  (e)  B+  2  HF 
•Oxnard  Press  Courier  (eS)  B+3  HF 
•Paim  Springs  Desert  Sun  (e)  B+  3 
•Palo  Alto  Times  (e)  B+3  HF 

•Pasadena Star-News (meS)  B+3  HF/SP 
•Paso  Robles  Press  (e)  B+ 1  HF 
•Petaluma  Argus-Courier  (e)  B+  3 
•Pittsburgh  Post-Dispatch  (e)  B+3  HF/SP 
•Pomona  Progress-Bulletin  (eS)B+  3 
•Porterville Recorder (e)  B+3  HF 

•Red  Bluff  News  (e)  B+3  HF 

•Redding  Record 
Searchlight  (e) 

•Redlands  Facts  (e) 

•Redwood  City  T  ribune  (e) 

‘Richmond  Independent  (e) 

•Riverside  Press- 
Enterprise  (meS) 

•Roseville  Press-Tribune  (e) 

•Sacramento  Bee  (eS) 

•Sacramento  Union  (mS) 

•Salinas  Californian  (e) 

‘San  Bernardino 
Sun-Telegram  (mS) 

•San  Clemente  Sun-Post  (e) 

•San  Diego  Union 
Tribune  (meS) 

•San  Francisco 
Examiner  &  Chronicle  (S) 

•San  Gabriel  Valley  Tribune  (eS)B+  3  HF 
+ San  Jose  Mercury-News  (meS)  B+3  H  F 
•San  Luis  Obispo 
Telegram  Tribune  (e) 

‘San  Mateo  Times  & 

News  Leader  (e)  B+3  HF 

•San  Pedro  News  Pilot  B+3  HF/SP 

‘San  Rafael  Independent 
Journal (e)  B+3  HF 


B+3  HF 
B+3  HF 
B+3  HF 
B+3  HF/SP 

B+3  HF/SP 
B+3  HF 
B+3  HF 
B+3  HF 
B+3  HF 

B+3  HF 
B+  1 

B+3  HF 

B+3  HF 


B+3  HF 


+Santa  Ana  Register  (meS) 

+ Santa  Barbara  News- 
Press  (eS) 

+ Santa  Cruz  Sentinel  (eS) 

•Santa  Maria  Times  (e) 

‘Santa  Monica 
Evening  Outlook  (e) 

‘Santa  Paula  Chronicle  (e) 

+  Santa  Rosa  Press 
Democrats  (eS) 

•Sonora  Union-Democrat  (e) 

•South  Lake  T ahoe  T ribune  (e)  B+3 
‘Stockton  Record  (eS) 

•Taft  Midway  Driller  (e) 

/Thousand  Oaks 
News-Chronicle  (eS) 
•Torrence-Redondo  Beach- 
Hermosa  Beach-Manhattan 
Beach  South  Bay  Breeze  (eS) 
•Tulare  Advance- 
Register  &  Times  (e) 

•Turlock  Journal  (e) 

+Vallejo  Times-Herald  & 
News-Chronicle 
‘Van  Nuys  News  & 

Valley  News  (mS) 

•Ventura  Star-Free  Press  (eS) 
•Victorville  Press  (e) 

/Visalia  Times-Delta  (e) 

•Vista  Press  (eS) 

•Walnut  Creek  Contra 
Costa  Times  (mS) 

•Watsonville  Register- 
Pajaronian  &  Sun  (e)  B+3 

‘West  Covina  Tribune  (eS)  B+  3 

•Whittier-News  (e)  B+3 

•Willows  Journal  (e)  B+3 

•Woodland  Democrat  (e)  B+3 

COLORADO 

•Alamosa  Valley  Courier  (e) 
•Boulder  Camera  (eS) 

•Canon  City  Record  (e) 

+Colorado  Springs  Sun  (mS) 
+Colorado  Springs 

Gazette-Telegraph  (eS) 


B+  3 

HF 

B+3 

HF 

B+  3 

HF 

B+  3 

HF/SP 

B+  3 

HF 

B+  3 

B+  3 

HF 

B+  3 

HF 

B+  3 

B+3 

HF 

B+2 

HF 

B+  3 

HF 

1 

)B+  3 

HF/SP 

B+3 

HF 

B+  3 

HF 

B+3 

HF 

B+  3 

B+  3 

HF 

HF 

B+  3 

B+  3 

HF 

B+  3 

HF 

B+3  HF 
B+3  HF 
B+3  HF 
B+3  HF/SP 

BH*  3  HF 

•Craig  N.W.  Colorado  Press  (e)  B+  1  HF/SP 
B+3  HF 


•Denver  Post  (eS) 

‘Denver  Rocky  Mountain 
News(mS)  B+3  HF 

/Durango Herald (e)  B+3  HF 

+Fort  Collins  Coloradoan  (eS)  B+3  HF 
•Fort  Morgan  Times  (e)  B+3  HF 

•Golden Transcript (e)  B+3  HF 

•Grand  Junction  Sentinel  (eS)  B+3 
•Greeley  Tribunes 
Republican  (e)  B+  3 

•LaJunta Tribune-Democrat (e)  B+3  HF 
•Lamar  Tri-State  News  (e)  B+ 2  HF 

•Longmont Times-Call (e)  B+3  HF 

•Loveland  Reporter-Herald(e)  B+  3  HF 


•Montrose  Press  (e) 
•Pueblo  Star-Journal 
Chieftain  (meS) 
•Rocky  Ford  Gazette  (e) 


B+3  HF 


B+3  HF 
B+3  HF 


•Sterling Journal-Advocate (e)  B+3 
CONNECTICUT 
+  Bridgeport  Post  & 


Telegram  (meS) 

B+  3 

HF 

•Bristol  Press  (e) 

B+  3 

HF 

•Danbury  News-Times  (eS) 

B+3 

HF 

•Greenwich  Time  (e) 

B+  2 

HF 

•Hartford  Times  (eS) 

B+  3 

HF/SP 

•Hartford  Courant  (mS) 

B+3 

HF 

•Manchester  Herald  (e) 
‘Meriden  Morning 

B+  3 

Record  &  Journal  (me) 

B+  2 

HF 

+  Middletown  Press  (e) 

B+  3 

HF/SP 

•Milford  Citizen  (eS) 

B+  1 

•Naugatuck  News  (e) 

B+  1 

HF 

•New  Britain  Herald  (e) 

‘New  Haven  Journal-Courier  & 

B+  3 

HF 

Register  (meS) 

B+  3 

HF 

•New  London  Day  (e) 

B+  3 

HF 

+ Norwalk  Hour  (e) 

HF 

•Norwich  Bulletin  (mS) 

B+  3 

HF 

•Stamford  Advocate  (e) 

HF 

•Torrington  Register  (e) 
•Vernon  Journal 

B+  3 

HF 

Inquirer  (m) 

•Waterbury  Republican 

B+3 

HF/SP 

&  American  (meS) 

B+  3 

HF 

•Willimantic  Chronicle  (e) 

B+  2 

HF 

•Winstead  Citizen  (e) 

B+  1 

HF 
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Newspaper,  City 


No.  of  Preprint 
colors  Available 


DELAWARE 

•Delaware  State  News  (eS)  B  +  3 

+Wilmington  News- 

Journal  (meS)  B+ 3  HF/SP 

DISTRICT  OF  COLUMBIA 

Washington  Post  (mS)  B+ 3  HF/SP 
-(■Washington  Star  (eS)  B-l- 3  HF/SP 

FLORIDA 

•Boca  Raton  News  (eS)  B-i- 3  HF/SP 

-F Bradenton  Herald  (eS)  B-l- 3  HF 
•Clearwater  Sun  (eS)  B-l- 3  HF 

•Cocoa  Today  (mS)  B-l- 3  HF 

•Daytona  Beach  News- 
Journal  (meS)  B-l-  3  HF/SP 

•Deland  Sun  News  (eS)  B-i- 1  HF 
+  Fort  Lauderdale  News  (eS)  B-l- 3  HF 
•Fort  Myers  News-Press  (mS)  B-l-  3  HF/SP 
•Fort  Pierce  news  Tribune  (eS)  B-l- 3  HF 
•Fort  Walton  Beach 
Playground  Daily  News  (mS)  B-l- 3  HF 
•Gainsville  Sun  (eS)  B-l- 3  HF 

•Hollywood  Sun-Tattler(e)  B-l- 3  HF 
•Homestead  News-Leader  (e)  B-i- 3 
•Jacksonville  Journal  & 

Times-Union  (meS)  B-(- 3  HF/SP 

•Key  West  Citizen  (eS)  B-(-3  HF 

•Kissimmee  Osceola  Sun  (e)  B-l- 3  HF/SP 
•Lakeland  Ledger  (mS)  B-l- 3  HF/SP 
•Lake  Wales  Highlander  (eS)  B-i- 3  HF/SP 
•Leesburg  Commercial  (eS)  B-l- 3  HF 
•Marianna  Jackson 

County  Floridian  (eS)  B-r  3  HF/SP 
•Melbourne  Times (mS)  B-(-3  HF 
-I- Miami  Herald  (mS)  B-(- 3  HF/SP 

-fMiami  News  (e  B-l- 3  HF/SP 

•Miami  Beach  Sun  (m)  B-i- 2  HF 

•Naples  Collier  County 
News(eS)  B-l- 3  HF 

•Ocala  Star-Banner  (eS)  HF/SP 

•Orlando  Sentinel  &  Star  (mS)  B-l-  3  HF 
•Palatka  News  (e)  B-l- 2  HF 

•Panama  City  News- 

Herald  (mS)  B-l- 3  HF/SP 

•Pensacola  News-Journal(meS)B-(-  3  HF 
-I- Pompano  Beach  Sun 

Sentinel  (m)  B+ 3  HF 

•Punta  Gord  Herald-News  (e)  B-i-  2  HF 
•St.  Augustine  Record  (e)  B-l- 3  HF/SP 
•St.  Petersburg  Times  & 

Independent (meS)  B+ 3  HF/SP 

•Sanford  Herald  (eS)  B-l- 3  HF/SP 

Sarasota  Herald-Tribune 
&  Journal  (meS)  B-i- 3  HF/SP 

•Tallahassee  Democrat  (eS)  B-l- 3  HF 
-l■TampaTribune&Times(meS)  B-l- 3  HF 
Titusville  Star-Advocate  (mS)B -I-  3  HF 
•West  Palm  Beach  Post- 
Times  (meS)  B-l- 3  HF 

•Winter  Haven  News-Chief  (eS)  B-l- 3 

GEORGIA 

Albany  Herald  (eS)  B-l-  3 

•AmericusTimes-Recorder(e)  B-l-  3  HF 
•Athens  Banner  Herald  (eS)  B-l- 3  HF 
•Athens  News  (m)  B-l- 3  HF 

-I- Atlanta  Journal  Constitu¬ 
tion  (meS)  B-l- 3  HF 

•Augusta  Chronicle  (meS)  B-l- 3  HF 
•Brunswick  News  (e)  B-l- 3  HF 

•Columbus  Ledger- 

Enquirer  (meS)  B-l- 3  HF/SP 

•Cordele  Dispatch  (e)  B-l- 3  HF 

Dalton  Citizen-News  (e)  B-i- 1  HF/SP 

•Dublin  Courier-Herald  (e)  B-i- 3  HF 

•Gainesville  Times (eS)  B-l- 3  HF 

•Griffin  News  (e)  B-l- 3  HF 

•LaGrange  News  (e)  B-l- 3  HF/SP 

•Lawrenceville  Gwinnett 
News(eS)  B-l- 3  HF 

•Macon  Telegraph  & 

News(meS)  B-i- 3  HF 

•Marietta  Journal  (eS)  B-i- 3  HF/SP 

•Moultrie  Observer  (e)  B-t- 3  HF 

•Rome  News-Tribune  (eS)  B-l- 3  HF 

•Savannah  News&  Pre^meS)  B-l-  3  HF/SP 

•Statesboro  Herald  (e)  B-l- 2  HF/SP 

•Thomasville  Times-Enterprise  B-l- 3  HF 

•Valdosta  Times  (eS)  B-l- 1 

•Tifton  Gazette (e)  B+ 3  HF 

•Warner  Robins  Sun  (eS)  B-l- 3  HF/SP 

•Waycross  Journal-Herald (e)  B-l- 3  HF 

HAWAII 

•HiloHawaiiTribune-Herald(eS)B-l- 3  HF 


•Honolulu  Advertiser  & 


Star  Bulletin  (meS) 

B+  3 

HF 

•Honolulu  Hawaii  Hochi  (e) 

B+  3 

IDAHO 

•Blackfoot  News  (m) 

B+  3 

HF 

•Boise  Statesman  (mS) 

B+  3 

HF 

•Burley  Co.  Idaho  Press  (e) 

B+  3 

HF/SP 

•Caldwell  News  Tribune  (e) 

B+  3 

HF/SP 

•Coeur  d'Alene  Press  (e) 

B+  3 

HF 

•Idaho  Falls  Post-Register  (eS) 

B+  3 

HF 

•Kellogg  News  (e) 

B+2 

•Lewiston  Tribune  (mS) 

B+  3 

HF 

•Moscow  Idahonian  (m) 

B+  3 

HF/SP 

•Nampa  Free  Press  (e) 

B+  3 

HF/SP 

•Pocatello  State  Journal  (eS) 

B+  3 

HF 

•Twin  Falls  Times-News  (eS) 

B+  3 

HF 

ILLINOIS 

•Alton  Telegraph  (e) 

B+  3 

HF/SP 

+Arlington  Hts.  Herald  (m) 

B+  3 

HF 

+ Aurora  Beacon-News  (eS) 

B+  3 

HF/SP 

•Beardstown  lllinoian  Star  (e) 

B+  1 

HF 

Belleville  News-Democrat  (e) 

B+  1 

HF 

•Belvidere  Republican  (e) 
•Bloomington-Normal 

B+  3 

HF/SP 

Pantagraph  (eS) 

B+  3 

HF 

•Canton  Ledger  (e) 

B+  3 

HF/SP 

Carbondale-Herrin  Murphysboro 

Southern  Illinoisan  (eS) 
•Centralia-Central  City- 

B+  1 

HF 

Warmac  Sentinel  (eS) 

B+  3 

HF/SP 

Champaign  Courier  (eS) 
Champaign-Urbana  News- 

B+  1 

HF 

Gazette  (eS) 

•Charleston  Coles  County 

B+  3 

HF 

Times  (e) 

B+  3 

HF 

Chicago  Today 

HF 

•Chicago  Calumet  (e) 

B+  3 

HF 

•Chicago  Daily  Defender  (m) 

B+  3 

Chicago  News  (e) 

B+  3 

HF/SP 

Chicago  Sun-Times  (mS) 

B+  3 

HF/SP 

Chicago  Tribune  (meS) 
•Danville  Commercial 

B+  3 

HF 

News  (eS) 

B+  3 

HF/SP 

•DeKalb  Chronicle  (e) 

B+  3 

HF 

•Des  Plaines  Herald  (m) 

B+  3 

HF 

•Dixon  Telegraph  (e) 

B+  3 

HF 

DuQuoin  Call  (e) 

East  St.  Louis 

B+  1 

HF 

Metro-East  Journal  (eS) 

B+  1 

HF/SP 

•Effingham  News  (e) 

B+  3 

HF 

•Elgin  Courier-News  (eS) 

B+  3 

HF 

+ Freeport  Journal-Standard  (e)  B+3 

HF/SP 

•Galesburg  Register-Mail  (e) 

B+  3 

HF 

•Harrisburg  Register  (e) 
•Hoopeston  Chronicle 

B+  1 

HF/SP 

Herald  (e) 

•Jacksonville  Journal- 

B+  3 

HF/SP 

Courier  (meS) 

B+  3 

HF/SP 

Joliet  Herald-News  (eS) 

B+  3 

HF/SP 

•Kankakee  Journal  (eS) 

B+  3 

HF 

Kewanee  Star-Courier  (e) 
•LaSalle-Peru-Oglesby 

B+  3 

News-Tribune  (e) 

B+  3 

HF/SP 

•Lawrenceville  Record  (e) 

B+  3 

HF/SP 

•Litchfield  News-Herald  (e) 

B+  1 

HF 

•Macomb  Journal  (e) 

B+  1 

HF 

•Mattoon  Journal-Gazette  (e) 

B+  3 

HF 

•Moline  Dispatch  (e) 

B+  3 

HF 

Monmouth  Review  Atlas  (e) 

B+  3 

HF 

•Morris  Herald  (e) 

•Mount  Carmel  Republican 

B+  3 

HF 

Register  (e) 

B+  1 

•Mount  Prospect  Herald  (m) 

B+  3 

HF 

•Mount  Vernon  Register- 

News  (e) 

B+  3 

HF 

•OIney  Mail  (e) 

B+  3 

HF 

•Ottawa  Republic-Times  (e) 

B+  3 

HF 

•Paris  Beacon  News  (e) 

HF 

•Pekin  Times  (e) 

B+  3 

HF 

•Peoria  Journal-Star  (meS) 

B+  3 

HF/SP 

•Pontiac  Leader  (e) 

B+  3 

HF 

•Quincy  Herald-Wing  (eS) 

B+  3 

HF 

•Robinson  News  (e) 

B+  3 

HF/SP 

Rockford  Star  &  Register 

Republic  (meS) 

B+  3 

HF 

•Rock  Island  Argus  (e) 

B+  3 

HF/SP 

•Shelbyville  Union  (e) 

+  Springfield  State  Journal 

B+  2 

HF 

&  Register  (meS) 

B+  3 

HF 

•Sterling-Rock  Falls  Gazette  (e)  B+  1 

HF 

•Streator  Times-Press  (e) 

B+3 

HF 

•Taylorville  Breeze-Courier  (e) 
•Watseka  Iroquois 

B+  2 

HF/SP 

County  Times  (e) 

B+  3 

HF 

•Waukegan-North  Chicago 
News-Sun (e)  B+3  HF/SP 

•West  Frankfort  American  (e)  B-(- 1  HF/SP 

/Wheaton  Journal  (eS)  B-(- 3  HF/SP 

•Woodstock  Sentinel  (e)  B-l- 3  HF 

INDIANA 

•Anderson  Herald  & 

Bulletin  (meS)  B-l- 3  HF 

•Attica  Ledger  Bulletin  (e)  B-l- 3  HF/SP 

•Bedford  Times  Mail  (e)  B-i- 3  HF 

•Bloomington  Herald 
Telephone/Times  (eS)  B-i- 3  HF/SP 

•Brazil  Times  (e)  B-l- 3  HF/SP 

•Chesterton  Tribune  (e)  B-l- 1 

•Clinton  Clintonian  (e)  B-l- 2  HF 

•Columbia  City  Commercial 
Mail/Post  (e)  B-l- 1  HF 

•Columbus  Republic  (e)  B-l- 3  HF 

•Connersville  News- 
Examiner  (e)  B-l- 3  HF 

•Crawfordsville 

Journal-Review  (e)  B-l- 3  HF 

•Decatur  Democrat  (e)  B-l- 2  HF 

•Elkhart  Truth  (e)  B-l- 3  ‘HF 

•Elwood  Call-Leader  (e)  B-i-3  HF 

-I-  Evansville  Courier  & 

Press  (meS)  B-i- 3  HF/SP 

•Fort  Wayne  Journal  Gazette 
&  News  Sentinel  (meS)  B-i- 3  HF/SP 

•Frankfort  Times  (e)  B-l- 3  HF 

•Franklin  Journal  (e)  B-(- 3  HF 

•Gary  Post-Tribune  (eS)  B-l- 3  HF/SP 

Goshen  News  (e)  B-l- 3  HF/SP 

•Greencastle  Banner  (me)  B-i- 2  HF 

•Hammond-East  Chicago 
Times  (eS)  B-i- 3  HF 

•Greensburg  News  (e)  B-i- 3  HF 

•Hartford  City  News-Times  B-(-3  HF 

•Huntington  Herald-Press  (eS)  B-l- 3  HF 

-I- Indianapolis  Star  & 

News(meS)  B-i- 3  HF/SP 

•Jasper  Herald  (e)  B-i- 3  HF 

•Jefferson  News  (e)  B-i-  3 

•Kendaleville  News  Sun  (e)  B-l- 1  HF 

•Kokomo  Tribune  (eS)  B-l- 3  HF 

•Lafayette- West  Lafayette 
Journal  &  Courier  (e)  B-l- 3  HF/SP 

•La  Porte  Herald  Argus  (e)  B-l- 3  HF 
•Lebanon  Reporter(e)  B-l- 3  HF/SP 

•Logansport  Pharos-Tribune 
&  Press  (eS)  B-i- 1  HF 

•Marion  Chronicle-Tribune (mS)B -I-  3  HF 

•Martinsville  Reporter  (e)  B-i-3  HF/SP 

•Michigan  City  News- 
Dispatch  (e)  B-I-3  HF/SP 

+  Muncie  Star  &  Press  (meS)  B-I-3  HF/SP 

New  Albany  Tribune  (e)  B-l- 1  HF 

-I- New  Castle  Courier-Times  (e)  B-l- 2  HF/SP 

•Noblesville  Ledger  (e)  B-i- 2  HF 

•Peru  Tribune  (e)  B-l- 3  HF/SP 

•Plymouth  Pilot-News  (e)  B+3  HF 

•Portland  Commercial- 
Review  (e)  B+ 2  HF 

•Princeton  Clarion  (e)  B+ 2  HF/SP 

•Rensslaer  Republican  (e)  B+ 1  HF 

•Richmond Palladium-ltem(eS)  B+3  HF 

•Rochester Sentinel (e)  B+3  HF 

•Rushville  Republican  & 

Telegram (e)  B+3  HF/SP 

•Seymour Tribune (e)  B+3  HF 

•Shelbyville News (e)  B+3  HF 

•South  Bend  Tribune  (eS)  B+3  HF 

+Terre  Haute  Tribune- 

Star  (meS)  B+ 1  HF/SP 

•Valparaiso  Vidette 
Messenger (e)  B+3  HF 

•Vincennes 

Sun-Commercial  (eS)  B+  3  HF/SP 

•Wabash  Plain  Dealer  (e)  B+  3  HF 

•Warsaw Times-Union (e)  B+3  HF 

•Washington Times-Herald (e)  B+3  HF/SP 

•Winchester  News  & 

Journal  Herald  (e)  B+  1  HF 

IOWA 

•Ames Tribune (e)  B+3  HF 

•Atlantic  News-Telegraph  (e)  B+ 1  HF 

•Boone  News-Republican  (e)  B+ 2  HF 

•Burlington  Hawk  Eye  (eS)  B+3  HF/SP 
•Carroll  Times-Herald  (e)  B+  3  HF 

•Cedar  Falls  Record  (m)  B+3  HF 

•Cedar  Rapids-Marion 
Gazette (eS)  B+3  HF 

•Centerville  lowegion  & 

Citizen  (e)  B+  3  HF 

•Charles  City  Press  (e)  B+3  HF 
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Newspaper,  City 


No.  of  Preprint 
colors  Available 


IOWA  (Cont’d.) 


•Cherokee  Times  (e) 

B-l-  3 

HF 

•Clinton  Herald  (e) 

B-l-  3 

Council  Bluffs  Nonpareil  (eS) 

B-t-3 

HF 

•Creston  News-Advertiser  (e) 

B-l-  3 

HF 

•Davenport-Bettendorf 

Times-Democrat  (meS) 

B-l-  3 

HF/SP 

Des  Moines  Register 

&  Tribune  (meS) 

B-l-  3 

HF/SP 

•Dubuque  Telegraph- 

Herald  (eS) 

B-l-  3 

HF 

•Fairfield  Ledger  (e) 

B-l-  3 

HF 

•Fort  Dodge  Messenger  & 

Chronicle  (e) 

B-l-  3 

HF/SP 

•Fort  Madison  Democrat  (e) 

B-l-  3 

HF 

-i^lowa  City  Press-Citizen  (e) 

B-l-  3 

HF 

•Keokuk  Gate  City  (e) 

B-l-  3 

HF 

•Le  Mars  Sentinel  (e) 

B-l-  3 

HF 

-(-Marshalltown  Time- 

Republican  (e) 

B-l-  2 

HF 

•Mason  City  Globe-Gazette  (e) 

B-l-  3 

HF 

•Mount  Pleasant  News  (e) 

B-l-  2 

HF/SP 

•Muscatine  Journal  (e) 

B-l-  3 

HF 

•Nevada  Journal  (e) 

B-l-  1 

HF/SP 

•Newton  News  (e) 

B-l-  3 

•Oelwein  Register  (e) 

B-l-  4 

•Oskaloosa  Herald  (e) 

B-l-  2 

HF 

•Ottumwa  Courier  (e) 

B-l-  3 

HF 

•Perry  Chief  (e) 

B-l-  3 

HF 

•Shenandoah  Sentinel  (e) 

B-L  3 

HF/SP 

•Sioux  City  Journal  (mS) 

B-l-  3 

HF 

•Spencer  Reporters  Times (eS)  B-(-  3 

HF 

•Vinton  Cedar  Valley  Times  (e) 

B-l-  3 

HF 

•Washington  Journal  (e) 

B-l-  3 

HF 

•Waterloo-Cedar  Falls 

Evansville  Courier  (eS) 

B-l-  3 

HF 

•Webster  City  Freeman 

Journal  (e) 

B-l-  3 

HF 

KANSAS 

•Arkansas  City  T raveler  (e) 

B-l-  3 

HF/SP 

•Atchison  Globe 

B-l-  2 

HF/SP 

•Augusta  Gazette  (e) 

B-l-  2 

HF 

•Chanute  T  ribune  (e) 

B-l-  3 

HF 

•Clay  Center  Dispatch  (e) 

B-l-  2 

HF/SP 

•Coffeyville  Journal  (eS) 

B-l-  3 

HF 

•Dodge  City  Globe  (e) 

B-l-  3 

HF 

•El  Dorado  Times  (e) 

B-l-  3 

HF/SP 

•Emporia  Gazette  (e) 

B-l-  3 

HF 

•Fort  Scott  T ribune  (m) 

•Garden  City  Telegram  (e) 

B-l-  3 

HF/SP 

•Goodland  News  (eS) 

B-l-  1 

HF 

•Great  Bend  Tribune  (eS) 

B-l-  3 

HF 

Great  Bend  Western 

Kansas  Press 

•Hays  News  (eS) 

B-l-  3 

HF 

•Hiawatha  World  (e) 

B-l-  1 

HF/SP 

•Hutchinson  News  (meS) 

B-l-  3 

HF 

•Independence  Reporter  (eS)  B-(-  3 

HF 

•Junction  City  Union  (e) 

B-l-  3 

HF 

•Kansas  City  Kansan  (eS) 

B-l- 3 

HF/SP 

•Lamed  Tiller  &  Toiler  (e) 

B-l- 3 

HF/SP 

•Lawrence  Journal-World  (e) 

B-l-3 

HF 

•Leavenworth  Times  (eS) 

B-l-  1 

HF 

•Liberal  Southwest  Times  (eS)  B -(-  2 

HF/SP 

•Lyons  News  (e) 

B-l-  1 

HF 

•Manhattan  Mercury  (eS) 

B-l-  3 

HF 

•McPherson  Sentinel  (e) 

B-l-  1 

HF/SP 

•Newton  Kansan  (e) 

B-l-  3 

HF/SP 

•Norton  Telegram  (e) 

B-l-  1 

HF/SP 

•Olathe  News  (m) 

B-l-  3 

•Ottawa  Herald  (e) 

B-l-  3 

HF 

•Parsons  Sun  (e) 

B-l-  3 

HF 

•Pittsburg  Sur  (mS) 

B-l-  3 

HF 

•Pratt  Tribune  a) 

B-l-3 

HF/SP 

•Salina  Journa  (eS) 

B-l-  3 

HF 

'Topeka  Capital-Journal(meS)  B-l- 3 

HF 

'Wichita  Eeagle  &  Beacon  (meS)  B  -(-  3 

HF/SP 

•Winfield  Courier  (e) 

B-l-  3 

HF 

KENTUCKY 

•Ashland  Indepe'  dent(eS) 

B-l-  3 

HF 

•Bowling  Green  Lark  City 

News  (eS) 

B-l-  3 

HF 

•Corbin  T ribune  &  Times  (eS) 

I  B-l-  1 

HF 

'Covington  Kentucky  Post  (e) 

B-l-  3 

HF/SP 

•Danville  Advocate 

Messenger  (mS) 

B-l-  2 

HF 

•Frankfort  State  Journal  (e) 

B-l-  3 

HF 

•Fulton  Leader  (e) 

B-l-  3 

HF/SP 

•Glasgow  Times  (e) 

B-l-  3 

HF/SP 

•Harlan  Enterprise  (mS) 

B-l-  3 

•Henderson  Gleaner- 

Journal  (mS) 

B-l-  3 

HF 

•Hopkinsville  Kentucky  New 

Era  (e) 

B-l-  3 

HF 

•Lexington  Herald-Ledger 

B-l- 3 

HF 
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Lousville  Courier  Journal 
&  Times  (meS) 
•Madisonville  Messenger  (e) 
•Mayfield  Messenger  (m) 
•Maysville  Ledger- 
Independent  (m) 
•Middlesboro  News  (e) 
•Murray  Ledger  &  Times  (e) 
•Owensboro  Messenger 
&  Inquirer  (mS) 

•Paducah  Sun-Democrat  (eS) 
•Richmond  Register  (e) 
•Somerset  Commonwealth- 
Journal  (e) 

•Winchester  Sun  (m) 

LOUISIANA 

•Alexandria  Town  Talk  (eS) 
•Bastrop  Enterprise  Clarion  (e) 
Baton  Rouge  Advocate  & 
State  Times  (meS) 
•Bogalusa  news  (eS) 

•Crowley  Signal  (eS) 

•Franklin  Banner-Tribune  (e) 
•Hammond  Star  (e) 

•Houma  Courier  & 

Terrbonne  Press  (e) 
•Jennings  News  (e) 

Lafayette  Advertiser  (eS) 
Lake  Charles  American 
Press  (eS) 

•Minden  Press-Herald  (e) 
Monroe  News-Star  & 

World  (meS) 

•Morgan  City  Review  (e) 

•New  Iberia  Iberian  (eS) 

-I-New  Orleans  Times-Picayum 
&  State  Item  (meS) 
•Opelousas  World  (eS) 
•Ruston  Leader  (e) 

+  Shreveport  Journal  (meS) 
•Thibodaux  Comet  (e) 

MAINE 


B-L  1 

HF/SP 

B+  3 

HF 

B-l-  3 

HF 

B-l-  3 

HF/SP 

B-l-3 

HF 

B-l-  3 

HF/SP 

B-l-  3 

HF 

BH-  3 

HF 

B-l-  3 

HF 

B-l-  3 

B-l-  3 

HF/SP 

B-l-  3 

HF/SP 

B-l-  3 

HF 

B-l-  3 

HF 

B-l-  3 

HF 

B-l-3 

HF 

B-l-  1 

HF 

B-l-  1 

HF 

B-l-  2 

HF 

B-l-  3 

HF 

B-l-  1 

HF 

B-l-3 

HF 

B+  3 

BH-  3 

HF 

B-l- 2 

HF 

HF 

Q 

B-l-  3 

HF/SP 

B-l-3 

HF 

B-l-  3 

HF/SP 

B-l-  3 

HF 

B-l-  3 

HF 

)B-(-  2 

HF 

BH-  3  HF/SP 


•Bangor  News (m) 

•Biddeford-Saco  Journal  (e) 

•Brunswick  Times  Record  (e)  B-i- 3  HF 
•Lewiston-Auburn 
Sun  Journal  (me) 

•Portland  Press 
Herald  Express  (meS) 

Waterville  Sentinel  (m) 

MARYLAND 

•Annapolis  Capital  (e) 

+  Baltimore  News 
American  (eS) 

-(-Baltimore  Sun  (meS) 

•Cambridge  banner  (e) 

-(-Cumberland  news 
&  Times  (meS) 

•Frederick  Post&  N<’ws  (me) 
-(-Hagerstown  HeraL:  Mail  (me) 
-(-Salisbury  Times  (eS) 

MASSACHUSETTS 

•Athol  News  (e) 

•Attleboro  Sun  (e) 

•Beverly  Times  (e) 

•Boston  Christian  Science 
Monitor  (e) 

-(-Boston  Globe  (meS) 

+  Boston  Herald-American  (mS) 

•Brockton  Enterprise  & 

Times  (e) 

•Clinton  Item  (e) 

•Dedham-Needham  Transcript 
Fall  River  Herald-News  (e) 

Fitchburg  Sentinel  (e) 

•Framingham  News  (eS) 

•Gardner  News  (e) 

•Gloucester  Times  (e) 

•Greenfield  Recorder  (e) 

•Haverhill  Gazette  (e) 

•Holyoke  Transcript 
Telegram  (e) 

•HyannisCape  Cod 
Standard  Times  (eS) 

•Lawrence  Eagle  T  ribune  (e) 

-(-Lowell  Sun  (eS) 

•Lynn  Item  (e) 

Malden  News  (e) 

-(-Marlboro  Enterprise  (e) 

Medford  Mercury  (e) 

•Milford  News  (e) 

•New  Bedford  Standard 
Times  (es) 


B-l-  1 

HF/SP 

B-l- 3 

HF 

B-l-  3 

B-l-  3 

HF/SP 

B-l-  2 

HF 

B-l-  3 

HF 

B-l-  3 

HF 

B-l-  3 

HF/SP 

B-l-  3 

HF 

B-l-  3 

HF/SP 

B-l-  3 

HF 

iB-l-  3 

HF/SP 

B-l-  3 

HF 

B-l-  2 

HF/SP 

B-l-  2 

B-l-  3 

HF/SP 

B+3 

B-l-3 

HF/SP 

B-l-  3 

HF/SP 

B-l-  3 

B-l-  2 

HF/SP 

B-l-  1 

HF 

B-l-  1 

HF 

B-l-  3 

HF 

B-l-3 

HF 

BH-  3 

HF 

B-l-  3 

B-l-  3 

B-l-  3 

B-l-  3 

HF 

B-l-  3 

HF 

B-l-  3 

HF 

B-l-3 

HF 

B-l-  2 

HF 

B-l-  1 

HF/SP 

B-l-  1 

HF 

B-l-  1 

HF/SP 

PF  1 

HF 

B-F  3 

HF 

•Newburyport  News  (e) 

•North  Adams  Transcript  (e) 
•Northamptom  Hampshire 
Gazette  (e) 

•Pittsfield  Berkshire  Eagle  (e) 
-l-Quincy  Patriot  Ledger  (e) 
•Salem  News  (e) 

•Southbridge  News  (e) 
-(-Springfield  Union  News  & 
Republican  (meS) 

•Taunton  Gazette  (e) 
-(-Waltham  News-Tribune  (e) 
•Westfield  News  (e) 

Woburn  Times  (e) 
-(-Worcester  Telegram  & 
Gazette 

MICHIGAN 

•Adrion  Telegram 
•Albion  Recorder  (e) 

•Alpena  News  (e) 

•Ann  Arbor  News  (eS) 

•Bad  Axe  Tribune  (e) 

•Battle  Creek  Enquirer 
&  News  (eS) 

•Bay  City  Times  (eS) 

-(-Benton  Harbor  Herald- 
Palladium  (e) 

•Big  Rapids  Pioneer  (e) 
•Cadillac  News(e) 
•Cheboygan  Tribune  (e) 

-I-  Detroit  Free  Press  (mS) 
Detroit  News  (eS) 

•Dowagiac  News  (e) 

+  Escanaba  News  (e) 

•Flint  Journal  (eS) 

•Grand  Haven  Tribune  (e) 
-(-Grand  Rapids  Press  (eS) 
•Greenville  News  (e) 
•Hillsdale  News  (e) 

Holland  Sentinel  (e) 
Ironwood  Globe 
•Jackson  Citizen  Patriot  (eS) 
-I-  Kalamazoo  Gazette  (eS) 
-(-Lansing  State  Journal  (e) 
•Ludington  News  (m) 
•Manistee  News-Advocate  (e) 
•Marquette  Mining  Journal 
•Memominee  Herald 
Leader  (e) 

Marshall  Chronicle  (e) 
-(-Midland  News  (e) 

-(-Monroe  News  (e) 

•Mount  Clemens  Macomb 
Daily  (m) 

•Mt.  Pleasant  Times-News(e) 
•Muskegon  Chronicle  (eS) 
•Niles  Star  (e) 

•Owosso  Argus  Press  (e) 
•Petoskey  News  Review  (e) 
-(-Pontiac  Press  (e) 

•Port  Huron  Times  Herald  (eS) 
•Saginaw  News  (eS) 

•Sturgis  Journal  (e) 

•Three  Rivers  Commercial(e) 
•Travers  City  Record-Eagle  (e) 
•Wayne  Eagle  (e) 

•Ypsilanti  Press  (eS) 

MINNESOTA 

Albert  Lea  Tribune  (eS) 
Austin  Herald  (e) 

•Bemidji  Pioneer  (m) 
•Brainerd  Dispatch  (e) 
•Duluth  News  Tribune  & 
Herald  (meS) 

•Fairmount  Sentinel  (e) 
•Faribault  News  (e) 

•Fergus  Falls  Journal  (e) 
•Hibbing  Tribune  (eS) 
•International  Falls 
Journal  (m) 

•Little  Falls  T  ranscript  (e) 
•Mankato-North  Mankato 
Free  Press  (e) 

Minneapolis  Tribune  & 

Star  (meS) 

Moorhead  Forum 
•New  Ulm  Journal  (eS) 
•Owatonna  People's 
Press  (MS) 

•Red  Wing  Republican- 
Eagle  (e) 

•Rochester  Post  Bulletin  (e) 
•St.  Cloud  Times  (e) 

St.  Paul  Pioneer  Press  & 
Dispatch  (meS) 


BH-  3 

HF 

B-l-  3 

HF 

B-l-3 
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HF 
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HF 

B-F  3 

HF/SP 

B-F  3 

HF 

B-F  3 

HF/SP 

B-F  3 

HF 

B-F  3 

HF 
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HF 
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Newspaper,  City 


No.  of  Preprint 
colors  Available 


MINNESOTA  (Cont’d.) 


•Virginia  Mesabi  News  (eS) 

B+  3 

HF/SP 

•Waseca  Journal  (e) 

B+  3 

HF 

Wlllmar  West  Central 

Tribune  (m) 

B+  3 

HF/SP 

Winona  News  (eS) 

B+  3 

HF 

•Worthington  Globe  (e) 

B+3 

MISSISSIPPI 

‘Biloxi-Gulfport  Herald  (meS) 

B+  3 

HF/SP 

•Brookhaven  Leader  (e) 

B+3 

HF 

•Clarksdale  Press  register  (e) 

B+3 

HF 

•Cleveland  Bolivar 

Commercial  (e) 

B+  1 

HF 

•Columbus  Commercial 

Dispatch  (eS) 

B+  ’/i  HF/SP 

•Corinth  Corinthian  (e) 

B+  3 

HF 

•Greenville  Delta  Democrat 

Times  (eS) 

B+3 

HF 

•Greenwood  Commonwealth  (e)B+  3 

HF 

•Grenada  Sentinel  Star  (e) 

B+  3 

HF/SP 

•Hattiesburg  American  (eS) 

B+  3 

HF/SP 

‘Jackson  Clarion  Ledger 

&  News 

HF 

Laurel  Leader-Call  (e) 

B+  2 

HF 

•McComb  Enterprise- 

Journal  (e) 

B+2 

HF 

•Meridian  Star  (eS) 

B+  3 

HF 

•Natchez  Democrat  (mS) 

B+  4 

•Pascagoula  Mississippi 

Press  Register  (eS) 

B+  3 

HF/SP 

•Starksville  News  (m) 

B+  3 

HF 

•Tupelo  Journal  (m) 

B+  3 

HF/SP 

•Vicksburg  Post  (eS) 

B+  3 

HF 

•West  Point  Time  Leader(e) 

B+  3 

HF 

MISSOURI 

•Aurora  Advertiser  (e) 

B+  2 

HF 

•Boonville  News  & 

Advertiser  (e) 

B+3 

HF 

•Brookfield  News  Bulletin  (e) 

B+  1 

HF/SP 

‘Cape  Girardeau  Southeast 

Missourian  (eS) 

B+3 

HF 

•Carollton  Democrat  (e) 

B+  3 

•Carthage  Press  (e) 

B+3 

HF/SP 

•Chillicothe  Constitution- 

Tribune  (e) 

B+  1 

HF 

•Clinton  Democrat  (e) 

B+  3 

HF 

•Columbia  Missourian  (mS) 

B+3 

HF 

•Columbia  Tribune  (eS) 

B+3 

HF 

•Dexter  Statesman- 

Messenger  (e) 

B+3 

HF/SP 

•Fulton  Kingdom  News(m) 

B+  2 

HF 

•Hannibal  Courier  Post  (e) 

B+  3 

HF/SP 

•Independence  examiner  (e) 

B+  3 

HF 

•Jefferson  City  Capital  & 

Post  Tribune  (meS) 

B+  3 

HF/SP 

‘Joplin  Globe  (mS) 

B+3 

HF 

+  Kansas  City  Times  & 

Star  (meS) 

B+  3 

HF 

Kennet  Democrat  (e) 

B+  3 

HF/SP 

•Kirksville  Express  & 

News  (eS) 

B+3 

HF 

•Lebanon  Record  (e) 

B+  3 

HF/SP 

•Macon  Chronicle  Herald(e) 

B+  3 

HF/SP 

•Mexico  Ledger  (e) 

B+  3 

HF/SP 

•Moberly  Monitor-Index  & 

Democrat  (eS) 

B+4 

•Neosho  News  (eS) 

B+3 

HF 

•Nevada  Mail-Herald  (eS) 

B+  3 

HF/SP 

•Poplar  Bluff  American 

Republic  (e) 

B+  2 

HF 

•Rolla  News  (es) 

B+  1 

HF 

•St.  Charles  Banner-News  (e| 

1  B+  3 

HF/SP 

•St.  Joseph  Gazette  & 

News  Press  (meS) 

B+  3 

HF 

•St.  Louis  Globe  Democrat  (m)B+  3 

HF 

•St.  Louis  Post-Dispatch  (eS) 

1  B+3 

HF 

•Sedalia  Democrat-Capital 

(meS) 

B+3 

HF/SP 

•Sikeston  Standard  (m) 

B+  3 

HF/SP 

‘Springfield  News  & 

Leader-Press  (meS) 

B+3 

HF 

•T renton  Republican  Times  (e)B  +  2  HF 
•Warrensburg  Star-Journal  (e)B+  3  HF 
•West  Plains  Quill  (e)  B+ 3  HF 


MONTANA 


•Billings  Gazette  (mS) 

B+  3 

HF 

•Bozeman  Chronicle  (eS) 

B+  3 

HF 

•Butte  Montana  Standard 

(mS) 

B+  3 

HF 

‘Great  Falls  Tribune  (mS) 

B+  3 

HF/SP 

•Havre  Daily  News  (e) 

B+2 

HF 

‘Helena  Independent  Record 

(eS) 

B+3 

HF 
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•Kalispell  Inter  Lake  (eS) 

B+3 

HF 

•Livingston  Enterprise  (e) 

B+3 

HF 

•Miles  City  Star  (e) 

B+3 

•Missoula  Missoulian  (mS) 

B+  3 

HF/SP 

NEBRASKA 

•Alliance  Times-Herald  (e) 

B+3 

HF 

•Beatrice  Sun  (e) 

B+3 

HF 

•Columbus  Telegram  (e) 

B+3 

HF 

•Fremont  T  ribune  (e) 

B+  3 

HF/SP 

•Grand  Island  Independent 

(e) 

B+3 

•Hastings  Tribune  (e) 

B+3 

HF 

•Holdrege  Citizen  (e) 

B+3 

HF 

•Kearney  Hub  (e) 

B+3 

HF 

‘Lincoln  Journal-Star  (meS) 

B+  3 

HF/SP 

•McCook  Gazette  (e) 

B+3 

HF/SP 

•Nebraska  City  News-Press 

(eS) 

B+  2 

HF 

•Norfolk  News  (e) 

B+3 

HF 

•North  Platte  Telegraph  (e) 

B+3 

HF 

+  Omaha  World-Herald  (meS) 

B+3 

HF/SP 

•Scottsbuff  Star-Herald  (mS) 

B+3 

HF 

•York  News-Times  (e) 

B+  3 

HF 

NEVADA 

•Carson  City  Nevada  Appeal 

(eS) 

B+  3 

HF 

•Elko  Free  Press  (e) 

B+3 

HF 

•Ely  Times  (e) 

B+  1 

•Fallon  Eagle  Standard  (e) 

B+  1 

HF 

•Las  Vegas  Review-Journal 

(eS) 

B+3 

HF 

Las  Vegas  Sun  (mS) 

B+  3 

HF 

‘Reno  Nevada  State 

Journal  &  Gazette  (meS) 

B+  3 

HF/SP 

NEW  HAMPSHIRE 

•Claremont  Eagle-Times  (eS) 

B+2 

HF 

•Concord  Monitor  &  N.H. 

Patriot  (e) 

B+3 

HF 

•Dover  Foster's  Democrat  (m)  B+3 

HF 

•Keene  Sentinel  (e) 

B+3 

HF 

Laconia  Citizen  (e) 

B+  1 

HF 

•Lebanon  Valley  News  (e) 

B+  2 

HF 

Manchester  union  Leader 

(meS) 

B+3 

HF 

‘Nashua  Telegraph  (e) 

B+  3 

HF 

Portsmouth  Herald  (e) 

B+  2 

HF 

NEW  JERSEY 

Asbury  Park  Press  (eS) 

B+  3 

HF/SP 

Atlantic  City  Press  (mS) 

B+  3 

HF 

Bayonne  Times 

HF 

Bergen  County  Record  (eS) 

B+  3 

HF 

•Bridgeton  News  (e) 

B+  3 

HF/SP 

•Bridgewater  Courier-News 

(e) 

B+  3 

HF 

‘Camden  Courier-Post  (e) 

B+  3 

HF 

•Dover  Advance  (e) 

B+  1 

HF 

‘Elizabeth  Journal  (e) 

B+3 

HF 

Jersey  City  Jersey  Journal  (e)  B  +  3 

HF/SP 

•Long  Branch  Record  (m) 

B+  1 

HF 

•Millville  Daily  (e) 

HF 

•Morristown  Record  (eS) 

B+  3 

Newark  Star-Ledger  (mS) 

B+  3 

HF 

+  New  Brunswick  Home  News 

(eS) 

B+  3 

HF/SP 

‘Passaic-Clifton  Herald  News 

(e) 

B+  3 

HF/SP 

Paterson  News  (me) 

B+3 

HF 

Perth  Amboy  News  Tribune 

(e) 

B+3 

HF/SP 

•Red  Bank  Register  (m) 

B+3 

HF 

•Salem  Today's  Sunbeam  (m)  B+3 

HF 

•Toms  River  Observer  (m) 

B+  3 

HF/SP 

•Trenton  Times-Advertiser 

(eS) 

B+  3 

HF/SP 

•Trenton  Trentonian  (Tab.) 

(m) 

B+  3 

‘Union  City  Hudson  Dispatch 

(m) 

B+  3 

HF/SP 

•Vineland  Times-Journal  (e) 

B+  3 

HF/SP 

•Willingboro-Burlington 

County  Times  (eS) 

B+  3 

HF 

‘Woodbury  Times  (eS) 

B+3 

HF/SP 

NEW  MEXICO 

•Alamogordo  News  (eS) 

B+  3 

HF/SP 

‘Albuquerque  Journal  & 

Tribune  (meS) 

B+  3 

HF 

•Artesia  Press  (eS) 

B+  2 

HF 

•Carlsbad  Current- Argus  (eS)  B+2 

•Clovis  News-Journal  (eS) 

B+  2 

HF 

•Farmington  Times  (eS) 

B+3 

HF 

•Gallup  Independent  (e) 

B+  3 

HF 

‘Hobbs  News-Sun 

B+  3 

HF/SP 

•Las  Cruces  Sun-News  (eS)  B+ 3  HF/SP 
•Las  Vegas  Optic  (e)  B+ 3  HF 

•Lovington  Leader  B+ 1  HF 

•Portales  News-Tribune  (eS)  B+ 3  HF/SP 


•Roswell  Record  (eS) 

B+  3 

HF 

•Santa  Fe  New  Mexican  (eS) 

B+  3 

HF/SP 

•Silver  City  Press  & 

Independent  (e) 

B+  1 

HF/SP 

•Tucumcari  News  (e) 

B+  1 

HF 

NEW  YORK 

‘Albany  Times-Union  & 


Knickerbocker  News  (meS)  B+ 3  HF/SP 
•Amsterdam  Recorder  (e)  B+  3  HF 
•Auburn  Citizen  Advertiser(eS)  B+ 3  HF 
•Batavia  News  (e)  B+ 3  HF 

Binghamton  Sun  Bulletin  (m)  B+3  HF 

Binghamton  Press  (eS)  B+3  HF 
+ Buffalo  Courier-Express  (mS)  B+3  HF 
+  Buffalo  News  (e)  B+3  HF/SP 


•Canadaigua  Messenger  (e) 

B+  3 

HF/SP 

•Catskill  Mail  (e) 

B+  2 

HF/SP 

‘Corning  Leader  (e) 

B+3 

HF 

•Cortland  Standard  (e) 

B+  1 

HF 

•Dunkirk-Fredonia  Observer(e) 
+  Elmira  Star-Gazette  & 

B+3 

HF 

Telegraph  (meS) 

B+2 

HF 

•Geneva  Times  (e) 

•Glens  Fall  Post-Star 

B+  1 

HF 

and  Times  (m) 
•Gloversville-Johnson 

B+3 

HF 

Leader  Herald  (e) 

B+  3 

HF 

•Herkimer-lllion  Telegram  (e) 

B+  2 

HF/SP 

•Hornell  Tribune  (eS) 

B+3 

HF/SP 

•Hudson  Register-Star  (e) 

B+  1 

•Ithaca  Journal  (e) 

+Jamaica  Long  Island 

B+  3 

Press  (eS) 

B+  3 

HF 

•Jamestown  Post-Journal 

B+  1 

HF 

•Kingston  Freeman  (eS) 
‘Lockport  Union-Sun  & 

B+  3 

HF 

Newburgh  Beacon  News  (e) 

B+  3 

HF 

•Malone  Telegram  (e) 

B+  3 

HF 

•Mamaroneck  Times  (e) 

B+  3 

HF/SP 

•Medina  Journal-Register  (e) 
•Middletown  Times-Herald 

B+  1 

HF 

Record  (mS) 

B+  3 

+Mount  Vernon  Argus  (e) 

B+  1 

HF/SP 

‘Newburgh-Beacon  News  (e) 
•New  Rochelle  Standard- 

B+  3 

HF/SP 

Star  (e) 

NEW  YORK  CITY 

B+  3 

HF/SP 

Post  (Tab.)  (e) 

B+  3 

HF 

+ Staten  Island  Advance  (eS) 

NEW  YORK  STATE  (Cont’d.) 

B+  3 

HF/SP 

‘Niagara  Falls  Gazette  (eS) 
•North  Tonawanda- 

B+  3 

HF/SP 

Tonawanda  News  (e) 
•Ogdenburg  Journal  & 

B+  3 

HF 

Advance  News  (eS) 

B+  1 

HF 

•Norwich  Sun  (e) 

•Nyack  Rockland  Journal 

B+3 

HF/SP 

News  (eS) 

B+  3 

HF/SP 

•Olean  Times-Herald  (e) 

B+3 

HF/SP 

•Oneida  Dispatch  (e)  B+  3  HF 

•Oneonta  Star  (m)  B+ 2  HF/SP 

•Ossining Citizen-Register (e)  B+3  HF/SP 
•Oswego-Palladium-Times(e)  B+3  HF/SP 
•Plattsburgh  Press- 
Republican  (m)  B+ 2  HF 

•Peekskill  Star  (e)  B+ 1  HF/SP 

•Tarrytown News(e)  B+3  HF/SP 

•Port  Jarvis  Union  Gazette  (e)  B+ 2  HF 
‘Poughkeepsie Journal (eS)  B+3  HF 
Rochester  Democrat  & 

Chronicle  Times  Union  (meS)  B+3  HF/SP 
•Rome  Sentinel  (e)  B+3  HF 

•Salamanca  Republican 
Press (e)  B+3  HF 

•Saranac  Lake  Adirondack 


Enterprise  (e) 

B+  2 

HF 

•Saratoga  Saratogian  (eS) 

B+  3 

HF 

‘Schenectady  Gazette  (eS) 

B+  3 

HF 

Schenectady  Union  Star 

HF 

•Syracuse  Herald  Journal  & 

Post  Standard  (meS) 

HF/SP 

•Port  Chester  Item  (e) 

B+  3 

HF/SP 

•Troy  Record  &  Times 

Record  (eS) 

B+  3 

HF/SP 

‘Utica  Press  & 

Observer-Dispatch  (meS) 

B+  3 

HF 

‘Watertown  Times  (e) 

B+3 

HF 

•Westchester-Rockland 

Group  (e) 

B+  3 

HF/SP 
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NORTH  CAROLINA 

•AsheboroCourier-Tribune(e)  B+ 3 
•Asheville  Citizen-Times(meS)  B+ 3  HF 
Burlington Times-News  (eS)  B+ 3  HF 
•Chapel  Hill  Newspaper  (eS)  B+  3  HF 
Charlotte  Observer  and 
News(meS)  B+ 3  HF/SP 

•Concord  Tribune  (e)  B+ 3  HF 

+  Durham  Herald  Sun  (meS)  B+ 3  HF 
•Elizabeth  City  Advance  (eS)  B+ 4  HF 
‘Fayetteville  Observer  (meS)  B+ 3  HF 
•Gastonia  Gazette  (eS)  B+ 3  HF 

•Goldsboro  News-Argus  (eS)  B+ 3  HF 
+  Greensboro  Record  & 


News  (meS) 

B+  3 

HF/SP 

•Greenville  Reflector  (eS) 

B+  3 

HF 

•Henderson  Dispatch  (e) 

B+  3 

HF/SP 

•Hendersonville  Times-News(e)  B+3 

HF/SP 

•Hickory  Record  (e) 

B+  3 

HF 

+  High  Point  Enterprise  (eS) 

B+  3 

HF 

•Jacksonville  News  (e) 

B+  3 

HF/SP 

•Kannapolis  Independent  (eS) 

B+  3 

HF/SP 

•Kinston  Free  Press  (eS) 

B+  3 

HF 

•Lenoir  News-Topic  (e) 

B+  3 

HF/SP 

•Lexington  Dispatch  (e) 

B+  3 

HF/SP 

•Lumberton  Robesonian  (eS) 

B+  1 

HF 

•Monroe  Enquirer  Journal  (e) 

B+  3 

HF/SP 

•Morgantown  News-Herald  (e) 

B+  3 

•New  Bern  Sun-Journal  (e) 

B+  1 

HF 

‘Raleigh  News  Observer 

&  Times  (meS) 

B+  3 

HF 

•Reidsville  Review 

B+  3 

HF/SP 

•Roanoke  Rapids  Herald(eS) 

B+  3 

HF 

•Rockingham  Richmond 

County  Journal  (m) 

B+  3 

•Rocky  Mount  Telegram  (eS) 

B+  3 

HF 

•Salisbury  Post  (eS) 

B+  3 

HF 

•Sanford  Herald  (e) 

B+  3 

HF 

•Shelby  Star(e) 

B+  3 

•Statesville  Record  & 

Landmark  (e) 

B+  3 

HF 

•Tarboro  Southerner  (e) 

B+  1 

+  Thomasville  Times  (m) 

B+  3 

•Washington  News  (e) 

B+  3 

•Wilmington  Star-News  (mS) 

B+  3 

HF 

•Wilson  Times  (e) 

B+  3 

HF 

‘Winston-Salem  Journal  & 

Twin  City  Sentinel  (meS) 

B+  3 

HF/SP 

NORTH  DAKOTA 

•Bismarck  Tribune  (e) 

B+  3 

HF 

•Devils  Lake  Journal  (e) 

B+  3 

HF 

•Dickinson  Press  (mS) 

B+  2 

HF/SP 

‘Fargo  Forum  (meS) 

B+  3 

HF/SP 

•Grand  Forks  Herald  (eS) 

B+  3 

HF 

•Jamestown  Sun  (e) 

B+  3 

HF/SP 

•Mandan  Morning  Pioneer 

B+  3 

HF 

‘Minot  News  (e) 

B+  3 

HF/SP 

‘Minton  News  (e) 

B+  3 

HF/SP 

•Valley  City  Times  Record  (e) 

B+  1 

HF 

•Wahpeton  News  (e) 

B+  3 

HF/SP 

•Williston  Herald  (e) 

B+  3 

OHIO 

Akron  Beacon  Journal  (eS) 

B+  3 

HF/SP 

•Alliance  Review  (e) 

B+  3 

HF 

•Ashland  Times-Gazette  (e) 

B+  3 

HF 

•Ashtabula  Star-Beacon  (e) 

B+  3 

HF 

•Athens  Messenger  (eS) 

B+  3 

HF 

•Bellevue  Gazette  (e) 

B+  3 

HF 

•Bowling  Green 

Sentinel-Tribune  (e) 

B+  2 

HF 

•Bryan  Times  (e) 

B+  3 

HF 

•Bucyrus  Telegraph  (e) 

B+  3 

HF 

‘Cambridge  Jeffersonian  (me) 

B+  3 

HF 

Canton  Repository  (mS) 

B+  3 

HF/SP 

Celina  Standard  (e) 

B+  2 

HF 

•Chardon  Geauga  Times 

Leader (m) 

B+  3 

HF/SP 

Chillicothe  Gazette  (e) 

B+  3 

HF 

‘Cincinnati  Enquirer  (mS)  B+ 3  HF/SP 
‘Cincinnati  Post  (e)  B+ 3  HF/SP 

•Circleville  Herald  (e)  B+  2 

Cleveland  Plain  Dealer  (mS)  B+3  HF 
Cleveland  Press  (e)  B+3  HF 

‘Columbus Citizen-Journal(m)  B+3  HF/SP 
‘Columbus  Dispatch  (eS)  B+3  HF 
•Conneaut  News-Herald  (eS)  B  i  3  HF 
Coshocton  Tribune  (eS)  B+ 2  HF 
+  Dayton  Journal  Herald 

&News(meS)  B+3  HF/SP 

•Defiance Crescent-News (e)  B+3  HF 
•Delaware Gazette (e)  B+3  HF/SP 

•Dephos Herald (e)  B+3  HF 

•Dover-New  Philadelphia 
Reporter  (e)  B+3 
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‘East  Liverpool  Review  (e)  B+3  HF 

•Elyria  Chronicle- 

Telegram  (eS)  B+3  HF 

‘Findlay  Republican- 
Courier  (m)  B+ 2  HF 

•Fostoria  Review-Times  (e)  B+3  HF/SP 

•Fremont News-Messenger(e)  B+3  HF/SP 

•Galion  Inquirer  (e)  B+ 2  HF 

•Gallipolis Tribune (m)  B+3  HF 

•Geneva  Free  Press  (e)  B+  3 
•Greenfield  Times  (e)  B+3 

‘Hamilton Journal-News (eS)  B+3  HF 
•Hillsboro  Press  Gazette  (e)  B+3  HF/SP 

•Ironton  Tribune  (eS)  B+3  HF/SP 

•Kent  Ravenna  &  Record- 
Coruier(e)  B+3  HF/SP 

•Kenton  Times  (e)  B+ 2  HF 

Lancaster  Eagle-Gazette  (e)  B+ 1  HF 
•Logan  News  (e)  B+3  HF/SP 

•London  Madison  Press  (e)  B+3  HF/SP 

‘Lorain Journal (eS)  B+3  HF 

Mansfield  News-Journal  (eS)  B+  3  HF/SP 
•Marietta Times (e)  B+3  HF 

Marion  Star  (e)  B+ 1  HF 

•Martins  Ferry-Bellaire 
Times  Leader  (e)  B+3  HF 

•Marysville Journal Tribune(e)  B+3  HF 
‘Massillon  Independent  (e)  B+ 1  HF 
•Mendina  County  Gazette  (e)  B+3  HF/SP 
‘Middletown  Journal  (eS)  B+3  HF 
•Mount  Vernon  News  (e)  B+3 

•Napoleon  Northwest 
Signal  (e)  B+3  HF 

‘Newark  Advocate  (e)  B+3  HF/SP 

•Niles Times (e)  B+3  HF 

•Norwalk  Reflector  (e)  B+ 1  HF 

•Painesville  Telegraph  (eS)  B+3  HF/SP 
•PiquaCall(e)  B+3  HF 

•Pomeroy-Middleport 
Sentinel  Times  (eS)  B+ 1  HF 

•Port  Clinton  News-Herald(e)  B+3  HF 
Portsmouth  Times  (e)  B+ 1  HF/SP 

•St.  Mary’s  Leader  (e)  B+3  HF 

‘Salem  News  (e)  B+ 1  HF 

•Sandusky  Register  (e)  B+3  HF 

•Shelby  Globe  (e)  B+ 2  HF 

•Sidney  News  (e)  B+3  HF 

•Springfield  News-Sun  (meS)  B+3  HF 
Steubenville  Herald-Star  (eS)  B+3  HF 
•Tiffin  Advertiser-Tribune  (e)  B+3  HF/SP 
+  Toledo  Times  &  Blade  (meS)  B+3  HF/SP 
•Troy  News  (e)  B+ 1  HF 

•Uhrichsville Chronicle (e)  B+3  HF 

•Upper  Sandusky  Chief 

Union  (e)  B+ 2  HF 

•Van Wert Times-Bulletin(e)  B+3  HF 
•Urbana  Citizen  (e)  B+3  HF/SP 

•Wapakoneta  News  (e)  B+3  HF/SP 

‘Warren  Tribune  Chronicle  (e)  B+ 3  HF 
•Washington  Court  House 
Record  Herald  (e)  B+3  HF/SP 

•Willoughby News-Herald  (eS)  B+  1  HF/SP 
•Wilmington  News-Journal  (e)  B+  3  HF 
•Wooster  Record  (e)  B+3 

‘Xenia  Gazette  (e)  B+3  HF 

+  Youngstown  Vindicator  (eS)  B+3  HF 
‘Zanesville  Times-Recorder 
(mS)  B+3  HF/SP 

Greenville  Advocate  (e)  B+ 2  HF 

OKLAHOMA 

Ada  News  (eS)  B+ 1  HF 

•Altus  Times  Democrat  (eS)  B+3  HF/SP 
•Anardarko  News  (eS)  B+  2 

•Ardmore  Ardmoreite  (mS)  B+ 2 
•Bartlesville 

Examiner-Enterprise  (eS)  B+3  HF 
•Blackwell  Journal- 
Tribune  (eS)  B+ 1  HF 

•Chickasha  Express  (eS)  B+ 2 
•Claremore  Progress  (eS)  B+3  HF/SP 

•Clinton  News  (eS)  B+3  HF 

•Cushing  Citizen  (eS)  B+ 2  HF 

•Duncan  Banner  (eS)  B+3  HF 

•Durant  Democrat  (eS)  B+3  HF/SP 

•Elk  City  News  (eS)  B+ 2 

•El  Reno  Tribune  (eS)  B+3  HF/SP 

•Enid  News  &  Eagle  (meS)  B+3  HF 

•Gutherie  Leader  (eS)  B+  3  HF 

•Henryetta  Free  Lance  (eS)  B+ 2  HF 
•Hobart  Democrat-Chief  (eS)  HF 

•Holdenville  News  (eS)  B+ 1 

•Lawton  Constitution 
Press  (meS)  B+3  HF 

•McAlester  News  Capital  (eS)  B+  3  HF 
•McAlester  Democrat  (mS)  B+  3 


•Miami  News-Record  (eS)  B+  3  HF 
•Muskogee  Phoenix  & 

Times  Democrat  (mS)  B+3  HF/SP 

•Norman  Transcript  (eS)  B+3  HF 

•Nowata  Star  (e)  B+  3 

•Oklahoma  City 

Oklahoma  Journal  (mS)  B+3  HF 
Oklahoman  &  Times  (meS)  B+3  HF/SP 
•Okmulgee Times (mS)  B+3  HF 
•Pauls  Valley  Democrat  (eS)  B+3  HF 
•Pawhuska  Journal- 
Capital  (eS)  B+3 

•Perry  Journal  (e)  B+ 1 

•Ponca  City  News  (eS)  B+3  HF/SP 

•Pryor  Times  (eS)  B+ 1  HF 

•Sapulpa  Herald  (eS)  B+  3  HF 

•Seminole  Producer  (eS)  B+ 2  HF 

•Shawnee  News-Star  (mS)  B+3  HF/SP 

•Stillwater  News-Press  (eS)  B+3  HF/SP 

Tulsa  World-Tribune  (meS)  B+3  HF 

•Vinita  Journal  (e)  B+ 2  HF/SP 

•Weatherford  News  (eS)  B+3  HF/SP 

•Wewoka  Times  (eS)  B+ 2 

•Woodward  Press  (e)  B+  1 

OREGON 

•Albany  Democrat-Herald  (e)  B+3  HF 
•Ashland  Tidings  (e)  B+3  HF/SP 

•Astoria  Astorian  (e)  B+3  HF 

•Baker  Democrat-Herald  (e)  B+3  HF 

•Bend  Bulletin  (e)  B+3  HF/SP 

•Coos  Bay  World  (e)  B+3  HF 

•Corvallis Gazette-Times (e)  B+3  HF 
•Eugene  Register-Guard  (eS)  B+3  HF/SP 
•Grants  Pass  Courier  (e)  B+3  HF 

•Klamath  Falls  Herald  & 

News(eS)  B+3  HF 

•La  Grand  Observer  (e)  B+3  HF 

•Medford  Mail  Tribune  (eS)  B+3  HF 
•Ontario  Argus  Observer  (e)  b+3  HF 
•Oregon  City  Enterprise- 
Courier  (e)  B+3  HF 

•Pendleton  East  Oregonian  (e)  B+ 3  HF 
•Portland  Oregonian  & 

Oregon  Journal  (meS)  B+3  HF 

•Roseburg  News  Review  (e)  B+3  HF 

•Salem  Oregon  Statesman  & 

Capital  Journal  (meS)  B+3  HF 

•The  Dalles  Chronicle  (e)  B+3  HF 

PENNSYLVANIA 

‘Allentown  Call-Chronicle 
(meS)  B+  3  HF/SP 

Altoona-Mirror  (3)  B+3  HF 

+  Beaver-Rochester-Aliquippa- 
Ambridge  Beaver  County 
Times  (e)  B+3  HF 

•Beaver  Falls-New  Brighton 

News-Tribune (e)  B+3  HF/SP 

•Bedford  Gazette  (m)  B+ 2  HF 

•Berwick  Enterprise  (e)  B+3  HF 

+  Bethlehem  Globe-Times  (e)  B+ 1  HF 

•Bloomsburg  Press  (m)  B+3  HF/SP 

•Bradford  Era  (m)  B+3  HF/SP 

•Brownsville Telegraph (e)  B+3  HF 

•Butler Eagle (e)  B+3  HF 

•Carlisle  Sentinel  (e)  B+3  HF/SP 

+Chambersburg  Public 

Opinion  (e)  B+3  HF/SP 

‘Chester  Delaware  County 
Times (e)  B+3  HF 

•Clearfield  Progress  (e)  B+3  HF/SP 

•Coatesville  Record  (e)  B+3  HF/SP 

•Columbia  News  (e)  B+ 2  HF 

•Connellsville Courier  (e)  B+ 2  HF 

•Corry  Journal  (e)  B+3  HF/SP 

•Danville  News  (e)  B+ 2  HF 

•Doylestown-Hatboro 
Intelligencer  (e)  B+  3 

•DuBois Courier-Express (e)  B+3  HF 

‘Easton  Express  (e)  B+3  HF 

•Elwood  City  Ledger  (e)  B+3  HF 

•Erie Times-News (meS)  B+3  HF 

+Gettysburg  Times  (e)  B+ 1  HF/SP 

Greenburg  Tribune 
Review (meS)  B+3  HF 

‘Greenville  Record-Argus  (m)  B+ 1  HF 

‘Hanover  Sun  (e)  B+ 1  HF 

Harrisburg  Patriot  News  (meS)  B+ 3  HF 

•Hazleton  Standard- 
Speaker  (me)  B+3  HF 

•Hatboro  Warminister  Today's 
Spirit (m)  B+3  HF 

•Homestead-West  Homestead 
Munhall  Messenger  (e)  B+3  HF/SP 
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Newspaper,  City 


No.  of  Preprint 
colors  Available 


PENNSYLVANIA  (Cont'd.) 

•Huntingdon-Mount  Union 
News(e)  B+ 3  HF 

•Indiana  Gazette  (e)  B+ 3 

+  Jeanette  News-Dispatch  (e)  B-h  3  HF 

•Johnstown  Tribute- 
Democrat  (me)  B+3  HF 

•Kane  Republican  (e)  B+ 1  HF/SP 

•King  of  Prussia  Today's 
Post(m)  B+3  HF 

•Kittanning  Leader-Times  (e)  B+ 1  HF 

+  Lancaster  Intelligencer-Journal 

&  New  Era  &  News  (meS)  B+3  HF/SP 

•Lansdale  North  Penn 
Reporter  (e)  B+3 

Latrobe  Bulletin  (e)  B+3  HF 

•Lebanon  News  (e)  B+3  HF/SP 

•Levittown-Brostol  Courier 
Times  (mS)  B+3 

•Lewistown  Sentinel  (e)  B+3  HF/SP 

•Lock  Haven-Jersey  Shore 
Express (e)  B+3  HF 

•Milton  Standard  (e)  B+3  HF/SP 

+  Monessen-Charleroi-Donara 

Valley  Independent  (e)  B+3  HF 

•Monogahela  Daily  Herald  (e)  B+3  HF 

•New  Castle  News  (e)  B+3  HF 

•New  Kensington-Arnold 
Dispatch  (e)  B+3  HF 

Norristown  Times-Herald  (e)  B+3  HF 

•Oil  City  Franklin  Derrick 
&  News  Herald  (me)  B+ 1  HF 

•(State  College) 

Pennsylvania  Mirror  (mS)  B+3  HF 
Philadelphia  Bulletin  (eS)  B+3  HF/SP 
Philadelphia  Inquirer  (eS)  B+3  HF/SP 
+  Philadelphia  News  (Tab.)  (e)  B+3  HF/SP 
•Phoenixville  Phoenix  B+ 1 

Pittsburgh  Post-Gazette  & 

Press (meS)  B+3  HF 

•Pottstown  Mercury  (m)  B+3  HF/SP 

•Pottsville  Republican  (e)  B+3  HF 

•Punxsutawney  Spirit  (m)  B+ 1  HF 
•Quakertown  Free  Press  (e)  B+ 2  HF/SP 
+  Reading  Times-Eagle  (meS)  B+3  HF 
•St.  Mary's  Press  (e)  B+ 1  HF 

Scranton  Times  (eS)  B+3  HF/SP 

‘Scranton  Tribune  & 

Scrantonian  (mS)  B+3  HF/SP 

•Shamokin  News  Item  (e)  B+3  HF 

'Sharon  Herald  (e)  B+3  HF 

•Shenandoah  Herald  (e)  B+3 

+  Somerset  American  (m)  B+ 2  HF 
•State  College  Center  Times  (e)  B  +  3  H  F 
•Stroudsburg-Pocono 
Record  (m)  B+3  HF 

Sunbury  Item  (e)  B+3  HF 

•T  atentum-Brackenridge 
Valley  News  (e)  B+3  HF/SP 

•Titusville  Herald  (m)  B+ 2  HF 

•Towanda  Review  (m)  B+3  HF/SP 

•Union  Town 

Herald-Standard  (me)  B+3  HF 
•Vandergrift  News  Citizen(e)  B+3  HF 
•Warren  Times  Observer  (m)  B+3  HF 
‘Washington  Observer- 
Reporter  (me)  B+3  HF 

•Wayneboro  Record  Herald  (e)  B+ 1  HF 
•Waynesburg  Democrat 

Messenger (m)  B+ 2  HF 

•West  Chester  Local  News  (e)  B+ 2  HF 
-r  Wilkes-Barre  Record.  Times- 

Leader  &  News  (me)  B+3  HF 

•Williamsport Sun-Gazette (e)  B+3  HF 
+  York  Dispatch  (e)  B+ 1 

•York  Record  (m)  B+3  HF 

PUERTO  RICO 

San  Juan  El  Imparcial  (Tab.)  HF 

San  Juan  El  Mundo  HF/SP 

•San  Juan  Star  (Tab.)  (mS)  B+3  HF/SP 

RHODE  ISLAND 

•Newport  News  (e) 

+  Pawtucket-Central  Falls 
Times  (e) 

+  Providence  Journal 
Bulletin  (meS) 

•Westerly  Sun  (s) 

‘Woonsocket  Call  (e) 

SOUTH  CAROLINA 

•Aiken  Sandard  (e)  B+3  HF/SP 

•Anderson  Independent  (meS)  B+3  HF/SP 

•Baeufort  Gazette  (e)  B+3  HF/SP 

+ Charleston  Post,  News  & 

Courier (meS)  B+3  HF/SP 
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‘Columbia  State  & 

Record  (meS)  B+  3  HF/SP 

‘Florence News (mS)  B+3  HF/SP 

+Greenville  News  & 

Piedmont (meS)  B+3  HF 

•Greenwood  Index- 

Journal  (eS)  B+3  HF/SP 

•Orangeburg  Times  & 

Democrat (mS)  B+3  HF 

•Rock  Hill  Herald  (e)  B+  3  HF 

•Spartanburg  Herald- 
Journal  (meS)  B+3  HF 

•Sumter Item (e)  B+3  HF/SP 

•Union Times (e)  B+3  HF 

SOUTH  DAKOTA 

•Aberdeen  American-News(eS)  B+ 3  HF 

•Brookings Register (e)  B+3  HF 

•Huron  Plainsman  (eS)  B+  3  HF 

•Lead-Deadwood  Call/ 

Pioneer-Times  (e)  B+3 

•Madison  Leader  (e)  B+3  HF 

Mitchell  Republic  (e)  B+3  HF 

•Pierre  Capital  Journal  (e)  B+ 1  HF 

‘Rapid  City  Journal  (eS)  B+3  HF/SP 

•Sioux  Falls  Argus- 
Leader(mS)  HF 

•Watertown  Public  Opinion  (e)  B+3  HF 
•Yankton  Press  &  Dakotan  (e)  B+ 3  HF 

TENNESSEE 

•Athens  Post-Athenian  (e)  B+3  HF 

•Bristol  Herald  Courier  & 

Virginian  Tennessean  (me)  B+3  HF 
‘Chatanoga  News-Free 
Press  (eS)  B+3  HF/SP 

+Chattanooga Times (mS)  B+3  HF/SP 
•Clarksville  Leaf  Chronicle  (e)  B+3  HF/SP 
•Cleveland  Banner  (e)  B+3  HF 

•Columbia  Herald  (e)  B+3  HF 

•Cookeville  Herald  Citizen  (e)  B+3  HF 
•Dryersburg  State  Gazette  (e)  B+ 3  HF 
•Elizabethon  Star  (eS)  B+3  HF/SP 

•Greenville  Sun  (e)  B+3  HF 

•Harriman  Today's  News  (e)  B+3  HF 

‘Jackson  Sun  (eS)  B+3  HF/SP 

‘Johnson  City  Press- 
Chronicle  (meS)  B+3  HF 

•Kingsport Times-News (meS)  B+3  HF 
‘Knoxville-Journal  &  News 
Sentinel  (meS)  B+3  HF 

•Lebanon  Democat  (e)  B+3  HF/SP 

•Maryville-Alcoa Times (e)  B+3  HF 

Memphis  Commercial  Appieal 
&  Press-Scimitar  (meS)  B+3  HF/SP 
•Morristown  Citizen 
Tribune (eS)  B+3  HF 

Morristown  Gazette  Mail  (eS)  B+ 2  HF 
•Murfreesboro-News 
Journal  (eS)  B+3  HF 

‘Nashville  Banner 

&  Tennessean  (meS)  B+3  HF 

•Oak  Ridge  Oak  Rldger(e)  B+3  HF 

•Pans  Post-Intelligencer  (e)  B+3  HF 

•Shelbyville Times-Gazette (e)  B+3  HF 

•Union  City  Messenger  (e)  B+ 2  HF 

TEXAS 

‘Abilene  Reporter  News  (meS)  B+3  HF 
•Alice Echo (eS)  B+3  HF/SP 

‘Amarillo  News  &  Globe 
Times (meS)  B+3  HF/SP 

•Arlington  News  (eS)  B+3  HF 

•Athens  Review  (eS)  B+3  HF/SP 

‘Austin  American- 

Statesman  (meS)  B+3  HF/SP 

•Bay  City  Tribune  (e)  B+3  HF 

•Baytown  Sun  (eS)  B+3  HF 

•Beaumont  Enterprise  & 

Journal  (meS)  B+3  HF 

•Big  Spring  Herald  (eS)  B+3  HF/SP 

•Bonham  Favorite  (mS)  B+  2 

•Borger  News-Herald  (mS)  B+3  HF 

•Brenham  Banner-Press  (e)  B+3  HF/SP 

•Brownsville  Herald  (eS)  B+3  HF/SP 

•Bryan  Eagle  (mS)  B+3  HF 

Cleburne Times-Review(eS)  B+  3 
‘Corpus  Christ!  Caller- 
Times  (meS)  B+3  HF/SP 

•Cuero  Record  (e)  B+ 1  HF/SP 

•Corsicana Sun (eS)  B+3  HF/SP 

+  Dallas  News  (mS)  B+3  HF/SP 

+  Dallas  Times-Herald  (eS)  B+3  HF/SP 

•Del  Rio  News-Herald  (eS)  B+3  HF 

•Denison  Herald  (eS)  B+3  HF 

‘Denton Record-Chronicle (eS)  B+3  HF/SP 

‘El  Paso  T imes  &  Herald- 
Post  (meS)  B+3  HF/SP 


•Ennis  News  (eS)  B+3  HF/SP 

Fort  Worth  Press  (Tab.)  HF 

Fort  Worth  Star- 

Telegram  (meS)  B+3  HF/SP 

•Freeport-Brazosport 
Facts (eS)  B+3  HF 

•Gainesville  Register  & 

Messenger  (e)  B+ 1 

•Galveston  News  (mS)  B+3  HF 

•Garland  News  (eS)  B+3  HF 

•Grand PrarieNews-Texan(eS)  B+3 
•Greenville  Herald- 

Banner  (mS)  B+3  HF/SP 

•Harlingen  Valley 

Morning  Star  (mS)  B+3  HF/SP 

•Henderson  News  (eS)  B+3  HF/SP 

+  Houston  Chronicle  (eS)  B+3  HF/SP 

+  Houston  Post  (mS)  B+3  HF/SP 

•Hurst  Mid-Cities  New 
Texan  (eS)  B+3  HF 

•Irving  News  (eS)  B+3 

•Kilgore  News  Herald  (eS)  B+3  HF 

•Killeen  Herald  (eS)  B+3  HF/SP 

•Laredo Times (eS)  B+3  HF/SP 

•Levelland  Sun  News  (eS)  B+ 1  HF 

•Longview  Journal-News  (meS)  B+3  HF/SP 

Lubbock  Avalanche- 
Journal  (meS)  B+3  HF 

‘Lufkin  News  (mS)  B+3  HF/SP 

•Marlin  Democrat  (e)  B+ 2  HF 

•Marshall  News 

Messenger  (eS)  B+3  HF 

•McAllen  Valley  Monitor  (eS)  B+3  HF/SP 

•McKinney  Courier- 
Gazette  (eS)  B+3  HF 

•Mesquite  News  (eS)  B+3  HF/SP 

•Mexia  News(e)  B+3 

•Midland  Reporter- 

Telegram  (eS)  B+3  HF/SP 

•Mount  Pleasant  Tribune  (eS) 

•Mineral  Wells  Index  (e)  B+ 1  HF/SP 

•Nacogdoches Sentinel (eS)  B+3  HF/SP 

‘Odessa  American  (eS)  B+3  HF 

Orange  Leader  (eS)  B+3  HF 

•Palestine Herald-Press (eS)  B+3  HF 

•Pampa  News  (eS)  B+3 

•Paris  News  (e)  B+3 

•Pasadena  Star  News 
Citizen  (mS)  B+ 2 

•Plainview  Herald  (eS)  B+3  HF 

•Plano  Star-Courier  (eS)  B+  1  HF 

•Port  Arthur  News  (eS)  B+3  HF/SP 

•Richardson  News  (eS)  B+3  HF 

•Rosenberg  Herald 
Coaster (mS)  B+3  HF 

‘San  Angelo  Standard- 
Times  (meS)  B+3  HF/SP 

‘San  Antonia  Express- 
News  (meS)  B+3 

*San  Antonio  Light  (eS)  B+  3  HF 

•Sherman  Democrat  (eS)  B+3  HF/SP 

•Snyder  News  (eS)  B+ 2 

•Stephenville  Empire- 
Tribune  (eS)  B+3  HF/SP 

•Sulpher  Spring  News 
Telegram  (eS)  B+3  HF/SP 

•Sweetwater  Reporter  (eS)  B+3  HF/SP 

•T aylor  Press  (e)  B+3 

•Temple  Telegram  (mS)  B+3  HF 

•Texarkana  Gazette  & 

•Texas  City  Sun  (eS)  B+3  HF 

•Tyler  Courier-Times  & 

Telegraph  (meS)  B+3  HF/SP 

News(meS)  B+3  HF/SP 

•Vernon  Record  (eS)  B+3  HF/SP 

•Victoria  Advocate  (mS)  B+3 

‘Waco  News-Tribune  & 

Times  Herald  (meS)  B+3  HF/SP 

•Waxahachie  Light  (eS)  B+ 2  HF 

•Weatherford  Democrat  (eS)  B+ 1  HF 

Wichita  Falls  Record-News 
&  Times  (meS)  B+3  HF/SP 

UTAH 

•Logan  Herald-Journal  (eS) 

+  Ogden  Standard-Examiner 
(eS) 

•Provo  Herald  (eS) 

‘Salt  Lake  City  Tribune  & 

Deseret  News  (meS) 

VERMONT 

•Barre-Montpelier  Times 
Argus (e)  B+3  HF/SP 

•Bennington  Banner  (eS)  B+3  HF/SP 

•Burlington  Free  Press  (mS)  B+3 

•Newport  Express  (e)  B+ 2  HF/SP 
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B+  3  HF 

B+  1  HF 

B+  1  HF/SP 
B+  3  HF 
B+  3  HF 


B+  3  HF 

B+3  HF 
B+  3  HF 

B+  3  HF/SP 


Newspaper,  City 

VERMONT  (Cont'd.) 


No.  of  Preprint 
colors  Available 


•Rutland  Herald  (m)  B+ 3  HF/SP 

+  St.  Albans  Messenger  (e)  B+ 3  HF/SP 
St.  Johnsbury  Caledonian- 
Record  (m)  B+  1  HF 

VIRGINIA 

•Alexandria  Gazette  (e)  B+ 3  HF/SP 
•Arlington  Northern 
Virginia  Sun  (e)  B+ 3 

•Bristol  Herald-Courier  & 

Virginia  Tennessean  (meS)  B-i-3  HF 
•Charlottesville  Progress  (eS)  B+ 3  HF 
•Covington  Virginia  (e)  B+ 1  HF 

•Culpeper  Star-Exponent  (m)  B+ 3  HF 

•Danville  Register/Bee  Bf  1  HF 

•Fredericksburg  Free 
Lance  Star  (e)  B-t- 3  HF 

•Harrisonburg  News- 
Record  (m)  B-l- 3  HF 

•Hopewell  News  (m)  B+ 2  HF 

•Lynchburg  News-Advance 
(meS)  B+  3 

•Martinsville  Bulletin  (eS)  B+ 3  HF 
•Newport  News-Hampton 
Press  &  Times  Herald  (meS)  B+ 3  HF 
•Norfolk  Virginia-Pilot  & 

Ledger-Star  (meS) 

•Petersburg  Progress- 
Index  (eS)  B+ 1  HF/SP 

•Pulaski  Southwest  Times  (eS)  B-i- 3  HF/SP 

•Richmond  Times-Dispatch  & 

News  Leader  (meS)  B+ 3  HF/SP 

+  Roanoke  Times  & 

World-News (meS)  B+ 3  HF 

•Staunton  Leader  (eS)  B-(- 3  HF 

•Strasburg  Northern 
Virginia  Daily  (m)  B+ 1  HF 

•Suffolk  News-Herald  (e)  B+ 3  HF 

•Waynesboro  News- 
Virginian  (e)  B-t- 3  HF 

•Waynesboro  News- 
Virginian  (e)  B-l- 3  HF 

•Winchester  Star  (e)  B-t- 3  HF 

WASHINGTON 

•Aberdeen  World  (eS)  B-t- 3  HF 

•Bellingham  Herald  (eS)  B-t-  3  HF/SP 

•Bremerton  Sun  & 

News  Searchlight  (e)  B-t- 3  HF 

•Centralia-Chehalis 

Chronicle  (e)  B-t- 3  HF/SP 

•Ellensburg  Record  (e)  B-t- 3  HF/SP 

•Everett  Herald  (e)  B-t- 3  HF 

•Longview  News  (e)  B-t- 3  HF 

•Moses  Lake  Columbia 
Basin  Herald  (e)  B-t- 3  HF 

•Mount  Vernon  Skagit  Valley 
Herald  (e)  B-t- 3  HF/SP 

•Olympia  Olmpian  (eS)  B-t- 3  HF 

Pasco-Kennewick-Richland 
Tri-City  Herald  (eS)  B-t- 3  HF 

•Port  Angeles  News  (eS)  B-t- 3  HF 

Seattle  Journal  of  Commerce 
&  Northwest  Construction 
Record  (m)  B-t- 1 

-t- Seattle  Post-lntelltgencer(mS)  B-t- 3  HF 
-r Seattle  Times  (eS)  B-t- 3  HF 

•Spokane  Spokesman-Review 
&  Chronicle  (meS)  B-t- 3  HF 

•Tacoma  News-Tribune  & 

Ledger  (eS)  B-t- 3  HF 

•Vancouver  Columbian  (eS)  B-t- 3  HF 
•Walla  Walla  Union  Bulletin  (eS)  B-t- 3  HF 
•Wenatchee  World  (eS)  B-t- 3  HF 
•Yakima  Herald  & 

&  Republic  (meS)  B-i- 3  HF/SP 

WEST  VIRGINIA 

•Beckley  Post-Herald  & 

Raleigh  Register  (meS)  B-i- 3  HF 

•Bluefield  Telegraph  (mS)  B-t- 3  HF 

•Charleston  Gazette  & 

Mail(meS)  B-t- 3 

•Elkins  Inter-Mountain  (m)  B-t-  2 

Fairmont  Times-West 
Virginian  (meS)  B-l- 1  HF 

•Gafton  Central  W.V. 

Guardian  (mS)  B-l- 3  HF 

Grafton  Sentinel  (e)  B-i- 1  HF 

-fHuntinton  Herald  Dispatch 

&  Advertiser  (meS)  B-l-  3  HF/SP 

•Keyser  News  Tribune  (e)  B-i- 2  HF/SP 
•Lewisburg  West  Virginian 
Daily  News  (e)  B-i- 2  HF 

•Logan  Banner  (e)  B-t- 3  HF 

•Martinsburg  Journal  B-l- 3  HF 
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B-l- 3  HF 
B-t- 3  HF 
B-l- 3  HF/SP 
B-t- 3  HF/SP 


B-l- 3  HF/SP 

B-l-  2  HF/SP 
B-F3  HF 
B-l- 3  HF/SP 
B-l- 3  HF 
B-I-3  HF 
B-I-3  HF 


B-I-3  HF 
B-I-3  HF/SP 
B-I-3  HF 
B-I-3  HF 
B-I-3  HF 
HF 

BT3  HF 
B-t- 3  HF/SP 


•Morgantown  Dominion 
News  &  Post  (meS)  B-l- 3  HF 

•Moundsville  Echo  (e)  B-i- 1  HF/SP 

•Parkersburg  News  & 

Sentinel  (meS)  B-l- 3 

-i-Weirton  Times  (e)  B-l- 1  HF 

•Welch  News  (e)  B-l- 3  HF/SP 

•Wheeling  Intelligencer  & 

News  Register  (meS)  B-t- 3  HF/SP 

WISCONSIN 

•Antigo  Journal  (e)  B-l- 2  HF 

•Appleton-Neenah-Menasha 
Post-Crescent (mS)  B-I-3  HF 

•Ashland  Press  (m)  B-t- 3  HF 

•Beaver  Dam  Citizen  (e)  B-l-  3  HF/SP 
•Beloit  News  (e)  B-t- 3  HF/SP 

•Chippewa  Falls  Herald- 
Telegram  (e)  B-I-3  HF 

•Eau  Claire  Leader  & 

Telegram  (m)  B-t- 3  HF/SP 

Fond  Du  Lac  Commonwealth 
Reporter  (e)  B-l- 2  HF/SP 

•Green  Bay  News  (m)  B-F  3  HF 

•Green  Bay  Press-Gazette  (e)  B-l-  3  HF/SP 

•Janesville  Gazette  (e)  B-l- 3  HF 

•Kenosha  News  (e)  B-l- 3  HF 

•La  Crosse  Tribune  (e)  B-l- 3  HF 

•Madison  Wisconsin  State  Jour¬ 
nal  &  Capital  Times  (meS)  B-I-3  HF 
•Manitowoc-Two  Rivers  Herald- 
Times  &  Reporter  (e)  B-l-  3  HF 

•Marinette  Eagle-Star  (e)  B-i- 3  HF/SP 

•Marshfield  News-Herald  (e)  B-l-  3  HF 

Milwaukee  Journal  (eS)  B-I-3  HF 

Milwaukee  Sentinel  (meS)  B-l- 3  HF 

•Monroe  Evening  Times  (e)  HF 

-I- Oshkosh  Northwestern  (e)  B-F  3  HF 

•Portage  Register  (e)  B-t- 3  HF/SP 

Racine  Journal-Times  & 

Bulletin  (eS)  B-I-3  HF/SP 

•Shawano  Leader  (e)  B-l- 3  HF 

•Sheboygan  Press  (e)  B-l- 3  HF 

•Stevens  Point  Journal  (e)  B-I-3  HF 

•Superior  Telegram  (e)  B-I-3  HF/SP 

•Watertown  Times  (e)  B-l- 3  HF/SP 

-I- Waukesha  Freeman  (e)  B-I-3  HF 

•Wausau  Record-Herald  (e)  B-l-  3  HF 

•West  Bend  News  (e)  B-l-  3  HF 

•Wisconsin  Rapids  Tribune  (e)  B-I-3  HF/SP 

WYOMING 

•Casper Star-Tribune (mS)  B-I-3  HF 
•Cheyenne  Wyoming  Eagle 
(Tab.)  &  Wyoming  State 
Journal  (meS)  B-I-3 

•Laramie  Boomerang  (mS)  B-l- 3  HF/SP 

•Northern  Wyoming  News(m)  B-f-  1  HF/SP 

•Rawlins  Times  (Tab.)  (m)  B-F  3  HF/SP 

•Riverton  Ranger  (Tab.)  (e)  B-F  3  HF 

•Rock  Springs  Rocket  Miner  (m)B+ 3  HF 
Sheridan  Press  (e)  B-F  1  SP 

•Worland  Northern  Wyoming 
News  (Tab.)  (m)  B-F  1  HF/SP 

ALBERTA 

Calgary  Albertan  (m)  B-F  3  HF 

•Calgary  Herald  (e)  B-F  3  HF/SP 

•Edmonton  Journal  (e)  B+ 3  HF/SP 

•Grand  Prairie  Herald-Tribune 
(e)  B-F  3  HF 

•Lethbridge  Herald  (e)  B-F  3  HF 

•Medicine  Hat  News  (e)  B-F  3  SP 

•Red  Deer  Advocate  (e)  '  B-F  3  HF/SP 

BRITISH  COLUMBIA 

•Cranbrook  Townsman  (e)  B+ 3  HF/SP 

•Kamloops  Sentinel  (e)  B-F  3 

•Kelowna  Courier  (e)  B-F  3  HF 

•Kimberly  Daily  Bulletin  (e)  B-F  3 

•Nanaimo  Free  Press  (e)  B-F  3  HF 

•Nelson  News  (m)  B>3  HF 

•New  Westminister  Columbian 
(e)  B-F  3  HF 

•Prot  Alberni  Valley  Times  (e)  B-F  3 

•Prince  George  Citizen  (e)  B+ 3  HF 
•Trail  Times  (e)  B-F  3  HF 

Vancouver  Province  & 

Son  (me)  B-F  3  HF/SP 

-FVictoriaColonist&Times(meS)B-F  3  HF 

MANITOBA 

•Brandon  Sun  (e)  B-f  3  HF 

•Dauphin  Daily  Bulletin  (Tab.)  B+  1 
•Flin  Flon  Reminder  (Tab.)  B-F  2  HF 
•Portage  La  Prarie  Graphic  (e)  B-F  3  HF 
•Thompson  Citizen  B-F  1 

-FWinnipeg  Free  Press  (e)  B-F  3  HF/SP 
•Winnipeg  Tribune  (e)  B3  HF/SP 


B-F  3 

B-F  3  HF/SP 


B+3  HF/SP 
B-F  3 
B-F  3  HF 
B-F  3 
B-F  3  HF 
B>3  HF 


B-F  3  HF/SP 


NEW  BRUNSWICK 

•Fredericton  Gleaner  (e)  B-F  3  HF 

•Moncton  L’Evangeline  (m)  B-F  1 

•Moncton  Times  &  T ranscript 
(me)  B-F  3  HF 

Saint  John  T elegraph-Journal 
&  Times-Globe  (me)  B-F  3  HF/SP 

NEWFOUNDLAND 

•Corner  Brook  Western  Star  (e)  B-F  3  HF 
•St.  John’s  News  (Tab.)  B-F  3  HF/SP 

-F St.  John’s  Telgram  (m)  HF 

NOVA  SCOTIA 

•Amherst  News  (m)  B-F  3  HF 

Halifax  Chronicle-Herald  & 

Mail  Star  (me)  B-F  3  HF 

New  Glasgow  News  (e)  B-F  3 
Sydney  Cape  Breton  Post  (e)  B-F  3  HF/SP 

ONTARIO 

Barrie  Examiner  (e)  B-F  3  HF/SP 

Belleville  Intelligencer  (e)  B-F  1 
•Brampton  Times  (e)  B-F  3  HF 

Branford  Expositor  (e)  B-F  3  HF 

•Brockville  Recorders  Times  (e)  B-F  3  HF 
Cambridge  Daily  Reporter  (e)B-F  3  HF 
Chatam  News  (e)  B-F  3  HF 

Cornwall  Standard  Freeholder 
(e)  B-F  3  HF 

•Fort  Frances  Bulletin  (e)  B-F  3 
Guelph  Mercury  (e)  B-F  3  HF/SP 

•Hamilton  Spectator  (e)  B-F  3  HF/SP 
•Kenora  Miner  &  News  (e)  B-F  3 
•Kingston  Whig-Standard  (e)  Bt3  HF/SP 
Kirkland  Lake  Northern  News 
(e)  B-F  3  HF/SP 

-F Kitchener-Waterloo Record  (e)  B-F  3  HF/SP 


Lindsey  Post  (e) 

B-F  3 

-F London  Free  Press  (me) 

B-F  3 

HF 

Niagara  Falls  Review  (e) 

B-F  3 

HF/SP 

•North  Bay  Nugget  (e) 

B-F  3 

HF/SP 

Orillia  Packet  &  Times 

B-F  3 

HF 

Oshawa-Whitby  Times  (e) 

B-F  3 

HF 

•Ottawa  Citizen  (e) 

B+  3 

-F  Ottawa  Journal  (e) 

B-F  3 

HF 

•Ottawa  LeDroit  (e) 

BT  3 

•Owen  Sound  Sun-Times  (e) 

B-F  3 

HF 

Pembroke  Observer 

B-F  2 

HF 

Peterborough  Examiner  (e) 

B-F  3 

HF 

•Port  Hope  Guide  (e) 

B-F  3 

St.  Catherines  Standard  (e) 

B-F  2 

HF/SP 

•St.  Thomas  Times-Journal  (e)  B-F  2  HF 
Sarnia  Observer  (e)  B-F  3 

-FSault  St.  Marie  Star  (e)  B-F  3  HF 
•Simcoe  Reformer  (3)  B-F  3  HF 

•Stratford  Beacon-Herald  (e)  B-F  3  HF 
Sudbury  Star  B-F  3  HF 

•Timmins  Press  (e)  Bf3  HF 

Toronto  Globe  &  Mail  (m)  B-F  3  HF 
Toronto  Star  (e)  B-F  3  HF/SP 

•Toronto  Sun  (mS)  B-F  3  HF 

Welland-PortColborneTribuneB-F  3  HF 
•Windsor  Star  (e)  B-F  3  HF 

•Woodstock-Ingersoil  Sentinel 
Review  (e)  B-F  3  HF 

PRINCE  EDWARD  ISLAND 

Charlotte  Guardian  &  Patriot 
(me)  B-F  3  HF/SP 

•Summerside  Journal-Pioneer 
(e)  B-F  3  HF 

QUEBEC 

•Granby  La  Voix  de  L’Est  (e)  B-F  3 
•Montreal  Gazette  (m)  B-F  3  HF 

Montreal  La  Presse  (e)  B-F  3  HF/SP 
•Montreal  Le  DeVoir  (m)  B-F  3  HF/SP 
•Montreal  Le  Journal  de 
Montreal  (Tab.)  (m)  B-f  3  SP 

-F Montreal  Matin  (m)  B-F  3  HF/SP 

-F Montreal  Star  (e)  B-F  3  HF/SP 

•Quebec  Le  Soleil  (e)  B-F  3  HF 

-F Sherbrooke  La  Tribune  (m)  B-F  3  HF 
•Sherbrooke  Record  (e)  B-F  3  HF/SP 
•Trois  Rivieres  Le  Nouvelliste 
(e)  B-F  3 

SASKATCHEWAN 

•Moose  Jaw  Times-Herald  (e)  B-F  2  HF 
•Prince  Albert  Herald  B-F  3  HF 

•Saskatoon  Star-Phoenix  (e)  B-F  3  HF 


INDUSTRIAL 


1975  Color  advertisers 
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Dinie  Cops  .  9 

Dixie  Cups  &  Plates  . 8 

Dixie  Prods .  13 

Eskimo  Freezer  Poper  .  8 

Golo  Towels  . 55 

Job  Squad  Paper  Towels  .  6 

Kimbies  Diopers  . 7 

Mardi  Gros  Paper  Towels  .  3 

Northern  Toilet  Tissue  .  10 

Northern  Towels  .  3 

Scott  Nopkins  .  7 

Scott  Poper  Prods .  11 

Scott  Towels  .  59 

Tof  N  Reody  Towels  . 6 

Vivo  Towels  .  14 

Zee  Towels  .  13 


1 1 ,096 
8,137 
13,090 
8,178 
70.554 
32,664 
15,855 
4,790 
13,547 
5.200 
7,024 
15,451 
61,447 
6,267 
14,200 
13,204 


Disinfectants  &  Insecticides 

Gulfsproy  Insecticides  .  14  13,985 

Open  Air  Freshener  .  9  8,118 


Office  Equipment  &  Stationery  Supplies 


Porker  Pencils  &  Pens  .  21 

Sheoffer  Pencils  &  Pens  .  3 


INSURANCE 


Life,  Heolth  &  Medical 

Bonkers  Fidelity  Life  Insuronce  Co . 9 

Blue  Cross  of  Northern  Colifornio  . 9 

Blue  Shield  of  California  .  7 

National  Home  Life  Assuronce  Co . 7 


PETS  &  PET  SUPPLIES 


Pet  Foods 

Chuck  Wogon  Puppy  Dinrser  (Dry)  . 5 

Friskies  Dinners  for  Dogs  (Conned)  . 6 

Hunt  Club  Burgerbits  (Dry)  .  8 

Jim  Dandy  Dog  Rotion  (Dry)  .  14 

Jim  Dandy  Puppy  Love  (Dry)  .  10 

Purina  Chuck  Wagon  (Dry)  . 29 

Purino  Dog  Chow  (Dry)  .  89 

Purina  Puppy  Dinner  (Dry)  . 5 

Purino  Tender  Vittles  (Moist)  .  29 

Recipe  Dog  Food  (Canned)  . 4 


37,907 

1,401 


49,966 

121,769 

75,850 

17,592 


5,070 

12,010 

16,990 

13,931 

10.045 

38,087 

114,345 

5,325 

32,234 

4,330 


Morlboro  filter  .  59 

Morlboro  Filter  Menthol  . 5 

Marlboro  Filter  100s  .  4 

Marlboro  King  Filter  .  16 

Marlboro  King  Fitter  & 

100s  Filter  .  35 

Morlboro  Lights  Filter  .  4 

Marlboro  Multi-Cigarettes  .  10 

Max  120s  Filter  &  120s  Filter 

Menthol  .  77 

More  120's  Filter  &  120's  Filter 

Menthol  . 63 

Newport  Multi  Cigarettes  .  44 

Solem  King  Filter  Menthol  & 

100s  Filter  Menthol  . 5 

Saratogo  120's  Filter  . 6 

Sarotogo  120's  Filter  &  120's 

Filter  Menthol  . 93 

Super  M  100  Filter  Menthol  .  14 

T  romps  Filter  . 7 

Tromps  Filter  &  Filter  Menthol  . 8 

True  King  Filter  &  100s  Filter 

Menthol  .  13 

True  100s  Filter  .  14 

True  100s  Filter  &  100s  Filter 

Menthol  .  73 


DENTAL  SUPPLY  &  MOUTHWASHES 


313,791 

16,880 

9,744 

68,791 

124,603 

26,059 

40,206 

32,956 

723,856 

167,696 

21,162 

40,952 

1,088,281 

116,885 

168,109 

90,273 

24,521 

50,351 

388,567 


Soaps,  Cleansers  &  Polishes 

Dow  Oven  Cleoner  . ?  59 

Energine  . 4 

Mirocle  White  Detergent  . 3 

Mirocle  White  Laundry  Soil  & 

Stoin  Remover  .  7 

Pine  Sol  .  9 

Seo  Mist  Pine  Oil  Cleoner . 5 

HOUSEHOLD  EQUIPMENT  &  APPLIANCES 

Air  Conditioning 

Carrier  Air  Conditioner  . 6 

Fedders  Air  Conditioner  . 4 

Rodio  &  TV  Sets 

Beorcot  Radio  .  6 

Mognovox  Color  TV  .  4 

Quosor  Color  TV  .  7 

RCA  Color  TV  .  75 

Regency  Radio  .  8 

Zenith  Color  TV  .  8 

Zenith  Prods . 6 

Ranges  Stoves  &  Dishwoshers 

Amona  Microwave  Ovens  . 4 

Misc.  Household  Equipment  &  Appliorsces 

Frigidoire  Prods . 5 

G  E  Prods . 31 

Whirlpool  Prods  . 4 


107,076 

9,040 

3,010 

7,062 

9.215 

4.215 


9,068 

10,866 


10,192 

14,774 

7,763 

316,888 

8,784 

23,613 

13,600 


12,954 


17,984 

90,547 

14.432 


PUBLIC  SERVICE  UTILITIES  COMMUNICATIONS 


Georgia  Power  Co . 6 

Southern  Bell  Telephone  Co . 21 

SPORTING  &  LEISURE  TIME  EQUIPMENT 

Sporting  Goods 

Federal  Cortridge  Shells  .  10 


TOBACCO 


Cigarettes 

Belair  Filter  Kings  Menthol  & 

Raleigh  Filter  Kings  .  6 

Carlton  King  Chorcoal  .  40 

Corlton  King  Chorcoal  &  King 

Filter  Menthol  .  40 

Corlton  King  Filter  Menthol  .  11 

Dawn  120s  Filter  &  120s  Filter 

AAenthol  .  13 

Kool  King  Filter  Menthol  . 30 

Kool  King  Filter  Menthol  & 

l<X)s  Menthol  .  14 

L  &  M  King  Filter  . 29 

L.  T.  Brown  120's  Filter  & 

120's  Filter  Menthol  .  15 

Lork  King  Chorcoal  .  32 

Lark  King  Charcool  &  100s  Charcool  ...  57 
Long  John  120's  Filter  &  120's 

Filter  Menthol  . 45 


Mocleons  Toothpaste  .  29  29,125 

64,715  TOILET  SOAPS.  BATH  POWDERS  &  DEODORANTS 

77,600 

Arm  in  Arm  Deodorant 

Diol  Soap  . 

Irish  Spring  Soap 

Tone  Soop  . 

12,124  Woodbury  Soap  .  . 

Yardtey  Soop  .... 

TRANSPORTATION 

Airlines 
73,111  Domestic 

405,236  Broniff  Internotionol 

Delta  . 

337,300  Northwest  Orient  .  . 

128,339  United  . 


16  81,037 

5  226,460 

8  98,817 

14  50.710 


7  16,558 

66  158,840 

55  55,347 

100  175,500 

23  23,080 

21  22.290 


206,233  Internotionol 

200.224  Air  Conado  . 5  13,908 

Broniff  Internotionol  .  4  3,800 

64,968  Conodion  Pocific  .  8  28,732 

152,136  Northwest  Orient  . 5  18,270 
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ArrowIMh  inks 
run  smoother  lonser! 


Let  easy  to  use  Arrowlith  Inks  solve  your  formers  and  pipe  rollers.  This  means  longer, 
offset  newsprint  problems.  Arrowlith  Inks  smoother  press  runs  with  increased  mileage, 
give  you  denser  blacks  and  richer  colors  Flint  quality  controls  assure  you  of  total 
with  less  rub-off  at  any  press  speed.  Its  low  product  consistency  order-after-order.  Colors 

misting  properties  give  you  cleaner  air,  too.  that  match  everytime.  Fast  deliveries  when 

With  Arrowlith  you  are  assured  of  top  you  need  them  from  the  industry’s  largest 

quality  and  trouble-free  runs  everytime.  Flint  tank  truck  fleet.  For  smoother  offset  news- 

Arrowlith  news  inks  are  specially  formulated  printing  give  your  Flintman  a  call  .  .  .  he’s 
to  minimize  lint  and  reduce  ink  build  up  on  close  by. 


HEADQUARTERS:  25111  GLENDALE  AVENUE  -  DETROIT,  MICHIGAN  48239 
ATLANTA  .  CHICAGO  .  CLEVELAND  .  DALLAS  .  DENVER  .  DETROIT  .  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE  •  KANSAS  CITY  •  LOS  ANGELES  •  LOUISVILLE  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  PORTLAND  •  PROVIDENCE  •  SAN  FRANCISCO 


Larry  Trent,  acting  news  editor.  Pen¬ 
sacola  (Fla.)  News — appointed  news 
editor. 

*  ♦  * 

Marie  Smith  Schwartz,  White  House 
correspondent  for  the  Washington  Post 
for  16  years — elected  first  woman  trustee 
of  the  Brooklyn  College  of  Pharmacy. 

*  * 

Coy  Burrolghs,  previously  with  the 
Arkansas  Gazette — named  circulation 
manager  for  the  Hot  Springs  Sentinel, 
replacing  Floyd  Van  Blaricom. 

♦  ♦  * 

Huey  Stinson,  a  veteran  of  38  years  in 
circulation — named  assistan  circulation 
director  of  the  Washington  Star.  Jim 
Manaugh.  former  general  home  delivery 
manager — named  assistant  circulation 
manager. 

:)(  9(c  :fc 

W  illiam  C.  Mullen,  reporter, 
Chicago  Tribune — awarded  the  Ralph  O. 
Nafziger  Award  for  Achievement  by  the 
University  of  Wisconsin-Madison 
School  of  Journalism  and  Mass  Com¬ 
munications  Institutes  for  his  reports  of 
police  brutality,  vote  fraud  and  world 
b'inger. 

*  *  ♦ 

Darrell  Woolwine — named  manager 
editor  of  the  Sweetwater  (Tex.)  Repor¬ 
ter. 

*  ♦  ♦ 

Franklin  B.  Smith,  editorial  page 
editor,  Burlington  (Vt.)  Free  Press — 
resigned. 


Wanted  .  .  . 
a  ColMunnist! 


i  Wanted  a  coiumnist  for  The  Honolulu  Advertiser  I 
The  Advertiser  has  a  tough  task  To  find  the  n^htV 
person  for  one  of  the  most  stimulating,  challenging  and  1 
rewarding  jobs  on  the  newspaper  —  writing  the  "per-M 
son. "  or  "three^dot.  ”  feature  column  3 

That  columnist  can  talk  to  presidents  and  paupers,  ft 

I  dine  with  movie  stars  or  convicts,  hunt  down  ifemsX 
from  Wellington  to  Waikikj  and  chronicle  the  reveaiin^ 
anecdoces  Chat  often  make  such  a  column  the  first  to 
which  many  readers  turn  when  they  open  their  mom-  j 
ing  newspaper 

t  WHAT  ARE  the  guaJjties  one  must  have  Co  ^er  the, 

1  The  Advertiser  is  looking  for  an  a^^ressive  reporter, 
r  a  vi^rous  digger,  an  enthusiastic  investigator  —  bur  a 

I  person  who  enjoys  people  and  their  activities  and 
knows  which  are  oiT  interest  to  the  reader 
He  or  she  must  be  an  energetic  prober,  a  good  listen^ 
er.  an  honest  evaluator  and  an  articulate  questioner 
Such  a  person  must  have  the  capacity  to  produce  a , 
daily  column  filled  with  interesting  items,  colorful 
anecdotes  and  humorous  observations 
The  newspaper  is  not  iooJan^t  tor  another  Herb 
Caen”  or  another  /j>-  Kupcinet  We  want  someone  J 
with  his  or  her  own  style  But  such  a  columnist  wouJrtf 
have  soiT'  '  f  the  quaiities  that  have  earned  coJumnist^ 
such  as  n  and  Kupcinet  enviable  rei?ionai  ^  and  1 
'national  ->  reputations  4 

IF  YOV  THINK  you  fit  the  bill  and  want  to  be  consid¬ 
ered  for  the  substantial  salary  and  fringe  benefits  that 
go  with  the  job.  send  your  application  immediately  to  j 
Buck  Buchwach.  executive  editor  of  The  AdvertiserM 
Box  3110.  Honolulu.  HI  96g02  1 

Please  include  your  name,  address  and  phone  num¬ 
ber.  information  on  educational  background,  previous 
journalistic  and  other  experience  and  present  job.  J 
any  samples  of  published  material  pertinent  to  yourl 
job  apfWication  Briet  recommendations  from  knowl-' 
edgeable  professionals  are  desirable 
L  TTie  material  must  be  postmarked  before  April  30  I 


The  Honolulu  Advertiser' 


news-people 

Sales  post  reorganization 
set  in  LATS  expansion  move 


The  Los  Angeles  Times  Syndicate,  in 
expansion  and  reorganization  of  its  sales 
staff,  has  announced  appointment  of  two 
new  regional  sales  managers  who  have 
left  newspaper  management  posts  to  join 
the  syndicate. 

Thomas  B.  Dorsey,  director  and  editor 
of  the  syndicate,  has  announced  that 
Joseph  P.  Hanley,  former  assistant  to  the 
publisher  of  Women's  Wear  Daily  and 
more  recently  director  of  Fairchild  Syn- 

Howard  W.  Lederer,  vicepresident 
and  director  of  advertising  sales  for 
Playboy  magazine — resigned,  effective 
June  30.  Don  Hanrahan  associate  ad  di¬ 
rector  for  Playboy — also  resigned  for 
personal  reasons. 

j|c  9|c  * 

Joseph  A.  Caliri,  formerly  associated 
with  the  Pawtucket  Institution  for  Sav¬ 
ings  and  other  banks — named  Provi¬ 
dence  area  sales  manager  of  the  Rhode 
Island  Newspaper  Group,  which  lets  re¬ 
tail  advertisers  buy  all  12  papers  through 
one  office. 

*  *  * 

Sue  Laidler — named  circulation  man¬ 
ager  for  the  Santa  Paula  (Calif.)  Daily 
Chronicle,  succeeding  Dick  Roby — 
named  assistant  circulation  manager  of 
the  Santa  Cruz  Sentinel.  Mrs.  Laidler. 
who  is  married  and  mother  of  two  chil¬ 
dren,  worked  her  way  up  from  book¬ 
keeping  secretary. 

*  >ic  % 

Dennis  M.  Kinsei  la,  UPI 
photographer — promoted  to  regional 
executive  for  Michigan,  succeeding  Pat 
Harden,  transferred  to  Montreal  to  be¬ 
come  general  manager  for  Canada.  Paul 
Varian — named  UPFs  Detroit  bureau 
manager,  and  state  news  editor,  replac¬ 
ing  Charles  W.  Bell,  who  joined  the 
New  York  News.  Joanna  Firestone,  25, 
succeeds  Varian  as  Lansing  bureau  man¬ 
ager. 

*  sK  * 

Chris  Parks,  previously  with  the  Yp- 
silanti  Press — to  UPI  in  Detroit.  Diane 
Silver — from  the  Lansing  bureau  of  the 
Detroit  Free  Press  to  the  UPI  bureau  in 
Lansing. 

*  *  * 

William  L.  Parrent,  ad  director, 
Duluth  Herald  and  News-Tribune — to 
business  manager.  Richard  W.  Thomson, 
retail  ad  manager — named  director. 
Robert  H.  Wai.dmore,  previously  clas¬ 
sified  ad  manager — to  retail  manager  and 
Edwin  O.  Pearson,  an  ad  salesman — 
promoted  to  classified  manager.  Parrent 
joined  the  newspapers  in  1973  from  the 
Hammond  (Ind.)  Times  where  he  was  ad 
director. 


dication  Service,  becomes  Northeast 
sales  manager. 

Eric  Riel,  who  spent  24  years  with  Un¬ 
ited  Press  International  and  then  became 
Western  manager  for  World  News  Cor¬ 
poration's  National  Star  Weekly,  has  the 
newly  created  post  of  Northwest  sales 
manager. 

Dorsey  also  announced  that  Hal  Han¬ 
son,  who  joined  the  syndicate  three 
years  ago  after  serving  as  Western  divi¬ 
sion  manager  of  NEA  for  17  years,  will 
go  to  Atlanta  as  Southeast  sales  man¬ 
ager,  and  Ray  Gleason,  dean  of  the  LAT 
sales  force  will  be  the  Southwest  sales 
manager. 

Riel,  who  was  born  and  grew  up  in 
China,  started  with  UPI  as  corresptjn- 
dent  and  manager  for  Australia  and  New 
Zealand  and  later  posts  included  general 
manager  for  Canada  and  business  man¬ 
ager  for  Asia.  He  joined  K.  Rupert  Mur¬ 
doch's  World  News  Corporation  two 
years  ago. 

Hanley  joined  Fairchild's  WWD  in 
1967  as  assistant  to  the  publisher  and 
editor  and  had  a  hand  in  development  of 
“W."  the  sister  publication  of  Women's 
Wear  Daily.  Before  that  he  was  director 
of  public  information  for  WCBS  Radio. 
New  York. 

Nora  McCabe,  sports  reporter  for  the 
Toronto  Globe  and  Mail — winner  of  an 
award  from  the  Joseph  P.  Kennedy 
Foundation  for  writing  she  has  done  on 
the  mentally  retarded  and  the  Special 
Olympics. 

♦  *  * 

B.  Steven  Ticker,  reporter.  Qiiaker- 
town  (Pd.)  Free  Press — to  head  the  Buck 
County  bureau  in  Doyiestown,  a  new 
bureau.  Bob  Spraque,  previously  with 
the  Bethlehem  Globe-Times — to  fill 
Ticker's  former  slot  as  Quakertown 
municipal  government  reporter. 

• 

Doherty  takes  over 
direction  of  MNPA 

Joseph  L.  Doherty  has  been  named 
executive  director  of  the  Massachusetts 
Newspaper  Publishers  Association. 

Doherty  is  retired  as  assistant  manager 
editor  for  administration  for  the  Boston 
Globe  after  more  than  40  years  of  service 
to  assume  his  new  duties  with  MNPA  on 
February  17. 

He  succeeds  John  Herbert,  who  re¬ 
signed  to  devote  full  attention  to  the 
duties  he  assumed  as  president  and 
chairman  of  the  board  of  the  Quincy 
Co-Operative  Bank. 
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in  the  news 


Ex-circulation  exec 
buys  truck  company 


Cornwallis  Huuson,  formerly  with  the 
Chicdfio  Tribune — joined  the  Birmin¬ 
gham  (Ala.)  j  as  assistant  city  circu¬ 
lation  manager.  Ron  Waldron,  dis¬ 
tributor  in  Auburn,  Ala. — to  the  central 
offices  in  Birmingham  as  assistant  city 
circulation  manager. 

*  *  ♦ 

Frank  W.  Wylie,  director  of  public 
relations,  U.S.  Auto  Sales,  Chrysler 
Corp.,  Detroit — named  Public  Relations 
Society  of  America’s  liaison  representa¬ 
tive  with  the  Associated  Press  Managing 
Editors  association. 

*  *  * 

Jack  W.  Kiefner,  onetime  reporter  for 
the  Wichita  (Kans.) Eagle — to  Fitzgerald 
Advertising  Inc.,  New  Orleans. 

*  ♦  * 

George  Gravley,  formerly  an  execu¬ 
tive  speech  writer  for  Ford  Motor 
Co. — to  Continental  Oil  Co.  as  senior  di¬ 
rector  of  special  communications. 

♦  *  * 

E.  A.  Nichols  Jr.,  31,  former  pub¬ 
lisher  of  the  Greenshurg  (Ind.)  Daily 
News — to  president  of  Plant  City  News¬ 
papers  Inc.  in  Florida. 

*  *  * 

Glenn  A.  Shank,  director  of  new  pro¬ 
cesses,  elected  to  the  board  of  directors 
of  the  Call-Chronicle  Newspapers,  Al¬ 
lentown,  Pa. 

*  *  ♦ 

Winifred  de  los  Santos,  previously  di¬ 
rector  of  data  processing  for  Northrop 
Page  Communications,  Washington — 
appointed  manager  of  publishing  systems 
and  procedures  for  the  Washington  Post. 

*  ♦  * 

Ken  Darling,  state  editor,  the  Times 
Record,  Troy,  N.Y. — to  news  editor; 
John  Swantek,  assistant  state  editor — to 
state  editor;  Eric  Anderson,  assistant 
city  editor — to  city  editor;  Kathy  Pow¬ 
ers,  staff  writer — to  suburban  editor. 

*  *  ♦ 

Larry  Allison,  managing  editor  of  the 
Long  Beach  (Calif.)  Independent, 
Press-Teiegram,  will  take  an  interim  as¬ 
signment  as  assistant  to  Don  Carter, 
president  and  publisher  of  the  Lexington 
(Ky.)  Herald  and  Leader,  and  editorial 
consultant  for  the  western  group  of 
Knight-Ridder-Newspapers.  After  six 
months  in  Lexington,  Allison  will  be  as¬ 
signed  to  the  Detroit  Free  Press  for  one 
year.  David  Levinson,  editorial  writer, 
will  replace  Allison  as  managing  editor. 

3k  ’k 

Ronald  E.  Betros,  formerly  circula¬ 
tion  sales  and  promotion  manager  for 
Poughkeepsie  (N.Y.)  Journal  named  cir¬ 
culation  manager.  Betros  is  a  20-year 
Journal  associate  and  immediate  past 
president  of  New  York  State  Circulation 
Management  Association. 
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Francis  X.  Crepeau  has  been  ap¬ 
pointed  chief  of  bureau  at  Tel  Aviv,  suc¬ 
ceeding  Hal  McClure  who  has  been  ap¬ 
pointed  chief  of  bureau  in  Newark. 

*  ♦  3k 

Rob  Mack,  previously  manager  of  ex¬ 
ternal  communications  for  Pan  American 
World  Airways  in  New  York — named 
manager  of  public  affairs  for  General 
Dynamics  Corporation’s  Fort  Worth  di¬ 
vision. 

3k  *  >k 

Don  Earney,  former  Clinton  (Okla.) 
Daily  News  mechanical  superintendent 
and  later  publisher  of  the  Wheeler 
(Texas)  Times — named  president  of  the 
Abilene,  Texas,  National  Bank. 


Douglas  H.  Pearson,  vicepresident 
and  general  manager  of  the  Citizen  Ex¬ 
press,  Inc.,  of  Asheville,  N.C.,  a 
wholly-owned  transportation  subsidiary 
of  Multimedia,  Inc.,  Greenville,  S.C., 
has  purchased  the  Citizen  Express  and 
will  operate  it  as  a  motion  picture  film 
and  special  service  common  carrier. 

There  will  be  no  affiliation  with  either 
Multimedia  of  the  Asheville  Citizen- 
Times.  The  latter  will  operate  its  own 
newspaper  distribution  system  from  its 
offices  at  14  O.  Henry  Avenue. 

Pearson  has  been  associated  with  the 
Asheville  Citizen-Times  Publishing  Co. 
as  circulation  manager  and  has  been 
employed  a  total  of  28  years. 


Lionel  S.  Jackson  Jr.,  vicepresident- 
treasurer,  Register  Publishing  Co.,  pub¬ 
lisher  of  New  Haven  (Conn.) 
Newspapers, — to  board  of  trustees, 
Hospital  of  St.  Raphael,  New  Haven. 

3k  3k  3k 

Lois  C.  Sabatino,  former  reporter, 
Hartford  (Conn.)  Times, — appointed 
communications  manager,  power  sys¬ 
tems  division.  United  Technologies 
Corp.  (formerly  United  Aircraft  Corp.), 
Hartford. 

• 

Consoli  and  Levere 
named  E&P  editors 


John  P.  Consoli,  26,  has  joined  editor 
&  PUBLISHER  as  an  associate  editor. 


Jane  Levere,  previously  an  editorial 
assistant,  has  been  promoted  to  asso¬ 
ciate  editor. 

Consoli  replaces  Darrell  Leo,  who  has 
left  to  work  for  Travel  Weekly  as  a  copy 
editor. 

Previously  a  reporter  for  Discount 
Store  News,  Consoli  will  be  responsible 
for  news  and  feature  reports  on  advertis¬ 
ing. 

A  graduate  of  the  University  of  Ten¬ 
nessee  with  a  bachelor  of  arts  degree  in 
communications/journalism,  Consoli  has 
also  been  a  reporter  for  the  Union  City 
(N.J.)  Dispatch  and  the  Paterson  (N.J.) 
News. 


ConUdenfial  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 
20  Years  Nation-Wide  Personal  Service 


Editors! 

For  the  first  time 
you  have  desks 
for  VDT’s  and  the 
newsrooms  of  the 
1970’s! 


CEfMTEPi 

iUU 

New  fit-together  desks  with  the 
right  heights  and  dimensions  for 
VDT’S  and  typewriters.  Made  just 
for  newspapers  —  they’re  heavy, 
handsome  and  priced  within  reason. 
In  colors,  too.  Send  for  your  FREE 
PLANNING  KIT  that  shows  how 
News  Center  100  units  can  fit  into 
your  working  space. 

Midwest  Publishers  Supply  Co. 

4640  North  Olcott  Avenue 
Chicago,  Illinois  60656 
(312)  867  4646 
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New  Sat.  edition 

The  Union  City  (N.J.)  Dispatch 
switched  to  a  tabloid  format  February  14 
when  it  published  its  first  Weekend  Edi¬ 
tion.  The  Weekend  Dispatch  made  its 
debut  with  an  expanded  entertainment 
section,  a  new  “Living*  section  and  spe¬ 
cial  pages  on  travel,  money,  update,  real 
estate  and  people.  The  Dispatch  con¬ 
tinued  publishing  its  Monday  to  Friday 
editions  in  its  standard  format. 

• 

Student  section 

The  U.S.  Department  of  Labor  ruled 
recently  that  preparation  of  “school 
page”  sections  for  the  newspaper  by  local 
students  “do  not  constitute  ‘work’ 
within  the  contemplation  of  section  3(g) 
of  the  Act  and  do  not  result  in  an 
employer-employe  relationship  between 
the  students  and  the  local  newspaper.” 


First  endorsement 

Paddock  Publications,  nine  suburban 
dailies  in  the  Northwest  suburbs  of 
Chicago,  endorsed  Gerald  R.  Ford  and 
Jimmy  Carter  in  the  March  16  Illinois 
primaries.  It  was  the  group’s  first 
endorsement  ever  at  the  presidential 
level,  Daniel  E.  Baumann,  editor,  said. 


We  stock  one  of  the  largest  inventories  of 
contact  screens  —  all  sizes,  rulings,  colors, 
angled  sets,  special  effects,  negative/ 
positive,  PMT,  etc. 

Your  favorite  dealer,  or  call: 

CAPROCK  DEVELOPMENTS,  INC. 

Dept.  EP,475SpeedwellAve.,  Morris  Plains,  N.J. 07950 
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INSPIRED  BY  PHOTO — Inspired  by  a  photograph  by  Post-Journal,  James¬ 
town,  N.Y.,  chief  photographer  Richard  W.  Hallberg,  Bemus  Point,  N.Y., 
artist  David  L.  Lawrence  did  a  free-hand  reproduction  in  water  colors.  Photog¬ 
rapher  Hallberg  captured  the  scenic  picture  when  he  spotted  a  herd  of  deer 
walking  along  a  fence  line.  The  reproduction  painted  by  Lawrence  measures 
_ 22  by  28  inches. 


Investigative  reports 
win  Scher  awards 

Investigative  reporters  from  the 
Chicago  Daily  News  and  the  Herald,  a 
Paddock  Publication,  were  among  win¬ 
ners  of  the  15th  Annual  Jacob  Scher 
awards  sponsored  by  Chicago  Chapter. 
Women  in  Communications,  Inc. 

The  awards  were  presented  March  18 
at  Chicago’s  Ritz-Carlton  Hotel. 
Seymour  M.  Hersh,  investigative  repor¬ 
ter  for  the  New  York  Times,  was  the 
speaker. 

Outstanding  investigative  achieve¬ 
ments  receive  recognition  in  five 
categories:  metropolitan  daily  news¬ 
papers,  community  newspapers,  maga¬ 
zines.  radio,  and  television.  A  special 
award  honoring  the  Chicago  Daily  News 
for  its  100th  anniversary  was  also  pre¬ 
sented. 

The  winners  were;  Larry  Green  and 
Rob  Warden,  “Police  Spying.”  Chicago 
Daily  News;  A1  Messerschmidt  and  Toni 
Ginnetti,  “Justice  and  the  Drunken 
Driver,”  The  Herald;  Dick  Bushnell, 
“The  X-Ray  Bomb.”  Chicago;  Frank 
Grenard  and  Fred  Partido,  “Illegal  Drug 
Activities,”  WBBM-Newsradio  78;  and 
Jay  Levine.  “Judging  the  Judges. ’’ 
WLS-tv. 

Green  and  Warden  won  in  the  metro¬ 
politan  daily  newspaper  category  for 
their  series  of  disclosures  that  scores  of 
community  organizations  and  private  in¬ 
dividuals  had  been  targets  of  infiltration 
and  surveillance  by  the  Chicago  Police 
Department.  Among  the  targets  were 
newspaper  columnists,  police,  clergy. 


educators  and  politicians,  as  well  as 
organizations  involved  in  trying  to  better 
their  communities  or  their  city  through 
peaceful  means.  The  common  link 
among  all  was  that  they  had  at  one  time 
or  another  opposed  the  city  govern¬ 
ment’s  policies  and  politics. 

A  Cook  County  Grand  Jury  investiga¬ 
tion  subsequently  termed  police  spying 
in  Chicago  “politically  motivated,  a  sub¬ 
stantial  waste  of  time  and  money,  and  a 
serious  intrusion  into  the  constitutional 
rights  of  the  people  of  Cook  County.” 

Since  the  beginning  of  the  investi¬ 
gation,  the  Daily  News  has  published 
more  than  1600  news  stories,  editorials, 
opinion  columns  and  cartoons  on  police 
spying. 

In  the  community  newspapers  cate¬ 
gory,  the  six-part  series  “Justice  and  the 
Drunken  Driver”  was  the  first  com¬ 
puterized  investigation  of  suburban  traf¬ 
fic  courts.  Messerschmidt  and  Miss  Gin¬ 
netti  examined  thousands  of  court  doc¬ 
kets,  including  records  of  more  than 
1,500  arrests  for  driving  while  intoxi¬ 
cated.  and  sat  through  more  than  100 
court  sessions  in  a  dozen  suburbs  to  col¬ 
lect  information.  They  found  few  convic¬ 
tions  of  drunken  drivers,  light  fines,  and 
widespread  out-of-court  bargaining  for 
charge  reductions. 

A  separate  follow-up  study,  however, 
found  a  doubling  of  convictions  in  the 
Second  District  and  a  more  frequent  use 
of  alcohol  rehabilitation  in  suburban 
court  sentencing  of  drunken  drivers. 

In  addition,  an  Associate  Circuit  Court 
judge  was  found  guilty  of  official  mis¬ 
conduct  and  ordered  reprimanded  by  the 
Illinois  Courts  Commission. 
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We  can’t  claim  every  development 

since  Gutenberg. 


AKI  hasn't  been  in  the  business 
since  the  16th  century,  so  there  are  a 
lot  of  things  we  didn  t  invent,  like  the 
pressman's  paper  hat  or  the  steam 
typewriter.  But,  in  just  seven  years  of 
operation  AKI  has  been  responsible  for 
many,  things  the  graphic  arts  industry 
takes  for  granted  today. 

AKI  was  the  first  company  to  market 
efficient,  all-electric  automatic  mixing 
keyboards,  tailor-made  for  the  then  new 
phototypesetters.  In  fact  AKI  showed 
the  typesetter  manufacturers  how  to 
get  maximum  performance  from  their 
machines. 


AKI  brought  out  the  first  no-error 
data  transmission  system,  the  first  low- 
cost  smart  '  CRT  terminals,  the 
first  low-cost  reprogrammable  input/ 
edit  systems,  the  first  high-powered 
hyphenating  dictionary.  AKI  even 
modernized  the  lowly  electric  paper 
tape  rewinder. 

So,  while  AKI  can  t  claim  every¬ 
thing,  you  can  bet  that  if  a  product 
system  will  make  graphic  arts  produc¬ 
tion  faster,  better,  and  more  econom¬ 
ical,  chances  are  that  AKI  will  be  the 
one  to  put  it  all  together. 


For  complete  information  on  AKI  s 
productswrite  Automix  Keyboards,  Inc., 
4200  150th  N.E.,  Redmond,  WA  98052 
or  call  206-885-8801  anytime  and  ask 
for  Linda  Lewis,  our  Customer 
Representative, 


AKI  puts  it  all  together 


i 


Jaworski  presented 
Jefferson  award 

Former  Watergate  prosecutor  Leon 
Jaworski  received  the  fourth  annual 
Thomas  Jefferson  Award  at  Texas  Tech 
University  on  February  20. 

The  award  is  presented  to  the  public 
official  who,  in  the  opinion  of  media  rep¬ 
resentatives.  contributed  most  during  the 
previous  year  to  defend  mass  media  and 
further  freedom  of  speech.  The  award  is 
sponsored  by  Texas  Tech  University, 
Texas  Daily  Newspaper  Association, 
Texas  Association  of  Broadcasters  and 
Texas  Press  Association. 

In  accepting  the  award,  Jaworski  said, 
“It  behooves  every  American  interested 
in  his  own  rights  to  do  everything  to  pro¬ 
tect  First  Amendment  rights.  The  First 
Amendment  is  the  protector  of  all  our 


other  rights  and  freedoms.” 

Jaworski  said  a  dictator's  first  move 
toward  total  control  is  to  stifle  free  press. 
He  said  a  dictator  controls  the  media  to 
hide  unethical  acts  from  the  public. 

“Once  he  (the  dictator)  does  away 
with  a  free  press,  he  can  proceed  to  do 
away  with  all  the  other  rights  of  citi¬ 
zens,”  said  Jaworski.  citing  as  a  recent 
example  the  media  suppression  of 
Greece's  dictatorship. 

The  Houston  attorney  said  news 
media  exercising  their  constitutional  pre¬ 
rogatives  to  the  fullest  extent  “some¬ 
times  hurts.”  Jaworski  said  he  thinks  he 
was  criticized  unfairly  on  occasion  by 
the  press  during  the  Watergate  prosecu¬ 
tion. 

“I've  been  stung  by  the  media,”  he 
said.  “But,  then.  I  think  to  myself,  ‘How 
would  I  act  if  I  knew  the  media  weren't 
looking  over  my  shoulder?” 


Ingersoll  group 
buy  N.J.  weekly 

The  publishers  of  Suhurhan  Trends  of 
Butler,  N.J.  have  acquired  the  Observer 
of  Oakland  and  Franklin  Lakes  for  an  un¬ 
specified  amount,  it  was  announced. 

The  Observer  will  continue  to  operate 
as  an  independent  newspaper  serving  the 
two  communities.  It  will  be  changed 
from  a  tabloid  to  standard  size,  however. 

Announcement  was  made  by  Craig  E. 
Lekutis,  outgoing  publisher  and  presi¬ 
dent  of  LeBet  Publications,  and  John  C. 
Donahue  Jr.,  editor  and  publisher  of 
Trends  and  vicepresident  of  Riverdale 
Publishing  Inc.  The  Riverdale  company 
is  part  of  a  group  owned  by  Ralph  Inger- 
soll. 

Donahue  takes  over  as  editor  and 
publisher. 
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Locol  Notionol 

BOWLING  GREEN 


Stntiiwi-Tribuii*-*  .  .  . 

45,360 

CHARDON 

Gmu90  Times  LeoAer-« 
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3,025 
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DEFIANCE 
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1,000 
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7,000 
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20,202 
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63310 
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44056 

8340 
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News-e 
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News-S  . 
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Democrel-e  . 
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Tribvee-e  . 

74,144 

616 

Tribeee-S  . 

29,134 

462 

ENID 
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NORMAN 

Tronscript-e  . 
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7,294 

Tronscript-S  . 
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10,150 

OKUHOMA  CITY 
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Times-e  . 
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WEATHERFORD 
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Courier-#  . 
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11,403 
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575386 
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Progress-#  . 

120,148 
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News-e  . 

35375 

9332 

EASTON 

Express-#  . 

672380 

41,993 

GETTYSBURG 

Times-e  . 
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8,036 

GREENSBURG 

Tribune-Review-me  .  .  . 

224326 

3,934 

HAZLETON 

$ton4orrf-Speoker-me  . 

161354 

19,198 

HUNTINGDON 

News-e  . 

227304 

14360 

INDIANA 

Gozette  . 

329396 

19,264 

JOHNSTOWN 

Tribune-Democrot-me 

642,145 

35,791 

UNCASTER 

Inteligencer  ioumol-m 

911316 

88320 

New  Ero-e  . 

911316 
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Sun4oy  News-S  . 

491309 

40,262 
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TENNESSEE 


CHAHANOOGA 
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News-Sentinel-S  . 

511,952 

4,298 
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Sun-e  . 
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DENISON 
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6350 
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404,320 

10,080 
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Times-m  . 
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60,114 

Times-S  . 
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1,176 

FREEPORT 
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25372 

GREENVILLE 
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3,040 
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VoRey  Morning 
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KILGORE 
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1,050 
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124,334 
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MESQUITE 
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19,305 

7391 
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AS  SHAKESPEARE  SAID, 


anv  cause  ari^m 


^^"CooA  name  in  man  and  woman,  dear  my  lord, 

Is  the  immediate  jewel  of  their  souls; 

Who  steals  my  purse  steals  trash;  ’tis  something,  > 
nothing ; 

’Twas  mine,  ’tis  his,  and  has  been  slave  to  thousands; 
But  he  that  filches  from  me  my  good  name 
Robs  me  of  that  which  not  enriches  him. 

And  makes  me  poor,  indeed.”^  j 


''How  lon^  a  time  lies  in  one  little  word  .  . 

REALTOR®.  The  term  has  only  been  in  existence  since  1916 
when  it  was  coined  by  Mr.  Charles  N.  Chadbourn  of  Min¬ 
neapolis,  Minnesota,  and  turned  over  for  exclusive  use  to  the 
National  Association  of  Real  Estate  Boards  (now  the  National 
Association  of  Realtors).  So,  the  term  Realtor  isn’t  even  part 
of  the  English  language.  It’s  a  registered  colleaive  member¬ 
ship  mark. 

"It  is  an  ever- fixed  mark  .  . 

Specifically,  it  identifies  real  estate  professionals  who  are  mem¬ 
bers  of  the  National  Association  of  Realtors  and  subscribe  to 
its  strict  Code  of  Ethics.  Consequently,  the  term  Realtor  is  not 
a  synonym  for  "real  estate  agent"  or  "real  estate  broker.”  And 
while  there  are  a  lot  of  terrific  people  in  the  real  estate  business, 
not  all  of  them  (we’re  sorry  to  say)  belong  to  the  National  Asso¬ 
ciation.  So  they’re  not  all  Realtors. 

"Such  an  injury  would  vex  a  saint . . 

Calling  a  person  something  he  (or  she)  isn’t  can  be  very  touchy 
as  well  as  inaccurate.  You  wouldn’t  call  a  sailor  a  "Leatherneck” 
would  you?  Even  though  sailors  and  Marines  are  servicemen, 
the  term  "Leatherneck”  refers  to  a  Marine  and  you  must  dif¬ 
ferentiate. 

It’s  the  same  in  real  estate.  That’s  why  the  National  Association 
adopted  the  term  Realtor  — to  give  the  public  an  easy,  appro¬ 
priate  way  to  identify  members  of  the  National  Association  of 
Realtors  and  distinguish  them  from  non-members. 


REALTOR® 


"How  use  doth  breed  a  habit  in  a  man  . . 

In  the  interests  of  accurate  reporting,  it’s  important  to  use  the 
term  Realtor  correctly.  You  won’t  have  any  trouble,  because  there 
are  only  two  things  to  remember: 

1.  When  you  write  or  talk  about  people  in  the  real  estate  busi¬ 
ness,  make  sure  they’re  members  of  the  National  Association 
before  you  call  them  Realtors.  If  they’re  not  members  or  if 
you’re  not  sure  of  their  membership  status,  use  "real  estate 
broker’’  or  "real  estate  agent"  or  simply  "broker"  or  "agent." 

2.  Because  Realtor  is  a  registered  collective  membership  mark, 
it  should  be  distinguished  from  ordinary  words  by  use  of  an 
initial  cap. 

We  hope  these  suggestions  will  make  it  easier  for  you  to  be 
accurate  and  at  the  same  time  help  us  protect  and  preserve  our 
Realtor  mark. 


FOOTNOTES:  1.  Hamlet  2.  Othello  3.  King  Richard  II  4.  Sonnet  116  5.  Taming  of  the  Shrew  6.  Two  Gentlemen  of  Verona  7.  King  Richard  III 
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Color  raises  awareness 


Interest  in  ad  inserts 
unaffected  by  clutter 


Women  not  only  read  preprinted 
newspaper  advertising  supplements — 
they  save  them.  And  this  high  level  in¬ 
terest  in  the  multiple  page  inserts  persists 
even  when  there  are  two.  three  or  four 
such  supplements  in  the  same  day's 
paper. 

James  H.  Hollis,  vicepresident — mass 
merchandising  sales,  of  the  Newspaper 
Advertising  Bureau.  Inc.  made  this  re¬ 
port.  It  was  based  on  a  Bureau  survey  of 
more  than  2. .^00  households  in  four 
cities — Augusta.  Ga.:  Cleveland.  Ohio; 
Detroit.  Mich.;  and  San  Jose.  Calif. — 
which  produced  1.411  completed  inter¬ 
views  with  the  female  heads  of  the 
house. 

In  his  report  on  the  study.  Hollis  stres¬ 
sed  that  the  best  readers  of  a  store’s  in¬ 
serts  were  also  its  best  customers.  He 
said: 

“There  are  several  reasons  why  news¬ 
paper  insert  advertising  is  immune  to  the 
effects  of  clutter.  But  perhaps  the  most 
important  reason  is  that  customers  of  a 


particular  store  actively  look  for  the 
store's  advertising  in  the  newspaper.” 

The  inserts  studied  were  run  by  K 
mart.  Sears.  Penneys.  Rose's.  Gold  Cir¬ 
cle  and  Uncle  Ben's.  The  K  mart  inserts 
appeared  in  all  four  markets.  Sears  in 
three;  Penneys  in  two  and  the  others  in 
one.  each. 

The  study  found  that  the  customer 
who  shops  most  frequently  is  most  likely 
to  notice  a  store's  insert  advertising.  For 
example: 

Eight  out  of  10  newspaper  readers  had 
shopped  the  survey  stores  within  the 
previous  six  months  and  over  half  made 
five  or  more  visits.  Among  those  who 
shopped  one  store  five  times  or  more. 
88%  reported  seeing  its  inserts.  How¬ 
ever.  the  insert  also  attracted  the  atten¬ 
tion  of  55%  of  those  women  who  had  not 
shopped  the  store  during  this  period. 

In  addition,  the  level  of  personal 
involvement  with  inserts  is  high.  For  one 
of  the  stores.  90%  opened  one  or  more 
pages  and  86%  opened  the  average  page. 
Similarly.  88%  of  the  readers  who  noted 
the  other  inserts  in  the  study  opened  half 
or  more  of  the  pages  and  84%  opened 
every  page. 

The  study  produced  evidence  that  not¬ 
ing  of  inserts  is  consistent  regardless  of 
age.  family  income  or  size  of  family.  For 
example.  79%  of  the  18-34  and  the  35-49 
year  olds  noted  one  store's  inserts. 
Among  the  50-64  and  65  and  over  groups, 
the  noting  scores  were  83%  and  76%. 

However,  noting  was  on  the  average 
10%  higher  among  a  store's  charge  cus¬ 
tomer's  than  among  its  other  customers. 

Color  raises  reader  awareness  of  insert 
advertising.  The  average  noting  of  four 
color  inserts  was  six  points  higher  than 
for  inserts  using  only  one  additional 
color — 77%  vs.  71%.  And  creative  tech¬ 


niques  and  types  of  items  advertised 
have  more  influence  on  reader  aware¬ 
ness  than  the  size  of  inserts  .  .  .  either  by 
outer  dimensions  or  by  the  number  of 
pages. 

• 

Mini-weekly  started 
for  city  readers 

A  publication  to  serve  the  local  news 
requirements  of  Norfolk.  Va.  residents 
made  its  debut  March  25. 

Called  the  Norfolk  Compass,  the 
newspaper  is  tabloid  in  size.  It  is  distrib¬ 
uted  weekly  with  the  Thursday  edition 
of  the  Ledfier-Star  and  Friday  morning 
edition  of  the  Virf>inian-Pilot. 

The  decision  to  publish  a  special 
newspaper  devoted  entirely  to  local 
news,  pictures  and  features  of  primary 
interest  only  to  Norfolk  residents  is  the 
result  of  several  months  of  intensive 
planning  following  a  comprehensive  sur¬ 
vey  last  spring  that  indicated  tremendous 
reader  interest  in  such  a  publication. 

This  was  followed  by  informal  surveys 
of  potential  advertisers  which  led  com¬ 
pany  officials  to  believe  there  would  be 
enough  advertiser  interest  to  make  such 
a  publication  viable. 

The  company  publishes  a  similar 
newspaper  for  Virginia  Beach,  named 
the  Virginia  Beach  Beacon.  Started  14 
years  ago  as  a  once-a-week  newspaper 
delivered  with  the  Ledger-Star  and  the 
Virginian-Pilot,  the  Beacon  is  now  pub¬ 
lished  three  times  weekly,  averaging  be¬ 
tween  36  and  48  pages  per  issue. 

As  with  the  Beacon,  the  Norfolk 
Compass  will  maintain  its  own  news  and 
advertising  staffs,  with  special  writers, 
columns  and  a  community  fiKus  devoted 
exclusively  to  Norfolk  events,  people, 
places  and  activities. 


Largest  section 

The  Daily  Ranf>e  in  Raton.  New 
Mexico  produced  a  40  page  paper  on 
February  27.  1976  the  largest  in  its  95 
year  history. 
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WHATEVER  YOU  ARE  SELLING  . . . 

IT  SELLS  FASTER  IN  COLOR  . . . 

The  readers  of  the  Clean  Times-Herald  respond  to  crisp  color  advertising  in 
the  area's  fastest  growing  newspaper  .  .  .  over  25,000  circulation  in 
Southwestern  New  York  and  Northwestern  Penn. 

Advertisers  who  use  color  in  the  Clean  Times-Herald  know  that  color 
sells — our  figures  in  the  tables  of  this  issue  show  that. 

Member  Of  The  Southern  Tier  Newspaper  Group 
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General  Mills  C«r«als 

Golden  Grahoms  . 

Heartland  Notural  Cereal 

Kelloggs  Cereals  . 

Kelloggs  Corn  Flakes  .  .  . 
Kelloggs  Rice  Krispies 


IMPORTANT  1975  GENERAL  AND  AUTOMOTIVE 
ADVERTISERS  USING  ROP  COLOR 


Condiments 

Greot  Beginnings  Solad 

Dressing  Mixes  . 

AAcCormick  Bag  N  Seasoning 
Redpack  Spoghetti  Sauce 

Smuckers  Pickles  . 

Warsaw  Falcon  Pickles  .... 


Accounts  Classification 

Saratoga  Cigarettes  . 

Carlton  Cigarettes  . 

Lark  Cigarettes  . 

More  Cigarettes  . 

Chrysler  Corp  Multi-Cars  Passenger  Cars  (New)  . 

Marlboro  Cigarettes  . 

Chevrolet  Division  Multi-Cars  Passenger  Cars  (New)  . 

True  Cigarettes  . 

Kelloggs  Cereals  Cereals  . 

Ford  Division  Multi-Cars  Passenger  Cars  (New)  . 

General  Motors  Corp  Multi-CarsPassenger  Cars  (New)  . 

Treasure  Tree  Coupons  General  Not  Elsewhere  Classified 

Max  Cigarettes  . 

RCA  Color  Tv  Radio  &  Tv  Sets  . 

Campbell  Soups  Soups  . 


Linage 

1,129,233 

870,875 

780,037 

723,856 

600,561 

600,074 

518,295 

463,439 

381,829 

381,256 

363,077 

348,171 

327,956 

316,888 

304,777 


Confectionery  &  Snocks 

Blue  Ribbon  Nuts  . 

Doddy  Crisp  Pototo  Chips  .  .  . 

Freedent  Gum  . 

loura  Scudder  Poqitas  Tortillo 

Chips  . 

Wrigleys  Gum  . 


Doiry  Products 

Americon  Dairy  Assn . 

County  Line  Cheese  . 

Farmbest  Ice  Cream  . 

Foremost  Dairy  Prods . 

Foremost  Ice  Creom  . 

Foremost  Milk  . 

Milkman  Instant  Low  Fat  Dry  Milk 
Second  Nature  Egg  Substitute 


IMPORTANT  1975  NEWSPAPER  ROP  COLOR  ADVERTISERS 


Desserts  &  Dessert  Ingredients 
Comstock  Pastry  &  Pie  Filling 

Del  Monte  Little  Lunch  . 

Jell-O  . 

Pet  Milk  Whipped  Topping 


Accounts 


Numbor  Total 

of  ROP 

Newspapors  Color 
Utod  Linogo 


Ancient  Age 
Four  Roses  .  .  .  . 
Four  Roses  Premi 
Grande  Canadic 
J  &  B  Scotch 
Jameson  . 


Fruit  &  Vegetables 

Aunt  Nellies  Vegetables  .  .  .  . 
Birds  Eye  Frozen  Vegetables 

California  Avocado  . 

Campbells  Beans  . 

Diet  Delight  Fruits  . 

Freshlike  Vegetables  . 

Fruit  &  Nectar  Fruits  . 

Green  Giant  Frozen  Vegetobli 
Le  Sueur  Frozen  Vegetables 

Northwest  Cherries  . 

Redpack  Vegetables  . 

Tuttoroso  Vegetables  . 

Van  Camp  Beans  . 


AUTOMOTIVE 

GASOLINE  &  OIL  COMPANIES 


Johnnie  Walker  Red  Label  Scotch 

Old  Grand  Dad  . 

Royal  Cartadian  . 

Schenley  Gin  . 

Seagrams  7  Crown  . 

Tequila  Sauza  . 

Windsor  Supreme  . 


LEASING  &  RENTALS 


Notional  Car  Rental 


PARTS,  ACCESSORIES  &  SUPPLIES 


AMUSEMENTS 


PASSENGER  CARS  (NEW) 


Busch  Gardens  (Tampa  Fla.) 
Wolt  Disney  World  . 


Mocaroni  Products-Uncooked 
Creomettes  Mocaroni  Prods. 
San  Giorgio  Mocaroni  Prods. 


Foctory 

Capri  . 

Chevrolet  Chevelle  . 

Chevrolet  Chevette  . 

Chevrolet  Division  Multi-Cors  . 

Chevrolet  Monza  . 

Chevrolet  Vega  . 

Chrysler  Corp  Multi-Cars  . 

Chrysler  Plymouth  Division  Multi-Cars 

Dodge  Division  Multi-Cars  . 

Ford  Division  Multi-Cors  . 

Ford  Pinto  . 

Gerterol  Motors  Corp  Multi-Cors  . 

Oldsmobile  Cutloss  . 

Oldsmobile  Division  Multi-Cors  .... 

Plymouth  Volore  . 

Pontioc  Astre  . 

Pontiac  Sunbird  . 


FARM  &  GARDEN 


Meats,  Fish  &  Poultry 

Copeland  Meat  Prods.  .  . 

Cudahy  Meat  Prods . 

Eckrich  AAeat  Prods . 

Hormel  Ham  . 

Hormel  Meat  Prods . 

Nepco  Moot  Prods . 

Rath  Meat  Prods . 

Sea  Pak  Frozen  Fish  Prods 
Superior  Moot  Prods.  .  .  . 

Vienna  AAeat  Prods . 

Wilsons  Moot  Prods . 


Florist  Transworld  Delivery  Assn. 

Greenview  Winter  Green  . 

Scotts  Prods . 

Tore  Mower  . 

Wheel  Horse  Troctor  . 


FOODS 


23* 846  Bokery  Goods 

Cotherine  Clerk's  Breads  . 

4  042  Catherine  Clark's  Baking  Prods.  .  .  . 

26  999  Dolly  Madison  Cokes  . 

15  S47  Earth  Groins  Breed  . 

Nabisco  Crackers  . 

Sunbeam  Breed  . 

16  619  Sunshirte  Crackers  . 

75,513 

49,767  BEVERAGES 

22,556 

27,273  Coffee 

65,203  Hills  Bros.  Regular  Coffee  . 

23,460  Moxwell  House  Coffee  Regular  .  .  .  . 

22,346  Tasters  Choice  Decaffeinated  & 

52,014  Freeze  Dried  . 

60,307  Testers  Choice  Freeze-Dried 

98.449  Coffee  . 

13,229 

16,670  Fruit  &  Vegetable  Juices 

Deons  Oronge  Juice  . 

Florido  Orange  &  Grapefruit  Juices 

9,386  Florido  Orange  Juice  . 

27,650  Howaiian  Punch  . 

13,4(X)  Minute  Maid  Frozen  Lemonode  & 

464,069  Oronge  Juice  . 

16,420  Minute  Maid  Frozen  Orange 

47,987  Juice  . 

222,966  Minute  Maid  Lemon  Juice  . 

6,786  Minute  Maid  Orange  Juice  . 

137,366  Snow  Crop  Frozen  Oronge 

309x149  jui€9  . 

10,126  Vito  Pokt.  Orange  Juice  . 

74,434 

8,606  Soft  Drinks-Carbonated  Diet 

25,394  Diet  Pepsi  . 

238,912  Sprite  . 

32,814 

11,369  Soft  Drinks-Corbonated-Non  Diet 

Conoda  Dry  . 

Coco  Colo  . 

Coca  Cola  &  Sprite  . 

6,985  Coco  Colo  Beveroges  . 

50,858  Dr.  Pepper  . 

Mountoin  Dew  . 

Pepsi  Colo  . 

R  C  Colo  . 

Welchs  . 

46,639  7  Up  . 

7,990  7  Up  8i  Diet  7  Up  . 


Prepared  Dinners  &  Dishes 

Arrividerci  Frozen  Pizzas  . 

Green  Giant  Frozen  Rice  . 

Hormel  Chili  . 

Tonys  Frozen  Pizzo  . 

Totinos  Frozen  Pizzo  . 

Von  De  Komp's  Frozen  AAexican 
Dinners  . 


Dealer  Association 

American  Motors  Corp.  Multi-Cars 

Capri  . 

Chrysler  Corp.  Multi-Cors  . 

Chrysler  Plymouth  Division  Multi-Cars 

Dodge  Division  Multi-Cars  . 

Ford  Division  Multi-Cors  . 

Ford  Gronodo  . 

Ford  Pinto  . 

lincoln-Mercury  Division  Multi-Cars  . 

Mercury  Comet  . 

Mercury  Monorch  . 

Oldsmobile  Division  Multi-Cars  .... 
Volkswagen  . 


Shortenings,  Oils  &  Morgorines 
Fleischmanns  Soft  Morgorine 
Promise  Morgorine  . 


Soups 

Campbells  Soup 


Sugars,  Syrups  &  Jellies 
Boma  Jellies  &  Preserves 

Dixie  Sugar  . 

Imperial  Sugor  . 

Old  Virginia  Jams,  Jelly  & 

Preserve  . 

Smuckers  Jellies  &  Preserves 


Local  Dealer 

American  Gremlin  . 

Buick  Division  Multi-Cars  . 

Codilloc  Division  Multi-Cars  . 

Chevrolet  Division  Multi-Cars  . 

Chrysler  Corp.  Multi-Cars  . 

Chrysler  Plymouth  Division  Multi-Co 

Dotsun  . 

Dodge  Dort  . 

Dodge  Division  Multi-Cars  . 

Ford  Division  Multi-Cars  . 

Foreign  Multi-Cars  . 

Lincoln  Mercury  Division  Multi-Cars 

Mazda  . 

Oldsmobile  Division  Multi-Cors 

Pontioc  Division  Multi-Cors  . 

Toyota  . 

Volkearogen  . 


Misc.  Foods 

Green  Giont  Frozen  Rice  & 

Vegetobles  . 

Green  Giont  Prods  . 

La  Choy  Prods . 

loura  Sc  udders  Peonut  Butter 

Ortega  Prods . 

Redpock  Prods . 


HOUSEHOLD  FURNITURE  &  FURNISHINGS 


Floor  Coverings 

Armstrong  Floor  Covering 
GAF  Floor  Covering  .  .  . 


TRUCKS,  TRAILERS  &  MOBILE  HOMES 


Ford  Truck  Pickup  . 

Winnebogo  Motor  Home 


Furniture 

Molone  Mottress 
Sealy  Mattress  . 


GENERAL  ALCOHOLIC  BEVERAGES 


HOUSEHOLD  SUPPLIES 


Aluminum  &  Paper  Products 
Chiffon  Faciol  Tissues  .  . 


Cereols 

Cop  N  Crunch  Cereals 


(Continued  on  page  32) 
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Compiled  by  Media  Records,  Inc. 


Retoil  General 

Auto. 

Fin.  < 

Class 

Total 

Akron  Beocon  Joumol-e  . 

2,322,185  166,551 

16,752 

96,326 

8,747  ; 

2,610,561 

Akron  Beocon  Journol-S  . 

586,353 

26,289 

2,520 

19,695 

900 

635,757 

Atlonto  Constitvtion>m  . 

1,809,311  286,869 

29,313 

22,704 

87,907 

2,236,104 

Atlonto  Journol-e  . 

Attonta  Joumol  & 

1,944,176  287,261 

30,757 

22,677 

90,517 

2,375,388 

Con$titution-S  . 

489,762 

8,116 

2,995 

8,478 

73.719 

583,070 

Baltimore  News-Americon-S  . 

436,889 

13,133 

— 

1,799 

— 

451,821 

Baltimore  News-Americon>e  . 

626,612 

166,831 

29.457 

13,402 

— 

836,302 

Baltimore  Sun-m  . 

381,631 

187,390 

30,658 

12,000 

— 

611,679 

Boltimore  $un-e  . 

529,925 

186,749 

30.750 

13,348 

— 

760,772 

Baltimore  Sun-S  . 

Boton  Rouge  Advocote-m  & 

526,796 

17,362 

1,000 

1,764 

— 

546,922 

State  Times*e  . 

1,786,681 

108,716 

77,556 

47,345 

888 

1,971,186 

Baton  Rouge  Advocote-S  . 

581,242 

6,623 

1,204 

49,609 

— 

638,678 

Bergen  County  Record-e  . 

441,882 

157,224 

16,225 

45,224 

2,250 

662,805 

Bergen  County  Record-S  . 

185,004 

2.845 

2,000 

14,100 

1,050 

204,999 

Binghamton  Press>e  . 

670,559 

99,881 

9,304 

52,934 

45,136 

877,814 

Binghamton  Preis>$  . 

241,684 

2,790 

6,258 

27,924 

31,868 

310,524 

Boston  Herald  American*m  . 

160,661 

211,448 

30,058 

6,280 

2,400 

410,847 

Boston  Herold  Advertiser-S  . 

84,263 

90,871 

2,400 

888 

2,480 

180,902 

Boston  Giobe-e  . 

253,013 

194,638 

37.799 

5,400 

— 

490,850 

Boston  Globe-m  . 

306,274 

217,978 

37,839 

6,300 

1,450 

569,841 

Boston  Globe-S  . 

128,264 

27.450 

4,480 

900 

120,916 

282,010 

Brodenton  Heraid-e  . 

354,240 

8,957 

4,545 

3,590 

1.170 

372,502 

Bradenton  Herald-$  . 

214,683 

5,866 

11,012 

6,433 

1 3,026 

251,020 

Buffalo  Courier  Express-m  . 

141,120 

118,993 

17,653 

42,918 

— 

320,684 

Buffolo  Couries  Expresses  . 

417,857 

9,778 

— 

17,579 

— 

445,214 

Buffalo  News-e  . 

1,410,385 

203.950 

117.073 

216,171 

— 

1,947,579 

Camden  Courier>Post*e  . 

961,656 

96,805 

29,000 

27,452 

4,800 

1,119.713 

Chicogo  Tribune*m  . 

795,698 

298,891 

84,820 

361,899 

3,100 

1,544,408 

Chicago  Tribune*S  . 

284,416 

12,279 

2,480 

53,400 

_ 

352,575 

Chicogo  News-e  . 

192,072 

249,049 

55,001 

218,192 

20,004 

734,318 

Chicago  $un-Times-m  . 

405,521 

241.944 

50,000 

141,440 

20,004 

858.909 

Chicogo  Sun-Times-S  . 

78,544 

5,580 

1,040 

18,000 

— 

103,164 

Cincinnoti  Enquirer-m  . 

1,176,035 

171,878 

15,920 

359,257 

65,327 

1,788,417 

Cincinnati  Enquirer-$  . 

463,962 

2,205 

— 

144,248 

— 

610,415 

Cincinnati  Post-e  . 

1,316,421 

179,722 

9,072 

16,791 

21,900 

1,543,906 

Cleveland  Plain  Deoler-m  . 

1,171,171 

242,509 

37,801 

9,336 

8,160 

1,468,977 

Cleveland  Ploin  Dealer-S  . 

273,334 

3,600 

10,571 

9,600 

297,105 

Cleveland  Press-e  . 

996,617 

222,589 

37,317 

11,274 

— 

1.267,797 

Columbus.  Go  Enquirer-m  . 

513,212 

51,399 

40,633 

3.714 

90,241 

699.199 

Columbus,  Go  Ledger-«  . 

Columbus.  Go  Ledger 

471,096 

51,003 

35,880 

3,720 

106.803 

668,502 

Ertquirer-S  . 

195,933 

6,918 

1,308 

3,289 

9,950 

217,398 

Columbus.  Ohio  Dispotch-e  .  -  . 

910,978 

153.500 

42,230 

27,755 

2,835 

1,137,298 

Columbus,  Ohio  Dispotch-S  .  .  . 
Columbus,  Ohio 

390,135 

11,760 

3,520 

6.790 

5,670 

417,875 

Citixen-Joumol-m  . 

120,535 

129,513 

13,080 

31,381 

18,270 

312,779 

Dallas  News-m  . 

2,006,400 

344,733 

36,977 

44,449 

92,403 

2,524,962 

Dollos  News-S  . 

697,686 

6,890 

2,100 

8,700 

24.799 

740,175 

Oollos  Times-Herold-e  . 

2,311,702 

339,488 

38,881 

35,999 

68,152 

2,794,222 

Oollos  Times-Herald-S  . 

993,480 

10,440 

2,107 

12,943 

35,569 

1,054,539 

Dayton  Journol-Herald-m  . 

742,071 

226,080 

19,395 

16,439 

3,080 

1,007,065 

Dayton  News-e  . 

749,395 

230,508 

19,055 

17,782 

3,080 

1,019,820 

Doyton  Ne«vs-S  . 

246,726 

7,842 

— 

5.736 

— 

260,304 

Denver  Rocky  Mountain  News-m  . 

1,292,296 

215,141 

50,400 

88,900 

135,800 

1,782,537 

273,340 

28.800 

— 

11,976 

2,400 

316,516 

Denver  Post-e  . 

1,444,278 

374,655 

66,687 

112,199 

25,420 

2,023,239 

Denver  Post-$  . 

473,106 

15,436 

1.240 

46,427 

6,510 

542,719 

Detroit  Free  Press-m  . 

1.788,409 

256,211 

144,023 

13,344 

68,495 

2,270,482 

Detroit  Free  Press-S  . 

363,035 

17,175 

1,200 

19,492 

9,625 

410.527 

Detroit  News-e  . 

2,456,700 

276,403 

132,907 

9,747 

11.590 

2,887,347 

Detroit  News-S  . 

309,136 

7,953 

3,816 

21,555 

6,183 

348,643 

Erie  Times-e  &  News-m  . 

645,045 

66,197 

2,000 

4,688 

5,418 

723,348 

Erie  Times-News-S  . 

241,893 

4,254 

— 

28,280 

— 

274,427 

Fort  Louderdole  News-e  . 

1,826,490 

166,162 

124,253 

96,507 

138,600 

2,352,012 

Fort  louderdole  News-S  . 

706,719 

2,772 

1,400 

43,227 

— 

754,118 

Fort  Lauderdale  News-Sot . 

795,288 

8,347 

2,520 

— 

— 

806,155 

Fort  Woyne  Journal  Goxette-m  .  .  . 

599.484 

110,861 

41,361 

18,248 

18,432 

786,386 

Fort  Woyne  Journal  Goxette-S 

32,096 

— 

— 

— 

— 

32,096 

Fort  Wayne  News-Sentinel-e  . 

930,874 

109,887 

43,890 

15,784 

14,736 

1,115,171 

Fresno  Bee-e  . 

1,162,880 

232,019 

55,053 

49,869 

88,700 

1,588,521 

Fresno  Bee-S  . 

314,113 

23,225 

4,600 

10,941 

51,004 

403,883 

Hortford  Couront-m  . 

381,794 

158,258 

20,370 

91,598 

_ 

652,020 

Hertford  Courant-S  . 

176,669 

16,151 

5,456 

12,230 

— 

210,506 

Hortford  Times-e  . 

85,780 

119,323 

19,195 

67,750 

— 

292,048 

Hartford  Times-S  . 

20,056 

— 

— 

6,152 

— 

26,208 

Honolulu  Advertiser-m  .  . 

1,327,773 

165,315 

4C,397 

390,420 

— 

1,923,905 

Honolulu  Stor-Bulietin-e  . 

Honolulu  Stor-Bulletin  & 

.  1,395,993 

163,802 

43,706 

382,966 

— 

1,986,467 

Advertiser-S  . 

576,814 

15,258 

4,944 

85,157 

— 

682,173 

Houston  Chronicle-e  . 

3,099,794 

310,760 

37,553 

77,483 

582,489 

4,108,079 

Houston  Chronicle-S  . 

935,227 

11,188 

_ 

8,180 

225,870 

1,198.465 

Houston  Post-m  . 

2,392,029 

287,746 

40,195 

64,477 

205,330 

2,989,772 

Houston  Post-S  . 

663,966 

6,782 

2,850 

8,66^ 

87,785 

770,052 

Jocksonvilie  Times-Union-m  . 

2,294,332 

128.297 

37,840 

29,84 

1.179 

2,491,496 

Jocksonville  Times-Union-S  . 

598,124 

30,182 

2,408 

1,75^ 

— 

632,464 

Jocksonvilie  Journol-e  . 

897,458 

129,148 

39,225 

27,476 

10,205 

1,103,512 

Lexington  Herold-m  . 

482,170 

106,303 

7,056 

— 

48,981 

644,510 

Lexington  Leoder-e  . 

455  483 

94,471 

9,408 

— 

30,891 

590,253 

Lexington  Herold-leoder-S  . 

238,585 

10,608 

5,880 

1,176 

13,230 

269,479 

little  Rock  Arkansas  Gozette-m 

340,171 

85,987 

10,179 

13,216 

— 

449,553 

Little  Rock  Arkonsos  Gozette-S. 

180,616 

5,454 

— 

20,742 

— 

206,812 

Little  Rock  Arkansas  Democrot-e . 

277,826 

1  96,830 

32,859 

1,188 

145,562 

554,265 

Little  Rock  Arkonsos  Democrot-S  . 

215,675 

20.016 

7,618 

11,046 

129,140 

383,492 

42 


Long  Island  Newsdoy-e  . 

8,000 

1,000 

— 

— 

— 

9,000 

Long  Island  Newsday-S  . 

27,000 

— 

— 

2,000 

— 

29,000 

Los  Angeles  Times-m  . 

.  ..  1,210,165  253,990 

56,588 

47,483 

26,721 

1.594,947 

Los  Angeles  Times-S  . 

387.389 

33,577 

— 

2,400 

8,100 

431,466 

Los  Angeles  Herold-Exominei 

r-e.  21.723  201, S42 

64,246 

30,768 

— 

318,279 

Los  Angeles  Herold-Exominei 

r-S.  3,800 

1.212 

— 

— 

— 

5,012 

Mocon  Telegroph-m  . 

791,596 

47,249 

72,849 

11,442 

3,003 

926,139 

Ahocon  News-e  . 

840,793 

46,554 

68,661 

12,235 

3,021 

971,264 

Macon  Telegroph  &  News-S 

.  .  202,872 

5,614 

17,077 

20.919 

1,709 

248,191 

Manchester  Union  Leader-d  .  ■ 

155,777 

78,906 

10,821 

6,553 

— 

252,057 

Manchester  New  Hampshire 
News-S  . 

56,308 

8,284 

7,224 

25,621 

_ 

97,437 

Miami  Herald-m  . 

_  3,490,289  : 

383,956 

55,581 

56,423 

10,710 

3,996,959 

Miami  Herald-S  . 

.  ...  1,105,219 

19,238 

20,598 

61,486 

39,846 

1,246,387 

Miami  News-e  . 

439,379 

371,790 

74,518 

1,940 

3,783 

891,410 

Milwaukee  Sentinel-m  . 

475,837 

211,096 

40,861 

76,656 

34,961 

839,411 

Milwaukee  Journal-e  . 

_  2,019,239 

268,582 

19,579 

35,468 

1,692 

2,344,560 

Milwaukee  Journol-S  . 

648,894 

37,298 

11,800 

56,392 

52,476 

806,860 

Noshvilie  Banner-e  . 

..  ..  1,458,392 

147,856 

171,194 

48,192 

5,406 

1,831,040 

Noshville  Tennesseon-m  . 

..  ..  1.460,702 

155,407 

176,722 

49,204 

3,375 

1,845,410 

Nashville  Tennessean-S  . 

_  349,117 

54,433 

15,371 

2,400 

2,000 

423,321 

New  Hoven  Journal-Courier-m 

179,819 

144,765 

16,934 

125,592 

— 

467,110 

New  Hoven  Register-e  . 

95,371 

133,179 

10,087 

68,157 

— 

306,794 

New  Hoven  Register-S  . 

73,247 

19,312 

6,878 

62,188 

— 

161,625 

New  York  Post-e  . 

17,008 

143,595 

17,200 

2,000 

— 

179,803 

Newark  Star  Ledger-m  . 

293,295 

165,773 

15,652 

27,324 

— 

502,044 

Nework  Star  Ledger-S  . 

449,199 

3,756 

1,040 

7,701 

— 

461,696 

Orlando  Sentinel  Star-d  .... 

2,359,746 

88,499 

20,882 

46,124 

15.762 

2,531,013 

Orlondo  Sentinel  Star-S  . 

675,958 

33,797 

4,108 

37,205 

1,800 

752,868 

Philadelphia  Bulletin-e  . 

..  1,096,081 

203,134 

43,850 

5,662 

_ 

1,348,727 

Philadelphia  Bulletin-S  . 

259.733 

25,200 

5,740 

— 

— 

290,673 

Philadelphia  Inquirer-m  . 

757,966 

175,770 

44,350 

14,608 

— 

992,694 

Philadelphia  Inquirer-S  . 

_  483,816 

5,612 

1,000 

4,101 

— 

494,529 

Philadelphia  News-e  . 

213,612 

104,442 

40,294 

— 

9,268 

367,616 

Pittsburgh  Post-Gazette  & 

Sun  Telegraph-m  . 

220,671 

156,472 

35,193 

8,692 

_ 

421,028 

Pittsburgh  Press-e  . 

242,002 

158,743 

46,684 

5,670 

— 

453,099 

Pittsburgh  Press-S  . 

207,040 

5,355 

— 

— 

— 

212,395 

Providence  Bulletin-e  . 

230,874 

88,980 

13,365 

4,800 

— 

338,019 

Providence  Journal-m  . 

140,604 

94.546 

13,300 

6,060 

— 

254,510 

Providence  Journal-S  . 

_  60,494 

13,398 

2,400 

— 

— 

76.292 

Rochester  Democrat  & 

Chronicle-m  . 

651,897 

123,713 

87,860 

31,755 

3,726 

898,951 

Rochester  Democrat  & 

Chronicle-S  . 

369,051 

8,801 

8,084 

22,702 

1,512 

410,150 

Rochester  Times  Union-e  .  .  .  . 

637,950 

121,209 

45,793 

36,112 

— 

841,064 

ScKramento  Bee-e  . 

_  1,474,732 

301,669 

219,103 

97.750 

22,242 

2,115,496 

Socramento  Bee-S  . 

207,025 

20,408 

13,891 

— 

223,394 

464.718 

Sacramento  Union-m  . 

960,110 

195,816 

147,296 

69,247 

122,' 48 

1,494,817 

Sacramento  Union-S  . 

746,93 

7,544 

8,630 

_ 

31,740 

122,607 

St.  Petersburg  Independent-e 

1,655,331 

179,658 

24,973 

266,980 

192,041 

2,318,983 

St.  Petersburg  Times-m  . 

.  3,456,123 

173,496 

30,498 

263,167 

259,379 

4,182,663 

St.  Petersburg  Times-S  . 

.  1,057,442 

36,776 

6,492 

44,356 

84,008 

1,229,074 

San  Antonio  Express-m  . 

.  1,533,881 

n3.l6S 

17,900 

33,657 

6,782 

1.705,385 

Son  Antonio  Express-News-S 

461,092 

13,492 

1.035 

5,783 

32,523 

513,925 

San  Antonio  Express- 

News-Sot . 

.  81,679 

2,032 

_ 

19,964 

3,376 

107,051 

Son  Antonio  News-e  . 

.  .  1,361,502 

108,726 

18,831 

52,556 

7,624 

1,549,239 

Son  Antonio  Light-e  . . 

1,823,949 

216.728 

31,119 

78,300 

16,496 

2,167,848 

Son  Antonio  light-S  . 

.  544,795 

9,290 

1,008 

8,512 

32,288 

595,893 

Son  Antonio  Light-Sat . 

.  122,590 

— 

— 

— 

7,021 

129,611 

Son  Diego  Union-m  . 

.  922,323 

293.478 

83.121 

133,270 

— 

1,432,192 

Son  Diego  Union-S  . 

.  497,678 

30,790 

1,158 

6,321 

— 

535,947 

San  Diego  Tribunes  . 

.  1,331,281 

288,297 

83,268 

128,157 

— 

1,831,003 

Son  Frofscisco  Chronicle-m  .  . 

.  283,543 

263,301 

64,099 

15,324 

— 

626,267 

San  FraneiKO  Exominer-e  .  . 

291,804 

263,691 

64,072 

15,384 

— 

634,951 

San  Froncisco  Examiner  & 
Chronicle-S  . 

.  96,300 

96,300 

Son  Jose  Mercury-m  . 

.  1,150,325 

284,267 

238,569 

62,464 

— 

1,735,625 

Son  Jose  News-e  . 

.  1,075,899 

280,472 

236,905 

62,547 

— 

1,655,823 

San  Jose  Mercury  &  News-S 

.  319,000 

7,413 

21.983 

4,250 

— 

352,646 

Shreveport  Joumol-e  . 

.  1,221,057 

90,422 

9,844 

19,581 

— 

1,340,904 

Shreveport  Times-m  . 

.  1,466,185 

100,159 

7,023 

21,451 

— 

1,594,818 

Shreveport  Times-S  . 

.  494,744 

18,857 

— 

13,819 

— 

527,420 

Syrocuse  Herald  JourrKil-e 

.  1,368,841 

122,198 

26,540 

24,226 

— 

1,541,805 

Syracuse  Herald  Americon-S 

.  727,274 

1,212 

3,400 

2,232 

4,095 

738,213 

Syracuse  Po$t-Stondard-m  .  . 

.  745,668 

117,589 

28,969 

23,301 

— 

915,527 

Tallahassee  Democrat-e  .... 

.  1,022,526 

36,169 

3,320 

170,636 

109,321 

1.341,972 

Tallahassee  Democrot-S  .... 

148,885 

12,223 

8,428 

77,888 

45,303 

292,727 

Tampa  Tribune-m  . 

.  2,837,414 

168,622 

24,529 

154,261 

97,192 

3,282,018 

Tompa  Tribune-S  . 

461,924 

34,531 

1,200 

16,548 

28,587 

542,790 

Tampa  Times-e  . 

657,316 

144,217 

26,543 

34,547 

61,237 

923,860 

Trenton  Times-e  . 

.  168,229 

84,082 

11,544 

33,597 

— 

297,452 

Trenton  Times  Advertiser-S  .  . 

.  109,212 

6,717 

1.033 

1,849 

— 

118,811 

Trenton  Trentonion-m  . 

.  220,673 

13,085 

6,000 

41,034 

1,014 

281,806 

Trenton  Trentonian-S  . 

.  1,851 

— 

— 

1,600 

— 

3,451 

Washington  Post-m  . 

.  998,748 

145,280 

40,696 

36,840 

7,045 

1.228,609 

Washington  Post-S  . 

287,077 

7,416 

_ 

2,762 

— 

297.255 

Woshington  Star-News-e  .  .  . 

.  864,438 

206,532 

32,023 

9,501 

8,104 

1,120,598 

Washington  Stor-News-S  .  .  . 

.  218,527 

14,929 

— 

6,794 

— 

240,250 

West  Palm  Beach  Post-m  .  . . 

.  1,546,407 

67,112 

20,682 

13,336 

3,927 

1,651,464 

West  Polm  BecKh  Times-e  .  . 

.  1,306,201 

73,949 

20,661 

13,373 

— 

1,414,184 

West  Palm  Beach  Post  Time 

is-S..  351,025 

31,032 

5,040 

12,960 

— 

400,057 

White  Plains  Reporter 

Dispatch-e  . 

.  183,164 

141,277 

19,883 

13,706 

— 

358,030 

Youngstown  Vindicator-e  .  .  . 

.  1,276,356 

93,226 

7,790 

27,326 

— 

1,404,698 

Youngstown  Vindicotor-e  .  .  - 

514,558 

4,179 

— 

7,560 

— 

526,297 

SUMAAARY  OF  ROP  COLOR 

Medio  ffecordt  measures  all  of  the  newspoper  advertising  in  the  164  newspapers  pubfished 
in  59  cities  in  1975.  160  of  the  184  printed  ROP  Color. 
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1975  ROP  COLOR  ADVERTISING  LINAGE 


Submitted  by  Publishers 


Locol 

Notionol 

ALABAMA 

ANNISTON 

Stor-t  . 

523,530 

47,432 

HUNTSVILLE 

Timi$-«  . 

Times-S  . 

506324 

305,046 

68,544 

MONTGOMERY 

Montgomery  Advertiser, 
Alobomo 

Joumoi-meS  . 

1,407300 

91300 

SAN  LUIS  OBISPO 


Telegrom-Tribune-e 

162,346 

22,048 

SANTA  ANA 

Register-me  . 

838,222 

367,409 

Register-S  . 

394,793 

17,812 

SANTA  BARBARA 

News-Press>e  . 

818,272 

112325 

NewS'PresS'S  . 

140,210 

3,600 

SANTA  CRUZ 

Sentinel-eS  . 

554368 

26,258 

ALASKA 


ANCHORAGE 

News-m  . 

517,720 

Times-«S  . 

2356,000 

ARIZONA 

KINGMAN 

Miner-e  . 

62378 

PHOENIX 

Republic-m  . 

2,579,962 

196,154 

Goxette-e  . 

2313,728 

196,154 

Repubbc-S  . 

924,672 

10,780 

SCOTTSDALE 

Progress-e  . 

597,408 

TUCSON 

Ster-m  . 

23,157,057 

2375,196 

Citiien-e  . 

23361,044 

2333,182 

Stor-S  . 

8342,437 

27,440 

YUMA 

Sun-eS  . 

539,406 

88,600 

ARKANSAS 

BATESVILLE 

Gvord-e  . 

4,704 

42336 

HOPE 

Stor-e  . 

50,540 

4,704 

HOT  SPRINGS 
Sentinel-Record*m 

649,376 

10,528 

WEST  MEMPHIS 

fimes-e  . 

35,280 

4,704 

CALIFORNIA 

ANAHEIM 

Bulletin-e  . 

165,942 

336,462 

BERKELEY 

Gozette-e  . 

130,949 

12,075 

Comorillo-m  . 

216,076 

3,976 

CHICO 

Enterprise-Record*e 

591,332 

70,672 

CORONA 

Independent-e  . 

54,964 

EL  CAJON 

Colifornion-e  . 

54362 

GRASS  VALLEY 

City  Union-e  . 

71,470 

996 

HOLLISTER 

Free  Lonce-e  . 

75,432 

9,121 

LA  HABRA 

Stor  Progress-e  .... 

124,292 

320,922 

HAYWARD,  FREMONT,  LIVERMORE 

Revie«v-m  . 

526394 

99,962 

Argus-e  . 

344346 

63,484 

IteroM-S  . 

267,954 

38366 

LODI 

News-Sentinei-m 

257,488 

4,496 

LONG  BEACH 

Independent-m  . 

694,685 

294377 

Press  Telegrom-e  .  . . 

694385 

294377 

Independent  Press 
Telegnim-S  . 

196,715 

29.930 

MARYSVILLE 
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GAINESVILLE 
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Converting  TO  Dl-Lltho® 
OrOffset?...llSo.WeUrgeYOu 
To  Head  The  Following 


If  you  are  making  the  “big  switch”  to  Di-Litho  or  offeet.  Western  Litho 
Plate  offers  you  a  service  that  guarantees  a  smooth  changeover  and  a 
trouble-free  plateroom  operation. 

Having  been  active  in  the  plateroom  conversions  of  many  metropolitan 
newspapers  that  have  gone  offset  in  recent  years.  Western  is  in  a  position 
to  offer  the  most  experienced  technical  assistance  in  the  industry. 
And ...  we  want  to  work  with  you  during  your  preliminary  planning  through 
start-up— until  you  feel  comfortable  in  the  handling  of  your  new  plateroom. 
Timing  is  one  of  the  most  important  elements  of  your  conversion  and 
Western  makes  every  effort  to  conform  to  your  schedule.  We  feel  that 
during  this  critical  period  we  can  eliminate  at  least  one  problem,  the  plate¬ 
room,  by  actually  taking  this  responsibility  off  your  hands,  thus  giving 
you  the  opportunity  to  concentrate  on  the  many  other  aspects  of  conversion. 

LET  WESTERN  LAY  OUT  YOUR  PLATEROOM 

Western  Litho  Plate’s  engineering  department  will  lay  out  and  design  your 
plateroom  for  you.  As  part  of  this  service  we  will  provide  you  with  a  scale 
drawing  showing  where  each  piece  of  equipment  should  be  placed,  based 
upon  your  specific  requirements  and  your  available  space. 

LET  WESTERN  TRAIN  YOUR  PEOPLE... 

IN  OUR  LAB  AND  AT  YOUR  FACILITY 

Western  Litho  Plate’s  fiicilities  contain  a  laboratory  in  which  your  electri¬ 
cal  and  maintenance  people  can  learn  more  about  Western’s  plate  processing 
equipment  with  a  hands-on  training  program.  Western  will  also  hold 
training  sessions  within  your  facilities,  teaching  your  plateroom  personnel 
all  about  plates,  chemicals,  and  machinery  and  how  to  spot  potential 
problems. 

HERE  IS  A  BRIEF  DESCRIPTION  OF  WESTERN 
PRODUCTS  ESPECIALLY  DESIGNED  FOR 
YOUR  NEWSPAPER  PLATEROOM  OPERATION 


PUNCH-COATER  MODEL  SP-3,  especially  designed  for  the  newspaper 
industry,  your  solution  to  plate  processing  bottlenecks. 

THE  WESTERN  UTH-X-POZER,  the  leading  automated  plate-exposing 
machine  in  the  newspaper  industry  today. 

THE  WESTERN  UTHOPLATER,  the  most  versatile  and  advanced  plate 
processor  on  the  market,  available  in  two  newspaper  models. 

THE  WESTERN  UTHOCOATER.  an  economical  roller  coater  which  is 
ideal  for  any  plateroom  operation. 

THE  PLATE  PUNCH,  a  small  punch  used  as  auxiliary  equipment  in  many 
plants  and  as  primary  equipment  in  smaller  operations. 

Whatever  your  needs  in  plateroom  equipment.  Western  can  assist  you  in 
the  selection  and  provide  you  with  the  right  choice. 


For  your  FREE  Package  of  Information  on 
Plateroom  Conversion  fill  out  and  mail  this  coupon  to 
Western  Litho  Plate,  3433  Tree  Court  Industrial  Blvd., 
St.  Louis,  Mo.  63122 -Atten;  Don  Holmes 
or  Phone  Toll  Free  800-325-3310 


Please  send  me  my  package  of  Plateroom  Conversion  Information. 

NAME _ 

TITLE _ 


COMPANY. 
ADDRESS  . 
CITY _ 


.STATE 


.ZIP 


UI0JT0ffl  LITHO  PLATE 

3433  TREE  COURT  INDUSTRIAL  BIVO  .  ST  LOUIS.  MO  63122  •  PHONE  TOLL  FREE  800  325  3310 


Di-Limo  IS  registered  trodemork  of  ANPA/Research  Instil 
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Reporters  urged  to  stop  looking 
for  breakthroughs  in  science 


By  I.  William  Hill 

The  enterprise,  initiative  and  scepti¬ 
cism  typical  of  a  good  city  hall  reporter 
rarely  can  be  found  in  reporters  covering 
science,  especially  medicine,  a  group  of 
newspapermen  attending  a  Washington 
Journalism  Center  conference  on 
“Monitoring  the  Media”  were  told 
(March  8). 

Daniel  S.  Greenberg,  editor  and  pub¬ 
lisher  of  Science  and  Government  Re¬ 
port,  went  on  to  say  the  science  report¬ 
er’s  attitude  is  often  one  of  passivity. 

“He’s  waiting  for  some  medical  in¬ 
stitution  to  summon  him  to  announce 
some  breakthrough,’’  Greenberg  said. 
“The  fact  is,  too  often  there  hasn’t  been 
a  breakthrough  at  all.” 

He  then  recalled  how  he’d  checked 
back  over  newspaper-reported  cancer 
cure  breakthroughs  for  the  past  20  years. 
“Looking  back  now.  one  realizes  they 
weren’t  breakthroughs  at  all.  As  a  matter 
of  fact,  the  Department  of  Health,  Edu¬ 
cation  and  Welfare  will  tell  you  there’s 
been  no  change  in  cancer  statistics  in  the 
last  25  years.” 

Greenberg  went  on  to  say  he  doubted 
if  editors  would  accept  as  much  “City 
Hall  says  this”  type  of  news  as  they  do 
breakthrough  news  announced  by  groups 
about  to  begin  a  fund  drive  to  fight  a 
disease. 

“Newspapers  write  too  much  of  their 
science  news  in  a  translator  role,” 
Greenberg  said.  “They  report  science  as 
though  it’s  episodic  when  science  news 
is  out  there  all  the  time  ready  to  be  fer¬ 
reted  out  and  written.  Every  now  and 
then  something  will  surface.  Psycho¬ 
surgery,  for  example,  or  medical 
experiments  on  prisoners  or  when  is 
someone  dead.  Newspaper  reporters 
didn’t  have  to  wait  for  these  subjects  to 
surface.  They  could  have  been  dug  up  at 
any  time.” 

Greenberg  urged  the  newsmen  to  look 
back  through  their  files  to  determine  how 
many  breakthroughs  their  newspapers 
had  announced  actually  turned  out  to  be 
significant.  He  called  for  as  much  atten¬ 
tion  to  be  given  to  science  as  is  given  to 
the  legislative  process  involving,  say  an 
appropriation  bill. 

“Why  not  investigate  your  hospitals?” 
he  suggested.  Compare  survival  rates  in 
the  hospitals,  also  the  rate  of  post-opera¬ 
tive  infections.  You  may  have  trouble 
assembling  your  facts  but  it  can  be  done. 
And,  if  hospitals  are  not  cooperative, 
why  shouldn’t  they  be  given  the  same 
treatment  as  that  you  give  a  non- 
cooperative  city  hall?” 

Greenberg  then  asked  if  the  editors 
present  had  ever  looked  into  the  number 
of  doctors  in  their  states  who  had  been 
officially  disciplined.  He  questioned  why 
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doctors  should  be  sacrosanct  and  re¬ 
minded  his  hearers  of  the  Professional 
Standards  Review  Organizations  now 
being  developed.  “This  is  the  first  time 
doctors  have  ever  had  to  face  the  fact 
someone  is  looking  over  their  shoulders. 
What  the  PSROs  find  out  is  something 
you  should  want  to  get  into  your  news¬ 
paper.” 

As  Greenberg  saw  it,  the  layman  is  too 
likely  to  wilt  before  the  authority  of  the 
scientific  community,  this  being  a  detri¬ 
ment  to  newspapers,  one  that  makes 
newspaper  coverage  of  science  a  disaster 
area. 

• 

Currans  take  over 
Hammond  Compass 

Compass.  Inc.,  of  Hammond,  Indiana, 
publishers  of  Compass,  a  daily  tabloid 
established  in  September,  I974,  an¬ 
nounces  the  acquisition  of  voting  rights 
to  majority  control  of  that  corporation  by 
Robert  P.  and  Joyce  Curran.  Mr.  and 
Mrs.  Curran  have  been  appointed  co¬ 
publishers  of  the  newspaper.  W.  B. 
Grimes  &  Company,  Washington,  D.C., 
newspaper  brokers,  represented  all  par¬ 
ties  to  the  transaction. 


Curran,  who  was  on  the  staff  of  the 
Battle  Creek  Enquirer  and  News,  comes 
from  a  prominent  newspaper  family. 
Both  his  grandfather  and  father  were 
publishers  in  Canada,  and  his  father  is  a 
former  president  of  the  Canadian  Daily 
Newspaper  Association. 

The  Compass  was  established  by  al¬ 
most  150  shareholders  who  were  mostly 
former  members  of  the  typographical, 
editorial  and  mail  staffs  of  the  Hammond 
Times.  The  Currans  state  that  they  con¬ 
template  no  personnel  changes  in  the  or¬ 
ganization. 


Illinois  weekiy  sold 

Ira  J.  Lionts,  president  and  general 
manager  of  University  Publications, 
Inc.,  of  Springfield,  Illinois,  has  pur¬ 
chased  the  90-year  old  Franklin  (111.). 
Times,  a  weekly,  from  the  daughter  of 
the  original  owner,  Elinor  Ramsey  and 
her  husband  Herman,  for  an  undisclosed 
sum.  The  company  publishes  the  only 
weekly  newspapers  in  Illinois’  capital 
city.  Franklin  is  a  town  of  some  1,000 
near  Jacksonville,  Illinois.  The  paper 
was  printed  on  a  75-year  old  flatbed  let¬ 
terpress.  but  will  now  be  converted  to 
offset  publication.  Media  consultant 
John  R.  Armstrong  of  Springfield  as¬ 
sisted  with  arrangements  for  the  transac¬ 
tion. 
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The  perfect  news  medium 


By  Robert  M.  White,  II 

My  assignment  is  to  tell  you  what  1 
think  newspapers  could  be  like  in  the 
year  2000. 

But  first,  let's  try  to  define  the  perfect 
medium  for  news  dissemination. 

I  believe  it  would  have  five  basic  qual¬ 
ities. 

1.  It  would  cost  the  customer  very  lit¬ 
tle.  if  anything. 

2.  Its  every  story  would  be  continu¬ 
ously  up-dated. 

3.  Us  every  story  would  be  available 
to  the  reader  or  viewer  when  he  wants  it 
and  where  he  wants  it. 

4.  Its  story-selection  and  story-length 
would  be  in  sufficient  quantity  to  satisfy 
the  changing  and  varied  interests  of  a 
general  readership  or  viewership.  And 

5.  Us  every  story  could  be  preserved 
for  as  long  as  the  reader  or  viewer  would 
like  to  preserve  it. 

Now  .  can  such  a  medium  be  invented? 
The  answer  is  probably.  Let’s  look  at 
some  of  the  efforts  now  taking  shape. 

First,  let's  review  BBC's  Ceefax. 

It  was  invented  in  1972.  It  has  been  on 
the  air  since  early  1975  on  BBC-1  seven 
days  a  week  from  8:00  a.m.  to  6:00  p.m. 
It  employs  two  unused  lines  on  the  ordi¬ 
nary  tv  picture.  The  viewer,  with  a 
decoder — a  black  box — which  right  now 
costs  SI 20.  can  merely  press  a  button 
thereby  interrupting  whatever  picture  is 
on  his  tv  set.  and  call  up  by  subject  from 
a  computer  some  50  to  100  pages  of  in¬ 
formation.  For  example,  he  can  call  up 
'the  latest  headlines  or  the  cricket  scores, 
or  other  announced  areas  of  news. 

Ceefax  has  been  tested  on  UHF  and 
VHF.  It  works. 

Measured  against  the  standards  of  our 
perfect  medium  it  scores  well .  .  .  but.  so 
far,  not  well  enough. 

Us  news  is  continuously  up-dated;  its 
every  story  is  available  when  the  viewer 
wants  it. 

But.  as  of  now.  this  fledlging  news 
service  goes  no  further. 

Its  volume  of  story-selection  and 
story-length — its  word  count — is  too  lim¬ 
ited.  And  it  does  not  offer  its  reader  its 
contents  where  he  wants  it  or  a  means  to 
save  any  story  for  re-viewing  or  re¬ 
reading  at  a  later  date. 

What  about  its  cost — $120  for  a  de¬ 
coder?  Texas  Instruments  expects  to  re¬ 
duce  that  cost,  with  volume  production, 
to  less  than  $50. 

In  review.  Ceefax  to  be  a  perfect 
medium  needs  more  time  and  more  re- 
search.  Both  are  going  on. _ 

(Robert  M.  White,  II  is  editor  and  pub¬ 
lisher  of  the  Mexico  (Mo.)  Ledger.  These 
remarks  were  excerpted  from  an  address 
he  gave  .March  18  at  the  dedication  of  the 
Oklahoma  State  University's  Paul  Miller 
Journalism  &  Broadcasting  Building.) 


Next,  let’s  look  at  Reuters  even  newer 
Information  Distribution  and  Retrieval 
System  now  being  tested  on  Long  Island. 

It  uses  a  channel  of  catv,  a  computer 
and  a  black  box. 

The  viewer  merely  turns  to  the  I  DR 
channel  on  his  tv  set  and  by  pressing 
buttons  calls  up  any  of  1 ,000  pages  from 
the  head-end  computer. 

It  takes  the  computer  five  seconds  to 
run  the  1 ,000  pages  so  the  longest  it  can 
take  to  put  on  your  tv  screen  the  football 
scores,  for  example,  is  two  and  a  half 
seconds. 

Reuters  describes  its  IDR  system  as  a 
70,000-word  a  second  retrieval  system.  It 
currently  offers  eight  areas  of  selection 
from  Reuters'  news  service  and  ten  areas 
of  selection  from  the  Long  Island  Cable 
news  and  advertising  staff.  For  example. 
Reuters’  areas  of  selection  include  head¬ 
lines.  weather  reports,  a  number  of  mar¬ 
kets.  racing  news.  Long  Island  train  de¬ 
lays.  etc. 

The  local  cable  company's  areas  of 
selection  include  a  tv  guide,  comparative 
shopping,  classified  ads.  local  and  area 
news.  etc. 

What  about  cost? 

Reuters  reports  their  black  box  can  be 
manufactured  for  "less  than  $.‘'(X)." 

What  would  this  IDR  service  cost  the 
customer? 

Reuters  is  now  talking  about  less  than 
$1  a  day — $25  a  month — for  their  basic 
news  services,  not  their  full  service. 

All  right,  how  does  Reuters’  IDR  mea¬ 
sure  up  to  our  standards  for  a  perfect 
news  medium? 

Its  cost,  obviously,  are  too  high  now. 
However,  remember  when  color  tv  came 
in  back  in  the  1950s  the  first  sets  were 


priced  well  over  $1,000. 

IDR  does  offer  news  continuously 
up-dated  and  available  to  the  reader 
when  he  wants  it.  Also,  since  it  can  dis¬ 
seminate  over  300.(KX)  words  in  any  five 
seconds,  it  can  offer  an  excellent  quan¬ 
tity  of  story-selection  and  story-length. 
Further,  the  reader-viewer  has  control  of 
how  little  or  much  he  cares  to  read  on 
any  item. 

By  our  five  standards,  IDR  fails  totally 
on  only  two  measures — its  contents  are 
not  necessarily  where  the  viewer  wants 
them  and  you  can't  tear  off  a  story  and 
paste  it  in  the  family  scrapbook. 
Perhaps,  a  Polaroid  technique  of  some 
kind  will  be  developed  to  preserve 
what's  on  the  screen. 

Using  these  two  rather  reasonable  as¬ 
sumptions  we  must  conclude  that  Reut¬ 
ers’  IDR  system  may  be  able  to  establish 
itself  as  the  newest  news  and, 
advertising — medium. 

If  that  is  true,  and  it  could  be,  then 
what  does  it  mean?  Obviously,  clearly  it 
means  more  competition  for  all  other 
media.  Is  there  any  other  new  medium  in 
sight?  There  certainly  is.  We  will  men¬ 
tion  two  more. 

One  is  Viewdata  which  started  this 
very  month  by  the  GPO — the  post 
olTice — in  England. 

Viewdata  uses  the  government's  tele¬ 
phone  lines.  It  gives  the  public  at  large, 
direct  access  to  12().()()()  screen  pages 
ready  to  be  displayed  on  tv  sets  in 
homes.  The  sets  are  inexpensively 
adapted. 

The  viewer  merely  dials  a  phone 
number  into  the  computer  and  use  a  spe¬ 
cially  provided  key  pad — a  remote 
control — to  call  up  the  information  he 
wants  on  his  tv  screen. 

The  range  of  news  is  described  as 


{Continued  on  page  49) 


COMMUNICATIONS  WEEK  on  the  Okla.  St.  University  campus  was  high¬ 
lighted  March  18  by  the  dedication  of  the  Paul  Miller  Broadcasting  and 
Journalism  Building.  The  building,  with  remodeling  and  the  addition  of  extra 
classrooms  and  an  auditorium  was  financed  without  the  use  of  tax  dollars.  All 
money  was  from  private  resources,  including  newspapers,  radio  and  tv  sta¬ 
tions  throughout  the  country.  Dr.  Robert  Kamm,  left,  president  of  OSU  is 
shown  talking  with  Paul  Miller,  board  chairman.  The  Gannett  Co.  and  presi¬ 
dent  of  AP,  who's  work  and  contribution  from  the  Gannett  Foundation  and 
himself  privately,  made  the  new  journalism  complex  what  it  is  now.  Miller 
was  a  grad  of  the  OSU  J-School. 
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Whittier  News 

iContiimed  from  pane  22) 


bought  the  Daily  News  in  1954.  At  one 
time  the  elder  and  late  Owens  was  the 
owner  of  four  dailies.  Smith  joined  up 
with  him  in  1952. 

Born  in  1910  in  Palacious.  Tex.,  near 
Houston.  Smith  began  his  newspaper 
career  in  1928  on  the  McAllen  (Tex.) 
Daily  Dress,  now  defunct.  He  became 
managing  editor  of  the  McAllen  Monitor 
in  1952.  and  later  in  that  year  began  his 
association  with  Owens. 

Smith  said  he  urges  all  his  executives 
to  keep  in  close  with  as  many  people  as 
possible  in  the  community,  particularly 
by  becoming  members  of  civic  organiza¬ 
tions.  He  was  Rotary  president  in  1971; 
Emil  Rich,  managing  editor,  in  1960,  and 
Alex  Kennedy,  a  former  editor  in  1935. 

Managing  editor  Rich  was  born  and 
raised  in  Whittier,  named  after  John 
Greenleaf  Whittier,  the  poet.  He  became 
interested  in  sports  writing  at  13,  while  in 
the  8th  grade  of  public  school.  All 
through  high  school  he  covered  sports 
for  The  Daily  News,  joining  the  staff  full 
time  in  1935.  A  son.  Timothy.  30,  is  a 
photographer-reporter  under  him  today. 

I'he  elder  Rich  heads  a  staff  of  16 — 
that  includes  six  reporters,  two  colum¬ 
nists,  a  wire  editor,  and  city  editor.  In 
addition  he  has  built  up  an  auxiliary  or¬ 
ganization  of  more  than  100  stringers  in 
the  area's  17  high  schools  that  covers 
Pico  Rivera.  Santa  Ee  Springs,  La 
Mirada,  and  La  Hebra.  They  receive 
from  25c  to  $1  an  inch  for  what  is  pub¬ 
lished. 

A  supplement  of  the  Daily  News  is  the 
hast  Whittier  Review,  a  bi-weekly.  It 
was  started  as  an  independent  weekly  by 
John  G.  Lauritzen,  who  had  been  a  Daily 
News  reporter.  When  he  retired  in  1962 
he  offered  it  to  the  Daily  News,  which 
bought  it,  and  continued  it.  Today,  ac¬ 
cording  to  Smith  it  has  a  “voluntary  pay 
circulation  of  35.000 — 5.000  paid  and 
30.0(H)  free.” 

The  Daily  News  itself  has  tripled  its 
circulation  under  its  present  ownership 
to  22.(KH).  Smith  said. 

Answering  a  question.  Smith  con¬ 
cluded  the  interview  by  briefly  summing 
up  his  paper's  attitude  toward  Richard 
M.  Nixon,  who.  when  President  of  the 
United  States,  called  Whittier  “my  home 
town”.  Nixon  was  graduated  from  Whit¬ 
tier  College,  and  was  married  to  Patricia 
Ryan,  a  Whittier  school  teacher. 

“Our  newspaper  supported  Nixon 
right  down  the  line  from  Congress  to 
Vice  President  and  President.  Today, 
since  Watergate,  our  attitude  has  sharply 
changed.  Our  feeling  personally  is  that 
he  owes  the  American  people  an  explicit 
revelation  of  all  that  he  did.” 
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Alabama  daily  aids 
earthquake  victims 

The  Birmingham  (A\d.)  News  assumed 
the  role  of  operational  headquarters  for  a 
state-wide  disaster  relief  effort  in  con¬ 
nection  with  the  Guatemala  earthquake. 

Within  five  hours  after  reports  reached 
the  outside  world  of  the  extent  of  dead 
and  damage  of  the  earthquake,  a  relief 
structure  began  forming  throughout  the 
state  with  headquarters  and  nerve  center 
in  the  Birmingham  News  building. 

In  charge  of  the  effort  was  John  W. 
Bloomer,  editor  of  the  News,  who  is  also 
president  of  a  private  sector  organization 
known  as  the  Alabama-Guatemala  chap¬ 
ter  of  the  Partners  of  the  Americas.  Aid¬ 
ing  him  was  his  executive  secretary, 
Mrs.  Jo  Strong,  an  officer  in  the  Partners 
organization. 

In  the  first  10  days  after  the  quake 
struck  the  Alabama-Guatemala  relief 
structure  collected  and  shipped  an  esti¬ 
mated  $476,000  in  supplies  and  equip¬ 
ment  to  the  quake-rocked  Central 
American  nation. 

The  editorial  functions  of  the  office 
were  maintained  during  the  effort. 

Items  collected  and  shipped  included: 
Two  200-bed  field  hospitals;  30  tons  of 
clothing,  blankets,  tents  and  foodstuffs; 
two  tons  of  drugs,  medical  and  hospital 
supplies;  144.000  disposable  diapers  and 
48.()00  baby  bottles;  60  tons  of  rice  do¬ 


nated  by  the  Uncle  Ben  firm  in  the  name 
of  the  Partners.  The  News  also  spon¬ 
sored  a  relief  fund  that  at  last  report  has 
reached  $35,000. 

The  muscle  of  the  relief  structure  as¬ 
sembled  by  The  Birmingham  News  team 
was  the  12  Alabama  cities  which  sponsor 
cooperative  programs  with  12  Guatemala 
cities.  Prime  mission  of  the  Partners 
program — founded  under  sponsorship  of 
the  State  Department — is  assistance  in 
economic,  social  and  cultural  develop¬ 
ment  of  Latin  American  nations  through 
private  sector  programs  with  states  in  the 
U.S. 

• 

Net  income  climbs 

Thomson  Newspapers  Ltd.  reports  net 
income  for  the  year  ended  Dec.  31  of 
$35,154,596  or  69.7  cents  a  share  com¬ 
pared  with  $29,707,466  or  58.6  cents  a 
share  for  1974. 

Net  sales  were  $199,257,996  compared 
with  $175,396,106  in  1974. 

The  company  spent  about  $8,500,000 
last  year  on  expansion,  including  new 
plants  and  equipment. 

• 

College  president 

Jean  Mayer,  whose  syndicated  column 
on  nutrition  appears  in  1 10  newspapers, 
has  been  named  president  of  Tufts  Uni¬ 
versity  in  Medford.  Mass.,  effective  July 
1. 
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Job  printing 

<  Continued  from  po)>e  20) 


enue.  but  Byeiiy  suggests  methixls  for 
making  it  more  profitable  while  Kennedy 
advises  avoiding  it  altogether. 

A  1959  study  of  commercial  printing 
by  the  Schrxil  of  Communications  at  the 
University  of  Washington  concluded  that 
for  some  newspapers  *“a  complete  re¬ 
vamping  of  their  entire  operation,  with 
the  intent  of  farming  out  moxt  or  all  job 
printing  and  concentrating  on  a  stronger 
local  selling  program,  would  result  in 
immediate  financial  gain. 

The  report  added  that  ‘“the  most 
spectacularly  successful  newspaper  op¬ 
erations"  with  regard  to  net  profit  are 
those  "managed  by  ex-salesmen  or  men 
who  have  developed  a  strong  selling  in¬ 
stinct  and  pay  attention  to  selling,  both 
of  advertising  and  job  printing. 

"Many  publishers  would  take  a  big 
step  toward  efficiency  if  they  would  put 
more  emphasis  into  selling,  and  less  on 
job  printing."  the  report  said. 

The  December.  1975.  followup  survey 
netted  75  responses  from  a  single  ques¬ 
tionnaire  mailed  to  210  publishers  who 
had  participated  in  the  original  Manage¬ 
ment  of  Resources  national  random  sur¬ 
vey.  This  followup  study  showed  that 
commercial  printing  is  a  increasing 
source  of  revenue  for  a  community 
newspaper. 

.Some  63  per  cent  of  those  surveyed 
said  they  are  experiencing  increases  in 
their  income  patterns  from  commercial 
printing  (IS  per  cent  listed  "large  in¬ 
creases"  and  45  per  cent  noted  "small 
increases"). 

But  even  more  interesting  is  that 
coupled  with  the  25  per  cent  who  said 
their  commercial  printing  pattern  was 
"relatively  stable."  the  figures  show  that 
SS  per  cent  of  the  publishers  are  not  ex¬ 
periencing  a  decline  in  commercial  print¬ 
ing. 

In  fact,  none  checked  "large  de¬ 
creases"  and  only  10  per  cent  said  they 
were  having  “small  but  steady  de¬ 
creases."  The  remaining  2  percent  listed 
no  pattern . 

Kven  with  such  a  large  percentage 
showing  healthy  income  patterns,  only 
31  per  cent  of  the  publishers  said  they 
solicit  commercial  printing.  The  rest.  69 
per  cent,  say  it  "comes  in." 

However,  a  surprising  69  per  cent  of 
the  publishers  said  their  papers  would 
make  a  profit  without  the  revenues  and 
expenses  associated  with  their  commer¬ 
cial  printing  operation  while  only  31  per 
cent  said  their  papers  would  not. 

1  he  publishers  were  also  asked  to  es¬ 
timate  the  per  cent  of  total  commercial 
printing  income  derived  from  "your  own 
shopper;  other  newspapers  you  own  or 
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partially  own;  other  papers  you  don't 
own  (outside  contract  basis);  advertise¬ 
ment  inserts  (pre-prints);  and  stationery, 
business  cards  and  forms." 

The  average  respondent  indicated  that 
54  per  cent  of  his  income  came  from  job 
printing. 

The  next  highest  source  of  commercial 
printing  income  was  from  publishing  by 
income  derived  from  printing  the  pub¬ 
lisher's  own  shopper  and  own  news¬ 
paper.  both  8  per  cent;  and  advertising 
inserts.  5  per  cent. 

Of  course,  not  all  publishers  had  in¬ 
come  from  all  of  these  sources,  but  the 
percentages  given  show  the  relative 
proportion  of  income  derived  from  these 
commercial  printing  categories. 

A  number  of  publishers  added  com¬ 
ments  about  commercial  printing  to  the 
survey  forms. 

“We  got  out  of  the  job  printing  busi¬ 
ness  as  (it)  was  no  longer  profitable 
and/or  impossible  to  get  competent  print¬ 
ers  at  reasonable  wages."  said  a  Mid¬ 
west  publisher. 

An  Eastern  publisher  wrote.  “Our 
newspaper  operation  is  completely  di¬ 
vorced  from  our  printing  operation.  Kew 
papers  today  operate  printshops  (except 
in  isolated  areas).  Most  are  printed  in 
central  plants." 

He  continued.  "In  any  case,  the  two 
operations  should  show  separate  profit 
and  loss  statements.  Each  operation 
must  stand,  or  fall,  on  its  own.  although 
they  can  ‘help'  each  other,  divest  income 
and  expenses  to  tax  advantages,  etc." 

.Another  Eastern  publisher  explained 
that  "commercial  printing  to  us  means 
only  rotary  web  offset  products  (news¬ 
paper  type).  We  do  not  other  printing  for 
profit.'' 

"We  run  both  businesses  (newspaper 
and  commercial  printing  operation) 
completely  separated — both  profitable." 
wrote  another. 

A  Northwest  publisher  in  a  newspaper 
group  situation  has  his  paper  printed  at  a 
company-owned  central  printing  plant. 

"A  couple  of  years  ago  our  newspa¬ 
pers  divorced  ourselves  from  the  com¬ 
mercial  printing  business."  he  wrote. 
"The  company  then  formed  a  commer¬ 
cial  printing  division.  This  was  a  very 
good  move." 

He  added  that.  "Our  newspaper  per¬ 
sonnel  are  just  that;  newspaper  people 
(and)  the  commercial  printing  division  is 
just  that:  commercial  printers,  salesmen, 
etc." 

He  said  his  company  also  composes 
the  local  school  newspaper  and  a 
statewide  high  schiHil  wrestling  paper. 

“We  do  not  solicit  any  commercial 
printing.”  he  wrote.  "If  we  do  a  small 
job.  it  is  as  a  favor  to  an  advertiser.  If  it  is 
a  larger  job.  we  call  in  the  commercial 
division. 

"1  feel  we  make  a  larger  profit  without 
commercial  printing  because  we  have 


Table  2 

Publishers*  responses  in  estimating  the  percent  of  total  com¬ 
mercial  printing  income  derived  from  each  of  Five  categories. 

Kelathe  Per  Cent  <>f 

Commercial  Printing  Categors  Income  Derived 

Stationery,  business  cards  and 
forms,  other  job  printing 

Other  paper  you  don't  own 

(outside  contract  basis!  2^* i 

Your  own  shopper  K'r 

Other  papers  ymi  own  or 
partially  own 

Advertising  inserts 

(pre-prints)  y* 

more  time  to  concentrate  on  newspa¬ 
pers.  The  margin  of  profit  is  too  small  on 
printing."  he  said.  “Large  jobs  are 
sought  too  competitively." 

.A  Northeast  newspaper  publisher 
noted  that  "by  and  large,  daily  newspa¬ 
pers  no  longer  engage  in  commercial 
printing  and  when  they  do.  it  is  a  sepa¬ 
rate  and  distinct  operation." 

He  added,  however,  that  "we  do  take 
the  type  of  commercial  printing  which 
can  be  done  on  our  newspaper  press.  In 
addition  to  this,  we  use  our  cold  type 
equipment  to  set  jobs  for  two  commer¬ 
cial  printers  and  a  third  to  prov  ide  nega¬ 
tives  for  jobs  for  which  copy  is  provided. 
These  sources  provide  less  than  I  per 
cent  of  our  revenue." 

A  Pacific  coast  publisher  said  that 
“with  virtually  every  small  shop  con¬ 
verted  to  photo-composing,  the  high  ca(v 
ital  investment  required  to  install  web 
offset  presses,  the  shortage  of  skilled 
offset  pressmen,  and  the  tremendous 
comparative  speed  of  web  offset,  it 
makes  more  sense  for  the  plant  with  the 
press  to  print  all  his  neighbors  for  miles 
around." 

He  said  he  would  "venture  to  say  that 
the  average  small  town  newspaper  could 
not  survive  if  each  had  his  own  press¬ 
room  today. 

"The  fellow  publishers  for  whom  we 
print  could  not  inventory  paper,  pay  for 
press/investment  and  maintenance, 
employ  competent  operators,  or.  in 
short,  produce  their  product  for  any¬ 
where  near  the  price  they  pay  for  our 
services. 

"On  the  other  hand,  without  their  vol¬ 
ume.  we  could  not  afford  the  quality  and 
quantity  of  equipment  we  have,  nor  af¬ 
ford  to  compete  in  the  labor  market  for 
the  caliber  of  people  we  employ,  buy 
supplies  at  volume  prices,  or  produce  for 
the  costs  we  can  now." 

The  survey  and  additional  comments 
by  publishers  indicate  that  traditional  job 
printing  still  accounts  for  a  majority  of 
commercial  income  by  the  community 
press. 

But  there  is  evidence  that  the  job-shop 
aspect  is  a  decreasing  source  of  income, 
being  displaced  by  less  traditional  com¬ 
mercial  printing.  Chief  sources  of  income 
supplanting  job-shop  revenues  are  print¬ 
ing  other  community  newspapers,  print¬ 
ing  secondary  papers  in  which  the  pub¬ 
lisher  has  a  financial  interest,  and  print¬ 
ing  the  publisher's  shopper. 
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Perfect  Medium 

(Continued  from  page  46) 


enormous.  It  includes  headlines  and 
political  news,  sports,  tv  listings,  etc. 

What  is  the  cost  to  the  viewer?  The 
present  purpose  of  Viewdata  is  to  sell 
phone  calls.  The  cost  is  estimated  at 
three  pence — about  7  cents  or  less  (what 
is  the  pound  today?) — a  minute. 

When  will  Viewdata  start  competing 
with  other  media? 

This  month  the  pilot  trials  start.  In 
September,  1977,  a  limited  public  trial  is 
scheduled.  And  in  1978,  full  public  ser¬ 
vice  is  to  start. 

What  does  Viewdata  mean  in  America? 

Well,  it  could  happen  here.  You  can  be 
sure  AT&T  is  watching  it  closely. 

It  could  do  about  the  same  thing  here 
as  it  does  in  England.  How  does  View¬ 
data,  at  this  beginning  stage,  measure  up 
to  our  standards  for  a  perfect  news 
medium? 

Its  costs  are  now  high — say  five  cents 
a  minute.  But  how  long  before  one  cent  a 
minute  or  less? 

Probably  the  price  per  call  and  the  in¬ 
stallation  costs  per  set  will  become  more 
and  more  reasonable. 

In  fact,  by  selling  advertising  through 
telephone  lines,  this  added  telephone 
service  may  become  free — that  is  a  part 
of  your  normal  telephone  cost. 

in  time,  the  cost  may  be  a  plus 
mark  for  Viewdata. 

Obviously,  other  plus  marks  include 
constantly  up-dated  news  available  when 
the  viewer  wants  it;  the  story-selection 
and  story-length  is  “enormous.” 

But  most  of  all,  the  distribution — the 
actual  available  circulation  is,  for  practi¬ 
cal  purposes,  total  saturation  of  the 
country  as  a  whole — urban  and  rural 
areas  both.  For  advertisers,  that  is  entic¬ 
ing  to  say  the  least. 

Let’s  now  take  up  one  other  new 
medium — really  a  new  distribution  sys¬ 
tem  for  computer  frame-grabbing  on 
home  tv  sets. 

It  may  become  the  most  impressive 
system  of  all. 

It  is  the  Satellite  Business  Systems, 
Inc.  system.  It  is  called  SBS. 

It  puts  satellite  antennas  on  roof 
tops — on  any  and  all  roof  tops.  So  it  by¬ 
passes  telephone  lines  and  switches.  In 
fact,  it  could  include  an  entirely  new 
telephone  system. 

It  uses  ultra-high  speed,  digital  circuits 
and  computer-based  switching.  Its  speed 
runs  into  hundreds  of  millions  of  bits  per 
second.  So,  its  volume  is  practically  un¬ 
limited. 

Is  it  just  a  dream  by  some  mad  scien¬ 
tist? 

Not  at  all.  SBS,  Inc.  is  owned  by  IBM, 
COMSAT  and  Aetna  Insurance  Co. — 
one-third  each. 

It  applied  to  FCC  for  authorization  to 
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develop  and  advance  its  system  De¬ 
cember  22,  1975.  The  FCC  approved  the 
application. 

Pre-operational  testing  is  scheduled  to 
start  early  in  1977,  satellite  launchings  in 
early  1976,  commercial  service  by  mid- 
1979 — three  years  from  now. 

What  about  costs  to  the  customer  for 
this  frame-grabbing  system  on  his  tv 
screen? 

The  roof  top  dish  is  now  estimated  at 
$2,000 — well  within  reach  of  many 
businesses.  That  cost,  you  would  as¬ 
sume,  will  decrease  with  further  research 
and  greater  production. 

Is  there  any  cost  beyond  that  for  the 
customer? 

We  don’t  know,  yet. 

But  we  do  know  now  that  SBS  looms 
ahead  as  still  another  potential  news 
medium — one  with  fantastic  pos¬ 
sibilities. 

Does  frame-grabbing — the  use  of 
computers  on  phone  lines  or  via 
satellites — have  clear  sailing  to  take  over 
the  world  of  information  transfer? 

No.  Not  at  all. 

The  single  greatest  hurdle  that  frame¬ 
grabbing  services  must  clear  is  the  Fed¬ 
eral  regulatory  agencies. 

The  current  FCC  enchainment  of  catv, 
right  now,  is  an  example. 

How  long  will  the  FCC,  the  Justice 
Dept.,  FTC,  the  god-knows-what  bu¬ 
reaucratic  foot-dragging  delay  .  .  .  delay 
these  new  and  better  ways  to  give  the 


people  what  they  want  on  a  tv  screen? 
No  one  knows. 

But  some  delay  is  certain. 

What  are  newspapers  going  to  be  like 
between  now  and  on  into  the  20()0s? 

1  predict  that  data  communications  by 
telephone  lines  or  by  satellite  dish  an¬ 
tenna  on  roof  tops  will  become  common 
carriers.  Either  that,  or  become  available 
to  newspaper  companies  to  buy  or  to 
lease. 

Wildlife  group  honors 
Detroit  News 

The  National  Wildlife  Federation  Con¬ 
servation  Communications  Award  was 
presented  to  the  Detroit  News  in  cere¬ 
monies  in  Louisville,  Ky.,  March  20. 

The  award,  in  the  form  of  a  statuette  of 
a  whooping  crane,  was  accepted  by  John 
W.  Harms,  a  vicepresident  of  the  News 
who  was  accompanied  by  James  A.  O. 
Crowe,  News  outdoor  editor. 

The  News  became  the  third  newspaper 
to  be  so  honored.  Earlier  awards  were 
presented  to  the  Christian  Science 
Monitor  in  1968  and  the  Providence 
Journal  Bulletin  in  1973. 

The  News,  which  began  publishing  an 
outdoors  page  in  1923  and  claims  the 
oldest  such  page  in  the  country,  was 
honored  for  its  Young  Hunters’  Safety 
Clinic  and  Kids’  Fishing  Derby. 


|irofit...todaif! 


Dateline:  Minneapolis.  Norfolk.  Charlotte.  Detroit.  Farmers  Branch,  Texas. 
Raycomp-1 00  installations  in  these  cities  profiting  every  day  by  cutting 
full-page  ad  make-up  time  in  half.  Replacing  obsolete  labor-intensive 
methods  with  electronic,  computerized,  fast,  accurate  systems  by 
Raytheon.  Giving  advertisers  mae  creative,  better¬ 
looking  ads.  Giving  controllers 
better-looking  bottom  lines. 

Want  to  know  what  these 
newspapers  have  that 
yours  doesn’t?  Get  the 
exclusive,  in-depth 
story  in  our  new 
brochure.  Write  or 
call  now. 

proven 

system 

Raytheon  Graphic  Systems.  Boston  Post  Rd.,  Sudbury,  MA  01776  (617)  443-9521 
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DiLitho  color  requires 
control  of  materials 


The  Des  Moines  Register  and  Tribune 
is  now  printing  process  and  spot  color 
regularly  with  the  Harris  DiLitho  sys¬ 
tem.  Each  week  the  newspapers  are 
printing  the  equivalent  of  at  least  900,000 
DiLitho  papers,  filled  with  color,  that 
has  been  preceeded  with  a  color  testing 
period  lasting  six  months. 

A  multiplicity  of  variables  were  in¬ 
volved  in  achieving  today’s  system  and 
included:  plate  materials;  blankets;  plate 
exposure;  dampening  solutions;  paper/ 
linting;  the  type  of  cooperizing  of  ink 
drum  cylinders;  blankets  and  ink 
formulations. 

The  newspaper  began  installing  the 
system  last  summer  and  went  on-stream 
with  all  units  DiLitho-altered  early  this 
month. 

Robert  Bartlett,  production  manager 
for  the  240.000  circulation  morning  Re¬ 
gister,  100,000  circulation  evening  Tri¬ 
bune  and  450.000  Sunday  Register,  re¬ 
ports  his  operation  handles  22,000  pages 
and  about  180.000  plates  annually.  Four¬ 
teen  units  of  26-year-old  (average)  Goss 
Mark  1  with  10  color  humps  and  seven 
units  of  1 0-year-old  Hoe  Colormatic  (five 
color  humps)  have  been  altered  for  the 
system. 

Sunday  color 

Until  now,  Des  Moines  has  never  been 
able  to  run  DiLitho  units  continuously. 
Production  needs  were  such  (and  free 
units  so  scarce)  that  the  newspaper  could 
only  experiment  with  DiLitho  Monday 
through  Thursday.  On  Friday  night  and 
Saturday  night,  ^cause  of  the  bulge  in 
Sunday  circulation,  Des  Moines  had  to 
use  DiLitho-altered  units  for  letterpress 
printing.  Presently,  two  full  sections  of 
the  Sunday  paper  have  process  color 
covers  and  liberal  spot  color  throughout. 

“My  experience."  says  Bartlett,  “tells 
me  that  anyone  who  intends  to  switch  to 
DiLitho  should  know  that:  it  is  very  dif¬ 
ferent  from  letterpress;  it  depends  on 
chemicals;  and  a  know  ledge  of  chemistry 
is  valuable  for  pressrixim  workers." 

“Further,  it  isn't  foolproof;  it  isn't 
simple;  it  isn't  1(X)  percent  consistent;  it 
isn't  100  percent  debugged.  It  is  not  a 
compromise  ...  it  is  all  there  if  you  want 
to  save  your  letterpress  and  cut  plate 
costs  .  .  .  and  cash  in  on  photo¬ 
composition  economies  .  .  .  and  improve 
your  paper's  print  quality." 

Bartlett,  in  further  describing  DiLitho 
at  the  papers,  said  in  terms  of  supplies, 
suppliers  and  processes:  INK:  “We’re 
now  buying  ink  from  Huber,  GPl  (Gen¬ 
eral  Printing  Ink — Sun  Chemical),  IPI 
(Inmont)  and  Flint.  It  all  runs  well  now, 
and  the  price  range  is  reasonable  .  .  . 
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though  a  few  cents  a  pound  more  than 
letterpress.” 

“We  know  that  suppliers  have  'mod¬ 
ified'  their  inks  for  DiLitho,  but  none  of 
them  will  tell  us  exactly  what  they’ve 
done.  Whatever  it  is,  it  is  working, 
though.  Prices  (per  pound)  range  from 
top-priced  blue  ($1 .00  to  $1 .59)  to  reds  at 
78c  to  $1.24  to  least-costly  yellow  in  the 
80  to  90-cent  bracket." 

"Blue  has  been  the  bugaboo  in  terms 
of  plate  wear,  but  ink  makers  seem  to  be 
surmounting  the  abrasiveness  problem 
by  moving  a  hair  off  of  the  'peacock' 
hue.  The  alteration  is  so  miniscule  that 
there  is  no  discernable  difference.” 

"So  it  is  no  longer  precisely  true  that 
DiLitho  uses  letterpress  inks.  What  is 
still  true,  though,  is  that  DiLitho  does 
not  require  costly  offset  inks.”  (Most 
observers  feel  that  'DiLitho  Inks'  will 
drop  back  to  parity  with  letterpress  ink 
formulations.)" 

Plate  wear 

PLATES:  “You  cannot  separate  ink 
and  plates  in  any  evaluation.  Today 
we're  running  Advance  and  Richardson 
S-31  plates.  They  are  not  the  most  costly 
nor  are  they  the  least  expensive.  In  our 
entire  experimentation  period  that  co¬ 
vered  most  of  six  months,  we  were 
checking  plates  for  wear  and  we  found 
that  some  medium-priced  plates  wore 
out  much  faster  than  we  had  expected; 
while  others  lasted  much  longer  than  we 
thought  they  would.  It  became  obvious 
that  we  were  blazing  new  trails  in  this 
respect.  When  we  ran  l37.()(K)copiesofa 
Sunday  advance  section  with  two 
three-color  pages,  we  felt  for  the  first 
time  that  the  quality  of  DiLitho  was  bet¬ 
ter  than  stereo.  This  was  in  late  August. 
1975.  At  that  time,  plate  wear  was  the 
biggest  problem.  We  were  changing 
plates  after  every  40.0(X)  copies." 

“Black  inks  never  gave  us  much  trou¬ 
ble;  it  was  the  color  inks  that  caused  the 
excessive  plate  wear.  We  got  the  ink 
makers  into  the  act  and  after  a  lot  of 
experimentation  we  found  a  color  ink 
that  caused  no  plate  wear  on  an  in¬ 
expensive  plate  after  90.0()0  copies.  We 
still  considered  it  'experimental'  when 
we  ran  155,(K)0  of  a  Sunday  advance  with 
two  four-color  pages  using  the  new  inks. 
Paper  waste  was  high  on  this  one.  but  we 
knew  it  would  be  reduced  as  our  experi¬ 
ence  increased." 

“Today,  running  less  costly  plates  in 
'everyday  routine,’  we’re  getting  an  av¬ 
erage  of  130,000  black  impressions  from 
each  plate.  And,  as  we  predicted,  we  are 
increasing  ink  mileage  some  25  per  cent. 
This  in  itself  augurs  to  bring  our  'effec¬ 


tive  per-pound’  cost  of  ink  way,  way 
down.” 

PAPER/WASTE  “We  ran  a  58-inch 
web  (a  recent  on-going  change  from  60 
inches)  of  30-pound  newsprint  nowadays 
and  our  waste  in  color  work  is  averaging 
Vi  of  1  per  cent.  We  are  aiming  for — and 
fully  expect  to  achieve  V-x  of  1  per  cent  as 
we  become  familiar  with  DiLitho  color. 
We  can  live  with  that — expecially  since 
we're  stretching  ink  and.  curiously, 
we're  experiencing  fewer  web  breaks. 
No  one  has  an  entirely  adequate  explana¬ 
tion  for  this  happy  circumstance,  but 
both  Harris  and  other  web  offset  experts 
attribute  much  of  it  to  the  fact  that  the 
web  is  a  little  damp.  (Another  happy 
phenomenon  with  Dil.itho  (vs.  letter- 
press)  is  a  dramatic  decrease  in  ink 
misting — by  about  50  per  cent)." 

“Linting  can  be  a  very  big  problem  but 
its  solution  is  very  simple.  We  found  that 
in  addition  to  the  traditional  problems 
with  lint,  it  can  quickly  settle  in  fountain 
solutions  and  change  Ph  drastically,  by 
as  much  as  from  10.5  to  9.5.  This,  of 
course  really  affects  ink  laydown.  The 
solution  to  linting  are;  remove  the  'linty' 
paper  roll;  monitor  fountain  solution  Ph 
frequently  at  the  fountain.  Although  your 
essentially  closed  fountain  solution  re¬ 
servoir  may  indicate  a  Ph  of  10.5.  foun¬ 
tains,  open  to  a  linty  atmosphere  in  the 
pressroom  may  drop  to  9.5  Ph  or  less. 
And  regarding  the  'linty  roll'  problem, 
we've  found  that  it  is  just  the  occasional 
paper  roll  that  is  considered  a  high  lint 
producer  .  .  .  and  this  is  a  problem  that 
can  be  settled  w  ith  your  paper  supplier." 

BLANKETS:  “We  decided  to  try  a 
compressable  blanket  as  the  non- 
compressable  type  would  not  take  a 
wrap — and  in  newspapers,  this  happens. 
We  certainly  could  not  stand  the  down 
time  to  change  blankets  after  a  wrap. 
New  England  Newspaper  Supply  pro¬ 
vided  us  with  the  Golden  Nugget  Bottom 
and  the  Super  Chief  Top.  They  have 
proven  to  be  perfect  for  our  needs." 


Florida  editors  send 
$100  to  fight  gag 

The  Florida  Society  of  Newspaper 
Editors  has  made  a  financial  contribution 
to  help  fight  a  Nebraska  judge's  gag  on 
news  reporting. 

Responding  to  a  report  that  the  Neb¬ 
raska  Press  Association  needs  up  to 
$85,000  to  fight  restraining  orders  in  the 
Nebraska  courts,  the  Florida  editors 
voted  to  send  $I00  to  the  Nebraska 
group. 

“We  feel  the  fight  of  Nebraska  editors 
against  an  order  not  to  publish  the  details 
of  a  crime  story  is  the  fight  of  editors 
everywhere,"  said  Robert  Stiff,  presi¬ 
dent  of  the  Florida  group  and  editor  of 
the,V/.  Petersburg  Evening  Independent. 
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MANITOBA 


WISCONSIN 

ANTIGO 

Journol-e  .  4M,026 

CHIPPEWA  FALLS 

Herold-Telagrcim-e  .  . .  229,782 

GREEN  BAY 

Press-GoMtte-0S  ....  1,303,484  114365 

MADISON 

Wisconsin  Stoto-Journol 

&  Copitol  Times-d&S  1,466370  103376 

OSHKOSH 

Northwesttm-«  .  209,090  17,408 

SHAWANO 

Leodor-o  .  42,000 

SHEBOYGAN 

Prtss-«  .  548,884  35354 

STEVENS  POINT 

Journol-o  .  244,916  21,905 

SUPERIOR 

Tologrom-o  .  57,792  13,700 

WAUSAU 

Hornid-e  .  402  394  36,184 

WEST  BEND 

News-0  .  5,306  172 

WISCONSIN  RAPIDS 

Tribune-*  .  275,000  2300 


WASHINGTON 

ABERDEEN 

World-*  .  440,958  2,408 

World-S  .  36,120 

BREMERTON 

Son  *  .  848,400  23390 

CENTRALIA 

Chronicle-*  .  224,619  2,828 

661,332  8,834  «OUNT  VERNON 

168,826  Skogit  Vottey  Herold-e  17318 

OLYMPIA 

Olympion-*S  .  668,626  11,676 

690,074  65306  PASCO-KENNEWICK-RICHLAND 

Tri-CHy  Herold-eS  .  . .  1,969,555  24373 

PORT  ANGELES 

News  .  550312  4316 

1,493,716  156,212 

Post-lntellig*nc*r-m  ..  4S8,996  263377 

Post-Inlelligencer-S  ..  161,623  4,705 

SEAHLE 

Tim*s-*S  .  1300312  317,741 

SPOKANE 

Spokesmon-Review-m  45,348  6,144 

Y07  Q7R  7fl  77A  Chronicle-*  .  51,937  5,978 

9  562  Spokesmon-Reiriew-S  .  17,465  350 

VANCOUVER 

109004  3  000  Colombio-*S  .  2,639,126  66,206 

WALLA  WALU 

oonoj.  10  ICO  Union  Bulletin-*  .  513,338  7,678 

89,096  19,153  Bulletin-S  .  244,090 

16  000  2  800  WENATCHEE 

16,000  2,800  .  1300,096  18350 

VIRGINIA  .  3360 

Herold-Repubhc-m  ...  1,646,880  41,002 

500,864  76,080 

Htrold-Republic-S  .  .  .  256,524  10,313 

105,874 


1975  Color  linage 

(Continued  from  page  38} 

PORT  ARTHUR 

News-eS  .  564,732  28,473 

5TEPHENVILLE 

Empire-Tribun*-*S  .  .  .  286,552 

TEMPLE 
Telegrnm-m 
Telegrnm-S 
WKHITA  FALLS 
Record  News- 
Tim*s-es 


BRANDON 
Sun-e  .  . . 
WINNIPEG 
Free  Press- 
WINNIPEG 
Tribune-* 


269,486  85,187 


NEW  BRUNSWICK 


MONCTON 
Times-m  .  . 
Tronscript-e 


497,437  99,023 

868,903  99.023 


ONTARIO 


BRANTFORD 

Expositor-*  . 

BROCKVILLE 

Recorder  &  Times-* 
KINGSTON 

Whig-5tondord-me 

KITCHENER 

Woterloo-Record-e 

LONDON 

Free  Pr*ss-m  .  .  . . 
NORTH  BAY 

Nugget-e  . 

OnAWA 

Citizen-e  . 

OWEN  SOUND 

Sun-Times-e  . 

ST.  CATHERINES 

Stondord-e  . 

5AULT  5TE.  MARIE 

Stor-e  . 

5IMC0E 

Reformer-*  .... 
STRATFORD 
Beocon  Herold-e 
WINDSOR 


OGDEN 

5tondord-Exomin*r-*5 
SALT  UKE  CITY 

Tribun*-m  . 

Deseret  News-*  .  .  . 
Tribune-5  . 


1,200301  140,891 


3,067,912  90,175 

3,067,912  73,948 

1,095,933  74,386 


926,750  176,367 


1,607,896  387358 


BURLINGTON 
Free  Press-m 
Free  Press-5 
NEWPORT 
Express-*  .  . 
RUTUND 
H*rold-m  .  . 
ST  ALBANS 
Messenger-* 


1,952,614  501307 


300,450  67,325 


WYOMING 


1,482325  376,821 


CASPER 

5tor-Tribune-m5 

RAWLINS 


335,041  80,995 


BRISTOL 

Herold-Courier-mS 

Virginio-Tennesseon- 

CULPEPER 

5tor-Exponent-m 
FREDERICKSBURG 
Free  Lonce-Stor-e 
HARRISONBURG 
N*ws-Record-m 
NEWPORT  NEWS 

Press-m  . 

Herold-e  . 

Press-S 

RICHMOND 

Times-Dispotch-m 
News  Leoder-e  .  . 
Times-Dispotch-S 
STAUNTON 

L*oder-o5  . 


410,257  96,524 


ALBERTA 


CALGARY 
Herold-e 
EDMONTON 
Joumol-e 
MEDICINE  HAT 
News-e 
RED  DEER 
Advocote-e 


240,829  61,392 


93.506  70,245 


WEST  VIRGINIA 


BLUEFIELD 

Telegroph-mS  .  . 
HUNTINGTON 

H*rold-Dispotch-m 
Advertiser-*  .  .  . 
Herold-Dispotch-5 
KEY5ER 

News-Tribun* -0 
WEIRTON 

Times-*  . 

WILLIAMSON 
News-*  . 


1,388,861  412311 


333315  73,154 


574320 


319,943  81,650 


QUEBEC 


356,972  59,178 

304,178  59,150 

235,172  3,402 


66,833 

63,832 

13,022 


1,045,290 

924,641 

547,137 


MONTREAL 
Lo  Press*-* 
MONTREAL 
Montreol-Motin- 
MONTREAL 

LeJour-m  .  .  .  , 

QUEBEC 
Le  5ol*il-e 


BRITISH  COLUMBIA 


NEW  WESTMINSTER 

Columbion-e  . 

VANCOUVER 

Provinc*-m  . 

VICTORIA 

Colonist  &  Times-meS 


237385  184,720 


1,033331 

784,126 

760,682 


111,102 

116,210 

27,485 


1,796,837  507,237 


248,857  290,021 


For  help  on  insurance  stories, 
1^  callStateFarm. 


When  you  need  facts  or 
Tm  J  opinions  on  auto,  home- 
■  owners,  life  or  boat  insurance, 
I  *  try  State  Farm.  Our  public 
I  relations  staff  of  former  newsmen 
understands  news  deadlines.  If  we 
I  have  the  facts  at  hand,  we’ll  give 

^  them  to  you  right  away.  If  we  don’t,  we’ll 
^  talk  to  an  expert  and  call  you  back.  When 
you  need  opinion  or  comment,  we’ll  find 
a  corporate  executive  for  you  to  interview. 
§1  If  you  need  detailed  written  material 
pj  and  you  don’t  have  time  to  wait  for  the 
mail,  we  can  send  it  to  you  immediately 
0.  by  telephone  facsimile  transmission. 

More  and  more  news  people  are 
M  calling  State  Farm  for  facts  on  insurance- 
^  related  topics.  Call  our  public  /  \ 

SW  I  .  .  I  STATf  FARM  I 


relations  department  at 
309-662-2521  or  662-2063. 

STATE  FARM  INSURANCE  COMPANIES 
Home  Offices;  Bloomington.  Illinois 
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Should  you 
belong  to 

INAE 

EVEN  THOUGH  YOU 
^  PONT  AHEND  THE 
■  SALES  MEETINGS! 

Hundreds  of  INAE's 
860  daily  newspaper 
members  say 

“YES!” 

After  each  Jan.  and  July  conven¬ 
tion  a  DIGEST  is  published  of  all 
the  Sales  Ideas,  Management 
tips.  Inspirational  talks  .  .  .  the  full 
range  of  current  concerns! 

Sure  you  "missed”  the  1,500  to 
2,000  contemporary  ad  panels  dis¬ 
played  .  .  .  but  the  "top  100"  are 
available  in  the  Sales  Et  Idea 
Books! 

All  sessions  are  recorded  and 
those  of  special  import  to  your 
sales  staffs  or  advertisers  are 
offered  on  cassette  at  low  cost! 
We  find  MANY  who  attended  buy 
tapes  to  play  again  for  repeat 
emphasis! 

WHY  did  the  INAE  Board  estab¬ 
lish  such  thorough  follow- 
through?  Because  fully  50%  of 
our  membership  circulation  is 
30,000  or  less,  and  knowing  ALL 
budgets  for  travel  are  limited,  it's 
imperative  this  and  all  other  bene¬ 
fits  be  made  available  to  ALL 
members  and  sent  "right  to  their 
desks!" 

Not  a  Member?  Want 
more  information?  Please 
use  this  coupon  .  .  . 

I - Clip  &  Mail - 

INAE  Mbrship  Comm.,  P.O.  Box  147, 
Danville,  IL  61832 

Please  send  proof  of  INAE's  benefits: 

Name _ 

Npr/Firm  _ 

City  _ 

State/Prov.  _ 

Zip - 

A/o  obligation  —  of  course, 
except  to  your  newspaperl 
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ADVERTISING  SCENE 

American  Tobacco’s  daily 


color  ad  is  in 

By  Dan  Lionel 

The  New  York  Post  believes  there  are 
few  challengers  for  its  record  of  carrying 
a  single  advertiser’s  color  schedule.  .  .  . 
Monday  through  Friday  on  a  continuous 
run  that  is  now  in  its  6th  year. 

Starting  early  in  January  1971,  Ameri¬ 
can  Tobacco  embarked  on  the  series  of 
200  line  ads  all  of  which  appear  in  the 
same  position — on  the  back  page  of  the 
Post.  It  alternates  brands  including.  Pall 
Mall,  Tareyton,  Carleton,  Long  Johns, 
etc.  But  one  thing  remains  constant — 
color. 

The  original  arrangement  for  placing 
the  ad  on  the  back  page  was  worked  out 
with  the  Post,  which  until  then  had  not 
accepted  ads  on  the  tabloid’s  back  page, 
by  SSC  &  B,  one  of  American  Tobacco’s 
agencies  together  with  a  tobacco  com¬ 
pany  ad  executive.  The  spot  was  consi¬ 
dered  ideal  not  only  for  the  high  visibility 
of  the  position  but  for  its  editorial 
content — a  lead-in  for  its  sports  cover¬ 
age.  Another  consideration  was  the  fact 
that  the  ‘Post,’  one  of  America’s  top 
circulation  evening  newspapers,  is  sold 
mainly  off  newsstands,  carried  home  on 
busses  and  subways  where  the  back  page 
is  also  visible  to  non-readers — particular¬ 
ly  the  color  spot. 

On  only  3  days,  in  the  entire  span  of 
the  American  Tobacco  schedule,  was  the 
spot  preempted,  according  to  a  Post 
spokesman,  and  that  was  with  per¬ 
mission  of  the  tobacco  company.  It  was 
replaced  then  by  a  scotch  advertiser  run¬ 
ning  a  spirited  campaign. 

More  underneath 

The  Post’s  color  ad  is  only  the  tip  of 
the  iceberg  insofar  as  American  Tobac¬ 
co’s  use  of  ROP  color  advertising  in 
newspapers.  Even  in  the  Post,  larger 
ROP  color  ads  are  used  on  inside  pages 
as  they  are  in  newspapers  throughout  the 
country. 

One  of  the  brands  that  received  a 
‘major  push  in  color’  last  year,  according 
to  Richard  Stinnette,  assistant  to  Ameri¬ 
can  Tobacco  Company’s  board  chair¬ 
man,  was  Carleton.  “Carleton,”  said 
Stinnette,  “a  brand  that’s  been  around 
since  1964,  one  of  the  pioneer  low  tar 
cigarettes,  had  a  71%  increase  in  sales  in 
’75  over  ’74.”  Is  American  tobacco 
pleased  with  its  color  program?  “The 
advertising  is  continuing,”  said  Stinnet¬ 
te. 

“Color  advertising  in  newspapers,” 
said  Paul  H.  Zuckerman,  vicepresident 
and  media  director  of  F.  William  Free  & 


its  6th  year 


Company,  Inc.,  “bites  you  on  the  nose!” 
Zuckerman,  whose  agency  has  American 
Tobacco’s  assignment  for  a  number  of 
brands  including  Carleton,  Silver  Twins 
and  Lemon  Twist,  has  long  been  a  stu¬ 
dent  of  color — its  problems  and  its  op¬ 
portunities  to  enhance  the  impact  of  ad¬ 
vertising  in  newspapers.  As  assistant 
media  director  for  13  years  with  Ogilvy 
«&  Mather  and  later  with  Jack  Tinker, 
Zuckerman  was  early  involved  with 
evaluation  and  development  of  Specta- 
color,  Hi-Fi  and  ROP  color.  “Yes,  I 
have  seen  substantial  improvement  in 
color  but  I’m  afraid  I’ll  never  be  100% 
satisfied.  You  have  to  remember  that 
many  products  depend,  to  a  tremendous 
degree  for  recognition  or  for  appetite  ap¬ 
peal,”  he  said,  “on  a  perfect  production 
of  the  designated  color.” 

Creative  impact 

And  while  Zuckerman  stressed  the 
impact  of  color  he  also  made  note  that  an 
even  more  important  ingredient  of  any  ad 
for  attention  or  for  emphasis — is  the 
creative  input. 

“Creativity,”  he  said,  “can  make  a 
black  and  white  ad  achieve  greater  im¬ 
pact  than  color  but  in  the  hands  of  a  pro, 
color  has  major  wallop.” 

The  ‘1000  line  rule’  bothers  Zucker¬ 
man.  That  is  the  restriction  requiring,  on 
most  newspapers,  a  minimum  of  1000 
lines  for  ROP  color.  “With  newspapers 
tightening  up  their  columns  to  save 
newsprint,”  he  said,  “there  is  more  of  a 
tendency  to  jam  ads  together  making  it 
more  difficult  than  ever  for  a  small  ad  to 
achieve  notice.  How  do  we  stand  out 
without  color?” 

Zuckerman  recognizes  the  justification 
for  charging  a  premium  for  color  because 
of  additional  costs  incurred  in  its  pro¬ 
duction  and  is  not  suggesting  that  the 
premium  be  reduced  for  smaller  ads,  but 
he  would  like  to  see  advertisers  with  500 
line  ads  or  even  less,  given  the  opportun¬ 
ity  to  use  spot  color. 

He  recalled  one  advertiser  who  offered 
a  300  line  color  ad  to  a  newspaper,  agree¬ 
ing  to  run  the  additional  700  lines  in 
black  and  white,  but  was  turned  down. 
“As  you  can  see,  I  strongly  believe  in 
newspaper  color  advertising  and  think 
newspapers  could  get  more  of  it  if  they 
liberalized  the  1000  line  rule  and  if  they 
made  a  greater  effort  at  achieving  uni¬ 
formity  in  their  reproduction  of  color,” 
he  said. 
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Fighting  crime 
advice  given 
in  new  coiumn 


RINGSIDE — New  York's  Gov.  Hugh  Carey  (center)  at  ringside  with  New  York 
News  editors  William  Brink  (left),  and  Michael  J.  O'Neill,  as  they  followed  the 
Golden  Gloves  action  March  19  when  the  largest  amateur  boxing  tourna¬ 
ment  marked  its  Golden  Anniversary  before  a  sellout  crown  of  20,015  in 
Madison  Square  Garden.  The  event  is  sponsored  by  New  York  News  Charities 
Inc.  President  Ford,  in  a  letter  to  W.  H.  James,  president  and  publisher  of  the 
News,  extended  his  congratulations  and  best  wishes. 


In  cooperation  with  the  Federal 
Bureau  of  Investigation's  new  crime  re¬ 
sistance  program  and  other  local  law  en¬ 
forcement  agencies.  Newspaper  Enter¬ 
prise  Association  has  developed  a  13- 
week  series  of  columns  by  Tom  Tiede, 
NEA  Washington  correspondent. 

Tiede  contends  that  newspapers  have 
a  greater  responsibility  to  readers  than  to 
report  just  some  of  the  millions  of  crimes 
that  occur  annually  in  the  United  States. 
Newspapers  have  an  obligation  to  help 
the  private  citizen,  who  is  the  victim  of 
all  crime,  fight  the  growing  rate,  Tiede 
adds. 

■‘Without  the  newspaper's  partici¬ 
pation,  there  will  be  no  resistance  to 
crime  becoming  an  epidemic  in  this 
country.  1  hope  that  along  with  this  col¬ 
umn  newspapers  will  start  local  columns 
and  features  to  educate  their  readers  to 
the  particular  problems  of  their  commun¬ 
ity." 

Reader  advice 

The  weekly  column  series  titled 
"Fighting  Crime"  is  being  distributed 
through  NEA's  feature  news  service. 
Not  only  will  the  columns  pinpoint  crime 
problems  but  will  also  offer  solid  advice 
on  how  readers  can  protect  themselves, 
their  families  and  property. 

FBI  director  Clarence  M.  Kelley,  in  a 
letter  to  NEA  executive  editor  Robert  J. 
Cochnar  expressed  opinion  that  crime  is 
a  "hazard  that  every  human  being  in  our 
nation  faces  now  and  will  continue  to 
face  in  the  future"  and  commended  NEA 
for  proposing  the  series. 


ASNE  elects  19 
new  members 

Eugene  C.  Patterson,  secretary  of  the 
American  Society  of  Newspaper 
Editors,  announced  the  election  of  I9 
members  to  the  society's  rolls.  Patterson 
is  editor  of  the  Sf.  Petershurf’  Times. 

The  new  members  raised  ASNE 
membership  rolls  to  817. 

Membership  in  the  society  is  limited  to 
directing  editors  of  daily  newspapers  in 
the  United  States  and  entrance  is  permit¬ 
ted  twice  yearly.  Each  newspaper  is  as¬ 
signed  a  quota  of  memberships  based  on 
circulation. 

The  new  ASNE  members  are: 


(Her  300,000  circulation 

Donald  f  orst.  managing  editor.  Newsday.  George  R.  Kent- 
era.  managing  editor.  Philadelphia  Bulletin.  Fred  Pannwitt. 
associate  editor.  Chieofio  Daily  Sews. 

100,000-300,000  circulation 

Milton  R.  Britten,  editor,  Memphis  Press-Seimitar.  James  A. 
demon,  editorial  page  editor.  Omaha  Witrld-Herald.  Gilbert 
Cranberg.  editor  of  editorial  pages.  Des  Moines  Register  and 
Tribune.  Paul  Janensch.  managing  editor.  Philadelphia  Daily 
Seus.  James  B.  King,  managing  editor.  Seattle  Times.  W. 
Davis  Merritt  Jr.,  executive  editor.  Wichita  Ea^le  &  Beacon. 
James  E.  O'Brien,  editor  of  the  editorial  pages.  Wilmington 
(Del.)  News-Journal.  John  F..  Somonds.  managing  editor, 
Honolulu  Star-Bulletin . 

20,000- HM),000  circulation 

James  M.  Box.  executive  editor.  Torrance  (Calif.)  Daily 
Breeze.  William  R.  Burleigh,  editor.  Evansville  (Ind.)  Presv. 
Michael  G.  DvdI.  editor.  Binghamton  (N.Y.)  Sun-BuHetin. 
Arnold  S.  Friedman,  editor.  Springfield  (Mass.)  Union  & 
Republican.  Howard  Kleinberg.  editor.  Miami  New  s.  Sidney 
M.  McKeen.  assistant  to  the  editor.  Worcester  (Mass.)  Tele¬ 
gram  undGazette.  Richard  D.  Martin.  eWWor.  Kenosha  (Wis.) 
.News.  Ralph  M.  May.  ediXov  Muskegon  {Mw:\\.)  Chronicle. 


DOCTOR  SMOCK  by  George  Lemont 

(More  laughs  than  a  tank  of  nitrous  oxide) 


Daily  &  Sunday 

UNITED  FEATURE  SYNDICATE.  220  East  42nd  Street.  New  York.  N.Y.  10017.  (212)  682-3020 
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Jn  the  pages  of 
Editor  ^Publisher 
every  week  is 
“fJ^i^spaper'Week  ” 

...and every  E&^P issue  is  a 
^A/^spaper  fssue 

Communicating  about  the  newspaper  business  isn’t  a  one-week-a-year 
thing  at  Editor  &  Publisher.  We’ve  been  the  eyes  and  ears  of  the  news¬ 
paper  field  for  more  than  90  years,  every  week,  both  for  executives  and 
employes  of  the  newspaper  business  itself,  and  those  leaders  in  other 
fields  who  have  to  keep  informed  about  our  side  of  the  communications 
industry. 

E&P  has  provided  news  and  features  on  all  phases  of  newspapering 
.  .  .  management,  editing,  advertising,  distribution  and  production — 52 
weeks  a  year.  Because  newspapers  make  news  52  weeks  a  year. 

And  we  don’t  have  to  publish  a  Newspaper  Issue  once  a  year  to  tell 
you — or  anybody  else — about  it.  Our  readers  know  we’ve  been  talking 
about  newspapers  right  along.  About  your  newspaper,  too. 


Editor  &  Publisher 

Where  every  issue  is  a  Newspaper  Issue, 
And  where  every  week  is  Newspaper  Week, 


8.50  THIRD  AVENUE,  NEW  YORK,  N.  Y.  10022 


212-752-7050 
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Ex-solicitor  general 
backs  gag  order 

Erwin  N.  Griswold,  former  solicitor 
general  of  the  United  States,  has  joined 
the  State  of  Nebraska’s  side  in  the  fair 
trial-free  press  dispute  arising  from  the 
Erwin  Charles  Simants  case. 

Griswold,  71,  was  dean  of  Harvard 
Law  School  from  1946  until  1967,  when 
President  Johnson  appointed  him  so¬ 
licitor  general.  He  resigned  in  1973  and 
is  with  the  Washington  law  firm  of  Jones. 
Day,  Reavis  &  Pogue. 

Griswold,  who  is  donating  his  services, 
will  not  argue  the  case,  according  to  Lin¬ 
coln  County  Attorney  Milton  Larson, 
but  will  accompany  the  state  at  the  time 
of  argument  before  the  Supreme  Court. 

The  state's  brief  filed  March  18  gener¬ 
ally  echoed  that  filed  by  Nebraska  Atty. 
Gen.  Paul  Douglas  on  behalf  of  Judge 
Hugh  Stuart’s  order  restricting  pretrial 
coverage  of  the  Simants  case. 

It  argued  that  Stuart’s  order  was 
necessary  to  assure  selection  of  an  im¬ 
partial  jury  for  Simants’  trial.  Simants 
was  found  guilty  of  six  counts  of  first- 
degree  murder. 

The  state's  brief  differed  from  one 
filed  earlier  by  attorneys  for  Simants. 
The  defense  brief  also  supported  Stuart’s 
order  but  argued  that  the  question  is 
moot  because  Simants’  trial  is  over. 


The  state’s  brief,  on  the  other  hand, 
called  for  news  organizations’  argument 
against  mootness  “sound”  and  said 
there  is  a  need  for  Supreme  court  guid¬ 
ance  on  the  fair  trial-free  press  question. 

• 

Tuesday  to  publish 

Tuesday  Publications,  which  sus¬ 
pended  publication  of  Tuesday  and 
Tuesday  at  Home  newspaper  supple¬ 
ments  in  January  and  Eebruary,  has  re¬ 
sumed  publication.  Editor  and  president 
W.  Leonard  Evans  Jr.  said  a  temporary 
agreement  was  reached  with  the  printer, 
and  the  supplements  will  shift  to  a  new 
printer  in  July.  Evans  said  two  news¬ 
papers  dropped  the  supplements  during 
the  suspension. 


Profits  increase 

Sun  Publishing  Co.  Ltd.,  publisher  of 
the  Vancouver  Sun,  reports  net  profit  of 
$3.8  million  for  the  period  ended  Dec.  31 , 
1975,  compared  with  net  profit  of  $3.7 
million  for  the  same  period  in  1974. 

Sun  Publishing’s  revenues,  including 
50  per  cent  of  the  net  profit  of  Pacific 
Press  Ltd.  of  which  it  owns  50  per  cent 
totalled  $4.3  million  in  1975.  compared 
with  $4.2  million  in  1974. 


1975  COLOR  MILLIONAIRES 
Newspapers  publishing 
more  than  1,000,000  lines  of 
ROP  color  advertising  in  1974 
(linage  compiled  by  Media  Records,  Inc.) 


CITY,  NEWSPAPER  &  EDITION  LINAGE 

Fresno  Bee-e&S  .  1,992,404 

San  Diego  Union-m&S  .  1,968,139 

Buffalo  News-e  .  1,947,579 

Youngstown  Vindicator-e&S  .  1,939,995 

Honolulu  Advertiser-m  .  1,923,905 

Chicago  Tribune-m&S  .  1,896,983 

Nashville  Banner-e  .  1,831,040 

San  Diego  Tribune-e  .  1,831,003 

Cleveland  Plain  Dealer-m&S  .  1,766,082 

San  Jose  News-e  .  1,655,823 

Philadelphia  Bulletin-e&S  .  1,639,400 

Tallahassee  Democrat-e&S  .  1,634,699 

Sacramento  Union-m&S  .  1,617,424 

Columbus  Dispatch  .  1,555,173 

San  Antonio  News-e  .  1,549,239 

Cincinnati  Post-e  .  1,543,906 

Washington  Post-m&S  .  1,525,864 

Philadelphia  Inquirer-m&S  .  1,487,223 

West  Palm  Beach  Times-e  .  1,414,184 

Washington  Star-e&S  .  1,360,848 

Shreveport  Journal-e  .  1,340,904 

Rochester  Democrat  & 

Chronicle-m&S  .  1,309,101 

Baltimore  Sun-e&S  .  1,307,694 

Baltimore  News  American-e&S  ....  1,288,123 

Dayton  News-e&S  .  1,280,124 

Cleveland  Press-e  .  1,267,797 

Macon  News  &  Telegraph-e&S  ....  1,219,455 

Binghamton  Press-e&S  .  1,188,338 

Camden  Courier  Post-e  .  1,119,713 

Fort  Wayne  News  Sentinel-e  .  1,115,171 

Jacksonville  Journal-e  .  1,103,512 

Dayton  Journal  Herald-m  .  1,007,065 


A  MEMO  TO  EDITORS: 

One  of  the  Top  Feature  Stories  on  April  8, 

National  Food  Day,  will  be  the  Food  Day  “Dial-ogue.” 

Twenty-eight  university  and  government  scientists  will  meet  in  Washington,  D.C. 
on  April  7  and  8  to  answer  “DIAL-OGUE”  telephone  calls  from  consumers  and 
high  school  students  across  the  country. 

Hundreds  of  questions  such  as,  ‘‘Is  our  food  safe?”,  ‘‘Can  we  produce  enough 
food  to  feed  ourselves  and  other  parts  of  the  world?”,  will  be  answered  by 
these  scientists  who  are  being  assembled  by  the  Council  for  Agricultural  Science  and 
Technology.  CAST  is  a  nonprofit  association  of  seventeen  scientific  societies 
with  about  25,000  members  across  the  country. 

For  more  information  on  the  Food  Day  “DIAL-OGUE,”  call 
Dr.  Charles  Black,  CAST  Executive  Director,  at  (515)  294-2036. 


Council  for  Agricultural  Science  and  Technology 
Ames,  Iowa 
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GM  extolls  value 
of  phototypesetter 

The  costs  of  composition  for  display 
and  classified  ads  as  well  as  editorial 
copy  were  posing  a  serious  problem  for 
the  W  illimantic  {Conn.)  Chronicle  ...  a 
problem  that  .Art  Crosbie.  general  man¬ 
ager  of  the  paper,  solved  by  applying  the 
capabilities  of  the  Comp/Set  500.  a  direct 
entry  phototypesetter  manufactured  by 
VariTyper  Division.  Addressograph- 
Multigraph  (A-M)  Corporation,  to  the 
situation. 

In  discussing  the  problem  that  had 
existed.  Crosbie  said.  “Using  our  old 
system,  display  ad  text  and  classified  ad¬ 
vertising  copy  were  set  on  the  Compu- 
graphic.  The  headlines  were  set  sepa¬ 
rately.  Then,  of  course,  all  the  different 
and  separate  pieces  had  to  be  assembled, 
pasted-up.  and  stripped-in  for  photog¬ 
raphy. 

“All  this  took  time,  and  because  the 
Chronicle  doesn't  have  a  large  staff,  this 
time  was  costing  us  a  lot  more  than  just 
money."  he  added.  “The  overtime  was 
expensive,  but  more  than  that,  we  were 
just  running  out  of  time  to  do  things." 

“With  this  phototypesetter,  we  can  set 
headlines  up  to  36  points,  four  columns 
wide  and  in  four  different  styles,  and  jus¬ 
tified  body  copy  only  one  column  wide 
with  no  more  effort  than  punching  in  a 
few  commands  right  from  the  keyboard 
.  .  .  and  have  it  all  on  one.  single  galley 
with  no  cutting  and  pasting  needed,” 
Crosbie  said. 

Since  the  acquisition  of  the  Comp/Set 
50()  phototypesetter,  the  Chronicle  has 
built  a  complete  typesetting  system 
around  it.  First  a  Model  503  Record 
Playback  Module  was  added,  giving 
them  a  paper  tape  storage  and  retrieval 
system  that  can  be  re-run  exactly  or 
re-run  to  a  new  format  (type  size  and 
style,  line  length,  leading,  etc.).  The  ac¬ 
quisition  of  a  Model  490  Edit/Set.  a  video 
display  editing  terminal,  has  increased 
the  typesetting  capacity  of  the  Chronicle. 
The  Edit/Set  VDT  is  used  to  edit  and 
correct  the  modified  ASCII  code  tapes 
produced  by  the  Comp/Set  unit,  or 
create  tapes  for  use  on  it.  Within  a  few 
weeks  after  installation,  more  than  60  per 
cent  of  all  type — ad  and  editorial — was 
being  set  on  the  Comp/Set  unit  .  .  .  and 
at  costs  that  Crosbie  would  only  identify 
as  being  “significantly  reduced." 

“While  reduction  of  typesetting  costs 
was  the  principal  reason  we  bought  the 
Comp/Set  phototypesetter."  Crosbie 
said,  “we  have  also  greatly  enhanced  the 
appearance  of  the  Chronicle  at  the  same 
time.  We  can  change  from  regular  to  bold 
face  to  italic  to  italic  bold  face  ...  or 
whatever  four  fonts  are  on  the  disc  we're 
using.  And.  we  can  now  do  things  like 
automatically  mortising  copy  for  run¬ 
arounds  .  .  .  things  we  had  stopped 
doing  because  they  used  to  take  so  long 
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to  do  that  we  couldn’t  afford  the  time." 

A  video  display  CRT  shows  a  two  line 
function  field  that  indicates  such  items  as 
type  size,  line  length,  font  in  use.  pri¬ 
mary  and  secondary  leading,  and  an  au¬ 
tomatic  count-down  of  remaining  line 
length.  As  the  keys  are  depressed,  the 
letters  and  words  appear  on  the  large 
screen  in  bright  14-point  size,  easy-to- 
read  type.  Copy  equal  to  two  lines  is 
displayed  on  the  screen.  The  line  being 
composed  is  subject  to  any  editing  that 
the  operator  wishes  to  make  at  the  time 
simply  by  striking-over  or  using  the  last 
letter/word  delete  key. 

“And  you  don’t  need  a  barn  to  house 
the  unit."  Crosbie  said.  “The  complete 
unit  is  about  the  size  of  an  office  copier." 

The  Chronicle  is  a  standard  8-column. 
It  publishes  daily  and  Saturday  and 
serves  more  than  10.(K)0  readers  in  the  14 
towns  comprising  the  greater  Willimantic 
area. 

Tie-ad  plan 
produces  linage 

During  1975.  Family  Weekly's  Tie-In 
Incentive  Program  (T.R.I.P.)  helped 
produce  an  estimated  S2.2.^0.(KX)  in  ROP 
advertising  revenue  for  the  188  news¬ 
papers  participating  in  the  program. 

The  leading  papers  were  the  Flint 
Journal,  Bax  Citx  Times  and  Wenatchee 
Wo;7</ with  170.422.  I.‘?8.732  and  151.130 
lines  respectively. 

Total  tie-in  lineage  generated  by 
T.R.I.P.  for  all  papers  was  in  excess  of 
6.000.000. 

Orphan  Annie  out 
of  Washington  Post 

The  Washinfiton  Post  dropped  “Little 
Orphanie  Annie"  from  its  comics  pages 
Sunday.  March  21.  marking  the  second 
major  loss  suffered  by  the  veteran  strip 
this  month.  Annie  was  dropped  by  the 
New  York  News  also.  In  its  explanation 
to  readers,  the  Post  said  its  survey  indi¬ 
cated  that  modern  comic  readers  seem  to 
prefer  “faddish  one-day  joke  strips  to 
hair-curling  adventure  and  down-home 
truths." 

Agency  to  handle 
Spanish  section 

Zubi  Advertising  Services,  Inc.,  has 
been  appointed  to  handle  the  advertising 
and  marketing  for  El  Miami  Herald  en 
Espahol.  The  Miami  Herald  Publishing 
Company  will  begin  publication  of  a 
daily  Spanish  section  on  Monday,  March 
29.  The  agency  will  be  responsible  for 
introducing  El  Herald  to  the  local  Latin 
community. 


Recycling  plant 
gains  support 

MacMillan  Bloedel,  Vancouver,  B.C. 
said  this  week  that  a  number  of  Califor¬ 
nia  financial  institutions  expressed  an  in¬ 
terest  in  participating  in  their  previously 
announced  newspaper  re-cycling  plant  to 
be  located  on  a  23  acre  site  at  Richmond. 
California  in  the  San  Francisco  Bay  area. 

In  June  of  1974  the  company  said  it 
would  begin  construction  of  a  newsprint 
de-inking  plant  with  a  100  ton  per  day 
pulp  capacity.  The  company  delayed 
construction  in  January  1975  due  to 
economic  conditions. 

The  entire  facility  was  to  cost  S.'^O  mill¬ 
ion  but  this  week’s  announcement  indi¬ 
cated  the  total  cost  would  be  $80  million 
with  the  first  phase  de-inking  operation 
to  cost  $8  million. 

Robert  Donnelly,  president  of  Urban 
Fiber  Industries,  a  subsidiary  of  MB  that 
will  operate  the  plant,  said  long  term 
supplies  of  discarded  newspapers  were 
assured.  According  to  Donnelly  the  plant 
has  a  start-up  capacity  of  250  tons  per 
day  with  125  tons  under  contract.  Di>n- 
nelly  anticipates  little  difficulty  in  secur¬ 
ing  the  balance. 

The  de-inking  plant  will  use  only  dis¬ 
carded  newspapers  for  raw  material  and 
will  remove  ink  by  an  environmentally 
sound  prtKess.  The  re-cycling  plant  will 
have  an  annual  capacity  of  KKl.tKH)  tons 
of  newsprint. 

Only  7IK)  kilowatt  hours  of  electricity 
w  ill  be  used  for  each  ton  of  pulp  pro¬ 
duced.  compared  with  2.200  kilowatt 
hours  needed  to  produce  the  same 
amount  of  paper  from  a  conventional 
operation.  .A  construction  date  has  not 
been  set. 

The  company  said  a  number  of  West 
Coast  publishers  have  indicated  they 
would  be  willing  to  buy  more  re-cycled 
newsprint.  Donnelly  said  it  would  be 
premature  to  release  the  names  of  in¬ 
terested  financial  parties. 

Publisher  who  inherited 
newspapers  dies  at  76 

James  L.  Brown.  76.  former  owner  of 
the  Idaho  .Statesman  in  Boise,  died 
March  18  after  a  long  illness. 

Brown  became  manager  of  the 
Statesman  in  1940.  helped  it  acquire  the 
Boise  Capital  News  in  1942  and  inherited 
the  Statesman  Newspapers  in  1959  on 
the  death  of  Margaret  Cobb  Ailshie, 
owner  and  publisher  for  more  than  30 
years. 

Brown  sold  the  Statesman  newspapers 
in  1963  to  Federated  Publications  of  Bat¬ 
tle  Creek.  Mich.,  which  later  was  ac¬ 
quired  by  Gannett  Co.  Inc.  of  Rochester, 
N.Y. 
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1976  IS  THE  YEAR  TO/ 
NEW  ENGLAND’S  HbI 


HERITAGE 


COLIBROO^^ 


PORTLAND 


|IAC0NIA' 


From  southern  Connecticut  north  and  east,  a 
great  loop  of  good  highways  carries  tourists  on  a 
rambling  journey  through  many  of  the  most 
important — and  best  preserved — locales  where 
events  took  place  -which  shaped  our  nation’s 
early  development.  That’s  the  New  England 
Heritage  Trail,  and  in  this  Bicentennial  year,  it  is 
becoming  a  living  history  book  to  thousands  of 
visitors  from  all  over  the  world. 


*,.CONCORO 


ReCKPORT 


New  England  pride  and  prudence  not  only  pre¬ 
serves  the  charm  and  authenticity  of  historic 
sites,  but  motivates  the  residents  to  keep  visitors 
happy  during  their  stay.  New  England  food  is 
legendary,  and  hotels,  motels  and  inns  here  are 
among  the  world’s  finest. 
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New  England’s  year-round  tourist  trade  brings  millions  of  dollars 
annually  to  some  of  America’s  best  markets — markets  saturated  by 
that  all-year,  all-time  best-seller — tbe  local  daily  paper. 
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Advertising^  gets  results  in  these  leading  New  England  newspapers: 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 

St.  Albans  Messenger  (E) 

Vermont  Sunday  News  (S) 


MASSACHUSETTS 
Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Pickets 

(Continued  from  page  11) 

Philadelphia  which  holds  that  Mayor 
Rizzo  doesn't  get  a  fair  shake  in  the 
media.  .  .  .  So.  I'm  happy  to  go  off 
and  have  a  drink  myself  and  turn  this 
space  over  to  the  mayor  to  say  his 
piece  from  time  to  time  without  fear  of 
adulteration  by  unbridled  hacks.  The 
mayor  was  kind  enough!  to  send  this 
dispatch;" 

The  column,  in  which  Rizzo  calls 
Gov.  Milton  Shapp  his  “favorite  son- 
ofabith"  and  the  "old  shyster  from 
Harrisburg",  is  signed  "Frank  L.  Rizzo 
as  told  to  Desmond  Ryan." 

Plea  denied 

The  mayor's  attempt  to  block  distribu¬ 
tion  of  the  magazine  was  denied  by 
Common  Pleas  Court  Judge  Samuel 
Smith  on  Saturday  before  publication. 

J.  Raymond  Kramer,  representing  the 
mayor  in  court,  said  the  Inquirer  was 
trying  to  “lie.  cheat  and  defraud  the  pub¬ 
lic"  by  representing  the  mayor  as  source 
of  the  dispatch.  Kramer  said  that  Ryan 
did  not  interview  the  mayor  before  pre¬ 
paring  the  article. 

Defendants  named  are  the  Inquirer. 
Philadelphia  Newspapers  Inc.,  pub¬ 
lishers  of  the  Inquirer  and  the  Daily 
News,  the  columnist  and  three  Inquirer 
executives. 

Inquirer  attorney  David  Marion,  in  ar¬ 
guing  against  Rizzo's  request  for  a  re¬ 
straining  order  said  that  the  article  was 
intended  as  “a  spix>f  or  a  parody"  and 
that  Ryan  used  “a  classic  journalistic 
device." 

City  Solicitor  Sheldon  Albert  visited 
editors  at  the  Inquirer  on  March  10  and 
he  said  at  the  court  that  after  the  paper 
refused  to  withdraw  the  column,  he 
asked  editors  to  print  an  explanation  that 
the  article  was  a  parody.  The  newspaper 
said  it  had  decided  to  publish  such  a 
statement.  It  appeared  on  page  one 
March  14  with  the  story  of  Rizzo's  re¬ 
quest  for  a  restraining  order.  The  state¬ 
ment  termed  the  column  “entirely  satiri¬ 
cal  in  nature,  and  the  mayor  did  not  ac¬ 
tually  make  the  statement  attributed  to 
him." 

Freedom  of  press  issue 

Soon  after  the  picketing  began  March 
19.  the  newspapers  began  legal  efforts  to 
obtain  a  dispersal  order.  Inquirer  attor¬ 
ney  Bruce  Kauffman  took  the  com¬ 
plaint  to  U.S.  District  Judge  Becker,  ar¬ 
guing  that  the  federal  court  had  Jurisdic¬ 
tion  because  pickets  were  denying  the 
Inquirer  and  the  News  constitutionally 
protected  freedom  of  speech  and  free¬ 
dom  of  the  press. 

In  addition.  Kauffman  said  that  civil 
rights  of  the  newspapers'  employees 
were  being  violated.  Testifying  on  their 
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confrontation  with  pickets  were  several 
Inquirer  staffers,  among  them  Thomas 
E.  Wark,  associate  managing  editor  for 
features,  and  chief  photographer  D. 
Gordon,  and  photographers  J.  G.  Domke 
and  Russell  J.  Salmon.  Domke  and  Sal¬ 
mon  were  injured  while  trying  to  make 
photos  of  the  picket  lines. 

Council  named 

Judge  Becker's  restraining  order 
named  only  the  council's  pickets  and  did 
not  rule  on  Kauffman's  adding  as  defen¬ 
dants  Philadelphia  Police  Commissioner 
Joseph  F.  O'Neill.  Mayor  Rizzo  and  City 
Solicitor  Sheldon  Albert,  alleging  they 
had  conspired  to  deny  the  paper  police 
protection. 

Kauffman  said  that  before  arguing  the 
case,  efforts  were  made  to  contact  the 
police  commissioner  and  the  city  so¬ 
licitor. 

An  editorial  in  the  Sunday  Inquirer 
charged  that  the  Philadelphia  police  de¬ 
partment  stood  “silently  by"  with  the 
city  government  “openly  and  brazenly 
indifferent"  and  that  the  restraining 
order  read  by  deputy  U.S.  marshals  was 
ignored  until  an  order  came  from  Ma- 
grann. 

Kauffman  said  that  the  mayor  had 
made  threats  against  the  Inquirer  in  con¬ 
nection  with  the  libel  suit  and  it  was 
these  threats,  coupled  with  the  indiffer¬ 
ence  of  the  police,  that  led  to  the  conspi¬ 
racy  charge  against  Rizzo.  O'Neill  and 
Albert. 

O'Neill,  in  a  statement  issued  by  a 
spokesman,  said  the  police  were  han¬ 
dling  the  situation  the  way  they  handle 
“any  labor  demonstration.  The  party 
who  feels  his  rights  are  being  violated 
can  seek  injunctive  relief,  and  the  police 
will  assist  the  court's  officers  when 
called  uptin." 

On  Monday.  March  15,  following  pub¬ 
lication  of  the  piece,  the  Inquirer  ran  an 
editorial  on  Rizzo  ordering  representa¬ 
tives  of  Philadelphia  Magazine  and  its 
affiliated  New  Paper  out  of  a  proclama¬ 
tion  ceremony  in  City  Hall  the  preceding 
week. 

• 

Hialeah-Miami  Springs 
weekly  sold  to  group 

James  R.  Whelan,  former  managing 
editor  of  the  Miami  (Fla.)  News,  heads  a 
group  that  has  acquired  the  Hialeah  Pub¬ 
lishing  Company,  publishers  of  the 
weekly  Home  News.  Whelan  is  president 
of  the  new  corporation  and  publisher  of 
the  newspaper.  Helen  B.  Tumpson,  syn¬ 
dicated  columnist,  is  secretary-treasurer. 
Plans  are  to  make  the  paper  fully  bi- 
linqual  and  setting  up  a  network  of  car¬ 
riers  to  saturate  the  Hialeah-Miami 
Springs  area  with  home-delivered  circu¬ 
lation  of  25.(MX),  Whelan  said.  The  paper 
has  been  publishing  for  .^2  years. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


3/16  3/23 

Affiliated  Publications  (AMEX)  .  10'''2  9'-^ 

Combined  Communication  Corp  (NYSE)  16  IS'/* 

Booth  Newspapers  (OTC)  36'''4  30 

Capital  Cities  Comm  (NYSE)  .  ASVj  46^4 

Charier  Co.  (NYSE)  AVi 

Com.  Corp.  (OTC)  .  3  2V4 

Cowles  Comm.  (NYSE)  .  9''!  9 

Dow  Jones  (OTC)  .  32''4  31 

Downe  Comm  (OTC)  .  2H  2H 

Gannett  (NYSE)  .  40  391* 

Gray  Comm  (OTC)  .  7''t  7 

Harte  Hanks  (NYSE)  .  24V4  241/4 

Jefferson-Pilot  (NYSE)  .  27'*  28 

Knight-Ridder  (NYSE)  .  35i*  35’/? 

Lee  Enterprise  (AMEX)  .  19  16 

Media  General  (AMEX)  .  IT'S  18 

Multimedia  (OTC)  .  19'*  2OI4 

New  York  Times  (AMEX)  .  15I4  15'* 

Panax  (OTC)  .  4i*  5’t 

Post  Corp  (Wise.)  (OTC)  .  11'*  IOI4 

Quebecor  (AMEX)  .  6'*  6'* 

Southam  Press  (CE)  .  24'*  24'/4 

Speidel  (OTC)  .  181*  ISVs 

Thomson  Newspapers  (CE)  .  1314  1314 

Time  Inc  (NYSE)  .  63' 4  63i* 

Times  Mirror  (NYSE)  .  20'*  20 

Toronto  Star  (CE)  .  17'*  17'* 

Washington  Post  (AMEX)  .  31'*  32'« 

SUPPLIERS 

Abitibi  (CE) .  13'*  13'* 

Addressograph  Multi  (NYSE)  .  10'*  10 

Altair  (OTC)  .  2'  * 

Ball  Corp  (NYSE)  .  23' 4  23'* 

B  C.  Forest  (CE)  .  23' 4  23'* 

Berkey  Photo  (NYSE)  .  4'*  4i» 

Boise  Cascade  (NYSE)  .  28i»  28i* 

Compugraphic  (NYSEi  .  32  29 

Compuscan  (OTC)  .  9'*  9^* 

Crown  Zellerbach  (NYSE) .  46  45'* 

Cutler-Hammer  (NYSE)  .  36I4  38' 4 

Dayco  (NYSE)  .  1614  16H 

Digital  Equipment  (NYSE)  .  170  173' 4 

Domtar  (AMEX)  .  25'*  26 

Dow  Chemical  (NYSE)  .  108'*  107** 

Dymo  (NYSE)  .  9'*  9 

Eastman  Kodak  (NYSE)  . 112^4  11 51* 

Ehrenreich  Photo  (AMEX)  9'«  8^* 

Eltra  (NYSE)  .  431*  40'* 

General  Electric  (NYSE) .  51'/*  52'* 

Georgia  Pacific  (NYSE)  .  541*  54H 

Grace,  W  R  (NYSE)  30^*  30'* 

Great  Lakes  Paper  (CE)  27  28 

Great  No  Nekoosa  (NYSE)  68'*  64 

Harris  Corporation  (NYSE)  47'*  46^4 

Inmont  (NYSE)  .  11'4  11*4 

International  Paper  (NYSE)  .  75'*  72'* 

Itek  Corp  (NYSE)  .  14'.  14'* 

Kimberly  Clark  (NYSE)  .  3914  39I4 

Log  Etronics  (OTC)  3**  3i* 

Logicon  (OTC)  41*  4s* 

MacMillan.  Bloedel  (CE)  23 

Milgo  Electronics  (AMEX)  .  I6I*  16i» 

Minnesota  Min  &  Mfg  (NYSE)  59'*  62 

Optronics  International  Inc  (BSE)  6'*  6'* 

Richardson  (NYSE)  .  11'*  11'* 

Rockwell  Inti  (NYSE)  .  27H  28V4 

Singer  (NYSE)  .  17'*  17** 

Southland  Paper  (OTC)  .  20'*  20'* 

Southwest  Forest  Ind  (NYSE)  12H  12 

Sun  Chemical  (NYSE)  .  18'*  17'* 

Wheelabrator-Frye  (NYSE)  .  20'*  19'/i 

White  Consolidated  (NYSE)  .  23'*  22** 

Wood  Industries  (AMEX)  .  4'*  4'/* 


Omaha  ad  agency 
wins  popcorn  client 

The  American  Pop  Corn  Company  of 
Sioux  City.  Iowa,  packers  of  the  Jolly 
Time  line  of  pop  corn,  popping  oils  and 
seasoning,  has  appointed  Smith,  Kaplan, 
Allen  &  Reynolds  Advertising  Agency, 
Inc..  Omaha,  as  its  agency.  Work  is  now 
under  way  to  meet  a  July  1st  target  in 
placing  national  magazines,  spot  news¬ 
paper  and  participation  in  network  tv 
game  shows,  Wrede  Smith,  president, 
said. 
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Historic  issues  He  sketches  the  action 


offered  as  reprint 
by  Virginia  weekly 

A  marketing  project  timed  for  the 
Fourth  of  July  has  been  undertaken  by 
the  Virfiinid  Gazette  in  Williamsburg. 

The  Gazette  claims  to  be  Virginia's 
first  newspaper  and  the  nation’s  oldest 
active  weekly.  It  is  capitalizing  on  that 
by  offering  all  four  issues  of  the  July  1776 
Gazettes  to  other  newspapers  for  their 
own  publication. 

The  project  consists  of  a  28-page  tab¬ 
loid  section  printed  on  newsprint.  It  con¬ 
tains  26  pages  of  the  actual  reprinted 
Gazettes,  plus  a  cover  and  Page  2  intro¬ 
duction.  Each  Gazette  page  is  inter¬ 
preted  briefly  for  the  layman. 

The  month’s  reports  are  rich  in  his¬ 
tory.  On  Pages  2  and  3  of  the  July  5  issue 
is  a  pledge  by  the  new  governor  of  Vir¬ 
ginia  “to  give  permanence  and  success 
to  that  system  of  government  which  you 
have  formed,  and  which  is  so  wisely  cal¬ 
culated  to  secure  equal  liberty,  and  ad¬ 
vance  human  happiness.”  The  orator  is 
Patrick  Henry,  sworn  in  July  6  as  the 
first  elected  governor  of  the  state. 

The  same  July  5  issue  contains  the 
newly  adopted  constitution  of  Virginia. 
Thomas  Jefferson  painstakingly  worked 
on  its  preamble  which  cites  grievances 
against  the  King.  Jefferson  liked  it  so 
well  that  he  borrowed  it  verbatim  for  the 
Declaration  of  Independence,  which  he 
drafted  shortly  thereafter.  The  Declara¬ 
tion  appeared  on  Page  1  of  the  July  26 
Virginia  Gazette,  also  part  of  the  tabloid 
package. 

There  is  minor  history  as  well:  A  bitter 
letter  from  Benedict  Arnold  over  the 
capture  of  500  of  his  men.  .  .  .  A  law 
deleting  references  to  the  royal  family 
from  the  Anglican  prayer  book.  ...  A 
toast  to  the  destroyed  town  of  Norfolk. 
...  A  plot  to  kill  Washington’s  staff.  .  .  . 
The  solemn  proclamation  of  the  Declara¬ 
tion  throughout  the  colonies. 

There’s  also  a  great  deal  of  how  people 
lived  in  July  1776.  .  .  .  Smallpox  innocu- 
lations  do  more  harm  to  the  Army  than 
the  British  do.  .  .  .  Classes  resume  for  the 
summer  at  the  College  of  William  and 
Mary.  .  .  .  People  advertise  their  wares 
and  their  runaways. 

According  to  Gazette  editor  W.  C. 
O’Donovan,  the  package  is  set  up  as  a 
money-maker  for  newspapers.  Three 
marketing  ideas  are  proposed: 

— Run  the  tabloid  supplement  as  part 
of  a  broadsheet  section,  floating  each  tab 
page  on  a  broad  page  with  modern  adver¬ 
tising  sold  around  each  18th-century 
page. 

— Run  it  tabloid  but  increase  the  sec¬ 
tion  to  36  pages  or  more,  selling  advertis¬ 
ing  at  the  back  of  the  section  or  in¬ 
terspersed  between  each  of  the  four 
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By  Mark  Chester 

As  Patty  Hearst’s  attorney  F.  Lee 
Bailey  rested  his  case,  Howard  Brodie 
grabbed  his  pad  and  pencils  and  scurried 
out  of  the  courtroom  to  meet  his  dead¬ 
line.  In  the  chaotic  press  room  in  San 
Francisco’s  Federal  Building,  Brodie 
added  some  finishing  touches  to  his 
piece — a  streak  of  blue,  a  shade  of  red. 
Brodie  is  a  special  kind  of  reporter. 
There  are  only  a  handful  in  the  world  like 
him. 

“I’m  not  really  just  a  courtroom  illus¬ 
trator,  but  rather  an  artist-reporter,”  the 
Palo  Alto  resident  explained.  Unlike 
other  artists,  Brodie  covers  major  news 
stories  with  an  artist’s  vision  and  a  jour¬ 
nalistic  eye. 

Commissioned  by  CBS  television, 
Brodie  packs  away  more  drawing  pencils 
in  a  day  than  most  reporters  smoke 
cigarettes  in  a  week. 

Brodie  produced  as  many  as  ten  illus¬ 
trations  a  day,  working  at  an  excruciat¬ 
ing  pace,  putting  in  some  days  eighteen 
hours.  His  forty  years’  experience  in¬ 
stinctively  tells  him  who  and  what  to 
draw. 

The  selection  of  drawings  for  broad¬ 
cast  use  is  made  by  the  producer  David 
Browning,  who  coincidentally  is  the 
brother  of  the  prosecuting  attorney 
James  Browning.  But  the  choice  is  really 
a  collaborative  effort  between  reporters 
and  Brodie  and  ultimately  Browning. 

Brodie  seems  to  levitate  from  his 
front-row,  reserved  seat  in  the  court¬ 
room,  as  his  bald  head  bounces  up  and 
down  from  subject  to  sketch  pad  to  sub¬ 
ject.  With  his  specially  designed  pair  of 
binoculars,  he  zooms  in  on  Patty  Hearst, 
capturing  her  essence,  her  inner 


weekly  issues. 

— Run  it  tabloid,  sold  exclusively  to  a 
single  advertiser  who  gets  his  message 
played  prominently  on  Page  2. 

O’ Donovan  stresses  the  marketability 
of  the  1776  package  to  advertisers.  “Vir¬ 
tually  every  weekly  and  daily  in  the 
county  has  their  own  plans  for  publishing 
something  commemorating  America’s 
past  this  year,”  he  said.  “This  concept  is 
supplemental  to  that,  designed  to  gener¬ 
ate  revenue  for  newspapers  through  ad¬ 
vertising,  while  at  the  same  time  pro¬ 
viding  readers  with  a  valuable  historical 
document.” 

The  package  is  priced  on  a  sliding 
scale.  Participating  newspapers  receive  a 
set  of  camera-ready  slicks  and  full  re¬ 
print  rights  on  the  package,  which  is 
copyrighted. 

It  costs  $2.50  to  papers  up  to  10,000 
circulation  regardless  of  whether  they’re 
daily  or  weekly;  $500  to  papers  up  to 
50,000;  and  $1 ,000  to  papers  over  50,000. 

The  Gazette  is  also  marketing  the  1776 
reprints  for  $2  apiece  retail  through  a 
national  mail  order  campaign. 


thoughts,  her  feelings.  He  doesn’t  hear 
her  testimony  or  what  questions  she  is 
being  asked.  He  intuitively  draws  what 
she  seems  to  be  saying.  “1  audio-out,” 
he  explains.  “1  don’t  get  involved  with 
the  case  at  all.”  With  tuned-in  powers, 
he  anticipates  a  reaction,  an  expression 
or  a  gesture.  Often.  Brodie  will  descard  a 
sketch  with  just  a  single  line  drawn,  sens¬ 
ing  it’s  wrong  from  the  beginning. 

His  track  record  stretches  many  miles. 
Brodie’s  experience  in  criminal  trial 
work  could  justify  his  receiving  an  Hon¬ 
orary  Juris  Doctorate  degree:  the  Bobby 
Baker  case.  Kent  State,  Charles  Man- 
son,  the  Chicago  Seven,  Lt.  Calley, 
Watergate,  Lynette  “Squeaky”  Fromme. 
The  list  reads  on. 

In  addition,  Brodie  has  covered  four 
wars:  WW  11,  the  French-lndo-China 
and  Korean  conflicts  and  Vietnam.  He 
started  his  career  right  after  high-school 
with  the  San  Francisco  Chronicle.  Also, 
his  work  has  appeared  in  Life,  Collier's, 
Yank,  the  Associated  Press  and  other 
publications. 

FC&B  agency  stands 
trial  for  false  ads 

Foote  Cone  and  Belding  Advertising 
Ltd.  was  committed  (March  18)  for  trial 
in  county  court  on  a  charge  of  misleading 
advertising  under  the  Combines  Investi¬ 
gation  Act. 

The  charge  relates  to  a  30-second 
commercial  aired  in  May,  1974,  which 
allegedly  showed  tv  repairmen  prefer 
Zenith  color  sets  two-to-one  over  the 
next  brand  for  the  fewest  number  of  re¬ 
pairs. 

Michael  Eagen,  a  survey  methodo¬ 
logist  with  Statistics  Canada,  said 
Zenith  was  one  of  the  most  highly- 
supported  brands  in  the  poll,  but  data  did 
not  support  the  statement  that  it  has  the 
fewest  repairs. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

ANNOUNCEMENTS 

GARDENING 

FIGLEAVES  "...  a  playful,  amusing, 
comic  strip  .  .  .  kindled  weekly  by  t)ie 
hilarious  undertakings  of  the  world’s 
original  family  .  .  .  Adam  and  Eve." 

Just  right  for  YOUR  special  weekly.  Send 
TODAY  for  your  free  sample  package. 
(English  or  Spanish)  Write;  Sandcastles, 
Box  1356,  Newport  News.  Va.  23601. 

EXCLUSIVE  photo-powered  weekly  helps 
cut  living  costs.  Walter  Masson.  Down  to 
Earth,  Box  66,  Needham,  Mass.  02191. 

MEDICAL 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank. 
N.J.  07701. 

CAREERS 

"HOW  TO  BE  MORE  SUCCESSFUL!" 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lecturer, 
successful  businessman.  Great  reader 
response!  FREE  SAMPLES.  HOWCO, 
Box  C-100.  Kenilworth,  III.  60043. 

PROBLEMS 

READER  CONCERNS  handled  with 
snap,  impudence,  compassion.  It’s  hot, 
new.  heavy.  It’s  ENCOUNTER  by  Bruce 
Humphrey.  284  N.  Buena  Vista.  Newark, 
Ohio  43055. 

CITIZEN  ACTION 

400  CRISP  WORDS  weekly  for  city  and 
suburban  readers.  How  to  use  "Town 
Meeting"  techniques  to  solve  neighbor¬ 
hood  problems.  John  McKean.  333  E. 
43  St..  New  York,  N  Y.  10017. 

WEEKLY  FEATURES 

SANDCASTLES  .  .  .  frolicking  fun  in  the 
desert.  Weekly  comic  strip.  Free  samples 
and  releases.  No  obligation.  Sandcastles, 
Box  1356,  Newport  News,  Va.  23601. 

ELECTION  CAMPAIGN 

•ADVENTURES  IN  FUN’ —Hobbies, 
projects,  games  for  pre-teen  readers. 
FULL  tabloid  size  page.  Low  priced. 
Write:  Flayer  Assoc.,  Box  431.  Ridgefield, 
N.J.  07657. 

LEARNING  TODAY— In-depth  look  at 
education’s  problems;  how  parents  can 
help  kids  with  basic  skills.  500  words 
weekly  by  teacher,  former  editor  Mike 
Crim.  Free  sample.  3419  Medina,  Bowie, 
Md.  20715. 

FRANK  CHURCH 

pix  showing  the  candidate  in  Idaho  with 
family,  fishing,  speaking,  etc.  Great  for 
picture  editor  needs  and  candidate  pro¬ 
file  stories.  Some  color.  David  R.  Frazier, 
Box  5242,  Boise,  Idaho 83705.  Ph;  (208) 
342-9250. 

ENERGY 

SOUTHWEST  ENERGY— Weekly  news 
column  about  conventional  and  alter¬ 
nate  energy  sources  in  Texas  and  New 
Mexico.  Free  clips.  Jolly  Schram,  P.O. 
Box  3425,  Midland.  Texas  79701. 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 

And  Watch  Your 

Syndicate  Sales  Soar! 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ARE  YOU  running  in  the  red  because  of 
high  printing  costs?  Publisher  with  Com- 
pugraphic  typesetting  equipment  com¬ 
posing  room  and  competent  staff  is  pre¬ 
pared  to  exchange  printing  and  other  ser¬ 
vices  for  equity  in  a  trade  or  consumer 
newspaper  with  growth  potential.  We  have 
mailing  and  other  facilities  at  our  dispo¬ 
sal.  Our  location  is  central  New  Jersey. 
For  further  information  write  Box  537, 
Editor  &  Publisher. 


NEWSPAPER  INVESTORS  WANTED— 
Young,  expanding  and  unique  sports  pub¬ 
lication  in  Connecticut  with  circulation  of 
28,000  looking  for  investor(s).  Tremend¬ 
ous  growth  potential!  Box  601.  Editor  & 
Publisher. 


PUBLISH  MOVIE  GUIDE  locally  in  spare 
time.  Earn  $300  or  more  a  month.  Box 
435,  Editor  &  Publisher. 

EDITOR/PUBLISHER  seeks  investment 
partner  for  successful  new  monthly  sports 
publication.  Box  654.  Editor  &  Publisher. 


COLLECTORS  ITEMS 


I  HAVE  AN  ORIGINAL  COLLECTION  of 
newspaper  art  of  the  Roaring  20s.  col¬ 
lected  by  me  when  I  worked  at  King 
Features  Syndicate  50  years  ago  in  the 
art  department.  It’s  a  publisher’s  collec¬ 
tion.  100  illustrations  by  artists  of  that 
period.  Can  be  seen  by  appointment.  Box 
600.  Editor  &  Publisher. 


ANNOUNCEMENTS 


CONVENTION  COVERAGE 


GOP  CONVENTION— Experienced  Kansas 
City-based  freelancers  will  cover  Republi¬ 
can  Convention  for  you.  Get  your  dele¬ 
gates’  reactions.  State  needs  to:  earpiece. 
Box  1603.  Kansas  City.  Mo.  64141. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship.  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Box  88,  Norton,  Kans.  67654. 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission.  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc..  P.  0.  Dr. 
12428.  Panama  City.  Fla.  32401. 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime:  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL.  "Norton  Office," 
P.O.  Box  88,  Norton.  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48858 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave.. 
Lindsay.  Cal.  93247  (209)  562-2587 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


NEWSPAPERS  FOR  SALE 


3  PROFITABLE  WEEKLY  newspapers  in 
large  metro  area.  Combined  controlled  cir¬ 
culation  in  excess  of  150,000.  Modern 
plant.  Annual  gross  in  excess  of  2V2  mil¬ 
lion.  Cash  only,  $6  million.  Box  432.  Editor 
&  Publisher. 


MINORITY  INTEREST  (27%)  in  long  estab¬ 
lished  San  Francisco  suburban  semi¬ 
weekly.  Box  472,  Editor  &  Publisher. 


TOP-QUALITY  ALASKA  weekly  in  timber- 
fishing-tourism  town.  $40M-plus  gross. 
Price  $30M.  J.  Bryson.  The  Wrangell  Senti¬ 
nel,  Box  798,  Wrangell,  Alaska  99929, 


SUBURBAN  ZONE  8  WEEKLY,  gross 
$117,000,  complete  composition  equip¬ 
ment,  conservative,  wants  buyer  or  in¬ 
vestor  to  help  g^ear  for  phenomenal 
growth.  Box  536.  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTHWEST  INDIANA  shopping  publi¬ 
cation,  well  established,  circulation 
10, OCX),  delivered  controlled  circulation. 
Projected  1976  gross  over  $140,000,  P.O. 
Box  3M.  Monticello,  Ind.  479W. 

LONG  ISLAND 

40,(XX)  circulation,  TV  exclusive,  $30,000. 
(516)  627-6141 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


SOUTHSIDE  VIRGINIA  rural  county  week¬ 
ly.  Grossing  $70,000.  Competent  staff, 
well  respected,  no  plant.  Must  have  mostly 
cash,  terms  available  on  balance.  Box  632, 
Editor  &  Publisher. 

AREA  2,  group  of  weeklies,  gross 
$230. OCX),  all  latest  offset  equipment.  In¬ 
cluding  real  estate.  Asking  $5CX),000.  Box 
518,  Editor  &  Publisher. 


IOWA  WEEKLY,  city  of  3500,  gross 
$96,000,  no  shopper  competition,  sell  tor 
$113,000,  building  $30,000.  Don  Larson, 
Times,  Missouri  Valley.  Iowa  51555. 


NEWSPAPERS  WANTED 


EXCLUSIVE  WEEKLY  with  3500  to  70CX) 
paid  circulation  wanted  in  Midwest.  East 
or  South,  Send  recent  edition,  full  facts, 
please.  Confidence  respected.  Our  group 
can  make  large  down  payment.  Box  260, 
Editor  &  Publisher. 


WEEKLY  publisher  will  pay  cash  or  sub¬ 
stantial  down  payment  for  another  weekly. 
Must  be  doing  between  $125,000  and 
$300,000  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480,  Editor  &  Publisher. 


NEWSMAN,  33,  MA,  some  cash,  wants 
junior  partner  arrangement.  Box  604, 
Editor  &  Publishes. 


IT’S  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT;  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  "destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).’’  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties.  We  know  the  daily  news¬ 
paper  holdings  of  most  groups— but  a  suburban,  weekly  or  new 
acquisition  might  slip  by  us. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

fPiysble  with  order)  (Remittertce  should  eccompany 

copy  uryless  credit  established) 

4-«ieeks  —  }1  35  per  line,  per  issue  4  weeks  —  ^2  00  per  line,  per  issue 

3'weeks  —  51  45  per  line,  per  issue  O  weeks  —  52  10  per  line,  per  issue 

2  weeks  —  51  55  per  line,  per  issue  2  weeks  —  52  20  per  line,  per  issue 

I  week  —  51  65  per  line  1  week  52  30  per  line 

Count  apprommately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

444  51  00  per  Insertion  lor  boi  service  pn4  count  as  an  eitra  line  on  your  copy. 

Air  mail  service  on  boi  numbers  also  available  at  51.50  extra. 

Due  to  cbange  in  postal  charfes,  only  boi  number  responses  (oing  outsi4e  the 
continental  Unite4  States  will  be  marke4  Air  Mail  an4  charge4  eitra  lor  Air  Mail  service. 

DISPLAY  CLASSIFIED 

Trie  use  ol  txjrders.  boldface  type,  cuts  or  other  decorations,  changes  your 
classilied  ad  to  display  The  rate  for  display  classified  is  $4  35  per  agate 
line— $60  90  per  column  inch  minimum  space 

Closiifiwd  Cenfroct  Rotws  Avoiloblw  On  Requwst 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PA4  New  York  Time 

Boi  numbers.  maileO  each  Pay  as  they  are  receiveP.  are  valiO  tor  1  year 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Classification 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


ITEK  1117  POSITIVE  PLATE  MAKER 
TAKE  OVER  PAYMENTS 
(516)  694-7353. 


MAILROOM 


1  MAGNACRAFT  labeling  machine,  model 
650,  with  broad  sheet  feeder.  Best  offer. 
Phone  (312)  586-8800. 


MISCELLANEOUS 


COMPOSING  AND  STEREO  EQUIPMENT 
for  sale.  Linotypes,  Ludlows,  proof  presses, 
saws,  routers,  shaver,  pony,  3-ton  Lino 
pot,  7-ton  stereo  pot,  Ed  Kennedy,  Home 
News  Publishing  Co.,  New  Brunswick,  N.J. 
08903.  (201)  246-5643. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif, 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U  S  A,  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 

COMPUGRAPHIC-JUSTOWRITERS 
2961  HS — 4500,  Compuwriter  I — 4500, 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd,,  Mt.  Laurel,  N.J,  (609) 
235-7614. 

EXCEPTIONAL  BUY  on  used  Linotron  505s. 
One  used  505  NC  72  pt.  (hard  wired) 
machine  for  $13,000.  One  used  505  TC  72 
pt.  for  $35,000.  The  above  equipment  is 
sold  on  an  "as  is,  where  is”  basis,  cash 
prior  to  shipment.  Contact  Ray  Kazlas, 
(516)  694-1300. 


PLASTIC  BAGS _ 

NEWSPAPER  BAGS  ARE  A 
SOURCE  OF  PROFIT  IF  .  .  . 

You  sell  advertising  on  them!!  We  have 
been  helping  publications  sell  ads  on  bags 
for  the  past  three  years.  We’ll  pass  along 
our  experience  to  you  through  a  marketing 
plan  that  conveys  sales  techniques, 
suggested  selling  prices,  and  your  costs. 
Write  on  your  letterhead  to  Dale  Strack, 
DelSymCo,  Old  Marlton  Pike,  Marlton,  N,J. 
08053.  (609)  983-5456.  Include  a  sample 
of  the  bag  you  are  now  using  and  the 
quantity  you  order  monthly. 


PLATEMAKING 


EQUIPMENT  &  SUPPLIES 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Suburban  6  units.  2  folders 
Goss  Suburban,  1500  series,  25,000  PPH, 
4  units,  folder  with  quarter,  half  fold 
Goss  Suburban,  1500  series,  25,000  PPH, 
3  units,  folder  with  quarter,  half  and 
double  parallel  fold 

Goss  Urbanite  5  units,  23  9/16  x  36,  1971, 

2  folders 

Goss  Urbanite  presses  and  units 
Goss  Metro  4  units,  1970 
Goss  Urbanite  folder 
Cottrell  V-15  units  and  presses 
Cottrell  V-15A,  4  units,  1967 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic,  8  units,  2  folders,  1964 
Mueller  3-pocket  inserter.  Model  227 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $5000  each  or  $12,000  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 

7  UNIT  GOSS  SUBURBAN  1500  series 
capacity  of  25,(X)0  IPH  with  half,  quarter 
and  double  parallel  folder.  Will  consider 
splitting  up  press— 4  units  and  folder  and 
3  units  and  folder  complete  with  motor 
drives.  Box  455.  Editor  &  Publisher. 


1  FAIRCHILD  NEWSKING  web  offset 
press,  6  units.  2  Colorking  folders. 
22%"x36",  year  1967.  Available  im¬ 
mediately.  Call  collect:  (617)  475-3210. 


GOSS  SUBURBAN— 6  UNITS,  2  SUBUR¬ 
BAN  FOLDERS,  6  POSITION  ROLLSTAND. 
GOSS  SUBURBAN— 4  SIGNATURE 
UNITS,  2  STANDARD  UNITS,  2  4-POSI¬ 
TION  ROLLSTANDS,  URBANITE  FOLDING 
MACHINE  WITH  QUARTER  PAGE  FOLDER. 
BOTH  PRESSES  AVAILABLE  NOW.  BOTH 
PRESSES  1965  VINTAGE. 

UNIVERSAL  PRINTING 

EQUIPMENT  COMPANY,  INC. 

P.O.  Box  455 
Lyndhurst,  N.J.  07071 
(201)  438-3744 

PRESSES  FOR  SALE 

GOSS  SIGNATURE/SUBURBAN.  22%" 
cutoff,  consisting  of  4  Signature  units,  2 
Suburban  units,  all  with  sidelay  and  cir¬ 
cumferential,  Urbanite  half  folder,  roll- 
stands,  two  50HP  motors,  etc. 

GOSS  URBANITE  5  units.  23  9/16’  cutoff. 
Urbanite  and  SU  folders,  6  position  roll- 
stand.  fully  equipped  for  high  quality 
color  work  with  cylinder  diameter  com¬ 
pensating  rollers,  motorized  compen¬ 
sators  for  color  register  control,  etc. 

TENAKILL  ASSOCIATES  INC. 

208  Huyler  St. 

South  Hackensack.  N.J.  07606 
(201)  487-7717 

Telex  134-513  TENSHUL  SHAK 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks - Till  Forbidden 


Please  indicate  exacj  classification  in  which  ad  is  to  appear 

Moil  tO:  EDITOR  t  PUBLISHER  •  8S0  Third  Avt.  •  New  York,  N.Y.  10022 


TWO  BROWN  "Ultra-Lite"  5000  platemak- 
ers.  Metal  Halide  light  source.  Exposes  a 
3M  type  "R”  plate  in  20  seconds.  33''x43" 
plate  capacity.  2  years  old.  $2500  each  or 
both  for  $4500.  Daily  Northwestern,  224 
State  St.,  Oshkosh,  Wise.  54901,  (414) 
235-77(K),  ask  for  Duane  Brasch. 


WE'VE  GONE  INTO  THE 
HARDWARE  BUSINESS! 

(And  the  software  business  too!) 

Here’s  how  E&P  Classifieds  can  benefit 
you  as  you  move  into  the  new  technology: 

IF  YOU’RE  A  NEWSPAPER  ready  to 
move  into  more  sophisticated  computer 
technology,  we  can  help  you  get  top 
dollar  for  the  computers  you’re 
currently  using. 

IF  YOU’RE  A  MANUFACTURER  of 
computer  hardware  or  a  software  house, 
we  can  help  you  move  your  trade-ins 
out  of  your  inventory  and  into  a 
worldwide  marketplace. 

No  matter  what  model  computer 
you  have  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
worldwide  readership  in  the  newspaper 
field,  we’ll  find  them  for  you. 

E&P  CLASSIFIEDS 

Programmed  for  selling 


HARRIS  IICX),  3  YEARS  OLD 
BEST  OFFER 
(516)  694-7353. 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196 — 
14th  St.  N.W„  Atlanta,  Ga.  30318.  (404) 
873-3257. _ 

WANTED: 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER, 

WANTED:  Goss  Community,  Suburban  or 
Urbanite.  Can  use  Hoe  Colorilex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 

WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 

WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 
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EQUIPMENT  8.  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 

DISPLAY  ADVERTISING 


WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251.  EDITOR  &  PUBLISHER 


WANTED:  LATE  STYLE 
COTTRELL  V-22  25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER 


WANTED:  Used  inserting  equipment.  Pre¬ 
fer  Mueller  227  with  4  stations.  Reply:  The 
Village  Advocate.  P.O.  Box  2145,  Chapel 
Hill.  N  Y.  27514.  Ph:  (919)  929-7121. 


GOOD.  TOP-RUNNING  condition  Compu- 
graphic  2961  high  speed.  Phone  Bill  or 
Marc  Postlewaite.  (615)  436-4175,  The 
Mountain  Press.  Gatlinburg.  Tenn.  37738. 


2  TO  5  UNITS  of  Goss  Urbanite.  Present 
folder  #U-593.  Also  folder-balloon  former, 
skip-slitter;  2  or  3  tier  rollstand  and  75HP 
motor.  (415)  757-2525 — Gary  L.  Fernau. 
P.O.  Box  70.  DAILY  LEDGER.  Antioch, 
Calif.  94509. 


WANTED:  Web  press,  2-4  units  with  folder, 
excellent  condition,  reasonable.  Box  609. 
Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  artwork  you'll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  free  sample  copy  and  low  rates. 
CIRCULATOR'S  IDEA  SERVICE,  P.O,  Box 
6526.  Mobile,  Ala.  36606. 


NEED  MORE  HOME 
DELIVERY? 

If  so.  consider  a  change  of  pace  from 
routine  promotions!  Want  fast  and  subs- 
taining  results?  Our  organization  can  do  it 
for  you.  Thanks  to  a  carefully  planned  and 
soundly  executed  telephone  solicitation 
program.  We  give  you  that  increase,  at  a 
most  reasonable  cost  per  subscription. 
This  is  because  our  telephone  solicitation 
methods  are  thorough  and  skilled.  Backed 
by  years  of  active  experience  in  this 
specialized  field  for  both  daily  or  weekly 
newspapers.  Call  or  write  for  further  in¬ 
formation. 

ROBERT  NELSON  CAMPAIGNS 
8267  Sepulga  Dr. 

Country  Lakes,  Brownsmills.  N.J.  08015 
(609)  893-2418 


BOYS  AND  TELEPHONES 
Are  available  for  your  newspaper.  We  can 
increase  your  circulation  100%  verified 
orders,  cancellation  rate  is  less  than  6%, 
Many  years  experience  on  large  and  small 
newspapers.  Write  Circulation  Promotion, 
84  N.E.  Loop  410,  Suite  262W.  San  An¬ 
tonio.  Texas  78216. 


SHOPPER  CONVERTING  to  hand  delivery. 
Are  you  getting  too  many  complaints  from 
subscriber  and  advertisers?  Can  you  afford 
a  circulation  problem?  If  not,  write  Box 
625.  Editor  &  Publisher. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering. 
Rt.  2.  Box  2285.  McAllen.  Texas  78501. 
(512)  682-7011. 


Help 


Wanted... 


ACADEMIC 


A  DISTINGUISHED  Eastern  graduate 
School  of  Journalism  is  seeking  a  jour¬ 
nalism  teacher  of  reporting  and  writing. 
Professional  experience  is  essential.  Box 
617.  Editor  &  Publisher 
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DIRECTOR,  for  progressive  School  of 
Journalism.  With  demonstrated  adminis¬ 
trative  and  teaching  ability  and  profes¬ 
sional  media  experience.  To  direct  700 
students  and  10  faculty  in  broadcast, 
public  relations,  newswriting  editorial, 
magazine  and  photojournalism  programs. 
Earned  Doctorate  preferred.  Start  July  !, 
1976.  Send  nominations  and  applications 
by  April  19.  1976.  to  Marie  R.  Hodge. 
Chairperson,  Search  Committee.  College 
of  Business  Administration.  Bowling 
Green  State  University.  Bowling  Green, 
Ohio  43403.  An  Equal  Opportunity  Em¬ 
ployer. 


TWO  FACULTY  OPENINGS  for  Fall  1976. 
First  position  involves  teaching  some  com¬ 
bination  of  advertising  principles:  media 
planning;  copy  and  layout:  campaigns:  so¬ 
cial  issues  and  advertising.  Second  posi¬ 
tion  is  teaching  advertising  and  news- 
editorial  courses.  PhD  preferred.  Advertis¬ 
ing  and  media  experience  required.  Rank 
and  salary  open.  Send  resume  with  list  of 
references  to  F.T.  Marquez.  Faculty  Ap¬ 
pointments  Committee,  Southern  Illinois 
University,  Carbondale.  111.  62901. 

ASSISTANT  PROFESSOR  OF  JOURNAL¬ 
ISM  AND  PUBLIC  RELATIONS— Liberal 
arts  college  journalism-public  relations 
department  seeks  professional  with 
academic  background  and  experience  to 
teach  practical  newswriting,  reporting  and 
editing  courses  and  versatile  enough  to 
handle  elementary  public  relations 
courses  and  occasional  advertising  sub¬ 
ject.  Fall  semester,  1976.  Must  have  a 
combination  of  five  years  or  more  of  daily 
newspaper  and  teaching  experience  plus  a 
Masters  in  Journalism.  Salary:  $11. OCX)  to 
$13,(X)0.  Send  resume,  references  (with 
telephone  numbers)  and  several  samples 
of  your  best  and  most  recent  reporting  ef¬ 
forts  to:  Prof.  John  Behrens,  Journalism 
Studies  Department.  Business  Administ¬ 
ration  Division,  Utica  College  of  Syracuse 
University,  Burrstone  Rd..  Utica.  N  Y. 
13502.  An  Affirmative  Action  Equal  Op¬ 
portunity  Employer. 


GRAPHICS-PHOTO-MAGAZINE.  Assistant 
professor  or  instructor  starting  Fall,  1976. 
in  West  Coast's  largest  Communications 
Department.  Requires  Masters  Degree  or 
equivalent  and  3  years  professional  ex¬ 
perience  in  publications  design,  layout  and 
production.  Academic  year  salary  $11,000 
to  $14,000.  Apply  by  April  15  with  full  par¬ 
ticulars  to  Professor  Marvin  J.  Rosen. 
Dept,  of  Communications.  California  State 
University.  Fullerton.  Calif,  92634. 


ASSISTANT  PROFESSOR  IN  JOURNAL¬ 
ISM  to  teach  news-editorial  courses  and 
advise  4-day  week  newspaper.  Require¬ 
ments:  news  experience.  PhD,  commit¬ 
ment  to  teaching,  media-related  research. 
Competitive  salary.  Send  letter,  resume  to 
Elden  Rawlings,  department  chairman, 
Texas  Christian  University,  Fort  Worth, 
Texas  76129.  An  Equal  Opportunity  Affir¬ 
mative  Action  Employer. 


FACULTY  POSITION  to  teach  courses  in 
Public  Relations,  news-editorial  and  de¬ 
velop  a  graduate  program.  Excellent  op¬ 
portunity  to  work  with  program  that  has 
goo.'l  media  contact.  PhD  required.  Pro¬ 
fessional  background  in  Public  Relations 
or  in  the  media.  Equal  Opportunity  Affir¬ 
mative  Action  Employer.  Minorities  and 
women  are  urged  to  make  application  for 
this  position,  ^nd  resume  and  list  of  re¬ 
ferences  to  Joel  Gambill,  Division  of  Jour¬ 
nalism  and  Printing.  Arkansas  State  Uni¬ 
versity,  State  University,  Ark.  72467. 


ASSOCIATE  PROFESSOR  OF  JOURNAL¬ 
ISM— New  tenure-track  position.  Candi¬ 
dates  must  have  several  years  of  signifi¬ 
cant  media  experience.  PhD  or  near  com¬ 
pletion  in  Journalism  or  related  fields. 
Must  be  qualified  to  teach  news-editorial 
and  graduate  courses  for  growing  MA 
program.  Advertising  and  PR  experience 
highly  desirable.  Equal  Opportunity  Em¬ 
ployer.  Contact  Dr.  David  C.  Henley,  Chair¬ 
man,  Dept,  of  Journalism,  University  of 
Wyoming,  Laramie.  Wyo.  82071.  Deadline 
April  26. 


ADMINISTRATIVE 


GENERAL  MANAGER  for  Mid-Atlantic 
suburban  group.  Must  be  experienced 
advertising  pro.  Opportunity  for  com¬ 
plete  management  (production,  circula¬ 
tion,  news,  advertising).  Box  503. 
Editor  &  Publisher. 


PUBLISHER  AND  GENERAL  MANAGER. 
Zone  2.  Rural  community,  beautiful  growth 
area.  Paid  weekly  and  commercial  printing 
plant,  good  volume,  potential  for  growth  in 
a  profit-oriented  group.  Must  be  aggres¬ 
sive  and  honest.  Box  433,  Editor  & 
Publisher, 


PUBLISHER  position  open  for  3600  circu¬ 
lation  daily  in  beautiful  area  of  Montana. 
Applicant  to  demonstrate  leadership  all 
departments  with  heavy  emphasis  in  ad¬ 
vertising  circulation.  The  ability  to  work 
within  tight  budget  throughout  operation 
a  must.  Box  535.  Editor  &  Publisher. 


ADVANCEMENT  OPPORTUNITY  for  adver¬ 
tising  manager  seeking  general  manage¬ 
ment.  Direct  staff  of  25,  Zone  3  weekly 
group.  Must  be  motivator,  strong  adminis¬ 
trator.  Write  fully.  Box  626,  Editor  & 
Publisher. 


CIRCULATION 


OPPORTUNITY  for  aggressive  person  to 
manage  circulation  operation  of  small  Vir¬ 
ginia  daily.  Salary,  benefits  and  bonus 
commensurate  with  results.  Box  507, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  for  top¬ 
flight  Oklahoma  paper.  $10,500  per  year 
plus  bonus.  Carrier  delivery,  computer  rec¬ 
ords  system.  Market  experiencing  strong 
growth.  (405)  341-2289. 


EXPERIENCED  CIRCULATION  MANAGER 
with  proven  record  for  fast  growing  Zone  4 
daily  with  need  to  reorganize  department 
and  develop  expanding  area.  Box  605, 
Editor  &  Publisher. 


NEW  ENGLAND  WHOLESALER  handling 
newspapers,  magazines  and  paperback 
books  is  looking  for  a  two  fisted,  self¬ 
starter.  shirt  sleeved  manager.  Apply  in 
confidence.  Submit  resume  and  refer¬ 
ences.  Box  628,  Editor  &  Publisher. 


CIRCULATION  MANAGER  with  expertise 
in  motor  routes  for  10.000  daily  in  E&P 
Zone  8.  A  good  product  to  sell  in  an  unusu¬ 
ally  strong  growth  area.  District  manager 
or  assistant  in  larger  operation  could  adapt 
to  ours  and  keep  the  momentum  moving. 
Definitely  not  a  trouble  spot.  Our  em¬ 
ployees  know  of  this  ad  Resume  to  Box 
610.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


MANAGER  AND  SALES  LEADER  for  staff 
of  4  which  sells  and  services  classified  ads 
for  under  25,000  daily.  Pleasant  university 
town.  Send  resume  and  salary  requirements 
to  Robert  W.  Murphy.  General  Manager, 
The  Dominion-Post,  Morgantown.  W.  Va. 
26505. 

CLASSIFIED  ADVERTISING  MANAGER- 
We  need  an  experienced  Classified  Adver¬ 
tising  Manager  to  direct  the  Classified  De¬ 
partment  of  our  chain  of  25  papers  in  Zone 
2.  Must  be  able  to  organize  telephone  ad 
takers  and  telephone  solicitors  and  devel¬ 
op  an  outside  sales  staff.  The  ability  to 
originate  promotional  ideas  is  important. 
If  you  qualify,  send  resume  to  P.O.  Box 
150.  Rockville  Centre.  N  Y.  11571.  An  in¬ 
terview  will  be  arranged  to  discuss  salary, 
commissions  and  ideas. 


THE  JOURNAL  INQUIRER,  a  20,000  daily 
in  a  competitive  market,  needs  an  aggres¬ 
sive,  promotion  minded,  hard  working 
classified  manager.  Send  complete  re¬ 
sume  to  J.  Shaw.  Vice  President  Advertis¬ 
ing,  Journal  Inquirer,  306  Progress  Dr., 
Manchester,  Conn.  06040. 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER  for  16.000  cir¬ 
culation  daily.  Zone  4.  Complete  resume, 
including  salary  requirements  to  Box  458. 
Editor  &  Publisher. 


1976  GRAD,  to  build  linage  on  arts- 
entertainment  weekly  in  capital  region. 
Write  SSC.  Box  764,  Schenectady,  N  Y. 
12305. 


SALES  DIRECTOR  WANTED.  Successful 
small  daily  and  shopper  expanding  its 
sales  staff  and  territory.  Direct  responsibil¬ 
ity  retail;  supervise  classified  and  com¬ 
mercial  printing  sales.  Strong  background 
in  administration,  organization.  Salary  to 
$18,000  plus  bonus.  Zone  2.  Box  527. 
Editor  &  Publisher. 

EDITOR 


SHARP,  AGGRESSIVE  SALESMAN  need¬ 
ed  immediately  for  a  13,000  circu¬ 
lation  daily.  Excellent  commission 
plus  bonus.  Good  future  with  growing 
corporation.  Send  resume  to  Daily  News 
Journal,  C.  Snyder,  ad  director.  Box  68. 
Murfreeslxiro.  Tenn.  37130, 


EXPERIENCED  display  advertising  sales¬ 
person.  If  you're  a  hard  worker  and  are 
interested  in  a  future  with  a  major  daily 
newspaper  in  Las  Vegas,  we'd  like  to  talk 
with  you.  Contact:  Bob  Preble,  Las  Vegas 
Sun,  121  S.  Highland.  Las  Vegas.  Nev. 
89106.  (702)  385-3111. 


WANTED:  Ad  Managers!  Midwest  subur¬ 
ban  weekly  and  daily  chain  needs  strong 
area  retail  sales  managers.  Supervise  from 
5  to  10  men.  Compensation— salary  plus 
performance  bonus — $15,000  to  $20,000. 
Box  522,  Editor  &  Publisher. 


DISPLAY 

ADVERTISING 

MANAGER 

We  ore  in  need  of  on  experienced 
display  advertising  monager  who  has 
0  thorough  knowledge  of  the  Greater 
New  York  Market. 


Qualifications  include: 

•  Experienced  in  selling  local 
advertising. 

*  Contacts  with  major  department 
stores  and  supermarkets. 

•  Ability  to  write  and  deliver  a 
sales  presentation. 

*  Ability  to  obstroct,  document  and 
present  statistical  research  data. 

•  Ability  to  prepare  simple  layouts. 

*  Degree  in  business  preferred. 


BOX  LRB 

NEW  YORK  AMSTERDAM  NEWS 

2340  Eighth  Ave.,  N.Y.C.  10027 


RETAIL  ADVERTISING  MANAGER  tor 
18.000  daily.  Must  have  proven  track  rec¬ 
ord,  able  to  motivate  people  and  be  promo¬ 
tion  minded.  Good  starting  salary  and  ex¬ 
cellent  benefits.  Great  family  living  in 
western  Nebraska  near  Wyoming  fishing 
and  Colorado  skiing.  Send  resume  and  sal¬ 
ary  requirements  to  Harold  E.  Keller,  Adver¬ 
tising  Director,  Scottsbiuff  Star-Herald, 
1405  Broadway,  Scottsbiuff.  Neb.  69361. 


ENTERTAINMENT  SALES  PRO 

The  East's  largest  twice-weekly,  serving 
the  eastern  half  of  Long  Island,  has  an 
unusually  rewarding  opportunity  for  an  en¬ 
tertainment  restaurant  salesperson  writer. 
Minimum  of  two  years  of  this  kind  of 
specialized  selling  experience  required. 
Salary  ♦  commission.  Norm  Hirsch.  Suf¬ 
folk  Life  Newspapers.  Westhampton.  N  Y. 
11977. 

ADVERTISING  MANAGER  to  head  up  de¬ 
partment  and  chain  store  sales  depart¬ 
ment  on  "Top  50  "  market  AM  PM-Sunday 
newspaper.  This  is  an  excellent  opportun¬ 
ity  for  a  bright  No.  2  person  now  selling  to 
major  accounts  preferably  in  a  major  mar¬ 
ket.  The  ideal  candidate  will  have  a  good 
working  knowledge  of  newspaper  audience 
and  market  research  and  be  able  to  use  it 
to  develop  greater  sales.  You  should  feel 
comfortable  selling  to  key  decision  makers 
at  the  local,  regional  and  national  level. 
We  re  part  of  a  highly  respected  news¬ 
paper  group  that's  on  the  move,  so  there's 
a  good  chance  for  advancement  for  the 
right  person.  Write  in  complete  confidence 
to  Box  444.  Editor  &  Publisher. 

MID-SOUTH  afternoon  daily  has  opening 
for  aggressive,  experienced  retail  ad  per¬ 
son,  Top  pay  for  producer.  Must  have  ex¬ 
cellent  references,  good  track  record.  Box 
614.  Editor  &  Publisher. 

&  PUBLISHER  for  March  27,  1976 


HELP  WANTED 


DISPLAY  ADVERTISING 


HELP  WANTED 


DISPLAY  ADVERTISING 


HELP  WANTED 


EDITORIAL 


COME  GROW  WITH  US! 

We  are  a  young  aggressive  newspaper-shopper  organiza¬ 
tion  on  the  grow. 

We  are  looking  for  the  same  types  of  individuals  in  advertis¬ 
ing  sales,  marketing,  promotion  and  merchandising. 

Get  in  on  the  ground  floor  of  a  growth  publishing  company. 
Our  long  range  plans  call  for  more  acquisitions  and  new 
publications. 

We  are  respected  as  national  leaders  in  our  field. 

Don't  answer  this  unless  you're  willing  to  work  hard  and 
make  that  extra  effort  for  accomplishments  that  earn  out¬ 
standing  rewards. 

Box  530,  Editor  &  Publisher 


TWO  POSITIONS  OPEN— One  Advertising 
Director,  one  top  salesman.  Must  be  ag¬ 
gressive  and  know  complete  department. 
We  want  a  person  who  will  work  as  well  as 
direct.  Must  handle  accounts  and  set  the 
pace  for  the  department.  Position  is  in 
Florida.  Box  640,  Editor  &  Publisher. 


GENERAL  MANAGER — Advertising  Direc-  i 
tor  large  California  weekly  in  high  income 
area.  Personal  display  and  classified  sell¬ 
ing  background  required  on  daily  and 
weekly  newspapers.  Should  know  national. 
Should  have  had  previous  advertising 
management  experience  on  dailies  or 
weeklies.  Job  requires  personally  assembl¬ 
ing  advertising  sales  campaigns  and  per¬ 
sonally  making  sales  calls.  Will  supervise 
several  people.  Working  knowledge  shop¬ 
pers,  circulation  and  editorial  departments 
needed.  No  mechanical  plant.  Send  re¬ 
sume  in  confidence  giving  total  qualifica¬ 
tions  and  salary  required  to  Box  630, 
Editor  &  Publisher. 


GROUP  ADVERTISING  DIRECTOR  for  ex¬ 
panding  chart  Area  9  papers.  Must  have 
had  minimum  five  years  advertising  sales 
management  experience  on  daily  news¬ 
papers.  Must  have  sold  personally  retail, 
national  and  classified  advertising  on  daily 
newspapers.  Position  requires  personal 
selling  of  chain  store  advertising  sales 
management  at  top  management  level. 
Must  be  able  to  direct  and  coordinate  sev¬ 
eral  sales  staffs.  Must  be  strong  on  shop¬ 
ping  center  planning  and  sales  promotion. 
Must  be  a  motivator  and  a  personal  leader, 
not  an  office  type.  Great  organization, 
sensational  area  for  business  and  fun.  It's 
an  outstanding  opportunity  on  the  West 
Coast.  Send  complete  resume  including 
required  compensation  to  Box  644,  Editor 
&  Publisher. 

DISPLAY  ADVERTISING 

Wanted  now:  well-groomed,  seasoned 
salesman  to  take  on  the  responsibility  for 
our  major  accounts.  Candidate  must  be 
skilled  in  salesmanship,  marketing  and  a 
competitive  market  situation.  If  you  feel 
you  have  these  qualities  please  contact 
Edward  Mansfield.  Advertising  Director, 
The  News-Herald,  Willoughby,  Ohio,  (216) 
942-2100,  in  strict  confidence. 

ADVERTISING  DIRECTOR  for  daily  Big  10 
campus  newspaper.  Includes  contact  with 
advertisers  and  university  administration: 
supervising  student  sales  staff  and  adver¬ 
tising  composition.  Ability  to  work  with 
students  and  student  publications  essen¬ 
tial.  5  figures  plus  commission.  Send  re¬ 
sume  and  salary  range  to  Editor-in-Chief, 
The  Purdue  Exponent,  PMU,  West 
Lafayette,  Ind.  47907. 

ADVERTISING  SALES  PERSONNEL  for 
San  Francisco  area  medium  sized  daily. 
Persons  must  have  two  or  three  years  dis¬ 
play  advertising  sales  experience  on  daily 
newspaper.  College  degree  helpful.  Should 
have  background  experience  in  developing 
shopping  center  advertising  sales  copy. 
Must  be  able  to  make  layouts  and  write 
advertising  copy.  Must  be  able  to  assemble 
sales  data  and  put  together  advertising 
sales  campaigns.  Good  organization,  room 
for  advancement.  Send  all  details  includ¬ 
ing  salary  needed  to  Box  606,  Editor  & 
Publisher. 


EDITORIAL 


REPORTER— If  you  are  fast,  can  write 
anything  including  sports,  expect  average 
good  salary  and  benefits  and  can  become 
part  of  a  permanent  daily  team  in  small 
city,  send  your  resume  to  the  Editor,  Box 
860,  Hobbs.  N.M.  88240.  Southwesterner 
preferred. 

SPORTS  DESK  $19,760 
Award-winning  daily  of  uncompromising 
quality  needs  copy  editor  of  "blue-chip" 
caliber  to  make  up  sports  pages  and  help 
coordinate  work  of  talented  7-man  staff. 
Job  involves  heavy  work  load  and  demands 
speed  under  deadline  pressure;  willing¬ 
ness  to  work  mixed  day  and  night  shifts; 
ability  to  do  limited  amount  of  writing. 
Send  references  and  full  details  on  work 
and  educational  background  first  letter. 
Write  Dave  Emery,  Eugene  Register-Guard, 
P.O.  Box  10188,  Eugene,  Oreg.  97401. 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  72, 
Editor  &  Publisher. 

MANAGING  EDITOR,  7M  circulation  daily 
in  central  Florida.  Competitive  salary,  be¬ 
nefits  and  opportunity  for  advancement. 
Must  be  experienced  in  editorial  manage¬ 
ment.  Box  445,  Editor  &  Publisher. 

REPORTER-REWRITE.  Excellent  know¬ 
ledge  of  Italian  required  for  Italian  daily 
publication.  Send  resume  to  Box  465, 
Editor  &  Publisher. 

EDITOR-WRITER  for  progressive,  rapidly 
growing  small  daily  in  Northern  Ohio.  Look¬ 
ing  for  imaginative,  aggressive  editor  that 
knows  news  and  knows  how  to  write  and 
edit  for  a  community  oriented  newspaper. 
Send  resume,  references  and  salary  his¬ 
tory  and  requirements  to  Box  490,  Editor  & 
Publisher. 

REPORTER  for  18M  daily  upper  Zone  5. 
Experience  preferred.  Photography  help¬ 
ful.  Outstanding  opportunity  for  outdoor 
lover.  Send  resume,  salary  requirements  to 
Box  520,  Editor  &  Publisher. 

WANTED:  Working  managing  editor  for 
large  bi-weekly.  Experience  on  daily  asset: 
Zone  6.  Send  resume  with  salary  require¬ 
ments  in  strict  confidence  to  Box  510, 
Editor  &  Publisher. 


CITY  EDITOR 

Medium  Zone  2  PM  seeking  idea-oriented 
news  executive  who  can  lead  and  inspire  a 
bright  young  staff.  Pleasant  and  newsy 
area.  Box  515,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR  for  Clearwater 
(Fla. )  Sun.  Job  requires  strong  copy  editing 
ability.  Will  consider  seasoned  reporter. 
Send  resume,  work  samples  to  Ron  Stuart, 
P.O.  Box  2078,  Clearwater,  Fla.  33517. 

SPORTS  EDITOR,  family  living  editor  for 
small  town  daily  that  wants  to  be  the  best. 
Lovely  area  for  outdoor  enthusiasts.  Zone 
5.  Beginner  salaries.  Box  534,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  Zone  1  regional 
consumer  magazine.  Send  resume  and 
salary  requirements  to  Box  635,  Editor  & 
Publisher. 

ASSISTANT  MANAGING  EDITOR  on  good 
progressive  Florida  paper.  We  want  a  per¬ 
son  who  knows  the  business  and  will  be 
capable  of  taking  over  the  Managing  Edi¬ 
tor’s  job  in  a  year  or  two.  Must  be  of  good 
character.  Box  645,  Editor  &  Publisher. 


AMERICA’S  LEADING  sports-advisory  ser¬ 
vice  is  expanding.  We  need  a  specialist 
with  a  strong  track  record  in  deadline  writ¬ 
ing  and  football/basketball  forecasting  or 
handicapping.  Ability  to  organize  data  into 
a  concise,  readable  package  rates  highly. 
Must  enjoy  long  hours  and  detail  work;  our 
standards  are  high.  Editorial  and  hand¬ 
icapping  savvy  (football/basketball)  are  es¬ 
sential,  along  with  a  flexible  mind.  No 
pressbox  addicts  or  know-it-alls.  This  is  a 
key  position  with  top  benefits  and  a  start¬ 
ing  salary  in  the  upper  teens.  Future  is  un¬ 
limited.  Begin  July  1.  If  you  have  what  it 
takes,  send  full  particulars,  including  a 
few  clips,  to: 

Mort  Olshan,  Publisher 

THE  GOLD  SHEET 
9255  Sunset  Blvd.,  Suite  605 
Los  Angeles,  Calif.  90069 

MANAGING  EDITOR 

We  seek  an  editorial  executive  with  enough 
administrative  experience  to  handle  a 
budget  and  manage  people.  Managing 
editor  to  direct  staff  of  highly  competitive, 
medium  sized  newspaper  in  Midwest.  Must 
understand  packaging  the  news,  advance 
planning  and  putting  things  into  perspec¬ 
tive.  Send  full  resume  first  letter.  Box  608, 
Editor  &  Publisher. 

ENERGY/ENVIRONMENT  REPORTER- 
Progressive  AM  in  Zone  8  wants  good  wri¬ 
ter  with  experience  in  energy/environment 
reporting.  Daily  newspaper  background 
required.  Send  resume  and  salary  re¬ 
quirements  to  Box  620,  Editor  &  Publisher. 

PUBLISHER  OF  SPECIAL  INTEREST 
magazines  for  18  to  30  year  olds  now  inter¬ 
viewing  for  permanent  staff  writers  and 
editors.  Located  in  Southern  city,  400,000 
population.  Ideal  advancement  opportun¬ 
ity  tor  writers  and  editors  with  2  to  5  years 
experience.  Send  resume,  desired  salary 
range,  writing  samples  (and  stamped  self- 
addressed  envelope  if  return  desired)  to 
Box  616,  Editor  &  Publisher. 

EDITOR 

Southeastern  U.S.  afternoon  and  Sunday 
morning  daily,  circulation  25-50,000.  Ideal 
opportunity  for  right  individual  to  run  own 
show.  Must  be  an  experienced  adminis¬ 
trator  and  deeply  committed  to  journalistic 
excellence.  Excellent  benefits  and  good 
salary.  Send  resume  to  Box  633,  Editor  & 
Publisher. 

EDITOR  to  build  southwest  Virginia  week¬ 
ly.  Ownership  potential.  Experience  in  all 
phases  newspapering  desirable.  Send  let¬ 
ter  and  resume  to  Box  642,  Editor  & 
Publisher. 

_ FREELANCE _ 

FREELANCER’S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128,  Rhinebeck,  N.Y.  12572. 
(914)  876-2713. 


HELP  WANTED 


PRESSROOM 


NIGHT  PRESSROOM  FOREMAN,  Zone  1. 
Must  have  working  knowledge  of  Goss  Ur¬ 
banite.  45,000  circulation.  Excellent  op¬ 
portunity  with  group  owned  newspaper. 
Box  443,  Editor  &  Publisher. 


_ MAILROOM _ 

MAINTENANCE  AND  SETUP  MAN  for  new 
installation  of  Muller-Martini  220  infeed 
system.  Must  be  capable  of  maintaining 
complete  system  including  231  and  259 
stackers  and  227  inserters.  Zone  4  area. 
Include  availability  and  salary  require¬ 
ments  in  first  letter.  Box  636,  Editor  & 
Publisher. 


_ PRESSROOM _ 

WORKING  PRESSROOM  FOREMAN  for  a 
growing  dynamic  newspaper  printing 
18,000  copies  6  times  weekly.  Web  offset 
experience  necessary.  Excellent  benefits 
and  working  atmosphere.  Salary  plus  in¬ 
centive.  Send  resume  to  Box  101,  Daily 
Hampshire  Gazette,  115  Conz  St.,  North¬ 
ampton,  Mass.  01060.  An  Equal  Opportun¬ 
ity  Employer. 


PRODUCTION 


PRESSROOM  SUPERINTENDENT  for  a 
large  metropolitan  daily  and  Sunday  news¬ 
paper.  Only  candidates  need  apply  who 
have  already  demonstrated  competence  as 
a  Production  Manager  in  a  medium-sized 
daily,  or  as  Pressroom  Superintendent  or 
Assistant  Superintendent  in  a  larger 
paper.  This  is  an  especially  challenging 
position  tor  a  strong  manager  to  work  in  a 
union  shop.  We  offer  a  competitive  salary 
and  full  benefits.  Our  employees  know  of 
this  ad.  If  you  believe  you  are  the  best 
manager  in  the  industry  or  have  the  poten¬ 
tial  to  become  the  best,  send  a  cover  letter 
and  resume  detailing  your  experience  and 
salary  history/requirements  to  Box  488, 
Editor  &  Publisher. 

An  Equal  Employment 

Opportunity  Employer 


WANTED:  PHOTOMACHINIST 
for  Photon  200-B  and/or  713-20. 

Box  494,  Editor  &  Publisher. 

LEADING  VENEZUELAN  DAILY  seeks  an 
electronics  technician  to  supervise  its  cold 
type  operation.  Knowledge  of  Spanish  is  re¬ 
quired.  Write  to  Jose  Moreau,  El  Universal, 
Apartado  1909,  Caracas,  Venezuela. 


ELECTRICIAN — Control  wiring  experience, 
daily  newspaper  Zone  2.  Flexible  hours. 
Excellent  benefits.  Box  615,  Editor  & 
Publisher. 


PRINTER — We  are  seeking  an  ad  opera¬ 
tor/ad  floorman  who  has  interest  or  experi¬ 
ence  in  cold  type.  In  return  we  offer  a  SzVi 
hour  week  and  excellent  benefits.  Write  K. 
L.  Stewart,  P.O.  Box  789,  Decatur,  III. 
62525  or  call  (217)  422-8531. 


PRODUCTION  MANAGER— Northwest 
(Zone  9)  newspaper  group  with  15  editions 
and  253,000  circulation  has  career  oppor¬ 
tunity  for  an  experienced  production  man¬ 
ager.  Individual  selected  must  have  com¬ 
plete  knowledge  of  offset  production 
equipment  and  techniques.  Equipment  in¬ 
cludes  new  9-unit  Urbanite  press  and  VIP 
photo  units.  Must  be  a  strong  leader  with 
ability  to  manage  complete  composing, 
camera  and  press  operations  including  a 
high  volume  of  commercial  printing  and 
control  costs  without  sacrifice  to  quality 
and  service.  We  offer  excellent  salary,  in¬ 
centives  and  fringe  benefits.  Only  those 
with  experience  in  line  with  the  position 
should  apply.  Send  complete  resume  to 
Richard  F.  (Jickey,  The  Community  Press, 
6960  S.  W.  Sandburg  Street,  Tigard,  Ore¬ 
gon  97223. 

PUBUC  RELATIONS 


PUBLIC  RELATIONS 
REPRESENTATIVE  < 

The  Nucleor  Division,  Union  Carbide 
Corporation,  seeks  a  public  relations 
man  or  woman  with  experience  in  the 
development  of  publications  for  pro¬ 
fessional  and  lay  audiences  to  join  its 
Public  Relations  staff  in  Oak  Ridge, 
Tennessee.  While  the  emphasis  will 
be  on  the  preparation  of  publica¬ 
tions,  preparation  of  news  stories  and 
some  media  relations  are  included. 
Candidates  should  have  the  equiva¬ 
lent  of  a  college  degree  in  journalism 
or  public  relations  and  experience  in 
the  preparation  of  publications. 
Interested  persons  should  write  to: 

E.  A.  Woy 

Central  Employment  Office 
Union  Carbide  Corporation 
Nuclear  Division,  P.O.  Box  M 
Oak  Ridge,  Tennessee  37830 


An  Equal  Opportunity  Employer 
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HELP  WANTED 


PUBLIC  RELATIONS 


PR  ACCOUNT  EXECUTIVE 
A  major  San  Francisco  public  relations 
agency  is  looking  for  an  aggressive  PR  pro¬ 
fessional.  Food  and  or  packaged  goods  ex¬ 
perience  demanded.  Agency  background 
desirable.  Send  resume  and  current  salary 
to  Box  612.  Editor  &  Publisher.  Our 
employees  know  of  this  ad. 


Public  Affairs 
Cominunicators 

A  leading  multinational 
company  seeks  two 
top-quality  communi 
cators; 

Public  Information 
Representative: 

Experienced  person  to  per 
form  top-level  corporate  writ 
ing  tasks  and  work  with  Pub 
lie  Information  Manager  in 
conducting  corporate  press 
relations.  This  position  re 
quires  writing  skills  of  the 
highest  order  coupled  with 
ability  to  make  incisive,  ex¬ 
pert  analyses  of  top-level 
economic  and  business  pol¬ 
icy  matters.  Ability  to  work 
with  national  news  media 
also  essential. 

Journalist: 

For  writing  news,  features, 
editorials  for  employee  pub¬ 
lications  and  performing 
other  writing  assignments. 
Requires  Journalism  or  En¬ 
glish  degree  and  three  years 
newspaper  experience  or  its 
equivalent.  Knowledge  of 
economics  and  political  sci¬ 
ence  helpful. 


Send  resume  and  salary  re¬ 
quirements  in  confidence  to: 

Patricia  J.  Lee 
Professional  and 
Technical  Employment 
Caterpillar  Tractor  Co. 
Peoria,  IL  61629 

An  Equal  Opportunity  Employer 


HELP  WANTED 


SALES  REPS 


HELP  WANTED 


SALES  REPS 


E&P  CLASSIFIEDS 
COMMUNICATE 
WITH  THE 
COMMUNICATORS! 


HARRIS 

COMPOSITION 

IS  HIRING 
SALES 

REPRESENTATIVES 


NEW  ENGLAND 
NEW  YORK 
WASHINGTON,  D.C. 


ATLANTA 
CHICAGO 
SAN  FRANCISCO 


HARRIS  COMPOSITION  SYSTEMS,  a  dynamic 
expanding  multinational  division  of  the  HAR¬ 
RIS  CORPORATION,  is  adding  to  its  sales  and 
marketing  staff  worldwide.  We  are  the  recog¬ 
nized  leader  in  the  design,  development,  and 
manufacturing  of  electronic  newsrooms, 
photocomposition  systems,  and  electronic 
typesetting  for  the  newspaper  and  commer¬ 
cial  printing  marketplace. 

Persons  chosen  will  be  sales  professionals 
with  a  minimum  of  3  years  experience  in  sales 
and  marketing  of  sophisticated  electronic 
computer  systems  and  products.  Prior  experi¬ 
ence  in  marketing  minicomputers  or  intelli¬ 
gent  systems  and  products  is  desirable. 
Those  selected  will  receive  an  attractive  com¬ 
pensation  package  consisting  of  a  substantial 
base  salary  plus  an  attractive  incentive  com¬ 
pensation  program.  Excellent  opportunities 
exist  for  career  advancement. 


For  consideration,  send  your  resume  to: 

C.  A.  King 
P.O.  Box  2080 
Melbourne,  Florida  32901 


COMMUNICATIONS  AND 
INfK^RMATTON  HANDUNG 


HARRIS  CORPORATION  Composition  Systems  Division 
P  O  Box  2080  Melbourne  Florida  32901 

An  Equal  Opportunity  Employer  M/F 


POSITIONS  WANTED 


ACADEMIC 


EX-FLEET  STREET  JOURNALIST  now  lec¬ 
turing  seeks  post  anywhere  U.S.,  Canada 
this  Fall.  A.  Thompson.  2  Raglan.  Westgate 
Street.  Cardiff,  U.K. 

FIRST-RATE  journalism  teacher  student 
newspaper  advisor.  Many  years  profes¬ 
sional  experience,  high  formal  education. 
One  or  two  year  contract  acceptable.  Box 
613.  Editor  &  Publisher. 


ADMINISTRATIVE 


TECHNICIAN— Available  for:  management 
level  production  operations:  development 
and  implementation  of  new  systems;  new 
plant  start-up  or  conversion  to  offset  or 
plastic  plates;  electronic  programs.  Ex¬ 
perienced  newspaper  and  or  commercial, 
including  color.  Prefer  small  to  medium 
operation.  My  future  secured -monetary 
consideration  2nd  to  opportunity  to  return 
to  the  States  after  2  years  in  the  T ropics. 
Write  Box  469.  Editor  &  Publisher. 

ADVERTISING  OR  PROMOTION 
DIRECTOR 

No  motivation  problem  here!  I  thrive  on 
challenging  projects  and  plenty  of  work. 
Present  employer  will  attest  to  my  energy, 
ideas  and  results.  If  you  believe  in  market¬ 
ing.  research  and  your  staff's  morale  then 
my  experience  in  daily  newspaper  sales 
and  promotion  management  will  produce 
the  sales  gams  you  are  looking  for.  Write 
Box  543.  Woodacre.  Calif.  94973. 

MANAGER  all  phases  newspaper  publish¬ 
ing.  Successful  competitive  sales  history. 
Assistant  publisher  5-paper  suburban 
weekly  group.  20  years  sales,  marketing 
and  promotional  expertise  with  2  major 
metro  dailies.  Excellent  references.  Areas 
3.4.5.6.  Phone  (716)  688-8856 

SPIRITED  AD  MAN  with  competitive 
ideas,  seeks  paper  to  build  into  top  ad 
medium.  Will  trade  $35M  salesman  in¬ 
come  for  general  manager  responsibility. 
This  IS  a  small  ad.  but  there  is  a  lot  behind 
It.  Box  623.  Editor  &  Publisher. 

EAGER  TO  WORK!  Journalist  editor  ad 
man  manager.  10  years  in  all  areas  of  news¬ 
paper.  including  reporting,  photo,  editing 
and  editorials,  layout,  production,  distri¬ 
bution.  ad  design  sales,  general  manage¬ 
ment.  Self-motivated  Not  afraid  of  hard 
work  and  long  hours.  Desire  PERMANENT 
settlement  opportunity  with  Zone  1 -2-3-4 
daily  or  weekly.  Able  to  function  in  versatile 
capacity.  Available  immediately.  C  D  Lit- 
zenburg,  1511  W.  Glendale  Ave.  (246). 
Phoenix.  Ariz.  85021.  (602)  242-5462. 

SALES  LAGGIN’.  profit  draggin',  hitch  me 
to  your  wagon!  Solid  experience  all  phases 
newspapers.  Heavy  competitive  back¬ 
ground  in  metro  markets.  Seeking  reward¬ 
ing  challenge  as  publisher,  general  man¬ 
ager  or  ad  director  for  progressive  daily. 
Box  602.  Editor  &  Publisher. 

GENERAL  MANAGER  ADVERTISING  DI¬ 
RECTOR  available  for  Zone  4  daily  or 
weekly  group.  Background  includes  news¬ 
paper  management  and  national  news¬ 
paper  sales.  Highly  creative  and  aggres¬ 
sive.  Looking  for  career  opportunity.  Will 
motivate  staff  and  increase  your  bottom 
line.  Box  634,  Editor  &  Publisher. 


CARTOONISTS 


CARTOONIST/STAFF  ARTIST,  editorial, 
sports,  spot,  feature,  entertainment.  Tear- 
sheets  available.  Prefer  Area  9  Box  417, 
Editor  &  Publisher. 


CIRCULATION 


MR.  PUBLISHER;  Aggressive  take-charge 
achievement  oriented  circulation  manager 
seeks  new  challenge.  16  years  AM-PM- 
Sunday  proven  metro  experience.  Avail¬ 
able  now— any  Zone!  Box  454.  Editor  & 
Publisher. 

CIRCULATION  MANAGER-Promotion 
minded  with  20  years  experience  in  all 
phases  on  metro  daily, Sunday.  Available 
now.  Box  476,  Editor  &  Publisher. 

DOES  ANYONE  HAVE  A  JOB  FOR  A 
WORLD  WAR  2  VETERAN.  AN  A-1  EX¬ 
PERIENCED  ALL-AROUND  MAN?  Box 
526.  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  March  27.  1976 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


LIBRARIANS 


CIRCULATION 


CIRCULATION  MAN,  20  years  experience. 
Employed,  desire  step  up.  Age  39.  Have 
experience  as  district  manager  on  small, 
district  manager  on  large  and  circulation 
manager  on  small.  Box  516,  Editor  & 
Publisher. 

CIRCULATOR,  presently  assistant  on 
medium  sized  AM/PM  publication  in  highly 
competitive  area.  Stymied  in  present  posi¬ 
tion,  wish  to  relocate  as  manager  or  staff 
position  on  larger  paper.  Box  603,  Editor  & 
Publisher. 

DISPLAY  ADVERTISING 

YOUNG  AD  MANAGER  (31)  with  13  years 
experience  seeks  position  with  small  or 
medium  sized  paper  in  southern  climate. 
Minimum  salary  required:  $18-20,000. 
Box  416,  Editor  &  Publisher. 

AD  MANAGER  SALES.  3  years  space  sales, 

3  years  ad/promotion  account  exec  for  4A 
agency.  Zone  8  or  9.  Ken  Iverson,  #315, 
6565  Sunset  Blvd.,  Los  Angeles,  Calif. 
90028. 

EDITORIAL 

RETURN  TO  SPORTS  sought  by  writer- 
deskman,  29,  who  strayed  to  news  side. 
Won  top  prize  for  1975  sports  column  in 
regional  competition.  Box  436,  Editor  & 
Publisher. 

SPORTS  EDITOR  seeks  position  in  western 
Pennsylvania.  Resides  in  area  and  knows  it 
well.  Experienced.  Box  421,  Editor  & 
Publisher. 

CRACKERJACK  WRITER/EDITOR  now  with 
major  metro  daily  wants  to  put  down  roots 
at  a  weekly  or  small  daily  in  a  town  big 
enough  to  count  but  small  enough  to  care. 
At  31,  tired  of  urban  mania  but  not  tired.  A 
good  idea  man  who  knows  how  to  motivate 
a  staff.  Prefer  Zone  1,8  or  9.  Box  425, 
Editor  &  Publisher. 

HAVE  TALENT,  WILL  TRAVEL.  Award¬ 
winning  young  sportswriter/columnist 
needs  a  change  of  scenery.  Pro,  college, 
prep  experience  on  a  Midwestern  PM.  BSJ 
from  Northwestern.  First-rate  clips,  strong 
resume.  Box  434,  Editor  &  Publisher. 

LEGAL  REPORTER,  aggressive  and  ex¬ 
perienced.  Fed  up  with  gutless  paper, 
want  move  to  Zone  3,4,5.  Salary  open.  Box 
464.  Editor  &  Publisher. 

TALENTED  YOUNG  former  managing 
editor  of  one  of  Midwest’s  best  small  town 
daily  newspapers  seeks  position  with 
major  metro  paper.  Background  as  politi¬ 
cal,  city  hall,  statehouse,  education  and 
sportswriter  with  experience  in  layout, 
editing,  VDT.  Box  478,  Editor  &  Publisher. 

MAY  SOUTHERN  ILLINOIS  University  grad 
seeks  sports  or  reporting  job  on  large 
weekly  or  small  daily.  3  summers  experi¬ 
ence  on  strong  weekly  in  sports,  general 
news  and  features.  Bruce  Holding.  Box 
GG.  Galva.  III.  61434.  Ph:  (309)  932-2642. 

SPRING  GRADUATE— BA  Journalism-Eng- 
lish  seeks  challenging  reportorial  position 
with  small  to  mid-size  daily  or  weekly.  Ex¬ 
perience  with  college  press.  Reliable  re¬ 
ferences.  Willing  to  relocate.  Available 
June  1.  Box  528,  Editor  &  Publisher. 

EXPERIENCED  FINANCIAL  WRITER  seeks 
to  return  to  daily — can  combine  flashy  writ¬ 
ing  style  with  thorough  coverage  of  all  as¬ 
pects  of  business,  labor  and  international 
finance.  Box  524,  Editor  &  Publisher. 

DARTMOUTH  GRAD,  24,  2  years  experi¬ 
ence  as  feature,  general  assignment,  local 
government  reporter,  ad  salesman,  news 
editor  seeks  general  assignment  position. 
Box  523,  Editor  &  Publisher. 

EX-CITY  HALL  REPORTER  with  suburban 
experience,  wants  news  spot.  Contact  Jim 
Fienup,  843  College  Ave.,  Norman,  Okla 
73069  or  call  (405)  321-0777. 

YOUNG  AND  TALENTED  and  ready  for  a 
step  up  to  a  medium  to  large  daily.  2  years 
out  of  J-School  and  am  managing  editor  of 
large  suburban  weekly.  Do  it  all— writing, 
editing,  pasteup,  photography.  Ready  for 
any  assignment  if  you're  ready  for  creative 
push.  Box  509,  Editor  &  Publisher. 


EDITORIAL 


EDITOR,  33,  degree,  seeks  spot  where  in¬ 
tegrity  matters.  Skilled  in  developing 
young  reporters,  layout.  Now  city  editor, 
mid-size  Midwest  daily.  Box  653,  Editor  & 
Publisher. 

TOP  DESKMAN— Talented  deskman  with 
10  years  experience  on  Zone  9  dailies 
seeks  responsible  position.  Willing  to  relo¬ 
cate.  Box  508,  Editor  &  Publisher. 

ENTERTAINMENT  or  general  features  slot 
sought  by  experienced,  enthusiastic  jour¬ 
nalist  who  knows  layout  and  the  arts.  Box 
521,  Editor  &  Publisher. 

VY  LEAGUE  Graduate  Student  seeks 
fulltime  employment,  preferably  in  Zone  1, 

2  or  3.  Salary  is  secondary.  Write  M.  Oin- 
tenfass,  155  A.  Ewing  St.,  Princeton,  N.J. 
08540. 

REPORTER/WRITER.  Veteran  award-win¬ 
ning  automotive/auto  racing/hockey/news. 
Prefer  Zones  3,4,6.  Don  O’Reilly,  8530 
Canfield,  Dearborn  Hgts.,  Mich.  (313) 
278-9565. 

EXPERIENCED,  ESTABLISHED  Washing- 
ton-based  correspondent  offers  localized, 
regional  coverage  tailored  to  YOUR  needs 
and  YOUR  news  budget.  Satisfaction  guar¬ 
anteed.  References  furnished.  Box  531, 
Editor  &  Publisher. 

EDITOR-WRITER,  49,  conservative,  tired 
of  city,  seeks  friendly  people  with  weekly 
or  small  daily  in  town  my  family  will  love. 
Resume  ready.  Box  514,  Editor  & 
Publisher. 

BOY  WONDER/SPORTS  EDITOR  wants 
new  writing/editing  position.  Upped  pre¬ 
sent  paper^  circulation  25%  with  award¬ 
winning  coverage.  2  years  on  weekly;  lay¬ 
out  and  photography,  also.  W.  Murphy, 
P.O.  Box  342,  Shrub  Oak,  N  Y.  10588. 

YOU  DEMAND  THE  BEST— 1  demand  a 
change — and  hard,  productive  work.  Ver¬ 
satile  sportswriter,  deskman  and  copy  edi¬ 
tor,  26,  6  years  demanding  experience. 
Want  sports-news  position  on  medium- 
large  AM  daily.  Bright  copy,  imaginative 
layout  a  specialty.  The  best  money  can 
buy.  Experience  in  VDT/OCR.  Box  533, 
Editor  &  Publisher. 

VETERAN  NEWSMAN  can’t  take  retire¬ 
ment,  needs  work,  parttime,  temporary, 
fulltime;  reporting,  rewrite,  copyreading, 
makeup.  Preferably  Long  island  or  New 
England.  Health  excellent.  Box  641,  Editor 
&  Publisher. 

SPORTSWRITER  with  experience  as  daily 
writer/editor/deskman  available  for  im¬ 
mediate  Zone  2  employment.  Dedicated, 
with  top  pro  references,  clips.  Box  651, 
Editor  &  Publisher. 

INCISIVE,  TENACIOUS  reporter,  25,  with  6 
years  daily  experience.  Has  covered 
statehouse,  city  government  beat  in  a 
200M+  metropolitan  area.  Investigations 
generated  statewide  shock  waves.  Has 
freelanced  for  major  national  publications. 
Wants  to  move  up  to  the  very  best  in  large 
metro  dailies.  Zone  2  preferred,  will  look 
hard  at  others.  Box  618,  Editor  & 
Publisher. 

WANTED:  Management  position  or  major 
sports  beat.  15  years  experience  in  all 
phases  including  management  of  daily  and 
weekly  operations.  Former  member  of 
Baseball  Writers.  Available  April  15.  Box 
619,  Editor  &  Publisher. 

AWARD-WINNING  sports  editor-columnist, 
3  years  daily-weekly  experience,  seeks  re¬ 
location  to  any  Zone.  Sharp  layout,  photog¬ 
raphy.  Box  607,  Editor  &  Publisher. 

MAGAZINE  MAN:  Top  writer,  good  editor, 
built  magazine  from  scratch,  seeks  new 
opportunity.  Former  investigative  reporter, 
feature  writer,  beat  man,  camera  man,  city 
editor,  would  do  these  again— opportunity 
what  counts.  Box  647,  Editor  &  Publisher. 

HOLIDAY  HELP.  Face  scheduling  prob¬ 
lems  on  your  desk  because  of  vacation  re¬ 
quests  you  can’t  refuse?  Journeyman  copy 
editor  (slot,  wire,  news  editor  experience 
on  100,000  daily,  VDT  training)  has  extra 
vacation  time  in  July,  wants  to  put  it  to 
use.  Not  just  money  but  exchange  of  ideas 
as  well.  David  lams.  Stars  &  Stripes,  APO 
NY  09175. 


EDITORIAL 


ZONE  5  May  J-School  graduate  seeks  in¬ 
ternship  and/or  job  on  daily  newspaper. 
Well  trained  in  all  phases  of  newspaper 
work,  including  2  years  as  college  sports 
editor  and  professional  PR  experience.  Will¬ 
ing  to  start  an^here;  preferably  as  sports¬ 
writer.  Box  529,  Editor  &  Publisher. 

38-YEAR-OLD  NEBRASKAN,  24  year^  ex¬ 
perience.  Strong  in  both  sports  and  news. 
Nevada  Sports  Writer  of  Year,  1973.  Enjoy 
layout.  References  aplenty.  Single,  will 
travel  to  any  Zone.  Box  638,  Editor  & 
Publisher. 

J-GRAD,  M.A,  seeks  copy  editing  posi¬ 
tion.  Some  experience.  Much  enthusiasm. 
Haven’t  ignored  basic  skills.  Box  631, 
Editor  &  Publisher. 

MANAGING  EDITOR  of  small  daily,  solid 
background  as  prize-winning  reporter, 
seeks  opportunity  in  Zone  9,  Arizona, 
elsewhere  considered.  No  emph  titles  but 
city  editorship,  reporting  OK  if  challenge 
adequate.  Box  643,  Editor  &  Publisher. 

COPY  EDITOR — with  9  years  experience 
including  reporting,  graduate  study,  lay¬ 
out-seeks  position  on  copy  or  city  desk. 
Would  also  consider  science  and  feature 
writing.  Box  622,  Editor  &  Publisher. 

SPORTS  EDITOR/WRITER  can  do  it  all  on  a 
small  paper  or  be  a  writing  specialist  on  a 
large  one  in  Zone  2,3  or  5,  Box  627,  Editor 
&  Publisher. 

HARD-WORKING,  CREATIVE  newsman, 
35,  10  years  experience,  seeks  the  right 
post,  maybe  editing,  in  mid-size  or  big 
Zone  1  thru  5  city.  Will  consider  elsewhere. 
BG,  Box  4393,  Atlanta,  Ga.  30302. 

MANAGING  EDITOR:  Accomplished 
newsman,  12  years  with  metro  and  subur¬ 
ban  dailies,  plus  management  experience, 
seeks  to  run  newsroom  of  small  paper.  De¬ 
dicated,  creative,  productive.  Box  637, 
Editor  &  Publisher. 

19  AWARD-WINNING  YEARS  as  sportswri¬ 
ter,  sports  editor  at  medium  sized  daily. 
Make  me  an  offer  1  can’t  refuse.  Box  629, 

‘  Editor  &  Publisher. 

42-22-36— DON’T  HIRE  A  BUST,  hire  the 
best  sportswriter/editor  available.  7  years 
experience  plus  graduate  school.  Zone  2  or 
Florida.  Box  621,  Editor  &  Publisher. 

MALE,  SINGLE,  25,  BA  Political  Science, 
now  working  first  job  small  weekly  as  re¬ 
porter,  adman,  photo,  layout— last  7 
months.  Seek  full-time  reporting  work.  Will 
relocate  anywhere.  Box  648,  Editor  & 
Publisher. 

FREELANCE 

FAMOUS  FACE  ARTIST!  You’ve  seen  my 
portrait  sketches  in  the  Wall  Street  Jour¬ 
nal.  Pep  up  columns,  editorials,  features. 
Wayne  Barrett,  Box  323,  OIney,  Md. 
20832.  Ph.  (301)  926-8275. 


CHIEF  LIBRARIAN,  2  years  experience  at 
important  Zone  5  daily,  seeks  a  change. 
Masters  Degrees  in  Library  Science,  En¬ 
glish.  Will  relocate.  Box  624,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


PICTURE  EDITOR  with  7  yearswire  service 
experience  seeks  position.  Innovative, 
young  and  aggressive.  Can  shoot  as  well  as 
edit.  Come  look  me  over.  Box  459,  Editor  & 
Publisher. 


PHOTOGRAPHER — 10  years  news  experi¬ 
ence.  Can  also  do  reporting.  Will  relocate. 
Box  639,  Editor  &  Publisher. 


AWARD-WINNING,  talented,  experienced 
young  photographer  presently  employed  in 
public  relations  seeks  a  return  to  news¬ 
papers  in  the  form  of  photo-conscious 
daily.  Any  size,  any  Zone.  Experienced  all 
phases  of  news  photography  through  work 
with  3  Michigan  dailies.  Resume,  portfolio, 
clips  upon  request.  Box  611,  Editor  & 
Publisher. 


TOP-NOTCH  photographer,  with  awards  to 
prove  it.  BFA  from  Rochester  Institute  of 
Technology  and  6  years  experience.  Cur¬ 
rently  chief  photographer  for  small  daily, 
wish  to  join  staff  of  larger  paper,  any 
Zone.  Box  652,  Editor  &  Publisher. 


PRESSROOM 


EXPERIENCED  PRESSROOM  FOREMAN 
in  all  phases  of  letterpress.  Also  plastic 
plate  and  metro  offset  experience.  Prefer 
Zones  7,8,9.  Excellent  references  or  re¬ 
sume  on  request.  Box  468,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  or  Assistant. 
Need  someone  to  lower  your  costs  and  im¬ 
plement  new  systems?  Experienced  in 
offset  and  plastic  plate  conversions — cold 
type,  time  sharing  computers,  scanners 
and  CRT  terminals.  Resume  available.  Cor¬ 
respondence  confidential.  Box  506,  Editor 
&  Publisher. 


COMPOSING  ROOM  SUPERINTENDENT 
or  General  Foreman  seeks  position  with 
medium  size  daily.  25  years  experience 
with  hot  metal  and  cold  type  operation, 
also  conversions.  Available  now.  Box  649, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


YOUNG  PR  PRO  seeks  to  move  up  to  chal¬ 
lenging  corporate  public  relations  post.  7 
years  experience.  Solid  newswriting,  crea¬ 
tive  copy,  and  related  publicity  skills.  Per¬ 
sonable  and  responsible.  Top  references. 
Have  portfolio— will  travel.  Prefer  Zones  8 
and  9.  Box  513,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


The  black  press 

There  are  321  black  newspapers  in  this 
country,  according  to  the  1975  E&P  Year 
Book.  Two  of  them  are  dailies,  a  few  are 
twice  weekly,  and  the  others  are  weekly. 

When  Virgil  Vincent  Hollingsworth, 
Sr.,  offered  to  send  us  his  masters  thesis 
completed  last  Fall  at  Ohio  State  Univer¬ 
sity  on  “The  Columbus  Call  &  Post:  The 
Founding  of  a  Local  Black  Community 
Newspaper,  1%2-1966”  it  was  our  feel¬ 
ing  that  the  short  and  recent  history  of 
one  paper  wouldn’t  be  particularly  in¬ 
structive  since  there  are  so  many  of  them 
and  a  lot  with  longer  and  more  interest¬ 
ing  histories. 

We  were  wrong. 

Hollingsworth's  thesis  contains  les¬ 
sons  for  all  those  daily  newspalers  that 
have  been  struggling  with  the  problems 
of  selling  copies,  developing  or  maintain¬ 
ing  circulation,  in  areas  of  large  minority 
population. 

It  is  not  possible  to  condense  every 
point  in  a  170-page  thesis  in  this  space, 
but  in  substance  Hollingsworth  found  the 
white  press  limited  its  news  concerning 
blacks  and  the  black  community.  In  his 
words,  “did  not  give  adequate  cover¬ 
age”  and  “blacks  could  not  expect  the 
local  white  press  to  be  sensitive  to  the 
issues  facing  the  black  community.” 

Without  going  into  all  the  arguments 
about  the  difficulty  of  editing  news  with  a 
yard  stick,  he  found  that  news  devoted  to 
blacks  was  about  I9f  of  the  total  in  1955. 

It  must  be  remembered  that  in  the  time 
covered  by  this  study  there  was  a  major 
increase  in  the  socio-political  activity  of 
blacks  in  all  cities. 

“The  local  black  community  had 
changed  during  the  decade  1955  through 
1%5  from  a  fairly  conservative  commun¬ 
ity  desiring  gradual  integration  through 
persuation  to  a  community  demanding 
integration  as  rapidly  as  possible  through 
more  militant  means.  The  black  com¬ 
munity  needed  a  newspaper  which  could 
not  only  help  it  interpret  the  standards 
set  by  the  greater  local  community,  but 
also  help  it  formulate  its  ow  n  desires  and 
express  these  to  the  greater  communi¬ 
ty,”  Hollingsworth  wrote. 

The  need  was  there.  It  was  not  being 
met  by  the  existing  daily  press.  So.  a 
weekly  newspaper  was  created  to  fill  the 
need  and  it  became  successful. 

The  story  is  the  same  the  country  over 
whether  we  are  talking  about  new 
weekly  or  daily  newspapers  being 
launched  in  new  suburban  areas  or  grow¬ 
ing  population  centers  or  new  papers 
being  started  to  meet  the  needs  of  large 
minority  groups. 

The  Miami  Herald  is  catering  to  a  rela¬ 
tively  new  minority  group  by  producing  a 
Spanish  language  paper  within  the  Fn- 
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glish  language  paper.  We  don't  expect  to 
see  metropolitan  newspapers  start  minia¬ 
ture  black  newspapers  within  their  col¬ 
umns  to  deal  with  local  black  com¬ 
munities  but  the  lesson  seems  obvious 
that  if  more  news  coverage  and  attention 
is  given  to  those  areas  circulation  growth 
might  follow. 

In  New  York  City,  for  instance,  there 
are  weekly  black  newspapers  but  there  is 
no  black  daily  newspapers  providing 
news  about  the  black  community  of  al¬ 
most  two  million  people.  One  would 
think  there  is  an  opportunity  for  some 
black  entrepreneur  or  the  existing  daily 
newspapers  to  develop  circulation  by 
providing  more  reader  service  of  interest 
there. 

The  same  could  be  said  of  many 
metropolitan  cities  where  publishers  and 
their  circulation  managers  have  difficulty 
getting  subscribers  in  the  black  commun¬ 
ity. 

Many  large  newspapers  have  de¬ 
veloped  regional  editions  catering  to  out¬ 
lying  suburban  areas.  Why  not  a  regional 
edition  catering  to  the  black  community? 
That’s  essentially  what  the  Herald  is 
doing  in  catering  to  the  Spanish-speaking 
community.  ^ 

Students  publish 
competing  weeklies 

Two  women  editors  of  competing 
weekly  newspapers  in  Milbank,  South 
Dakota  are  sitting  back  this  week  while 
35  South  Dakota  State  University  Jour¬ 
nalism  students  put  out  the  March  24 
issues  of  the  Grant  Co.  Review  and  the 
Milbank  Herald  Advanc  e.  The  idea  for 
the  project  was  sparked  by  a  letter  from 
Joanne  Anderson,  editor  of  the  Herald 
Advance,  requesting  students  willing  to 
run  the  paper  for  a  week  so  she  and  her 
husband  could  take  a  vacation. 


Dow  Jones  union 
advised  to  hold 
new  elections 

The  executive  committee  of  the  Inde¬ 
pendent  Association  of  Publishers 
Employees,  Inc.,  employee  union  at 
Dow  Jones  &  Company,  was  scheduled 
to  meet  Thursday  night,  March  25,  to 
decide  whether  to  comply  with  an  in¬ 
terim  report  of  the  U.S.  Department  of 
Labor’s  Labor-Management  Service 
recommendation  for  a  new  election  of 
national  officers. 

President  George  Kennedy,  who  is  in 
the  Wall  Street  Journal's  New  York 
index  department,  told  E&P  (March  24) 
that  he  expected  the  board  would  go 
along  with  the  Labor  Department’s 
“suggestion”  that  a  new  election  be 
held,  since  otherwise  the  Department 
would  issue  a  full  report  and  file  suit 
ordering  the  election. 

Since  January.  the  Labor- 
Management  Service  has  been  conduct¬ 
ing  an  investigation  following  protests 
involving  32  complaints,  filed  by  two  un¬ 
successful  candidates  including  Eric 
Frankland,  New  York  copy  editor  on  the 
Journal,  a  presidential  candidate. 

The  current  lAPE  national  newsletter 
states  that  the  union's  election  commit¬ 
tee  reviewed  the  protests  and  found  the 
election  outcome  was  not  affected  by  the 
acts  charged  and  that  permitted  the 
Labor  Department  to  begin  its  required 
investigation  under  the  Labor- 
Management  Reporting  and  Disclosure 
Act. 

N.Y.  Times  moves 
meeting  to  N.C. 

The  annual  stockholders'  meeting  of 
the  New  York  Times  Company  will  be 
held  outside  of  New  York  City  for  the 
first  time  at  the  Wilmington  Hilton  in 
Wilmington,  North  Carolina.  The  date 
for  the  meeting  is  April  20  at  II  A.M. 


Leaders  in  the  Held 
of  media  brokerage 
for  over  30  years. 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D  C.: 

1730  K  Street,  N.W.  20006 
(202)  393  3456 

CHICAGO. 

1 429  Tribune  Tower,  6061 1 
(312)  337-2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206. 
(214)691-2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392-5671 


EDITOR  &  PUBLISHER  for  March  27,  1976 


Please  send  me 

•  EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 
**  □  one  year,  Sl^.O'o  G  two  years,  527.00  □  inree  years,  $36.00 

*E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

□  1976  edition,  $25.00  per  copy.  □  Bulk  orders  (5  or  more)  $22.00  ea . 

*E&P  MARKET  GUIDE  —Exclusive  Data  on  Newspaper  Markets 

□  1976  edition,  $25.00  pei  copy.  □  Bulk  orders  (5  or  more)  $22.00  ea . 
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**U.S.  and  Canada  Only.  All  other  countries  $35.00  a  year. 
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Our  story 

gels  bigger  everytime 
we  tell  it* 


It  started  with  an  idea,  the 
Harris  concept  of  web  offset 
presses  for  newspaper  printing. 
And  it  caught  on  first  with 
small-size  newspapers.  Then 
we  made  the  presses  bigger 
and  faster  to  meet  the  needs  of 
larger  and  larger  papers. 

Now  we’re  on  edition  with  the 
fastest  web  offset  newspaper 
press,  the  Harris  N-1680.  It  has 
centralized  pressman  controls 


and  all  the  features  needed  for 
color  flexibility  and  peak  oper¬ 
ating  efficiency.  And  it  delivers 
through  a  new  heavy  duty  3:2 
folder  which  produces  up  to  144 
broadsheet.  Straight  speeds 
up  to  80,000  papers  per  hour. 

For  more  information,  write 
Harris  Corporation,  Web  Press 
Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 


Eugene  (Ore.)  Register-Guard  ^ 


COMMUNICATIONS  AND 
INFORMATION  HANOUNG 


There's 


Good 
News 
In  Memphis 


MEMPHIS  IS  IN  TOP  TEN.  Our  city  is  on 
Advertising  Age's  select  list*  of  markets  showing 
the  greatest  growth  prospects  through  1 980.  That's 
good  news  for  Memphis. 


MEMPHIS  PUBLISHING  COMPANY  has  just  completed  a 
$20  million,  150,000  square-foot  production  building.  And 
there's  more  good  news  for  Memphis.  Construction 
plans  are  underway  on  our  $6  million  office  building. 

OUR  NEWSPAPERS  HAVE  GONE  OFFSET.  Our  new 

32-unit  Goss  Metro  press  is  fully  operational.  That's  good 
news  for  our  readers  and  advertisers.  The  Commercial 
Appeal  and  Memphis  Press-Scimitar  are  ready  to  serve  one 
of  the  nation's  leading  growth  markets.  That's  good  fff 
news  in  Memphis. 

*  Advertising  Age,  December  1 5,  1 975 
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495  UNION  AVENUE,  MEMPHIS,  TENNESSEE  38101,  PHONE  901-526-8811 

Represented  by  SCRIPPS-HOWARD  NEWSPAPERS,  Advertising  Department  Offices  in 
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